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This presentation and the accompanying slides (the “Presentation”), which have been prepared by Gopal Snacks Ltd (the “Company”), have been prepared solely
for information purposes and do not constitute any offer, recommendation or invitation to purchase or subscribe for any securities, and shall not form the basis
or be relied on in connection with any contractor binding commitment whatsoever. No offering of securities of the Company will be made except by means of a

statutory offering document containing detailed information about the Company

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes no
representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of
the contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the information that you may consider material. Any

liability in respect of the contents of, or any omission from, this Presentation is expressly excluded

Certain matters discussed in this Presentation may contain statements regarding the Company's market opportunity and business prospects that are individually
and collectively forward-looking statements. Such forward-looking statements are not guaranteeing of future performance and are subject to known and
unknown risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to, the performance of the
Indian economy and of the economies of various international markets, the performance of the industry in India and world-wide, competition, the company’s
ability to successfully implement its strategy, the Company's future levels of growth and expansion, technological implementation, changes and advancements,
changes in revenue, income or cash flows, the Company’s market preferences and its exposure to market risks, as well as other risks. The Company’s actual
results, levels of activity, performance or achievements could differ materially and adversely from results expressed in or implied by this Presentation. The
Company assumes no obligation to update any forward-looking information contained in this Presentation. Any forward-looking statements and projections
made by third parties included in this Presentation are not adopted by the Company and the Company is not responsible for such third-party statements and

projections.
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Gopal - One of the Leading Brands in the Indian Savoury Snacks Market

* Mr. Bipin Hadvani (Promoter) ventured into Namkeen products’ business in 1994. Set up Gopal Gruh Udyog
(partnership firm) in 1999 which was converted into Private Limited and incorporated as Gopal Snacks Pvt

Ltd in 2009, engaged in the manufacturing and distribution of snack products

+ As a fast-moving consumer goods company in India, Gopal Snacks Limited has made its mark in 11 Indian
states and 2 Union Territories, with a strong presence in the western region and a domestic reach to 5 lakhs+
retailers. What began humbly with a single product has blossomed into an offering of 87 choices to provide

for a wide variety of snacks.

Vision Mission
To Attain a Reliable and Trustworthy Position in the hearts of

To Be The Most Valuable and Trusted FMCG Company

_ _ . people by delivering values through our products both in India
enabling Socio Economic Development

and other Global Markets
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Key Business Strengths

Leadership Position

Largest

« Manufacturer of Gathiya in India™

» Manufacturer of Snack Pellets in
India%*

2nd Largest

Manufacturer of organized Ethnic
Namkeen in Gujarat*

4th Largest

Brand in the organized ethnic

savouries market (incl. gathiya) in
India*

$%

Diversified Products
and vast SKUs

87 Products & 324 skus

Across 3 Business Segments:
v Ethnic Snacks

v" Western Snacks
v" Other Snacks

Vertically Integrated
Manufacturing

Manufacturing facilities

6 (incl. 3 ancillary units)

Total Installed Capacity

406,589 MT

In-house cold storage

40,000 MT

Owned Logistics Vehicles

270+

667 Distributors spread across

11 states and 2 union territories

7) In terms of production and sales volume 2) In terms of production volume, *Source — F&S Report (November 9, 2023)

Track Record of
Robust Financials

8%
Revenue CAGR (FY21-24)

41%
EBITDA CAGR (FY21-24)

68%

PAT CAGR (FY21-24)

26% and 31%
ROE and ROCE (FY24)

6.6Xx
Net Fixed Asset Turnover (FY24)
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Leadership Position in Gathiya Market; Huge Potential in Other Segments GOPAL

Addressable Market For Gopal Snacks Organized Indian Savoury Snacks Market Sub-Segments & Growth (Rs Bn)

Indian Savoury Snacks Market (Rs Bn)

Organized = Unorganized CAGR FY23-27F
604 796 1,217 -11.0%
CAGR- CAGR-
45% 43% 42% 10.5% 18 6.2% 11.7%
8 410
55% 57% 58% 11.7%
FY18 FY23E FY27F
FY18
Gopal Snacks — Market Share Profile FY23E FY27F
~31% ~8% ~20% Segment CAGR FY23-27F
market share in market share in market share in B Ethnic Namkeen & Snacks 11.0%
organized total western total ethnic :
Gathiya market in Snacks market in savouries market B Gathiya 11.7%
Indi Gujarat incl. gathi
nee ware (I?g Ggu?ar;ﬁa) Western Snacks 12.1%
Largest manufacturer of Largest manufacturer of 2nd Largest manufacturer of organized ethnic savouries market
snack pellets in India 2 organized ethnic namkeen in Gujarat (incl. gathiya) in India

gathiya in India1

7) In terms of production and sales volume ; 2) In terms of production volume, Source — F&S Report (Novemebr 9, 2023)



Diversified Product Portfolio Comprising of 87 Products and 324 SKUs A

‘_‘_‘ \NAMKEE
Category Ethnic Snacks Western Snacks Other Products
Ppdiati u;l_v BESAN |
i : Be o A3
&Ry ol O
- =
Product Tvpes - Snack Extruded : Other
Gathiya Namkeen Pellets Wafers Shacks Papad Besan Spices Products*
Installed Capacity
(Mar-24) 92,411 MT 114,610 MT 68,882 MT 11,367 MT 6,479 MT 9,920 MT 42,780 MT 9,207 MT -
Capacity Utilisation
31% 27% 28% 54% 14% 34% 81% 15% -
(FY24)
28% 27% 21% 8% 1% 4% 5% 1% 1%
Revenue Contribution . . . y / /

(FY24)

*Other Products include Chikki; Noodlles, Rusk, Soan Papdi, Washing Bar, Balance Revenue Contribution of 4% comes from other products like sale of by-product raw materials & wastage and other operating income comprising subsidy income, export scheme and duty draw back 9



Strategically Located, Integrated Facilities having 4.06 Lakh MT of Capacity... A

‘_‘_‘

@ Primary Facilities (makes Finished products) @ Ancillary Facilities (Raw materials / Key ingredients)

Capacity Utilization Markets Served Plant C(T\/II)'I?FT,IAt)y Ut“i(i/"‘)th“ Advantage
(o)

Plant
(MTPA) (%)

e nang Rajkot 1
DelhiNCR (Papad and | 28,830**
spices unit)

Located next to
Primary facilities
which ensure

Rajkot 1,75,138 Primarily Gujarat,

Mumbai, Madhya Uttar Pradesh

Rajasthan

Pradesh and Rajkot 2

Pradesh

Jharkhand

enhances operational
efficiency.

Modasa .
Modasa

(Raw Snack 37,820

West Bengal

Uttar Pradesh,
Maharashtra, Madhya
Pradesh, Telangana & Rajkot
other states.

Modasa* 25,802 Rajasthan 7 42,780 seamless movement
Madhya (Besan unit) of products and

Pellet unit)

) ** Includes Papad Capacity of 6,510 MTPA

Maharashtra
Telangana

Goa

Karnataka

Company has strong headroom for growth given its existing capacity utilization levels

E@ Tie-ups with third party manufacturers on need basis k@) Stringent quality standards on entire production process
S, ‘/

10



...Supported by a Well-Oiled Distribution Platform

b} alis
Vertically % mﬁa
Integrated .
: Ancillary Primary Cold Logistic Distributors’
Manufacturing

Facilities Facilities Storage Vehicles Network
270+ owned Logistics 667 823 ‘
Vehicles Total Distribut Member Sales & Marketing Team
otal Distributors As of Mar-24

Distribution Management Systems (DMS) to improve supply chain efficiency, by
incorporating advanced features which allow distributors to track shipments, receive real-time
updates on schemes, assess their ROI and gain visibility on their product sales .

* Our Core Market, Gujarat contributes ~75% of Total Revenue

» Our well-oiled, extensive distribution network across India provides further

growth potential in Focus & Other Markets

667 Distributors across 11 States and 2 Union Territories (Mar’24)

a Uttarakhand
Delhi NCR
o @ Uttar Pradesh

Madhya Pradesh

e @Jharkhand r
@ °West Bengal
Chhattisgarh

Maharashtra @
Telangana
Goa c

B core Market
Karnataka

Focused Market

Rajasthan

Gujarat

Presence

@ No. of Distributors

11



Track Record of Robust Financial Performance

Revenue from Operations (Rs Cr)

1,352 1,395 1,403

1,129
FY21 FY22 FY23 FY24
Debt/Equity (x)
1.02
0.92
0.37
0.17
FY21 Fy22 Fy23 Fy24

*Excludes Other Income;

RoE = PAT divided by Total Equity, RoCE = EBIT divided by Capital Employed. Capital Employed = Total Equity plus Borrowing (long term and short term) minus Cash & Bank Balances. Net Fixed Asset Turnover = Revenue from operations divided

by Net Fixed Assets which consists of PPE and intangible assets.

Gross and EBITDA Margins (%)*

28.4% 28.5%

7.0%

5.3%
FY21 FY22 FY23 FY24

—e—EBITDA Margin Gross Margin

ROE and ROCE (%)

43%
31%
539 /39.%\
16% 26%
19%
14%
FY21 FY22 FY23 FY24

—e—ROE ROCE

PAT (Rs Cr) & PAT Margin (%)

8.1%

7.1%

1.9%

21 42

FY21 Fy22 FY23 FY24

PAT —e=PAT Margin

Net Fixed Asset Turnover

7.14 6.86

6.55

6.27

FY21 Fy22 FY23 FY24

Delivering Healthy
Return Ratios led by:

v" Sustainable Profitability

v" Judiciously utilized Cash
towards lowering Debt
(Rs 107 Cr in Mar-23 to
Rs 67 Cr as of Mar -24)
of which Long term
Debt is only Rs 3.7 Cr

v High Asset Turnover
despite average
capacity utilization at
~35% (ample growth
potential

12



Growth Strategy in Place

* Accelerate expansion in Focus Markets such
as Maharashtra, Rajasthan, Madhya
Pradesh, Uttar Pradesh and Other Markets
such as Jharkhand, Chhattisgarh, Telangana,
Karnataka and others

* Enhance presence in core market of Gujarat
by focusing on capturing market share in
Wafers / Chips category which is sized at
an estimated Rs 30-35 Bn*

* Gopal's current market share in Western
Snacks at ~8%* * Currently having ~309 distributors in Focus

Markets

3. Brand Awareness

4. Technology

+ Continue to leverage technology to further
optimize operations

« Continue ROI efficient Branding &
Marketing initiatives to strengthen brand
visibility, awareness and recall in urban,
semi-urban and rural markets of India

+ Investing in solution for converting lead
generation to conversion

- Upgrading DMS functionality

*Source — F&S Report (November 9, 2023) 13



Further Enhance Presence in Core Market of Gujarat

@ ®

GOPAL
\NAMKEEN)

Gujarat — Sizeable snacks market in India (As of FY23)

Ethnic Savouries

10.5%

(Rs 38-40 Bn)

Western Snacks

12.3%

(Rs 48-50 Bn)

Papad

10.6%

(Rs 8.5-9 Bn)

Gujarat market size (organized + unorganized)

Strategic initiatives to

further fortify position
in Gujarat market

G

—

éi

Revenue from Gujarat (Rs Cr)

Gujarat — A Core Market for Gopal Snacks

Gopal’s Market Share- Gujarat

CAGR: 8%
76.3% 79.1% 75.0%
74.3% o ) 0 ~20% ~ 8% ~ 6%
o
g39 1031 1,103 1,051
FY21 FY22 FY23 FY24
® % of Total Revenue Ethn Ic Wester? Papad’
savouries’ snacks

Distribution - Gujarat

Our Distributors in
Gujarat

Focus on capturing market share in wafers / chips category which dominates Western snacks market and has an estimated market
size of INR 30 -35 bn in Gujarat as of FY23 (organized + un-organized)

Deepen penetration in Gujarat with focus on increasing market share in western snacks segment by way of leveraging existing

Qg‘ distribution network
S

Draw upon available capacity at primary manufacturing facilities at Rajkot and Modasa to expand and meet demand
in Gujarat market

Company'’s in-house cold storage facility and its ability to procure potatoes directly from farmers will further boost
company'’s plan to capture market share in wafers / chips market in Gujarat

1) Indlicates market share for organized + unorganized (total) market: Source — F&S Report (November 9, 2023)

14
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Accelerate Expansion in Focus Markets »

G

GOPAL
‘_‘_‘ \NAMKEE

Gopal Snacks — Focus Markets Market Potential Of Company’s Focus Markets

ﬁ“-,w States FY23 State Market Share FY23 State Market Share FY23 State Market Share
_ For Ethnic Savouries For Western Snacks For Papad
oy ='% Maharashtra 12.9% 12.1% 8.0%
ajasthan ,"‘, -
! Uttar Pradesh "4
e pay AR Rajasthan 9.1% 5.8% 11.4%
— Madhya Pradesh ) b
& A
-’ e Madhya Pradesh 8.1% 6.0% 8.6%
Mahmsm@ Uttar Pradesh 14.0% 8.2% 4.6%
Total 44.1% 32.1% 32.6%
Focused Market
Company also intends to develop ‘Other Markets’ such as Jharkhand, Delhi, Uttarakhand, West Bengal
Chhattisgarh, Telangana and Karnataka

Implement Distinctive Growth Strategies For Success In Focus Markets

—

% &

Gopal Snacks can leverage its
experience in Gujarat market and
replicate its success story in other

focus markets

Efficient marketing initiatives to
create brand awareness and
incentivize distributors to join and
market ‘Gopal’ brand

Develop new products and tweak

Optimize unutilized capacity to meet

existing product portfolio to cater to growing product demand and

increase market share in focus
markets

local taste and preferences

1) Indlicates market share for organized + unorganized (total) market: Source — F&S Report (November 9, 2023) 15



Initiatives towards Green Energy Cort
> weey)
Solar Power At Rajkot Facility Solar Power At Modasa Facility
200 KW commissioned in April-2018 1 MW commissioned in Sep-22 2 MW commissioned in Sep-23

16



Q4 & FY24 —l
Business Performance :




Resu

It Snapshot

Delivering In-line with our Stratergic Focus

Wafers Segment Gathiya Segment
PKTs sold in Q4FY24 PKTs sold in Q4FY24
A 33% vov A 11% vov
Revenue in Q4FY24 Revenue in Q4FY24
A 41% Yoy A 5% Yoy

Focus Market

PKTs sold in Q4FY24
A 18% Yoy

Revenue in Q4FY24
A 37% Yoy

Rs 10 SKUs

PKTs sold in Q4FY24
A 42% Yoy

Revenue in Q4FY24
A 36% Yoy

Net Fixed Asset Turnover of 6.6x in FY24; Further potential given current capacity utilization at ~35% (of available capacity)

Healthy return ratios with RoE of 26% and RoCE of 31% in FY24

18



New Products Launched and Expansion of Reach GOPAL

Launched ‘Cornigo
Ring’ in ‘Q4FY24’

IEALT A RER AT L
pLHEALTHY Q114 Tidi [
}i@\ﬁ‘_f/\é 0"4';,,,::1‘5;\‘?

Growing Retail Touch Points (Nos.)

Launched ‘Kolapuri
Bhadang and Sabudana
Chivda’ in ‘April 2024’

Consistently expanding the Distribution Network (Nos.)

553,230

481,771

FY23 FY24

667

638
617

Q2FY24 Q3FY24 Q4FY24

19



Consistently Enhancing Brand Awareness (1/3)

Arch Gate

20



Consistently Enhancing Brand Awareness (2/3)

College Sponsorship Co-sponsoring with T-Series

SINGER Musie LYRICS
LAQSHAY KAPOOR - MUKUND SURYAWANSHI ABHENDRA UPADHYAY. VAISHNAVI

.

21



Expanding our Footprint via Events - Overseas

Exhibition at UAE

- ‘4‘..
- — z
i<l T o -

.4 .

GOPAL SNACKS LIMITED
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GOPAL
\NAMKEEN)
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Expanding our Footprint via Events - India

ANUFOOD India (Mumbai) World Foods (Delhi) India Food Forum (Mumbai)

gy
COPAL G

Indori Zyka (Indore)

23



Profit & Loss — Q4 & FY24

I____‘
1

-——-"

‘it
1

Particulars (Rs Cr)
Revenue From Operations
Other Income

Total Income

Raw Material Costs

Gross Profit*

Employee Expenses
Other Expenses

EBITDA*

Finance Cost
Depreciation And Amortization
Profit Before Tax

Tax Expenses

EPS (Rs per share)

Q4FY24 Q4FY23 YoY
358.7 332.0
14 0.8
360.1 332.8 8%
258.0 234.8
100.7 97.2
Cam s
27.6 23.2
34.3 29.7
38.8 443 -12%
e nm
0.5 1.9
94 10.1
30.3 33.1 -9%
4.2 5.9
26.1 27.2 -4%
__________ S
2.10 2.19

oo \NAMKEE
Q3FY24 QoQ FY24 FY23 YoY
367.6 1,402.5 1,394.7
1.2 44 3.9
368.8 -2% 1,406.9 1,398.5 1%
271.1 1,002.6 998.8
96.5 3999 3959
'''''''' s asm am
26.3 102.3 87.3
34.9 129.2 112.4
35.3 10% 168.4 196.2 -14%
''''''''''
0.7 5.3 10.8
9.3 35.7 375
26.5 14% 131.8 151.8 -13%
8.6 32.2 394
17.9 46% 99.6 1124 -11%
'''''''''' s wam
1.44 7.99 9.02

*Excludes Other Income, Raw Material Costs = Cost of materials consumed + Purchase of stock-in-trade + Changes in inventory

24
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Key Raw Material Price Movement - Benefit passed on via Increased Grammage

H_‘

Potato LR (Rs. Kg)*

Chana Indian (Rs. Kg)*

Palmolein Oil (Rs. Kg)*

129

19

~ I A0

(e8]
—

™M
—
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12
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¥2A41L0
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> I 20
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51

50

48

45
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81

106 102
93
82

115
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Laminate (Rs. Kg)*

Udad Mogar (Rs. Kg)*

Maida Flour Unbranded (Rs. Kg)*

S -

72AI€0

200

¥2A420

201

¥2A4L0

197

€2A4Y0

200

€ZA4E0

205

€2A420

229

€ZALO

248

B 0

119

72ZAI€0

118

¥2A420

104

¥2A4L0

95

€ZAAY0

91

€ZA4€0

93

€2A420

97

€ZAALO

93

< T 240

R YZA4€0

¥2A420

28

¥2A4L0

26

€ZAAY0

31

€ZA4€0

30

€2A42O

28

€ZALO

26

25

*Average Consumption Price



Segment-wise Performance — Q4FY24

@

G

GOPAL

Sales (Cr PKTs)

Revenue (Rs Cr)

Gathiya

M% >

227 25.2

Q4FY23 Q4FY24

5 >

94.5 99.2

Q4FY23 Q4FY24

Namkeen

4% ——————»

20.4 21.2

Q4FY23 Q4FY24

1% ————————»

93.2 94.5

Q4FY23 Q4FY24

Western Snacks — Wafers

33% ——»

5.8
4.4

Q4FY23 Q4FY24

N% >

29.6

21.1

Q4FY23 Q4FY24

Western Snacks - Pellets
and Extruded Snacks

-12% >

21.5
18.8
Q4FY23 Q4FY24

-12% >

79.2
69.9
Q4FY23 Q4FY24

Other Snacks & Products*

N% >

3.2
23 .
Q4FY23 Q4FY24

36% >

42.3

Q4FY24

31.1

Q4FY23

*Other Snacks & Products nclude Besan, Papad,, Spices, Masala Noodlles, Bakery Item, Oil Soap, Chikki and Soan Papdi

26



Core and Focus Markets’ Performance - Q4FY24

Sales (Cr PKTs)

Revenue (Rs Cr)

Core State
-1% >
I
56.1 556
Q4FY23 Q4FY24
-1% >
|
2619 258.1
Q4FY23 Q4FY24

Focus States

18% >

16.4

13.9

Q4FY23 Q4FY24

3% >

85.6
62.5

Q4FY23 Q4FY24

Other States

83% >

22
12
Q4FY23 Q4FY24
4% >
| 143
73
Q4FY23 Q4FY24

Exports

341% —mm»

0.02

0.004

Q4FY23 Q4FY24

177% ——»

0.78

0.28

Q4FY23 Q4FY24

27



SKU-wise Performance - Q4FY24

@

G

GOPAL

Sales (Cr PKTs)

Revenue (Rs Cr)

5 Rs. SKU

1% ———»

65.3 66.0
Q4FY23 Q4FY24

2% >

238.6 235.0
Q4FY23 Q4FY24

10 Rs. SKU

DR% ——»

4.7

Q4FY23 Q4FY24

36%

437
Q4FY23 Q4FY24

Above 10 Rs. SKU

2% >

1.5
13
Q4FY23 Q4FY24
17% ————>
|
56.6
482
Q4FY23 Q4FY24

5 Rs. SKU has helped us to
penetrate in Rural India.

The focus is on 10 Rs. SKU for
the next leg of growth

28
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Profit & Loss

i |

-——-"

-——-"

Particulars (Rs Cr)
Revenue From Operations
Other Income

Total Income

Raw Material Costs

Gross Profit*

Employee Expenses
Other Expenses

EBITDA*

Finance Cost
Depreciation And Amortization
Profit Before Tax

Tax Expenses

EPS (Rs per share)

*Excludes Other Income, Raw Material Costs = Cost of materials consumed + Purchase of stock-in-trade + Changes in inventory:

30



Balance Sheet

Assets (Rs Cr) Mar-21 Mar-22 Mar-23 Mar-24
Property, Plant & Equipment 157.9 196.9 220.3 212.1
Capital Work-in-progress 434 45.1 9.8 12.7
Intangible Assets 0.1 0.2 2.3 2.1
g‘éf‘/g%g:ﬁ Jssets Under 0.0 1.7 0.1 05
Right-of- Use Assets 16.9 16.4 15.7 14.5
Financial Assets/Investments 3.0 5.7 6.8 9.0
Other Non-current Assets 0.0 0.0 0.1 0.8
Total Non-current Assets 221.2 266.0 255.1 251.5
Inventories 86.9 87.2 144.9 205.7
Trade Receivables 7.5 14.0 11.4 29.7
Cash And Bank Balances 4.8 1.1 28.6 24.1
Current Assets 120.7 133.7 206.2 287.0
Total Assets 341.9 399.7 461.3 538.5

Liabilities (Rs Cr) Mar-22 Mar-23 Mar-24
Share Capital 1.1 1.1 12.5 12.5
Other Equity 134.6 176.5 278.4 377.9
Total Equity 135.7 177.7 290.9 390.4
Borrowings 75.8 79.4 48.5 3.7
Lease Liability 1.7 1.4 0.9 0.2
Deferred Tax Liabilities 4.1 4.5 4.7 4.4
Other Liabilities & Provisions 19.3 19.9 19.4 19.7
Non-current Liabilities 100.9 105.1 73.5 28.1
Borrowings 63.2 84.8 57.9 63.5
Lease Liability 0.5 0.6 0.6 0.0
Trade Payables 17.5 7.0 9.4 20.9
Other Current Liabilities 24.1 24.6 29.0 35.6
Current Liabilities 105.3 116.9 96.9 120.1
Total Liabilities 341.9 399.7 461.3 538.5
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Cash Flow

Particulars (Rs Cr)

Profit Before Tax

Operating Profit Before Working Capital Changes
Movement In Working Capital

Net Income Tax (Paid)

Net Cash Flow From Operating Activities

Payments Property, Plant And Equipment, (Including Intangible Assets,
Capital Work In Process, Right To Use)

Sale Proceeds From Property Plant & Equipment

Investment In LIC & Interest Received

Investment in fixed deposits with banks not considered as cash and cash
equivalents

Cash Generated/ (Used) In Investing Activities
Proceeds Of Borrowings

Repayments Of Borrowings

Interest Paid

Payment of Lease Liabilities

Cash Generated/ (Used) In Financing Activities

Net Increase/(Decrease) In Cash And Cash Equivalents

26.5
60.6
-32.2
-5.9
224

-76.5

0.6
0.2

-75.7
98.3
-304
-10.3
-0.1
57.5
43

54.1
98.5
-31.0
-8.9
58.6

-7154

2.4
-1.0

-74.0
84.2
-59.1
-13.1
-0.2
11.8
-3.7

151.8
199.0
-36.3
-41.2
121.5

-25.4

0.1
0.1

-25.0

-50.2
0.0
-57.7
-10.6
-0.5
-68.8
2.5

131.8
171.9
-71.5
-32.1
68.3

-30.5

0.3
1.0

25.0

-4.2
0.0
-39.2
-4.4
0.0
-43.6
20.5
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Annexure




Segment-wise Performance - FY24

@

G

GOPAL

Sales (Cr PKTs)

Revenue (Rs Cr)

Gathiya

-6% >

102.7
97.0
FY23 FY24

9%

423.9 387 1

FY23 FY24

Namkeen

4% F———m>

89.3 85.9

FY23 Fy24

5% >

405.6 3855
FY23 FY24

Western Snacks — Wafers

29% ——»

23.6
18.4

FY23 FY24

39% ——

117.6
84.4

FY23 FY24

Western Snacks - Pellets
and Extruded Snacks

-6% ———»>

87.1 818

FY23 Fy24

-6% ——»

326.0 306.3

FY23 Fy24

Other Snacks & Products*

49% >

7.9

FY23 FY24

45% >

149.9
103.6

FY23 FY24

*Other Snacks & Products nclude Besan, Papad,, Spices, Masala Noodlles, Bakery Item, Oil Soap, Chikki and Soan Papdi
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Core and Focus Markets’ Performance - FY24

GOPAL
‘_‘_‘ \NAMKEE
Core State Focus States Other States Exports
5% 5% 47% ———> 82% >
7 | |
';‘ 6.9 0.08
2 240.3 60.3 63.6
o 229.4 47 0.05
(7]
o
m .
(7]
FY23 FY24 FY23 Fy24 FY23 FY24 FY23 FY24
5% 15% > 61% —————» 13% >
= | |
)
é 1,102.9 1,051.4 301.4 45.9 3.85
()
= 284
5 261.5 181
o
&
FY23 FY24 FY23 FY24 FY23 FY24 FY23 FY24
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SKU-wise Performance - FY24

@

G

GOPAL

Sales (Cr PKTs)

Revenue (Rs Cr)

5 Rs. SKU

5% >

284.4 2694

FY23 FY24

8% >

1,052.7
9654
FY23 FY24

10 Rs. SKU

53% >

25.0

16.4

FY23 FY24

4% ——————>

165.7

114.7

FY23 FY24

Above 10 Rs. SKU

23% >

5.6
4.6

FY23 FY24

17% ———>

215.3
176.0

FY23 FY24

5 Rs. SKU has helped us to
penetrate in Rural India.

The focus is on 10 Rs. SKU for
the next leg of growth

36



Capital Market Information

Shareholding Pattern (Mar-24)

DIIs
6.7%

FlIs
3.2%

Public
8.6%

Promoters
81.5%

Script Related Information (09-May-24)

BSE/NSE Code

CMP (Rs)

Market Cap (Rs Cr)

Shares O/s (Rs Cr)

Face Value (Rs)

544140 | GOPAL

345

4,296

12.46

1.00
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Thank You

Gopal Snacks Ltd.
Mukesh Kumar Shah
mukesh.shah@gopalsnacks.com
CIN No.: U15400GJ2009PLC058781

<< STELLAR

Stellar IR Advisors Pvt. Ltd.

Pooja Sharma / Suyash Samant

pooja.sharma@stellar-ir.com | suyash@stellar-ir.com
Phone: +91 22 62398024
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