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ABOUT US: OUR PRESENCE
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ABOUT US: FINANCIAL SUMMARY

844 1,111 1,230 
1,750 1,904 

10.8% 14.1% 11.6% 14.4% 13.6%

FY13 FY14 FY15 FY16 FY17

PAT PAT Margin %

REVENUE FROM OPERATIONS EBITDA & EBITDA Margin PAT & PAT Margin

LEVERAGE ANALYSIS RETURN METRICS

7,777 7,904 

10,611 
12,186 

13,992 

FY13 FY14 FY15 FY16 FY17

CAGR: 16 % 

1,400 1,543 1,727 
2,669 

3,124 

18% 20% 16% 22% 22%

FY13 FY14 FY15 FY16 FY17

EBITDA EBITDA Margin %

459 399 381 20 2 

4,668 

… 6,545 

8,108 9,599 

1,277 
1,909 1,599 1,551 1,686 

FY13 FY14 FY15 FY16 FY17
Equity Debt C&CE

22.7% 22.6% 23.2%

30.8%
29.0%

19.6%
21.7% 20.3%

23.9% 21.6%

FY13 FY14 FY15 FY16 FY17

ROCE % ROE %

Source: Figures for FY13 are sourced from Red Herring Prospectus of the company.
PAT Margin = PAT / Revenue from Operations, EBITDA Margin = EBITDA (excl. Other Income) / Revenue from Operations,
ROE: PAT/Avg. Equity, ROCE: EBIT/Avg. Capital Employed [(Capital Employed = Equity + Total Debt)

CAGR: 22 % CAGR: 23 % 
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ABOUT US: SHAREHOLDING STRUCTURE

Market Data As on 26th October 2017 

Market capitalization (Rs Mn) 39,963.1

Price  (Rs.) 443.05

No. of shares outstanding (Mn) 90.2

Face Value (Rs.) 10.0

52 week High-Low (Rs.) 567.8 – 351.0

Source: BSE

Promoter
74.78%

FII's/FPI's
7.62%

DII's
12.61%

Non-Institution
4.99%

Key Institutional Investors – 30th Sep 2017 % Holding

DSP Blackrock Investment Manager 6.26%

HDFC MF 4.29%

Pinebridge 3.78%

Goldman Sachs 2.16%

SBI Funds Management 1.92%

Shareholding – 30th Sep 2017

80.00

100.00

120.00

140.00

Oct-16 Jan-17 Apr-17 Jul-17 Oct-17

Sharda Cropchem Sensex

Share Price Performance

Source: BSE

Source: BSE Source: BSE
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DIFFERENTIATED BUSINESS MODEL: ASSET LIGHT MODEL

SHARDA IS A FOCUSSED GLOBAL AGROCHEMICAL MARKETING & DISTRIBUTION COMPANY

Basic & Applied 
Research

Identification Registration
Active Ingredient 

Manufacturing
Formulation & 

Packaging
Marketing & 
Distribution

Agrochemical Value Chain Sharda’s Operating Area

ASSET LIGHT BUSINESS MODEL

▪ Focus on identification of generic molecules, 
preparing dossiers, seeking registrations, marketing & 
distributing formulations through third party 
distributors and/or own sales. 

▪ Manufacturing of AIs and formulations is outsourced.

▪ Highly flexible operating model resulting in –

▪ Overall cost competitiveness

▪ Efficient management of fluctuating market 
demand across various geographies.

▪ Offering wide range of formulations and AIs.

Markets

Registration

AI Manufacturing

Basic & Applied 

Research

Markets

Identification & 
Registration

Customer & Products

Sharda’s Model: 
Demand Pulled / Customer Driven
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BUSINESS STRATEGY & OUTLOOK

Expand & Strengthen 
Distribution Presence 

Continual Investment in 
Obtaining Registrations

Focus on Biocide 
Registrations

Focus on 
Inorganic Growth

▪ Expand geographical reach using existing library of dossiers.

▪ Two-fold strategy of further penetrating existing markets and entering new markets.

▪ Continue to identify generic molecules going off- patent. 

▪ Investing in preparing dossiers and seeking registrations in own name.

▪ Scale up marketing and distribution of biocides with a focus on Europe.

▪ Increase biocide registrations.

▪ Continue to explore possibilities of partnerships with other companies across jurisdictions.

Forward Integration -
Build own Sales Force

▪ Leverage market presence and execution capabilities.
▪ Adopt the factory-to-farmer approach and be a one-stop solution provider.
▪ Strategy on-ground in Mexico, Colombia, Hungary, Spain, Poland, Italy, Portugal, USA & India.



FOR FURTHER QUERIES:

Mr. Conrad Fernandes
Chief Financial Officer 
Email: cfernandes@shardaintl.com
Contact No: +91 22 6678 2800 

Ms. Pushpa Mani / Mr. Nilesh Dalvi 
IR Consultant 
Email: pushpa.mani@dickensonir.com / nilesh.dalvi@dickensonir.com
Contact no: +91 9911684123 / 9819289131




