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Safe Harbor

This presentation and the accompanying slides (the “Presentation”), which have been prepared by CarTrade Tech Limited (the “Company”), have been prepared
solely for information purposes and do not constitute any offer, recommendation or invitation to purchase or subscribe for any securities, and shall not form the
basis or be relied on in connection with any contract or binding commitment whatsoever. No offering of securities of the Company will be made except by means of
a statutory offering document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes no
representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of
the contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the information that you may consider material. Any liability
in respect of the contents of, or any omission from, this Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects that are individually
and collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance and are subject to known and unknown
risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to, the performance of the Indian
economy and of the economies of various international markets, the performance of the industry in India and world-wide, competition, the company’s ability to
successfully implement its strategy,

The Company’s future levels of growth and expansion, technological implementation, changes and advancements, changes in revenue, income or cash flows, the
Company’s market preferences and its exposure to market risks, as well as other risks. The Company’s actual results, levels of activity, performance or
achievements could differ materially and adversely from results expressed in or implied by this Presentation. The Company assumes no obligation to update any
forward-looking information contained in this Presentation. Any forward-looking statements and projections made by third parties included in this Presentation are
not adopted by the Company and the Company is not responsible for such third-party statements and projections.
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Revenue growth by 20% & Adj. EBITDA growth by 28%

#1

Car and Two-Wheeler
Auto Portal in India®

200+ Physical Locations 1.1 Million

Automalls and abSure outlets *FY23 Auction Listings

34 Million 86.30% Revenue FY23

Average Monthly Unique Visitors in Organic Unique Visitors in 4277 M N I N R
Q4 FY23 Q4 FY23 Q4 1166 Mn INR

: PAT FY23
Adj EBITDA FY23 Debt free
1249 Mn INR 404 Mn INR strong Cash balance

4 PAT 175 Mn INR
Q4 398 Mn INR chj BAT EY 23 800 Mn of around 11 Bn INR

Note: *FY23 refers to Apr22 to Mar23 of FY23
(1) Based on relative online search popularity on Google Trends when compared to our key competitors over the period from April 2020 to March 2023.
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Consolidated Financial results for the year ended March 2023

Year ended

Particulars

Quarter ended

Amountin Rs lakhs

March 31, 2023 December 31, 2022 March 31, 2022 March 31, 2023 March 31, 2022

Income
Revenue from operations 9,586.48 9,720.76 9,314.11 3% 36,373.92 31,272.35 16%
Purchase of Stock-in-trade (Inc. Inventory Change) 46.00 349.00 308.41 -85% 645.90 875.02 -26%
Net revenue from operations 9,540.48 9,371.76 9,005.70 ( 6% 35,728.02 30,397.33 18%
Other income 2,073.17 1,865.20 1,273.80 63% 6,398.25 4,622.67 38%
Net Revenue 11,613.65 11,236.96 10,279.50 13% 42,126.27 35,020.00 20%
Employee cost (Excl ESOP) 4,404.69 4,520.80 3,986.96 10% 17,739.04 14,758.58 20%
Marketing 691.78 641.13 644.23 7% 2,572.31 2,130.03 21%
Other expenses 2,534.08 2,414.97 2,452.32 3% 9,323.36 8,406.00 11%
Total expenses (B) 7,630.55 7,576.90 7,083.51 8% 29,634.71 25,294.61 17%
Adjusted EBITDA 3,983.10 3,660.06 3,195.99 25% 12,491.56 9,725.39 28%
Adjusted EBITDA % 34% 33% 31% 30% 28%
Adjusted EBITDA Excl. Other income % 20% 19% 21% 17% 17%
ESOP (refer note below) 732.27 735.34 4,515.46 2,793.88 18,518.29
Finance cost 204.33 186.99 176.04 16% 767.19 645.21 19%
Depreciation and amortization expense 758.93 723.24 645.58 18% 2,873.89 2,473.61 16%
Profit Before Tax 2,287.57 2,014.48 -2,141.09 6,056.60 -11,911.72
Tax expenses 210.41 344.48 362.67 -42% 850.95 954.57 -11%
Deferred tax adjustment 328.11 265.29 -364.49 1,162.28 -731.09
PAT 1,749.05 1,404.71 -2,139.27 4,043.37 -12,135.20
Adjusted PAT 2,809.43 2,405.34 2,011.70 40% 7,999.53 5,652.00 42%
Note: Revenue as per Financials (excluding purchase of stock)
Total Income as per Financials 11,659.65 11,585.96 10,587.91 10% 42,772.17 35,895.02 19%
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Standalone Financial results for the year ended March 2023

Quarter ended

Particulars

Year ended

March 31, 2023 December 31, 2022 March 31, 2022 March 31, 2023 March 31, 2022

Amount in Rs lakhs

Income
Revenue from operations 4,279.03 4,199.89 3,647.51 17% 15,667.50 12,484.60 25%
Purchase of Stock-in-trade (Inc. Inventory Change) - - 308.41 132.32 875.02 -85%
Net revenue from operations 4,279.03 4,199.89 3,339.10 " 28% 15,535.18 11,609.58 34%
Other income excluding dividend income 1,591.77 1,524.73 1,002.12 59% 4,958.99 3,211.95 54%
Net Revenue excluding dividend income 5,870.81 5,724.62 4,341.22 35% 20,494.17 14,821.53 38%
Employee cost (Excl ESOP) 2,200.32 2,136.47 1,709.92 29% 8,479.49 6,753.26 26%
Marketing 618.06 515.56 574.48 8% 2,267.89 1,993.16 14%
Other expenses 640.96 624.17 855.56 -25% 2,406.04 2,300.56 5%
Total expenses (B) 3,459.34 3,276.20 3,139.96 10% 13,153.43 11,046.99 19%
Adjusted EBITDA 2,411.47 2,448.42 1,201.25 101% 7,340.74 3,774.55 94%
Adjusted EBITDA % 41% 43% 28% 36% 25%
Adjusted EBITDA Excl. Other income % 19% 22% 6% 15% 5%
ESOP (refer note below) 713.33 723.66 4,485.19 2,694.56 18,412.43
Dividend Income - - - 665.22 -
Finance cost 12.92 13.05 13.95 -7% 60.15 67.19 -10%
Depreciation and amortization expense 162.56 148.22 118.15 38% 611.24 488.02 25%
Profit Before Tax 1,522.65 1,563.49 -3,416.03 4,640.01 -15,193.10
Tax expenses - - - - -
Deferred tax adjustment 360.13 381.81 -247.97 1,380.24 -586.47
PAT 1,162.52 1,181.68 -3,168.06 3,259.77 -14,606.63
Adjusted PAT 2,235.98 2,287.15 1,069.16 109% 6,669.35 3,219.34 107%
Note: Revenue as per Financials (incuding dividend & excluding purchase of stock)
Total Income as per Financials 5,870.80 5,724.62 4,649.63 26% 21,291.71 15,696.55 36%

6
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Remarketing Consolidated Financial results for the year ended March 2023

Amount in Rs lakhs

Particulars

March 31, 2023

Quarter ended

December 31, 2022

March 31, 2022

Year ended

March 31, 2023 March 31, 2022

Income
Revenue from operations 5,324.87 5,573.93 5,774.22 -8% 20,870.64 19,117.67 9%
Purchase of Stock-in-trade (Inc. Inventory Change) 46.00 349.00 - 513.58 -
Net revenue from operations 5,278.87 5,224.93 5,774.22 -9% 20,357.06 19,117.67 6%
Other income 479.28 338.46 269.64 78% 1,431.64 1,402.25 2%
Net Revenue 5,758.15 5,563.39 6,043.86 -5% 21,788.70 20,519.92 6%
Employee cost (Excl ESOP) 2,174.60 2,353.38 2,241.15 -3% 9,129.02 7,874.46 16%
Other expenses 2,008.59 1,993.86 1,809.43 11% 7,492.15 6,687.28 12%
Total expenses (B) 4,183.19 4,347.24 4,050.58 3% 16,621.17 14,561.74 14%
Adjusted EBITDA 1,574.96 1,216.15 1,993.28 -21% 5,167.53 5,958.18 -13%
Adjusted EBITDA % 27% 22% 33% 24% 29%
Adjusted EBITDA Excl. Other income % 21% 17% 30% 18% 24%
ESOP (refer note below) 18.94 11.68 30.28 -37% 99.32 105.86 -6%
Finance cost 191.70 174.37 162.09 18% 708.97 578.02 23%
Depreciation and amortization expense 445.39 420.38 370.77 20% 1,650.00 1,350.39 22%
Profit Before Tax 918.93 609.72 1,430.14 -36% 2,709.24 3,923.91 -31%
Tax expenses 208.56 344.48 362.67 -42% 849.10 954.57 -11%
Deferred tax adjustment 6.89 -76.76 -77.62 -60.20 13.14
PAT 703.48 342.00 1,145.09 -39% 1,920.34 2,956.20 -35%
Adjusted PAT 729.31 276.92 1,097.75 -34% 1,959.46 3,075.20 -36%
Note: Revenue as per Financials (incuding dividend & excluding purchase of stock)
Total Income as per Financials 5,804.15 5,912.39 6,043.86 -4% 22,302.28 20,519.92 9%
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Historical Financial Performance

AmountRs in Cr

Quarterly Revenues
CTT Consolidated CTT Standalone SAM IL Co nsolidated
116 17
Q1 FY22 Q2FY22 Q3 FY22 Q4 FY22 Q1 FY23 Q2 FY23 Q3 FY23 Q4 FY23 Q1 FY22 Q2FY22 Q3 FY22 Q4 FY22 Q1 FY23 Q2 FY23 Q3 FY23 Q4 Fy23 Q1 FY22 Q2 FY22 Q3 FY22 Q4 FY22 Q1 FY23 Q2 FY23 Q3 FY23 Q4 FY23

Quarterly Adjusted EBIDTA

CTT Consolidated CTT Standalone o SAMIL Consolldated
Q1FY22 Q2FY22 Q3FY22 Q4FY22 Q1FY23 Q2FY23 Q3FY23 Q4 FY23 Q1 FY22 Q2 FY22 Q3 FY22 Q4 FY22 Q1 FY23 Q2 FY23 Q3 FY23 Q4 FY23 Q1 FY22 Q2 FY22 Q3 FY22 Q4 FY22 Q1 FY23 Q2 FY23 Q3 FY23 Q4 FY23



Car@radei™Y

. ,/( -
S -
—
- -

: kK, SHRIRAM Cl
o. ™
Cacarwale € bikewale Car@rade.. % Forl DReT OUTG




Car@radeiry
Journey So Far

2009/2010 2012 2014 2015 2016 2017 2018 2021

Launch of Ca I"or‘adem U ) Cafwale C1 - SHF]IF]AM(S) First Auto portal

Platform ~ B2Band C2B ADROITAUTO ... ,.. . @ @  tobeLISTED
Bpansion - auctons Car@@rade &bikewale 1 carwale

exchange
| arsure

Auctions for Cars

Marketplace for New and Used Cars

Service Used Vehicle ERP Tools

Offerings Marketplace for New and Used Two-Wheelers

Inspection and Valuations

Auctions for CV & Others(®)

vv';vv @
TEMASEK el

India Acorn Fund
WARBURG MARCH Ashoka India Equity

PINCUS " JP Morgan‘3) Investment Trust PLC

Malabar(?)

!

Key
Investors

Note: (1) CarTrade Tech is backed by several marquee institutional shareholders - Warburg Pincus LLC, March Capital, Temasek, JP Morgan and IIFL through their affiliates Highdell Investment Ltd, Springfield Venture

International, MacRitchie Investments Pte. Ltd., CMDB Il and IIFL Special Opportunities Fund - Series 8 respectively. (2) Acquired Automotive Exchange Private Limited, owners of brand name CarWale and BikeWale.

(3) Indicates year of primary investment. (4) Acquired AISPL (Adroit) for a sum of INR 129.98mn. (5) Acquired 51% (55.43% on actual basis) of the paid-up share capital of SAMIL. (6) Includes farm equipment,
construction equipment and others. (7) Malabar India Fund, Malabar Select Fund, Malabar Value Fund and Malabar Midcap Fund.
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CarTrade Tech

Consumer Group Remarketing Group

CarWale BikeWale Shriram Automall CarTrade Exchange Adroit

New & Used Cars Two Wheelers Phygital Auction Services  Online Auction Services Inspection Services
= Cacarwale Q@ = eikewile Q ©
\\ 4 AL = ke 9 Allstates v O M rtradeexchangecom < @ i C.I
iy - RDROIT RUTO
CarTrade SIETEE Mobility Outlook
omprehensive Information on Bikes!
A Presence. NSRS New & Used Cars Industry Intelligence Orad Car@rade
" (e u) | —
1 e XN B
] = Car@rade Q © Type Your Location | o MOBILITY Vehicle & Equipment Atction Platform I‘ e ‘{— b y/ A .

= &4 ouTiLook

i i
LIVEEVENTS

f}4) MOBILITY
&~ OUTLOOK

MOBILITY CONVERSATIONS

Mr Harsha Kada:

FIND THE RIGHT CAR TVS i @YAMAHA ".:‘i‘.’:‘ .
e e Innovation Is Key To Sustaining Schaeffler '
i s Yamaha Royal Enfield India’s Competitive Advantage: Harsha Kadam | HONd MK \
\:Hero é *_ nﬁ‘.‘;“ TVS Credit TW Bifiar Onfine Auction
New Car Discounts | Help Me Find A Car s Our Services |
Hero Honda Bajaj Latest News
. & v
Featured Cars Used Car > New Car > Viswmotebcands y(((’(/l//( ) d Maczen Owrmel
—E— 3 Finance & Parking
POPULAR UPCOMING EVENTS
— Featured bikes
Want to sell your car?
Most Popular New launches Upcoming s N
er2.5m ed car e _— 2 ? Documentation My | Logistics B
evel thilo f Omega Seiki Mobility, IGDTUW sign Mo VEHICLE INSPECTION
set up CoE, R&D Centre
[o) et buyers detail via SMS and Emai -
- -

Godawari Emobility Plans To < P M
a m Launch Nine New Electric...

©  Speedy and easy car selling process 4hours ago

& l ..‘—-‘-.4- >
acarwale - |
- DIR wremrree. Online-offline auction platform used by Inspection and
| aesure |

PR consumers, business sellers, dealers, and valuation services for
Rejigs Top Management... fleet owners insurance
companies, banks,
and other financial

institutions

Your used car stays listed till the car is
e

Largest number of genuine buyers

Rane TRW Steering Systems

Online Platforms for customers, dealers, and OEMSs, to buy and sell new and used
vehicles seamlessly. Powered by tech-enabled ERP and CRM solutions.

(1)
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Our Platform Strategy - Built on Brand, Tech and Data

Consumer Group | New & Used 48%

Of revenues

520+ Remarketing | Auction Platforms (B2B-C2B)

Of revenues

acarwale Ebikewale Car@rade..

Provide research services to customers looking for new and used cars / two
wheelers and connect them with dealers, OEMs and other partners to sell and
buy cars. In addition, we engage with financing and automotive ancillary
companies to offer their products and services.

In turn, new and used car/ two-wheeler dealers and OEMs get access to these
customers and can reach out to them.

Software solutions used by consumers, business sellers, dealers to manage
processes, including lead management & processes for procurement,
inspection, inventory and customer relationship management ('CRM').

Monetization

Running paid advertisements and marketing campaigns for OEMs, dealers,
banks, insurance companies, and other financial institutions.

Lead generation revenue by originating customer leads for business partners.

* - Total Income pertains to FY23

ESHF”m = Car@rade

RADROIT AUTO' exchange

THE POWER OF CHOICE

Facilitates sales of pre-owned vehicles of retail customers, banks and other
financial institutions, insurance companies, OEMs, leasing companies, and fleet
and individual operators by organising online offline auctions and offering
remarketing services.

Shriram Automall - Phygital Auction Platform

CarTrade Exchange - Digital auction platform

Adroit Auto - Valuation, inspection and registration services to banks, insurance
companies, financial institutions and OEMs.

Monetization

Commission and fees from the auction and remarketing services of used
vehicles for retail customers, banks and other financial institutions, insurance
companies, OEMs, leasing companies, and fleet and individual operators

Technology-based services to OEMs, dealers, banks, and other financial
institutions and insurance companies

Commissions and fees paid for our allied services such as inspections,
valuations, etc.
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...Driving Powerful
Network Effects

We create a virtuous cycle, benefitting all of
our key stakeholders including consumers,
dealers, fleet owners, original equipment
manufacturers (“OEMs”), vehicle leasing
companies and financial institutions

guyers will be Selle,s
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More
Consumers

More Engagement
and Transactions CONSUMERS

\C@; More Selection,

More Data Ease and Trust
More

Customers

and Content

DEALERS, Car(radeir=y
FLEET cicawale SN OEMs

More OWNERS - g
Dealers o 8l Qwac’ ROROIT AUTO ,@_
'@' Cicarwale  wa MOBILITY
{l T £ OUTLOOK

Car@rade Car@rade..

More More
Inventory Customers
and Data

FINANCIAL
More |NST|TUTIONS Better
Customers = ; ;
St iasIatS i@ Credit Offerings
More
Access to Lenders

Unique Data

Sellers will be BUYe'S

Better Choice

More
OEMs
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Consumer Group (1/2)

— o . We have simplified the auto purchase and sale journey for our consumers and
Carorade““’ s Cafwale c‘ b|kewa|e partners through our technology platform and value-added offerings.

Recommender Details Reviews Listings

= acarwale = Cacarwale Car Videos = Cacarwale

Watch car vide:

nui r of

Used Cars in Mumbai
Select Your Preferred Body Type

With used cars in Mumbai from various
models such as Demo car 1, Car 2, Car 3, Car 4,
Read More

IMAGES & VIDEOS

Videos

@) images

Demo Car ¢
% % % % ¥ 829Reviews

Version

E 1.2 Petrol

City
A. K. Marg, Mumbai

2017 Demo Car 1.0 RXT AMT Opt [2016-2...
¥ 3.5 Lakh

Make Offer

¥8.13Lakh ViewPrice Breakup
On-Road Price, Mumbai

2021 demo car detailed review
First look of the new new car version plus

Compact SUV (3) Check Right Price Get Finance Offers

17.455km e« Petrol * NaviMumbai
2021 DEMO CAR DETAILED REVIEW ® Chat Get Seller Details
DEMO CARREVEAL J/

>

Show Results (3) Get April Offers ‘ - W -

EMI % 10,340/month ‘ Get EMI Offers
EMI Calculator )

© Know more about body types @ Get Price Details
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Consumer Group (2/2)

Car@rade.. C1carwale € bikewale

Trade-in Solutions Financing Price Quote Connect and Buy

= C1carwale Q @

Demo car On Road Price in Mumbai
The Demo car Price in Mumbai starts form 2 11.64 Lakh and goes
upto ¥21.08 Lakh. Demo car offered with a choice of Read More

Contact Dealer
Provide your contact details for Test Drive, EMI
options, Offers & Exchange Benefits

Looking for a Car Loan?
SELL YOUR CAR FOR FREE

g §
Lnl

Dealer 1
© Lower Parel, Mumbai

NEW CAR On Road Price

S ¢ Demo car ¢

Sell from your Verified Best price for
doorstep buyers your car Step 1/3 - Get Started

FULL NAME

CAR

Version City

Kurla West, Mumbai

Demo car

Select City to Sell Your Car

CONTACT NUMBER*

Ex-Showroom Price 29,99,990

CITY

RTO 71,13,399 +91

Mumbai,Ashadham Colony Insurance

Type your Pin Code

48,233

Hypothecation Charges 21,500

@® Detect your location

FASTag
_ . - —
On Road Price in Mumbai ¥11,75,863

By clicking Next, you agree to our Terms & Conditions Visitor

%600

Agreement and Privacy Policy

Get May Offers

@) Get Price Details on WhatsApp

The best way to sell your car

Sell your car with CarWale for absolutely free in New

Delhi, Mumbai, Chennai, Hyderabad, Bangalore, Pune,

Existing User? Click Here

Kolkata, Ahmedabad and all other cities in India. We
will help you sell your car at the convenience of your
doorsteps.

By pro
Priva

Tips & Advice

FAQs

Contact Dealer Get May Offers By proceeding ahead you agree to CarWale Visitor Agreement and

Privacy Policy.
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Consumer Group Offerings

With a large organic user base of
3.4 crores average monthly unique
visitors, our Consumer Group
provides media services to
automotive manufacturers,

dealers, financiers, auto
ancillaries, etc. with highly
targeted marketing solutions for
brand promotion, brand image
management, new model release
and sales promotions.

Innovative media & branding solutions for OEMs,
dealers, auto ancillary companies & financiers to
target consumers looking to buy a car/ two-wheeler

Branding &

Content
Gain insights on consumer
buying sentiments &
preferences to help build
strategies of the future

Help OEMs, dealers get Lead
enquiries for their cars and
bikes

Consumer

Generation Insights

Work with OEM’s and dealers
to generate sales of Cars and
Bikes

End-to-end tech solutions for
OEM'’s, banks and dealers

Technology

Generate Sales _
Solutions

Value Added

Services

Assisting OEMs, dealers & financiers with value
added services such as price guides, auto-finance
& last mile delivery




Branding & Content Solutions for OEMs

= Cacarwale m Q ©

MOBILITY

Kia Sonet vs Hyundai Venue

a Sonet

Ki:
HTE12

¥6.95 Lakh ¥6.99 Lakh ¥6.72 Lakh

Know More [2

QUICK COMPARE

Quick Compare

Bootspace (litres) (Know More)

Integrated (in-dash) Music System

X X v
Display
X X [ D

Targeted Comparison

VNQA XJVyl3avy

m
O
0
—
- -
m
7y
i
2
m
m
—f

ALL-NEW

%5,700*
KNOW MORE

App Innovation

Description X

A Biker's Adventure with the Hyundai Creta
A CarWale

761 21211 12 Dec

Pro adventurer and Indian mountain cyclist pioneer
Nilesh Dhumal is always on the lookout for the next
challenging trail. The Hyundai Creta is his perfect
companion in this search. Why? Watch this film to find
out!

Follow us on:
Facebook
Twitter
Instagram

Download the CarWale App here -

Curated Content

Car@radeir™=y
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Consumer Insights | Helping OEMs

Research In Terms Of Pageviews

—e— Manufacturer 2 —e— Manufacturer 3 —e— Manufacturer 4 Manufacturer 5

—e— Manufacturer 1

Manufacturer 9 —e— Manufacturer 10

Manufacturer 7 —e— Manufacturer 8

—e— Manufacturer 6

Manufacturer 1, 20%
Manufacturer 2, 18%
Manufacturer 4, 16%
Manufacturer 3,13%
Manufacturer 6, 7%
Manufacturer 5, 4%
Manufacturer 8, 4%
Manufacturer 10, 2%

Manufacturer...

helps OEMs know the interest peaks

CarTrade offers consumer insights and

re

Manufact
Manufactu

Manufacturer 4,10% ¥
Manufacturer

Manufacturer1, 26%
Manufacturer 2, 18%
Manufacturer 6, 8%
Manufacturer 5, 6%
Manufacturer 10, 2%

Feb-21 Mar-21 Apr-21 May-21 Jun-21 Jul-21 Aug-21 Sep-21 Oct-21 Nov-21 Dec-21 Jan-22 Feb-22 Mar-22 Apr-22 May-22 Jun-22

Jan-21

Nov-20 Dec-20

Oct-20

Sep-20



Tech Solutions - BMW uDrive

RUSSIA
r::J’/V\m
3
KAZAKHSTAN
r’“‘\ MONGOLIA
18"
_;{r:\' r— ——
(0= ~
LS o e 5
T )
| UMMEN,SM 7 \
T -~ O\ 5/ \JAPAN
J souTH KOﬁ&A & g o
S T R

{4
SRI LANKA
O
MAL DIVES

[l Countries Covered By U-Drive

BMW PRE-OWNED CARS

134 Cars found

BMW X5 xDrive40e
RM 185,800
13770 KMs, PHEV, 2018

n View details

3,250/month
9 Kuching

3

Note :Maps not to scale. All data , information are provided “as is” without warranty any representation of accuracy , timeliness or completion
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uDrive
Advantage

Lead and inventory management -
assigning leads, following up with
customers, managing inventory and
profitability

Auctions - unique and end-to-end
solution for private dealer auctions

Workflow Management - custom
workflows for trade-in bonus, warranty
issuance, customer retention

Seamless third-party integration -
allowing dealers to create listings on
external used car websites by just a few
clicks

Financial calculator -customers can
estimate their monthly payment for
Standard/Bullet/Balloon plans

Extensive dashboards, reports and
Al/ML insights. Extensive analytics
framework on consumer sites.



Tech Solutions - MG - Vehicle Finance & Reassure

Module 1 - Link Integration with
Booking Module

Module 2 - Capture Customer Profile
on our Retail Finance Platform

Module 3 - Pre-approval, Soft Loan
Approval and Application for Loan
Sanction

Module 4 - Loan Sanction
Confirmation and Voucher Download

[€¢) Eesur

@D cPaY

SELECTVEHICLE

fields marked with * are mandatory

Select Model & Variant= v

Select Fuel Type=

ABOUT THE
PROGRAM

Select Power Train*

Introducing MG Reassure
- a certified pre loved
G car program to give end to en G

solution to existing MG users
gealer before booking the car. **All prices are subj¢ x

Select Trim=

lfe fo us at . **Please checi

MG ePay

The Brand Names and Logos mentioned are the property of their respective owners and are used here for identification purposes only
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Integrated Homepage For Dealer
Management System based On
Activated Modules

Comprehensive Program Dashboard

LMS System, Lead Allocation & Status
Dashboard

Inventory Status Update

Evaluation And Approval For Trade-in
Bonus Built In

Centralised Program Reports For
Central Brand Team and Network

Warranty, RSA & Money Back
Dashboard
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“Building a world class online buying journey for
customers to buy used cars ”’

Book it

':' c a rwal e Certification Report

dbSure

CARWALE ABSURE 4S5 PROMISES:
Z0Carwale

QkSure

¢ SURE

| 7-DAY MONEY-BACK GUARANTEE, NO-QUESTIONS ASKED

& SECURE

| 167 POINT CERTIFIED TOTAL QUALITY CHECK

& SAFE

| ZERO-ACCIDENT AND NO-TAMPER ASSURANCE

& SMART

15000 KM COMPREHENSIVE WARRANTY




Striving to create India’s #1 auto loan marketplace

Convenience - Instant Auto Loan Approvals; Choice - Multiple Banks and NBFC's;
Customized Offers - Innovative Products.

Il Car Loan - Get Instant Lean Offers [ S
Online : rnnN o mgdayment

Step /3 - Rl Employment Detalls

2017 Marwt! Suruki Claz 204+ SHVS Step 1,3 Cet Started

TA.25 Lakh T R ———

[ | Firarnce DU 1 6an Amcnint Ottered 21000 Lakh

| S ——— | Elgube Livm Asian €673 Lakh

2200 Lakh

€953 Lakh

‘ ALLS BANK

T45.00 Lakly

T 253 Lakh

Get finance Capturing customer details Instant Approval

* Working with banks to provide online disbursements and curate innovate auto-finance products and offerings.

The Brand Names and Logos mentioned are the property of their respective owners and are used here for identification purposes only

Approvals to Disbursement with innovative products *
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Bank Partnerships

A AXIS BANK
{1 HDFC BANK

ﬁICICI Bank
Indusind Bank
& Chola

Enter a better life

TVSCREDITY

YES // BANK
Bank

TATA CAPITAL
kotak’

Kotak Mahindra Bank

BAJAJ

FINANCE LTD - AF

&, CreditWise
ﬂ Capital

£} HDB i

REIMAGINING OPPORTUNITIES

@' Shinhan Bank India

qﬁh‘m’ﬁ;ﬁ Lfn Union Bank

rﬁ..n eriimhintind
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Average Monthly UVs at 34 Mn; 86.3% Organic

Avg Monthly Unique Visitors per Quarter
< > Total UV s (In mn) M Organic UV’'s (In mn) % Organic UV’s

Key Advantages of having a large

Organic Customer Base

45.0 " g881% 86.7% 86.2% 84.2% 84.7% 86.6% 87.6% 86.3% Our platforms are built to connect potential

buyers with dealers, OEMs and other
partners which are monetized by running

: marketing campaigns from OEMs, dealers,
35.0 - banks, insurance companies and other

30.0 @
25.0
20.0
15.0
10.0
5.0
0.0

Ql (FY 22) Q2 (FY22) Q3 (FY22) Q4 (FY22) Qi1(Fy23) Q2 (FY23) Q3 (FY23) Q4 (FY 23)

40.0

financial institutions.

Having a large organic customer base not

O only strengthens the brand equity, but also
helps in lowering the Customer Acquisition
Costs

32.7

This large customer base and resultant
0 exposure gives OEMs and dealers the

perfect platform to effectively leverage their

marketing spends and enhance sales

Note - We define a monthly unique visitor as an individual who has visited our websites or apps (CarWale, CarTrade and BikeWale) within a calendar month, based on data as

measured by Google Analytics and Firebase. If an individual accesses more than one of our websites and apps within a given month, the first access to each website or app by

each such individual is counted as a unique visitor. Percentage of Organic Unique Visitors = Average monthly unique organic visitors as a percentage of the sum of average

monthly unique organic visitors and average monthly unique visitors from paid sources. If a visitor has visited through both organic and paid sources, then such visitor will get
counted as unique under both categories.
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Remarketing: Leader in Vehicle Auctions

Online Auction
We are a leading auto auction player that offers full-stack, fast, simple, reliable, organised auctions and allied services
across all vehicle types. We pioneered the ‘Phygital Auction’ format-a seamless online and offline integration with real-
time video streaming of events. We have transformed the way auction events are conducted in the industry.

1 1 Mn Number of Vehicles

Listed for Auction® 130+ Number of Automalls®

..Facilitating sales of all types of used vehicles...

Two Three

M b s M 7

E Bidding
c Commercial Farm Construction
Wheelers Wheelers ars Vehicles Equipment Equipment oty
...and used by all stakeholders in the auto value chain...
090, e, - :"\o Q}? % LOTNO 4 GJ15CF7434
m’nwm IE&EI ﬁ‘! ° ASK : 540000 -
. T — urrently highest bid
Fleet Financial Insurance )

Consumers bealers OEMs Operators Institutions Companies oremes b

Current Bidder
(8idder ID)

Source: RedSeer

Note: (1) For FY23 Total Listing (2) Includes 3 owned automalls and the rest are leased
premises.
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Auction Services for Buyers & Sellers

SHRIRAM C
ar@rade :
THE POWER nflmﬁ oexchange The Prlcex
Auction Platforms Pricing Guidance

a v » & |

Q, Toll Free 1800 102 4141

Login
(Timing: 10 AM t0 6 PM)

Search For Vehicle Price

Used Vehicle From
Any-Source, We Know
The Right.Price

What's New

or any assistance, call 18002701249

Auction services operated through online platforms and Easily accessible guide on pricing offered to buyers to help
automalls spread across India in their decision-making process

We also offer related services like valuation and inspection Leverages large amount of vehicle pricing data available
to buyers in their vehicle procurement journey across platforms
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Auction Listings and Volumes

Auction Listing & Volume Auction Listing FY22 vs FY23 Auction Listing Q4 vs Q4
350,000
1,200,000 -3% -11%
326,319 323 693
) 320,000
1,100,000 l
300,671 304,865 270,000
300,000 :
286’ 681 1,000,000
272,275 268.506 220,000
258,504 900,000 323,693
170,000 286,681
250,000
800,000 120000
213,090 212,552
700,000 e e 70,000
200,000 Listing Listing
173,808 "FY22 mFv2s Q4 (FY22) WQ4 (FY23)
168,913 ~°
150.000 Auction Volume FY22 vs FY23 Auction Volume Q4 vs Q4
250,000 2% -14%
230,000 71,000
100,000
72,639174,603 210,000 61,000
62,994 63,533 LA 63,9899 20, 64145
50,000 45'370 190,000 240,908 245,046 51,000
31,131 170,000 41,000
17,194
150,000 31,000
0 130,000
Q1(FY21) Q2(FY21) Q3(FY21) Q4(FY21) Q1(FY22) Q2(FY22) Q3(FY22) Q4(FY22) Q1(FY23) Q2(FY23) Q3(FY23) Q4(FY23) ! 21,000
Volume ( Sold Nos ) Volume ( Sold Nos )
B Auction Listing e Ayction Volume ( Sold Nos.) "FYV22 mF23 Q4 (FY22) Q4 (FY23)
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€] :Inspection and Valuation Services
RDROIT ARUTO

= CIADROIT AUTO . = CIRADROIT RUTO s = CIADROIT AUTO wus

) OTHER DETAILS IMAGES & VIDEO ) DY PARTS | BASIC DETAILS ) OTHER DETAILS ) IMAGES & VIDEO ) BODY PARTS B CDEIAL GILERBETAILS g MECESS VIBED) / BODY PARTS 0 Dy n a m i C m o b i | e a p p fo r
sisca e o on-site inspections & valuations

Chengalpattu ABCD123456

Registration No.
MHO1

Rahul Kumar
EXTRA IMAGE 5 EXTRA IMAGE 6 EXTRA IMAGE 7

Product Type

Four Wheeler

' b= . o Serving insurance companies,
Hatehback banks and others

EXTRA IMAGE 8 EXTRA IMAGE 9

Make

Signature & Documents

Vehicle Type
Hatchback . @

Varon — o Strong synergies with Shriram
Commercal Car Automall - valuation reports for

O Company Will Pay @ Customer Will Pay au Ct' ons

Previous Insurance

Payment Mode

Rs. 236 amount has to be collected from the customer
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Car@radel™i¥ : Key Strengths

G Leading Marketplace for Automotive Sales with a Synergistic Ecosystem
Brands and Customer Experience Driving Powerful Network Effects
Proprietary End-to-End Technology Platforms

Focus on Data Science to Provide Superior Solutions

Profitable and Scalable Business Model

Founder-led Management Team




Cars

Two Wheelers

Three
Wheelers

Commercial
Vehicles

Farm
Equipment

Construction
Equipment

Consumer

il
|E@a|

Dealer

i

Consumer

Consumer Consumer

®

1) Synergistic Ecosystem for Automotive Sales...

Auto Finance
Platform

Software
Services

Inspections &
Valuations

Websites

Mobile Apps

Stores

Car@radeir™=y



... 10 Address Pain Points Across the Value Chain

Vehicle Ecosystem
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4 ... CarOrade ................................................................................................................................................ >
....... CarOrade ciienenes NewVehicles B2C  +-ovvvvveviiieiiiiiii
....... CarOrade Used Vehicles B2C >
Carﬁrade ’ ................................... CarOrade .................... >
EEEE >
i\i ‘ radel =1 .
=] Q) After Sales Ca® :
= Car@radeir™y
< L Used Vehicles C2C -
....... CarQradeity |, Auctions «---------1-{f]) Banks Direct Buying / Selling
“----- , :
- &%) Insurance v
4 50 Caro'-ade ............ Used Vehicles C2B ....................................................
Car@radel Y ‘s Value Proposition
_,=°{§i v Access to wider audience e, v Inexpensive customer acquisition 'i...ﬁ' v Independent & unbiased coverage
¥ v Engaged audience _Ifﬁil v Improved inventory sourcing 'Iw v Comparison tools / price guides
OEMs v Better access to buyers / sellers Dealers v Effective trade-in execution consumers  «f Intuitive search results
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2) Strong Portfolio of Well-Recognized Brands

Google Trends - Relative Search Interest® Google Trends - Relative Search Interest®
(April 2020 — Mar 2023) (April 2020 — Mar 2023)

Google Trends

i1 carwale Google Trends e.T@waIe,
83 83

90
83

15 15
13 14 14 12 12 10 W—. 10
St 0 0 . T 0 ¥ 0
Apr-20 Jun-20 Sep-20 Dec-20 Mar-21 Jun-21 Sep-21 Dec-21 Mar-22 Jun-22 Sep-22 Dec-22 Mar-23

=@==Car\Wale e=@==Cars24

Apr-20 Jun-20 Sep-20 Dec-20 Mar-21 Jun-21 Sep-21 Dec-21 Mar-22 Jun-22 Sep-22 Dec-22 Mar-23
CarDekho Droom e=@==Spinny

=@=BikeWale ==@==BikeDekho

a Highest index score among Organic traffic comprising 0
competitors

Brands synonymous with
trust, quality and reliability

86.3% of all traffic®

Note: Numbers represent search interest relative to the highest point on the chart for the given region and time. A value of 100 is the peak popularity for the term. A value of 50 means that the term is half as popular. A

score of 0 means there was no enough data for this term.(1) In “Autos and Vehicles” category in India. “Search Term” has been selected for all the selected players (CarWale, CarDekho, Cars24, Droom, and Spinny.).
(2) In “Autos and Vehicles” category in India. “Search Term” has been selected for all the selected players (BikeWale and BikeDekho). (3) For Q4 FY23
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3) Focus on Data Science to Provide Proprietary Solutions

)) i Better insights resulting in improvements in product and user experience " ))
el Plethora of Data
Via Multiple Platforms Is Used To Create Proprietary Solutions
T et » p » prietary
. Dealer / OEM /
Consumer Solutions L .
Dealers * On site user behavior Ca r‘Gradem Institutional Solutions
* Auction buying and bidding 9 Search;zsgzgggi’”?eitz ,z‘ CRM Solutions
. patterns —scarwale
i’lwm * Consumer / Dealer buying and 8 Sale Conversion @‘ Optimized ad S(;I(;J\tsr?;;?;
selling patterns € bikewale
] P lized Ad d Dealer M t Syst
+ Insights from digital marketing B ersonalized Ads an ( ealer Management Systems
. - Journeys g (DMS)
Consumers * Auto transactions SHRIRﬂAI MI
THE POWER OF ;HU\;IE > ReCommendatlon H
* Vehicle registration records ool Auction Technology
* Demographic information Carq(r;gglgg — Personalised and real time é Call Center Solutions
'55'?1 * Macroeconomic data ﬂ Auto finance details ==
ﬁ * Qualitative dealer, OEM and Q),
Dynamic Inspection/Valuation
consumer feedback nnn%-nlUTdM 7%
OEMs and Other QG)/ Vehicle Pricing Engines
Partners

(( E Better experience and product leads to a higher number of participants L ((



4) Profitable and Scalable Business

36

s D 7

Fy22

Fy21

FY20

FY19

FY18

FY23

Fy22

Fy21

FY20

FY19

FY18

Annual Revenues
427 Cr

358

281

318

266

149

Monthly visitors
3.4Cr

I .4

2.0

1.9

1.9

2.5

3.0

rv2s | 125

Fy22

Fy21

FY20

FY19

FY18

FY23

Fy22

Fy21

FY20

FY19

FY18

Adjust EBITDA
125 Cr

97
77
72

65

Organicunique visitors
86 %

D <o
86
88

67

65

59

v D 5

Fy22

Fy21

FY20

FY19

FY18

FY23

Fy22

Fy21

FY20

FY19

FY18

Adjusted PAT
79 Cr

56
46
40
36
-3
Auction listing
11 Lakh
D
12
8
8
7
2

vz D 1110

Fy22

Fy21

FY20

FY19

FY18

Liquid funds
1110Cr

355
334

289

739

1056

Car@Qradeilr™=y
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9) Founder-Led Management Team and Experienced Board

Management Team

Vinay Vinod Sanghi

)

T

Chairman and Managing Director ] ]
Aneesha Menon Vikram Alva Banwari Lal Sharma Sameer Malhotra Akshay Shankar
Executive Director and CFO Chief Strategy Officer CEO, Consumer Business CEO, SAMIL Chief Product Officer
Founder and the driving force of * S.R. Batliboi & Co. LLP d Tatg International . Au.tomotl.ve. Exchange . R-ItC-hIe Bros. Auctioneers (ME) . ABN.AMRO.Centra.I Enterprlse
CaTEeE Tash of e T ti . (EY) Limited Private Limited Limited Services Private Limited
il IR AR e IS ALt A6 1A * Automotive Exchange * Webneuron Services * Ansal Housing and Construction * Nassau IT Services Private
2009. Private Limited Limited Limited Limited

Has been instrumental in building the
vision of the Company and taking it
from a start-up to a leading automotive
marketplace.

Board of Directors

With more than three decades in the
ecosystem, Vinay has established a
standard of excellence in the auto

industry. .\
Previously, he was employed with &+ ;
Mahindra First Choice Wheels Ltd. S. Lakshminarayanan Kishori Jayendra Udeshi Vivek Gul Asrani Victor Perry
Currently also servin gasan Non-executive and Independent Non-executive and Non-executive and Non-executive and
Independent Director of HDFC Ergo Director Independent Director Independent Director Non-Independent Director
General Insurance Company Ltd.
* AnExIAS, he has served as a «  Former deputy governor of the * Over 26+ years of experience in + Former president and chief
Secretary in Ministry of Home Reserve Bank of India from setting up distribution networks, executive officer of TrueCar, Inc.
.} ;
Affairs June 2003 to October 2005. manufacturing systems and

overall people and process

management. @



Investment Strategy
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Leveraging Opportunities

Our acquisition and investment strategy leverages our existing foundation comprising of proprietary technology and large visitor base. We look for players that
have synergies with our existing platforms to create an automotive ecosystem

Auto Finance & Retail &
Insurance Franchising

New Cars Auto Finance CarWale AbSure
Used Cars Auto Insurance Retail Offerings
Two Wheelers Leasing

Subscription

Software Services

Electric Vehicles

Core Business

Remarketing

Retail Auctions Domestic Market

Ownership/Rideshare

Business Auctions International Market

Connected Vehicles
Trade In

) Emerging Trends
\ Inspections /

e Em Em E— —
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Addressing a Sizable Opportunity

Auto Insurance,
$O4bn Inspections and Valuations

Auctions + Remarketing $71.1bn

Auto Finance

$14.3
bn

Total Revenue
Pool®

Vehicle

$ 0.5bN  Transactions

Ad Spends

After Sales $31bn

Source: RedSeer.
Note: (1) As of FY20.
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...with Growth Potential in Used Vehicles and Allied Services

2019 Used vs New Car Sales Ratio Used Car Market
Parc turn rate® of 16.1% amid low car volumes Units (mn)
- /‘3 Aftermarket and Allied Services

4.4

Auto aftermarket to grow from ~$15.4
bnin FY20 to ~$19.0 bn in FY26E

India Major Economies FY20 FY26E
Only 3.8% digital penetration in ~$8.6
Used 2W Market Used CV Market bn@ auto insurance market
Units (mn) Units (mn)
30 17

1.2
@ 17% auto finance penetration in used

car segment vs 37% in the US®@

FY20 FY25E FY20 FY25E

Source: RedSeer.
Note: (1) Refers to total number of used cars sold divided by the total volume ofcars. (2) As of FY20.
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Amidst Evolving Consumer Behavior, Ad Spends in India are Shifting Online

Rs. in Bn

344 Digital Pie of Ad Spends increasing rapidly

Yearly Digital Ad Spends (Rs. in Cr) & Y-0-Y Growth (%)

Digital ad spends have been growing

rapidly, with a 50% growth in FY21 and a
0 35% growth in FY22 combined with an

increase in the total Adex share each year

Auto players continue to be one of the
e biggest spenders when it comes to

advertising and digital ad spends

provide a measurable and optimal ROI

Digital Ad spends by OEMs in India are

0 only ~13%-14% as compared to ~40%
in USA, which leaves a high headroom
for growth

2016 2017 2018 2019 2020 2021 2022
15% 18% 19% 23% 31% 34% 38%

Share of Digital Ad Spends of the Total Adex

Source: Pitch Madison Report 2023



Auto Industry too is increasing spends on online channels

... Has Initiated a Shift to Online in India Auto, With Significant Potential for Further

Changing Consumer Behavior... Growth

Percentage of ad spend on

150 - 180 mn “digital”, by OEMs (FY20)

1.2 bn total ad (@)
Indians shopping online ipend by OEMs 42%
(2020), compared to ¢.75
mn in 2016
India Global Average
Percentage of ad spend on

0 $ 125 - 167 mn total “online channels”, by used

Over 92% spend by used car car dealers® 90%

Of new and used car buyers

@) 50% 60%
research online dealers 53-8% 25% °
] SN LA
& — I I L~ [N
Number of used car dealers
3 - 5 yearS transacting online in India
Average car ownership 30,000 used car 8,000 -
(2019) compared to 8 - 10 gealeks 11.000
years in 2009 ~4,000 ,
FY20 FY25E

Source: RedSeer

Note: (1) For CY2019 (2) Used car dealers in India spent
approximately US$ 10 million on online channels in 2020,
comprising 6% to 8% of their marketing spend. (3) India-
CY20, USA-CY17, Germany/UK- CY19, France -CY18.

Car@radeir™=y



Thank You
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CarTrade Tech Limited
CIN: L74900MH2000PLC126237

Mr. Lalbahadur Pal
Company Secretary & Compliance Officer
Email id: investor@cartrade.com

S G A Strategic Growth Advisors

Strategic Growth Advisors Pvt Ltd.
CIN: U74140MH2010PTC204285

Shikha Puri / Aakash Mehta
Email id: shikha.puri@sgapl.net / aakash.mehta@sgapl.net
Tel No: +91 98192 82743 / +91 98191 78243
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