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Q3FY24 Performance

We're happy that Mapmylndia crossed for the first
time a milestone of Rs 100 Cr+ quarterly Total
Income, and again achieved all-time high in
Revenue in Q3FY24, growing 36% YoY to Rs 92 Cr,
while YTD Revenue has touched Rs 272.5 Cr. EBITDA
in Q3FY24 grew 38% to Rs 38.6 Cr and YTD grew
32% to Rs 116.6 Cr, with overall YTD EBITDA margin
at 43%. YTD Map-led EBITDA margin remains
strong at 55.1%. loT-led EBITDA margin has
expanded to 10% in Q3FY24 versus 82% in Q2FY24,
and in YTD stands at 8.2% expanding 730 bps YoY.
YTD PAT is robust at Rs 96.2 Cr growing 21% YoY,
with PAT margin at 32%. Q4FY24 will be exciting.

Not just are we happy with the growth of our core
B2B and B2B2C business, we are also pleased to
see our consumer business take shape with
increased brand awareness & product uptake.

?
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We are excited about Q4FY24, with a strong order
book build up based on very large new wins and
look forward to sharing developments shortly. YTD
(OMFY24) Revenue growth was broad-based, with
A&M up 19.5% and C&E up 43.1% on the market side,
while Map & Data was up 37.6% and Platform & loT
was up 26.5% on the product side. We had multiple
wins and go-lives across our Auto OEM NCASE suite
with an exciting funnel ahead. We also had
multiple wins and go-lives across consumer tech

companies & enterprises and in the government
based on Map-led & loT-led digital transformation.

We started a strong 360-degree marketing push for
our consumer business, which was highly effective,
yet cost-efficient in increasing Mappls Mapmylndia
brand awareness and product traction. We're
happy to see the start of ad-revenue monetization
of our App & sales growth of our Gadgets.



Q3FY24 Performance

Crossed milestone of Rs 100 Cr+ quarterly Total Income for first time.
Q3FY24 YoY Revenue grew 36% to All-time High, and EBITDA grew 38%.
YTD (9MFY24) Revenue reached Rs 272.5 Cr, EBITDA margins at 43%

INR Crores, unless
otherwise mentioned

Total Income

Revenue from
Operations

EBITDA

EBITDA Margin (%)
PBT

PBT Margin (%)
Effective tax rate
PAT

PAT Margin (%) 2

Cash & cash
equivalents
(including financial
instruments)

Note — 1) EBITDA Margin = EBITDA / Revenue from Operations; 2) PAT Margin = PAT / Total Income; PBT Margin = PBT / Total Income

103.6

92.0

38.6
42%
42.1
41%
26%
311
30%

516.1

78.3

67.7

27.8
41%
35.7
46%
17%
29.7
38%

452.0

32%

36%

38%

18%

5%

99.1

911

40.5
45%
442
45%
25%
331
33%

5179

5%

1%

-5%

-5%

-6%

298.3

272.5

116.6
43%
128.2
43%
25%
96.2
32%

516.1

233.4

209.0

88.4
42%
104.9
45%
25%
79.2
34%

452

28%

30%

32%

22%

21%

Revenue for the 9MFY24 was at Rs
272.5 Cr with a healthy growth of 30%
YoY. Q3FY24 Revenue hit all time high
of Rs 92 Cr, driven by growth in C&E
market.

EBITDA Margins expanded by 50 bps
to 43% in OMFY24 vs OMFY23,

EBITDA and PAT grew by 32% to Rs
Ne.6 Cr, and 21% to Rs 96.2 Cr,
respectively for the YTD 9MFY24 YoY.

O9MFY24 PBT and PAT have grown 22%
and 21% YoY respectively. Q3FY24 PAT
margin of 30% and PAT growth vs
Q3FY23 was impacted due to
difference in effective tax rate in
Q3FY24 vs Q3FY23, amortisation etc.

Cash & cash equivalents steady at 516.1
Cr at the end of the quarter, despite
dividend payout.



Q3FY24 Performance

Consolidated P&L Highlights

All Financial Metrics Grew Strongly: Revenue, Contribution Profit, EBITDA & PAT

(All figures in INR Crores)
Revenue from Operations Contribution Profit

o)
30% 272.5

28%
209.0 %Eaa

y 164.4
36%

92.0

67.7 54 / 73.5

Q3FY23 Q3FY24 OMFY23 OMFY24 !
Q3FY23 Q3FY24 OMFY23 OMFY24
EBITDA Profit After Tax
21%
32%
/D/;'l 6.6 /976.2
88.4 . 79.2
38% —
27.9 38.6 29.7 31.1

Q3FY23 Q3FY24 9MFY23 IMFY24 Q3FY23 Q3FY24 IMFY23 IMFY24



Q3FY24 Performance

INR Crores, unless otherwise
mentioned

Revenue from

. 272.5 201.0 164.9 71.5 441 65.8 68.6 26.3 225
Operations
Sale of Hardware 44.7 - - 44.7 31.8 - - 14.7 14.9
Sale of Map data & 227.8 200.9 164.9 26.9 12.4 65.7 68.6 1.6 7.6
services
EBITDA 116.6 110.7 88.0 5.9 0.4 35.9 38.7 2.6 1.8
EBITDA Margin (%) 42.8% 55.1% 53.4% 8.2% 0.9% 54.6% 56.4% 10.0% 8.2%
Both Map-led & IoT-led recorded strong growth YTD YoY (9MFY24 vs Overall loT-led revenue has grown 62% YTD YoY, driven by healthy growth in
9OMFY23) to Rs 201 Crvs 164.9 Cr & Rs 71.5 Cr vs Rs 44.1 Cr respectively. devices.
Map-led margins remain strong & steady in a range of 54.6% in loT-led quarterly EBITDA margins continue to improve to 10.0% due to product
Q3FY24 compared to 56.4% in Q2FY24 and 54.1% in QIFY24. Map-led mix and operational efficiency vs 8.2% in Q2FY24 and 6.3%in QIFY24. OSMFY24
business can have variations QoQ due to nature of contracts. YTD EBITDA Margin has grown to 82% from 0.9% in 9MFY23, due to higher gross
Map-led EBITDA margins have expanded by 170 bps to 55.1% in margin subscription revenue growing 117% YoY. Share of subscription revenue
OMFY24 from 53.4% in OMFY23. to total revenue increased from 28% in 9MFY23 to 38% in OMFY24 .

Note - *includes royalty, annuity, subscription, software and products called Maas, Paas, Saas



Market-wise Revenue - A&M

Q3FY24 Performance

| MARKET SEGMENT - A&M!

19.5%

(INR Crores)

Q3FY23 Q3FY24 9MFY23 9IMFY24

Notes — 1) A&M : Automotive and mobility tech

A&M (Automotive & Mobility Tech) business continues to
grow steadily at 19.5% on a YTD YoY basis and 12.5% in
Q3FY24 vs Q3FY23, ahead of industry volume growth and
Auto OEM licenses in 9MFY24 have crossed previous full
year FY23 already.

Multiple wins & go-lives, as well as strong funnel across

Auto NCASE as well as across Mobility segment including
EV fleets

Large Indian 4W OEM signed up for multiple new vehicle
models across ICE and EV, with new EV 4W go-live in Q3.

European 2W OEM sign up for navigation along with go-
lives for multiple EV 2W OEMs

Video Telematics for Employee Transport Safety from large
manufacturing company

Revenue from OEMSs for Mappls Kogo travel assistant &
commerce solution started



Q3FY24 Performance

Market-wise Revenue - C&E

1 MARKET SEGMENT - C&E!' 3

* C&E (Consumer Tech & Enterprise Digital Transformation)

business saw a sharp increase of 70.9% in Q3FY24 vs Q3FY23,

43.1% based on nature of certain contracts. Growth remains strong at
431% on a YTD YoY basis as well.

* Multiple wins & go-lives across consumer tech companies,
enterprises across industry verticals, and government business
based on geospatial-led digital transformation including for
defence & drones

* Multiple wins across large e-commerce & D2C sectors for map
APIs for use cases covering address capture, location-based
personalization & map-driven user experience improvement

70.9%

* Drone 3D mapping & risk monitoring for large logistics company
warehouse/yard, and across Payments & Fintech industry for
location-data based risk scoring

* Wins for loT-led logistics monitoring including Control Tower
across cement, sugar & steel industries and also for PMGSY Road
Construction & Food/Civil Supplies Distribution Monitoring

Q3FY23 Q3FY24 9MFY23 9MFY24
* Map-led and loT-led solutions and use cases for Union

Government'’s Viksit Bharat pan India campaign in-field & online

* UP State Tourism & Ayodhya Metaverse solution business wins

Notes — 1) C&E : Consumer tech and enterprise digital transformation



Q3FY24 Performance

Product-Wise Revenue - Map & Data and Platform & loT

PRODUCT SEGMENT

(INR Crores)

272.5

67.7

Q3FY23 Q3FY24 9MFY23 9IMFY24

B Map and Data m Platform and loT

* On YoY basis, Map and Data revenue grew 104.5% in Q3 and 37.6% YTD (9M) and Platform and IoT revenue grew 19.0% in
Q3 and 26.5% YTD (9M). Investments & adoption across both product segments continue.

Notes — Platform & IoT Revenue represents our SaasS (Software as a Service) and Paa$S (Platform as a Service) which leverage and add value on top of our Maa$S (Map as a Service).



Q3FY24 Performance

B2C Consumer Business Highlights for Mappls App & Gadgets

Mappls Brand and App saw traction in Q3 with a strong ATL & BTL 360-degree marketing
push, while remaining cost-efficient leading to much larger brand recall & app growth. The
consumer business also started a monetization push through in-app advertising for a
marquee brand. Mappls Gadgets traction and revenue continue to grow.

g
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& Celibrations

FOR
FINDING NICE NEARBY
DIWALI GIFTING SHOPS!

Immersive 3D Maps _ _./\5‘ =
we
And Interactive

Metaverse

Like Never Before - with the Mappls
metaverse maps

This Diwali, Mappls App is partners with Cadbury
Celebrations to showcase
on the map for all your festive shopping needs!

Mappls App: India’s Brand & Product ATL Ads on Mainstream Cricket & TV In-App Advertising for Marquee Brand
Own Maps app News, plus BTL, in a effective yet cost-efficient manner kickstarted Monetisation

Strong fit & traction with users
through India-related road safety
features like 3D Junction Views,
Road Speed Limits & Camera
Alerts, as well as Metaverse.
Multiple MoUs with Traffic Police. 10

Provided enhanced visibility during Festival Season
to Marquee Client Brand and their Local Business
partners on the Map and through Local Search: A
win-win-win for consumers, client brand & Mappls

Along with BTL Advertising at Point of Sale and through On-
Ground Events and Outreach, as well as enhanced Social
Media presence, visibility & Moment Marketing led to
significant Mappls App & Gadgets Uptake



Shareholding Pattern

Q3FY24 Shareholding

Top Non-Promoter Shareholders8 % Holding
Phonepe Private Limited 18.9%
Zenrin Co. Ltd 4.6%
Tata Mutual Fund - Tata Small Cap Fund 1.5%
Arisaig Asia Fund Limited 0.8%
Kuwait Investment Authority Fund F239 0.7%
Aberdeen Standard Asia Focus Pic 0.6%
Mobius Investment Trust Plc 0.6%

Note: As on December 31, 2023

B Promoters
MFs/AlFs
Insurance Companies
Others

m Corporate Bodies
FPI
Individuals

11



Mapmylndia

C.E. INFO SYSTEMS LIMITED
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Company Overview

About Mapmylndia

India’s leading provider of advanced digital maps, geospatial software & location-based IoT

technologies serving B2B and B2B2C enterprise customers.

* Market leadership position in navigation and

geospatial products and platforms

* Early mover advantage in digital mapping

* Strong IPs through proprietary and integrated

technologies
°* Robust sustainable business model.

#1

Provider of advanced

digital maps and

deep-tech in India

56%

Order Book CAGR

over last 3 years

80%

Volume market share
in Automotive OEMs

with connected
solutions!

49%

EBITDA CAGR over

last 3 years

850+

Customers on Saas,
PaaS and MaaS
platforms (FY23)

36%

Revenue CAGR over
last 3 years

C.E. Info Systems Limited

|

Brands Products Customers
@ (2)
DigitaIAr;aps . Map, Location and Automotive OEMs
Geospatial Data Products Navigation Platforms
¢ d=h
< EIEL]
r T Corporates (Digital
(i | ]d;“ and Traditional
’}&P"‘V«- a N-CASE Automotive Suite APIs and SDKs J

£

Geospatial-led Saas for
Enterprise Digital Transformation

N
3

loT Saas for Mobility & Logistics

©

Consumer Mappls App,

Mappls Kogo App,
Mappls.com &
Mappls Gadgets

AILLL

Government
(Local, State and Central)

Retail Consumers

13



Our Journey So Far

About Mapmylndia

1995-00 2001-10

Launched India’s first
internet mapping
platform and portal,
Mapmylndia.com (now

. called Mappls.com)
@é\
s
S @j\/j
S Y

Company was
founded

Built India’s
digital maps

Launched
pan-India GPS
navigation system

2011-16

it

Launched loT
(GPS-based telematics)

platform

A s

=0

]
SEIEE

Launched map and
location API Platform

© ~

N
—

Q=0r

Built transportation,
logistics optimisation &
workforce automation
platforms

Note: 1) MOU - Memorandum of understanding; 2) ISRO - Indian Space Research Organization

2017-19

-
Built Al-powered 4D HD
Digital Map Twin of the
Real World

v
J% R

Launched nation-wide
unique digital address
and location identity
system - “elLoc” (now
called Mappls Pin)

©
\./ oy
Ao
—
EO==Ox

Built N-CASE mobility suite

for Digital Vehicle
Transformation

Launched geospatial

analytics and GIS platform;

2020-21

Launched real-

time maps of Covid
vaccine centres on Co-
WIN

Entered MoU'! with
ISRO?

Gol announces
geospatial guidelines

2022

>

L00

Company goes public

.

i

Mappls global platform
released with
integrated maps of
200+ countries

Acquired and
integrated Gtropy
Systems Pvt. Ltd. to
expand loT business

2023

5"

—J

Launched Mappls
Realview and Metaverse

maps

Relaunch of Mappls loT
gadgets

14



About Mapmylndia

Built on Three Pillars of Technology

Pioneers in digital mapping and have covered...

6.5mMn 99.. 7.9«. 637«-+

kms of roads'  of India’s road Towns! Villages!
network!
22.8Mn 19.3Mn 450Mn+
places of interest'2  house or building geo referenced photos,
addresses! videos & 360° panoramas!

Leveraging loT through the acquisition of Gtropy

76%

Invested in Gtropy

Offering loT-based solutions to enterprises &

consumers.
Systems
o 3 These devices are further enhancing the

«2Mn quality of maps by providing real time

loT devices have traffic updates and other insights..
been sold/rented!

Internet of Drones Drones: Currently at a nascent stage

Things (loT)
20% Plan to offer drone-based solutions and
Invested in broaden our addressable market.

Indrones Solutions

Note: 1) As of March 31, 2023; 2) Places of interest - Across many categories such as restaurants, retail shops, malls, ATMs, hotels, police stations, petrol pumps, electric
vehicle charging stations etc. 15



About Mapmylndia

Product and Platform Company

As a data and technology products and platforms company, we offer proprietary digital Maps as a Service (“MaaS”), Software as a

Service (“SaaS”) and Platform as a Service (“PaaS”).

N-CASE Suite for Auto OEMs loT Saas for Mobility & Logistics @
(InTouch, Locate, Devices) N/,

Digital Map & Geospatial Data Developer APIs & SDKs

Products

Geospatial-led Saas for Consumer location-based Mappls

Enterprise Digital Transformation apps & Mappls gadgets
(mGIS, Workmate, Insight)

Offering customized solutions through our brand, Mappls (earlier called Mapmylndia)



Deep Tech Offerings

About Mapmylndia

InTouch

loT Powered software that
allows near real-time vehicle

and asset tracking and fleet,

transport, and logistics
management

Workmate

Enables workforce and
workflow management,

monitoring, and automation

capabilities

Insight & mGIS

Geo-analytics offerings
solutions - Processing
geospatial data to help our
customers across industries
analyse their respective
markets and develop
predictive real time models

Geography Selection
NCT of Delhi

| New Delhi - q
Select Police Station Bl AeneLavE Lo J

Crime Analysis
 Type of Crime
 Crime Locations

© Crime Zones

© Criminal Profile A {
© Repeat Offenders " A
© Repeat Victims O
® Repeat Crimes . y -

Delt|

ate|

A
= Area Crime Index o - |
Emergency Services Q

Help/ Legend

Locate

Advanced fleet management
solution designed to enhance
fleet's operational efficiency
and management - real-time
vehicle monitoring, historical

movement tracking, live map
rendering and more

<<<<<<

17



About Mapmylndia

Our Customers & Revenue Model

We are India’s leading provider of advanced digital maps, geospatial software & location-based loT technologies serving B2B and
B2B2C enterprise customers. \We categorize them to two market segments - Automotive & Mobility Tech (A&M) and Consumer
Tech and Enterprise Digital Transformation (C&E).

()]
wd
=
U 9
=
0 o = A 0-2-(©)
N o g=g -
0o wn - o|=2|o =
umn 5) QA
t = —
03 (<))
@ £
) : .
£l o= Automotive Corporates Government Mobility
S OEMs
v
)]
27, PER ASSET PER USER ANNUITY SUBSCRIPTION PER DEVICE
m'c
S ©
:"E PER VEHICLE PER USE CASE PER APl TRANSACTION

Market Segment A&M constitutes Auto OEM and some parts of Mobility, while C&E constitutes Corporates, Government and balance parts of Mobility.
18



About Mapmylndia

Ever Expanding Use Cases

AUTOMOTIVE

® Embedded Connection
Navigation

®* EV Range Calculation

® Intelligent Speed
Assistance

RETAIL & QSR

® Better site selection
® |ocation-based
digital advertising

B

ECOMMERCE FOOD DELIVERY TRANPORTATION &
LOGISTICS
®* Long haul first mile ® Address intelligence ®* Fleet and asset
® Last mile delivery ® Last mile delivery tracking
tracking tracking ® Transportation data

® Truck routing solutions

TELECOM & UTILITIES HEALTHCARE & GOVERNMENT
PHARMA
* Field force monitoring ® Distribution and ®* Geo-tagging of public
® Optical fiber logistics of medical assets for repair and
mapping and goods overhaul
distribution analytics ®* Mapping of plants

BFSI

® Geo-verification and

on-boarding

® Usage-based auto

insurance

® Credit assessment

RAILWAYS &
WATERWAYS

® Network and route

mapping
®* Tracking of fleet

19
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C.E. INFO SYSTEMS LIMITED
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Our Right to Win

Developed High Quality Maps through Proprietary Technology

/ Highly differentiated, unique /(HD maps providing photo-realistic

Photo-realistic and

\_/

'« digital asset (maps) that is : Data Acquisition and v/ | Virtual Reality and Augmented
\\ difficult to replicate Panoramic Maps Processing \ Reality
L'V%ngfc'g 4D, HD Maps with \/ Interactive 2D, 3D, outdoor and
Comprehensive digital map near real-time indoor map rendering
updates \

-~ database created for India through
V) professional field surveys,

" collection and compilation of
\ geographical data ‘ Ad 43D / Enabled tech platform to
Geospatial M vance v/ | automatically recognize and
Analytics aps \ extract insights from images
/ Proprietary end-to-end Al-assisted LiDAR, Cameras, / Integration of our digital maps
'/ technology-driven and Al- Mmapping systems and Computer Vision \/ | with our internet-connected
\ assisted mapping systems \ platforms




Our Right to Win

Network Effect creates Strong Entry Barriers

~~_ Increasing usage of products
'V by customers, creates a

\/ network (flywheel) effect

/ Continuously increasing the

( \/\‘ value proposition of our

. offerings and help grow our
business

More and
better features

&functionality |} COTPorate

By Industry
Verticals

State-of-the-art products & platforms
built on high quality, updated maps
(oroprietary technology & network

effect)
+

Offer customized business solutions

Startups &
ovolopcrs ;

Mapmyindia, a preferred choice for
customers



Founding Team

Our Right to Win

@ LEADERSHIP TEAM

Rakesh Verma
CO-FOUNDER, CMD

Rashmi Verma
CO-FOUNDER, CTO

W,

Rohan Verma
WHOLE-TIME DIRECTOR, CEO

47+ years of experience

BE (Hons.), Mechanical Engineering, BITS,

Pilani; MBA, Eastern Washington University,
USA

40+ years of experience

BTech, Chemical Engineering, |IT Roorkee;
MSc, Eastern Washington
University, USA

17+ years of experience

BTech, Electrical Engineering Stanford

University, USA; MBA, London Business
School

23



Our Right to Win

Experienced Professional Management Team

@ MANAGEMENT TEAM

Sapna Ahuja
CHIEF OPERATING OFFICER,
AUTOMOTIVE BUSINESS

Total experience 19+ years,
18+ years with Mapmylindia
BSc, Computer Science (DU); MSc,
Applied Operations Research (DU)

4 b

Gino Kim
PRESIDENT, APAC BUSINESS, C.E.
INFO SYSTEMS INTERNATIONAL INC

Total experience 26+ years,

2+ years with Mapmylindia

BBA from YONSEI University; Master
of Policy Studies from KOREA
University. Ex-Hyundai/Kia

Anuj Jain
CHIEF FINANCIAL OFFICER

Total experience 17+ years,

12+ years with Mapmyindia
BCom, University of Rajasthan;
Chartered Accountant; Company
Secretary; Cost and Management

€2

Accountant

Rishin Kalra
CHIEF PRODUCT OFICER
AUTO TECH

Total experience 18+ years,

13+ years with Mapmylindia

BE Computer Science fromm MDU
Rohtak

N
\g

Nikhil Kumar
PRESIDENT, GEOSPATIAL
BUSINESS

Total experience 26+ years,

2+ years with Mapmyindia

MSc, Electronics (Kurukshetra
University); Ex-Here Technologies,
Trimble, ESRI

Harman Singh Arora
CEO, GTROPY (loT BUSINESS)

Total experience 17+ years,

2+ years with Mapmyindia

B.E, Electronics & Comm from MIT,
Manipal & MBA, [IM Lucknow

Ankeet Bhat

CHIEF BUSINESS OFFICER,
ENTERPRISE BUSINESS

Total experience 12+ years,

all with Mapmyindia

BTech, Electronics and
instrumentation (Hons), BITS Pilani

Abhit Kalsotra
CTO, GTROPY (loT BUSINESS)

Total experience 19+ years,

2+ years with Mapmylindia

B.E. (Hons) Computer Science (BITS
Pilani); Ex-Microsoft, Nokia, LG

Shishir Verma
CHIEF HR & CORPORATE
AFFAIRS OFFICER

Total experience 30+ years,

10+ years with Mapmyindia

BE from Patna University; Master's
degree in Systems Development
from NIIT

Saurabh Somani
COMPANY SECRETARY &
COMPLIANCE OFFICER

Total experience 12+ years,

2+ years with Mapmyindia

BCom from Nagpur University; Company
Secretary and Diploma in Corporate Laws
from Indian Law School, Pune.
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Opportunity

C.E. INFO SYSTEMS LIMITED



Total Addressable Market

Market Opportunity

AUTOMOTIVE OEMs

Industry Number of vehicles 21 25
-2W 16 19

- EV 0.8 2.8
- 4W 4 6

- EV 0.05 0.4
- CcVv 1 1
Industry Map & Tech Attach Rate 1% 25%
Target Market 2 6

Source: SIAM, Vahan, Company estimates

Rationale

Currently, industry attach rate in India is 11% vs global attach rate of
50-60%

EV is expected to play a big role in increasing the overall attach rate

By 2030, 95% of the vehicles sold across the world will be connected
cars, up from 50% today

Connected Mobility could expand revenue pools for Auto OEMs by
about 30% in addition to traditional car sales

Increasing adoption of globally accepted safety ratings, leading to
innovations in soft ADAS & innovative road safety solutions

*As per Frost & Sullivan Industry Report

CORPORATES

Digitally Native 2700
1000

Traditional 2300

Digital companies (like Big tech, Ecommerce, Fintech, Travel tech)

* Helping organize the unorganized economy & creating new
experiences like UPI, door step delivery, ride hailing,
connected devices etc.

* Location creates the best bridge between the physical and
the digital.

Traditional companies (like Banks, NBFCs, QSR, FMCQ)

* Using location technology in their systems & processes to
become more efficient

* Also, using maps in their customer facing apps both, mobile
and web.

26



Market Opportunity

GOVERNMENT

Local (Urban Local Bodies) 4500

State (Departments) 350 1000

Central (Departments,

PSUs, National Schemes) L2

Rationale

New Geospatial Guidelines envisage the Indian geospatial market to
reach by 2030

New Geospatial Policy is enhancing contribution value of Geospatial
Solutions

Geo adoption in Non-Traditional Sector
Authorities are showing interest in

is gaining momentum across sectors

MOBILITY
Personal (2W & 4W) 300 8
Goods Mobility 28 12
People Mobility 12 10

Rationale

helps in increasing penetration
of high-end devices and more

. increase in regulations and compliance like
Mandatory AIS 140, Toll deductions via GPS, video telematics for
passenger vehicles etc.

Increase in data generation on vehicles especially with Electric
Vehicles (EVs). Currently, in India, share of EVs in total vehicle sales
is around 5% for 2W and <1% for 4W and CV. Gol targets EV sales to
be 30% of private cars, 70% for commmercial vehicles and 80% for 2W
and 3W by 2030.
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Strategic Outlook

Plan to cross Revenue Milestone of

by FY27/FY28, a CAGR of

Industry Potential in FY27/28

Auto OEM
Corporates
Government

Mobility

25 Mn Vehicles 6 Mn Vehicles

5000 Customers 1000 Customers

5000 Customers 1000 Customers

340 Mn Devices 30 Mn Devices

Mapmylindia’s Targets

Rs 800
Rs1Cr
Rs1.2 Cr
Rs 2000

500
1000
1200
6000

*Industry estimates as per Company; Weighted average based on category of

customers and products. Actual ticket size will vary

Auto OEM
Corporates

Government

Mobility

1.9 Mn Vehicles
100+ Customers
30+ Customers

0.25 Mn Devices

3X
5x
6X
10x
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Future Strategy

Strategic Outlook

Augment products,
platforms and
technology lead

Invest to further
develop innovation
and technological
capabilities

Build a deeper and
broader stack of
software products

Scale and expand

our customer reach

Expansion of
relationships with
existing active
customers

Leverage first-
mover advantage
with the Gol's
increasing traction

Drive expansion in
B2C and International

markets

Increase presence
in B2C segments
through Mappls app
and gadgets

Target international
markets using
integrated maps of
200+ countries

Explore M&A

opportunities to

grow business

Intend to continue
pursuing selective
strategic
acquisitions to enter
into new business
segments and
geographies

Attract, develop
and retain skilled

employees

Expand R&D
efforts by
recruiting more
technical
employees

Formulated ESOP

scheme for
employees
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Annexures

This presentation and the accompanying slides (the “Presentation”) have been prepared by C.E. Info Systems Limited (“Company”) solely for information purposes and to provide
background information about the Company and do not constitute an offer to sell or, recommendation or solicitation or invitation of any offer to subscribe for or purchase any securities
and nothing contained herein shall form the basis of any contract or commitment whatsoever. This Presentation is strictly confidential and may not be taken away, copied, published,
distributed or transmitted or reproduced or redistributed or passed on directly or indirectly to any other person, whether within or outside your organization or firm, or published in whole
or in part, for any purpose by recipients directly or indirectly to any other person.

This Presentation is not intended to be a prospectus, an offer letter, offering circular, offering document, information memorandum, statement in lieu of a prospectus, draft red herring
prospectus, red herring prospectus, invitation, advertisement or prospectus as defined under the Companies Act, 2013 as amended, the Securities and Exchange Board of India (Issue of
Capital and Disclosure Requirements) Regulations, 2018, as amended, or any other applicable law in India.

The information contained in this Presentation should be considered in the context of the circumstances prevailing at the time and has not been, and will not be, updated to reflect
material developments which may occur after the date of the Presentation. The information set out herein may be subject to updating, completion, revision, verification and amendment
without notice and such information may change materially. This presentation is based on the economic, regulatory, market and other conditions as in effect on the date hereof. It should
be understood that subsequent developments may affect the information contained in this presentation, which neither the Company nor its affiliates, advisors or representatives are
under an obligation to update, revise or affirm.

You acknowledge and agree that the Company and/or its affiliated companies and/or their respective employees and/or agents have no responsibility or liability (express or implied)
whatsoever and howsoever arising (including, without limitation for any claim, proceedings, action, suits, losses, expenses, damages or costs) which may be brought against or suffered by
any person as a result of acting in reliance upon the whole or any part of the contents of this Presentation and neither the Company, its affiliated companies nor their respective
employees or agents accepts any liability for any error, omission or misstatement, negligent or otherwise, in this Presentation and any liability in respect of the Presentation or any
inaccuracy therein or omission therefrom which might otherwise arise is hereby expressly disclaimed.

Certain statements contained in this Presentation may be statements relating to the Company's beliefs, plans and expectations about the future and other forward looking statements
that are based on management's current expectations or beliefs as well as a number of assumptions about the Company's operations and factors beyond the Company's control or third
party sources and involve known and unknown risks and uncertainties that could cause actual results to differ materially from those contemplated by the relevant forward looking
statements. Forward looking statements contained in this Presentation regarding past trends or activities should not be taken as a representation that such trends or activities will
continue in the future. There is no obligation to update or revise any forward looking statements, whether as a result of new information, future events or otherwise. You should not place
undue reliance on forward looking statements, which speak only as of the date of this Presentation.

Certain data contained in this Presentation was obtained from various external data sources, and neither the Company nor any of its affiliates, advisers or representatives has verified this
data with independent sources. Accordingly, the Company and its affiliates, advisers and representatives make no representation as to the fairness, accuracy, correctness or completeness
of that data, and this data involves risks and uncertainties and is subject to change based on various factors.

The information contained in this Presentation is not to be taken as any recommendation made by the Company or any other person to enter into any agreement with regard to any
investment. You will be solely responsible for your own assessment of the market and the market position of the Company and you will conduct your own analysis and be solely
responsible for forming your own view of the potential future performance of the business of the Company.
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For further details please contact:

Saurabh Surendra Somani
Company Secretary & Compliance
Officer, C.E. Info systems Limited

8. +91 11 4600 9900
&: investor.relations@mapmyindia.com

Diwakar Pingle/Sonia Keswani/
Shashank Ganesh

Ernst & Young LLP

8.: +9122 6192 0000
&: investor.relations@mapmyindia.com

Thank You

MAPPLS

Corporate Office
First, Second, & Third Floor,

Plot. No. 237, Okhla Industrial Estate, Phase-
[1l, New Delhi 110 020, India

www.mapmyindia.com
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