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Disclaimer

This presentation may contain certain forward looking statements concerning Timex’s future
business prospects and business profitability, which are subject to a number of risks and
uncertainties and the actual results could materially differ from those in such forward looking
statements.

The risks and uncertainties relating to these statements include, but are not limited to, risks and
uncertainties regarding fluctuations in earnings, our ability to implement strategy and manage
growth, competition (both domestic and international), market demand for products, successful
operation of our sales channels, price of our raw materials, economic growth in India and the target
countries for exports, ability to attract and retain highly skilled professionals, time and cost over
runs, our ability to manage our operations, government policies and actions with respect to
investments, fiscal deficits, regulations, etc., inflation, foreign exchange rates, interest and other
fiscal costs generally prevailing in the economy.

Past performance may not be indicative of future performance. We do not undertake to publicly
update our forward-looking statements to reflect subsequent events or circumstances. Timex will
not be responsible in any way for any action taken based on such statements.

This presentation is not intended, and does not, constitute or form part of any offer, invitation or
the solicitation of an offer to purchase, otherwise acquire, subscribe for, sell or otherwise dispose
of, any securities in Timex or any of it’s group companies or any other invitation or inducement to
engage in investment activities, neither shall this presentation nor the fact of it’s distribution form
the basis of, or be relied on in connection with, any contract or investment decision. The numbers &
the contents in this presentation are purely indicative and subject to change.
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• In FY23, the Company delivered highest ever revenue, clocking 45% growth over FY22

• FY23 saw the delivery of highest ever PBT, with 821% growth over FY22

• Growth was led by Timex brand, fashion and luxury segment and trade and E-

Commerce channels

• Guess and Gc brands added to the Company’s portfolio during last quarter of FY22, 

have added significantly to top line and bottom line during FY23

• New products continued to perform well across brands

• Timex Group acquired Mumbai-headquartered premium watch retail brand ‘Just 

Watches’ to widen its retail footprint in the Indian market

Business Update

Best ever fiscal year
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Timex Group Acquires Just Watches 

In a significant move, Timex Group has acquired the premium watch retail 

brand ‘Just Watches’. With this deal, Timex India will be taking over all the  

physical stores of Just Watches and their e-commerce portal – justwatches.com

This is in line with Timex India’s growth plans and will establish a deeper direct 

consumer connect and support the consumer in their online purchase journey 

as justwatches.com shall be offering all the brands from the Group including 

Timex.

The move further provides an added edge to Timex India’s retail plans as it 

provides the loyal consumers of the brand with a plethora of options to select 

their desired choice of timepiece appealing to their styles.
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Q4’FY23 Highlights
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Announced partnership with the defending champions, Gujarat Titans –

Timex as a brand has met its match in Gujarat Titans, the defending champions of the Tata Indian Premier League (IPL). The brand is excited to be a part of 

the GT family & is all set to enter the world of Tata IPL through their debut partnership association. Through this partnership both Timex & Gujarat Titans 

are focused on delivering some of the best moments to their diverse audience. As associate partner, the Timex branding shall be visible on the leading 

trouser of the Gujarat Titans.

Associate Partner – Gujarat Titans
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India Beach Fashion Week 2023

Partnered with the India Beach Fashion Week – a fashion event that brought across designers from across the country

·:,: .· 
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TIMEXGROU P 



9

India Beach Fashion Week 2023

Partnered with the India Beach Fashion Week – a fashion event that brought across designers from across the country

TIMEXGROU P 
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Samaya Bharati 2023

January 2023

Timex Group attended Samaya Bharati, also known as the India 

International Watch and Clock Fair, which took place from January 

19 to January 21, 2023. 

The 21st India International Watch & Clock Fair, 2023 featured the 

newest products and developments from international brands. 

Timex Group showcased its impressive portfolio of brands and 

hosted fashion and lifestyle influencers at the exhibition.



Financial Performance

Q4 FY2022-23
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• Revenue has grown by 5% during the quarter as compared to last year.  During the financial year revenue has grown by 45%  over last year.

• EBITDA is at Rs. 760 lacs during the quarter as compared to Rs. 356 lacs during last year. EBITDA for financial year is at Rs. 3859 lacs as compared 
to Rs. 869 lacs last year.

• Profit before tax is at Rs. 554 lacs during the quarter as compared to Rs. 225 lacs during last quarter. Profit before tax during the financial year is 
at Rs. 2967 lacs as compared to Rs. 322 lacs last year. 

• One-time recognition of deferred tax assets of INR 1684 lacs as of March 31, 2023, positively impacted Profit after tax for the quarter and 
financial year.

• Other expenses include advertising & sales promotion expenses of Rs. 669 lacs during the quarter and Rs. 2955 lacs for the financial year as 
compared to Rs. 1178 lacs and Rs. 2971 lacs respectively for corresponding last quarter and last year.  

TGIL Financial Performance Q4 & FY 2022-23

Company’s operations and financial results for FY22 were adversely impacted by Covid-19 due to which results are not comparable with the current period.
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Financial Performance – Quarter Ended 31st March 2023
R

s.
 in

 la
kh

s

R
s.

 in
 la

kh
s

EBITDA

7981

8335

7000

8000

9000

Q4
21-22

Q4
22-23

Income

356

760

4.5%

9.1%

0.0%

2.0%

4.0%

6.0%

8.0%

10.0%

0

100

200

300

400

500

600

700

800

Q4
21-22

Q4
22-23

EBITDA

EBITDA %

Company’s operations and financial results for FY22 were adversely impacted by Covid-19 due to which results are not comparable with the current period.
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Financial Performance – Full Year Ended 31st March 2023
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Company’s operations and financial results for FY22 were adversely impacted by Covid-19 due to which results are not comparable with the current period.
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Financial Performance – Total Income Trend
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Financial Performance – EBITDA Trend
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Financial Performance – EBITDA % Trend
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Financial Performance – Profit Before Tax Trend
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Shareholding Pattern

31-Mar-20 30-Jun-20 30-Sep-20 31-Dec-20 31-Mar-21 30-Jun-21 30-Sep-21 31-Dec-21 31-Mar-22 30-Jun-22 30-Sep-22 31-Dec-22 31-Mar-23

Promoters 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93%

Institutional 
Investors 0.03% 0.03% 0.03% 0.03% 0.06% 0.03% 0.03% 0.03% 0.03% 0.03% 0.03% 0.03% 0.04%

Public & other 
shareholding 25.04% 25.04% 25.04% 25.04% 25.01% 25.04% 25.04% 25.04% 25.04% 25.04% 25.04% 25.04% 25.03%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total no. of 
shareholders 44,988 45,245 45,051 44,447 44,104 43,447 43,472 46,244 49,230 48,412 47,167 46,371 45,725 
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ABOUT US 



Timex Group is America’s Oldest Watchmaker, Established in 1854 in Connecticut, USA

Designs, manufactures and distributes products to consumers around the world

13+
GLOBAL BRANDS

2.7B
WATCHES SOLD

120
DISTRIBUTORS

~170
YEARS OF EXPERIENCE

3,000
GLOBAL EMPLOYEES

22
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Legacy 

Craftsmanship 

Design 

Fairness 
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We Learned the RuJes. 
then We Broke Them 
y, _..,_ .. at-.nwlttl•ao..._Es: •• bloslwchnl854 
.sIN Watertlur)' CJoo. Company. we turned a 30().ya-.old 
.nd.atry 14>_,. dcM11. Y.• ~our gears cor. of~ 
nst- of CM\'1119 thom from M>Od. We made~. tnO<e 

liCQr.II•ITlC>\IOfllOnts r..:w tNn ....., befcn. In 1ac1. ewn 
Detrofs alrtoma~ers were~ l7j our _,.,.y lr>es 

when tt.. aut.omc>l*! became a~ 

TIMEX GROUP 

. '' .. 
f'/, -· - ... ~ . ... 

From the Pocket to the Wrist 
By 1901 our MCM!mef\ts fll•n your poO.et and COSl ,US: one dol..,, 
CS35 n today s dola"sl \'•• became the peopa•s watctr.>a..er 
They he\>fd IN u.s run on uno and helped sett>e the W*l 
West WI'M!n tmep~ 1\Jmed h>rn fragile turiOSI!IeS to cknble 
elloryd;ly cames . ....,., M.r• r .... ., broug>t twa. 

n..""""" to~"""'~ tool< ollttle ongoruty and l'oYo ~ 
ban "'.:Idee! to :1>e sldRs of our srNIIest mod<! 

Takes a Licking. 
Keeps on Ticking 
By tt..196Ds, cur .,..tdlH,...,.. so 
11l00<pens>Ye. hand..,. and durable.~ 
thwd .,..tdl sold 1n Ame<a WillS a Tmn Our 

televiSed tartur• tests. p~ our mochanoal 
supenonty, cl our Tmex ~-. st1l a favor•t. 

a'ter il half<ent\6)' 

Made for Badass Women 
n the frst hal' of the 20th Cer«ury.a Tmex ~· 
symbol of an nclepo!ndent W0014!l\ In a,.,., watm world, 

""' hbern:ed U... ,.,.;et wlh ltlolgtltfu' des.gns ond sma 
m<M!lTM!fl:S that ddt,.t sacroa our lo9endi<Y dllabity 

n.. """"""who wono tr>em. and the genorat.ons of 
W<rltn -chmaloon who a• ted ltM!m, made T rnec IN 
most popular -m on,._ world 
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Precision Quartz 
Timekeeping 
As the world eNerod till! space "!)e. our wound brass 
spr"95 were~ by COU"ii"'9 the vha~JOIIS ol a 
qu.rtz aystol These tny el«troc mowments meant you 

nevor had to w1nd your watdl agalf\ and our desog>ers 

were no longer bound to the shape and soze or a 

rnecflanoc3i ~The 0 Tomex seroes r...tlaped 
watmes fa~ new generat.on. 

TIMEX GROUP 

The World's Most Popular Watch 
If the waterbury watO'liS our soul The T omex Easy Reader~ n cur Hear-~ 

Beautlut on lis sorpilaty the t""";""'- utilitanan design qUICkly became 
uboqurtouswoth Tmex. Slnce19n. we've made"""e !han 100 m1 1011.1! 
your father had a Tr.>eX. ot was probably a Trl'ex Easy Reader~. The 
orilueoce ol the Easy Reader's mnmahst beauty can~ seen across near1y 
every Tomex today 

·9 

r.·. • 
' T IAI'[X 

Let's Get Digital 
There v.ere many nsode Tomex who thought dO!Jital would 
~ our end 'Mlat they dl<t>'t eo<.nt on _, the speot of a 

watdl mat.er who'd dlanged tho world agarn and-"' 
wotrl a deop spom of nlOVatoon. 

In 1984 we rvoclJoed the WOfld's frst sports watch tr1at 
today aosses nearly every ff11Sh w n the NOild. Alhletes 
""'so il!ladled to"- relo;oble Tmex lronman. c'>eyoften 
wear It on one 'h'llst w t.~ a GPS smartwatdl on the other. 
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Smart Before it was Cool 
Wo .,troducKI llw fnt cmnected "smart" WO<cl> _. 
before most peopiR evon owned a moble f7lOnL The 

r,_ Dotailnk os one of wry '""' WTISt watct>es offocoolly 
certoloed fo< sp.:e t\Jglot by NASA. ~used a dogotAI ~to 

r5d lltormato"" rrorn your computer saeen-bUilt llw 
IOYnda:>on fOf todAy's a>meded smorlwatches 

TIMEX GROUP 

You Asked, We Listened 
Wt are ptOUd of our repuQIIOt' as IN pecple's 

.. otctvnoolo2<.""' ,..,.,. • ..,... - des9"' start ... lh ....... 
you .. as. ng lor OUr ..,._, -alway> been to leSPOI'd 
ot A pra you an Al!ord. .z ,eweled autor.>aUC 

"""""""""ll'derS2SO. 

Designed in Milan 
Our Molan-l>asod oes>gn dnctor Goorgoo G.l•os 001 

bogget ton. and 1<'-S whot mol<es Torno bel. boltw INn.._ else. Evwy r ..... slirts wotn. c.Jrei.J 
C<lnS!dera<<Jn of our legacy in! • pBS~Cn to bloze 
l<>nOOI<tin 2019. we- Goorgoo to cre11e A .... o:n thiit 

t..ngs to lte e.eytlw>g T rna s!M'ds ro. - ., -
-ds, toaeate INmost "Tomea" Tom4!11....., mMk H. 

- .. ""the Sl k(omotJC. 

Watchmaking Back 
in the USA 
..r.zst e 0<1 wry fnt "'""'" docks. 167 _. illgO. 0411 

A --.can !locumer>ts" coloctoon loyoB Ameroan .ngtnuoty 
and cr¥tsmonshop .,. th E .. cope-. proosoon to a•to a truly 

~ ~ Thos Amen:an-mode .. Mcto IS droop lorgod 
., IJS.......ad s1a1n1oss s!M by .uto ports monufiiiClUren. and 

assemblodon.,...Ccn.dJcut~"thA~ 

S..oss ~ >M\01 started os on rnpo5Slblt""'" IS now a 
Tme• watch ll'lilde .n Amonca 



Joint venture between Timex Group and Jayna Times Industries Ltd.1988-1990

1990-2000

Since 1994

Joint Venture with Titan Company. JV ended in 2000.

Public Limited Company listed on Bombay Stock Exchange.

Subsidiary of Timex Group Luxury Watches B.V.Since 2000

Timex Group India Limited (TGIL) is a group company of Tanager Group B.V. (formerly 

known as Timex Group B.V.)

Having entered India in 1988, Timex Group India today has one of the most powerful 

portfolios of brands in the watch industry. With technological innovation and cutting-

edge design, we recognize the tremendous opportunity to leverage the reach and 

appeal of each brand’s individual identity, personality, and customer base. 

Locations

Noida [Headquarters], New Delhi [Registered Office]

Baddi, Himachal Pradesh [Factory]

Regional Sales Offices – Noida, Mumbai, Kolkata, Bangalore, Chennai
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About TGIL



Experience: 23+ years
Qualification: B. Sc. (Computer Science) - University of Alabama 
& a Juris doctorate from Washington & Lee University 

David Thomas Payne | Chairman

Experience: 27+ years
Qualification: Footwear technologist & Marketeer

Deepak Chhabra| Managing Director

Experience: 30+ years
Qualification: Masters in Personal Management & 
Industrial Relations from TISS & IR & B. Sc. from IIT

Pradeep Mukerjee | Independent Director 

Experience: 30+ years 
Qualification: Chartered Accountant and Cost Accountant

Gagan Singh | Independent Director

Experience: 35+ years
Qualification: PGDBM from XLRI & Science Graduate 

Bijou Kurien | Independent Director

Experience: 26+ years
Qualification: Mechanical Engineer, Masters in Business Administration

Sylvain Tatu | Non-Executive Director

28

TGIL Board of Directors



One of the strongest portfolios in the watch industry across consumer segments

Brand Portfolio

29

TIMEXGROUP 

TIMEX VERSACE GUESS FERRAGAMO MISSOIO PHILIPP PLEI N 

TED BAKER 
LONDON 

NAUTICA FUR LA PLEIN IIPDII1r 
IlNC E ltl7 IIALT 

HELIX 

TIMEX GROUP 



A strong network of sales touchpoints that enable TGIL to reach consumers across the country

30

Powerful Distribution Network

5188 315 805 33 87

Multi Brand Large Format Defence Canteen Timex World
Showroom

Luxury Retail



Lugano, Switzerland
Watchmaking

Baddi, India
Manufacturing

Besancon, France
Movement Production

Pforzheim, Germany
Research and Development

Cebu, Philippines 
Manufacturing

Middlebury, USA
HQ & Watchmaking

31

Supply Chain: We are a True Global Watchmaker with the Owned Capabilities
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Baddi Plant: Superior Watchmaking & Supply Chain

Assembly of watches from piece parts to complete 
watch. Currently handling over 150 types of watch –
movements.

Includes assembly of mechanical, quartz, digital, 
Analog, Ana-Digi, and connected watches. 

The unit produces around 3 million watches annually.

Online and Offline Assembly capability to 
accommodate both high & low volume movements.

A state of the art, SA8000: 2014 and 

ISO 45001:2018 certified, watch assembly unit 

in Baddi, Himachal Pradesh, India

32



TGIL After Sales Service

Pan India locations supported by a Customer Care Call Centre service

33
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