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Disclaimer

This presentation may contain certain forward looking statements concerning Timex’s future
business prospects and business profitability, which are subject to a number of risks and
uncertainties and the actual results could materially differ from those in such forward looking
statements.

The risks and uncertainties relating to these statements include, but are not limited to, risks and
uncertainties regarding fluctuations in earnings, our ability to implement strategy and manage
growth, competition (both domestic and international), market demand for products, successful
operation of our sales channels, price of our raw materials, economic growth in India and the target
countries for exports, ability to attract and retain highly skilled professionals, time and cost over
runs, our ability to manage our operations, government policies and actions with respect to
investments, fiscal deficits, regulations, etc., inflation, foreign exchange rates, interest and other
fiscal costs generally prevailing in the economy.

TIMEXGROUP

Past performance may not be indicative of future performance. We do not undertake to publicly
update our forward-looking statements to reflect subsequent events or circumstances. Timex will
not be responsible in any way for any action taken based on such statements.

This presentation is not intended, and does not, constitute or form part of any offer, invitation or
the solicitation of an offer to purchase, otherwise acquire, subscribe for, sell or otherwise dispose
of, any securities in Timex or any of it's group companies or any other invitation or inducement to
engage in investment activities, neither shall this presentation nor the fact of it’s distribution form
the basis of, or be relied on in connection with, any contract or investment decision. The numbers &
the contents in this presentation are purely indicative and subject to change.



Business Update

Best ever fiscal year

* In FY23, the Company delivered highest ever revenue, clocking 45% growth over FY22
* FY23 saw the delivery of highest ever PBT, with 821% growth over FY22

* Growth was led by Timex brand, fashion and luxury segment and trade and E-

Commerce channels

* Guess and Gc brands added to the Company’s portfolio during last quarter of FY22,

have added significantly to top line and bottom line during FY23
* New products continued to perform well across brands

* Timex Group acquired Mumbai-headquartered premium watch retail brand ‘Just

Watches’ to widen its retail footprint in the Indian market
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Timex Group Acquires Just Watches

In a significant move, Timex Group has acquired the premium watch retail

brand ‘Just Watches’. With this deal, Timex India will be taking over all the I I M E X G R O U P

physical stores of Just Watches and their e-commerce portal — justwatches.com

This is in line with Timex India’s growth plans and will establish a deeper direct

consumer connect and support the consumer in their online purchase journey

[ 4
as justwatches.com shall be offering all the brands from the Group including W
Timex.

WATCHES

The move further provides an added edge to Timex India’s retail plans as it
provides the loyal consumers of the brand with a plethora of options to select

their desired choice of timepiece appealing to their styles.
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Q4’FY23 Highlights
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Associate Partner — Gujarat Titans

Announced partnership with the defending champions, Gujarat Titans —

Timex as a brand has met its match in Gujarat Titans, the defending champions of the Tata Indian Premier League (IPL). The brand is excited to be a part of
the GT family & is all set to enter the world of Tata IPL through their debut partnership association. Through this partnership both Timex & Gujarat Titans

are focused on delivering some of the best moments to their diverse audience. As associate partner, the Timex branding shall be visible on the leading

trouser of the Gujarat Titans.
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India Beach Fashion Week 2023

Partnered with the India Beach Fashion Week — a fashion event that brought across designers from across the country
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India Beach Fashion Week 2023

Partnered with the India Beach Fashion Week — a fashion event that brought across designers from across the country
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Samaya Bharati 2023
January 2023

Timex Group attended Samaya Bharati, also known as the India
International Watch and Clock Fair, which took place from January

19 to January 21, 2023.

The 21st India International Watch & Clock Fair, 2023 featured the

newest products and developments from international brands.

Timex Group showcased its impressive portfolio of brands and

hosted fashion and lifestyle influencers at the exhibition.

Let’s look at the amazing
collection from Timex on
display.
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TGIL Financial Performance Q4 & FY 2022-23

*  Revenue has grown by 5% during the quarter as compared to last year. During the financial year revenue has grown by 45% over last year.

* EBITDA is at Rs. 760 lacs during the quarter as compared to Rs. 356 lacs during last year. EBITDA for financial year is at Rs. 3859 lacs as compared
to Rs. 869 lacs last year.

*  Profit before tax is at Rs. 554 lacs during the quarter as compared to Rs. 225 lacs during last quarter. Profit before tax during the financial year is
at Rs. 2967 lacs as compared to Rs. 322 lacs last year.

*  One-time recognition of deferred tax assets of INR 1684 lacs as of March 31, 2023, positively impacted Profit after tax for the quarter and
financial year.

*  Other expenses include advertising & sales promotion expenses of Rs. 669 lacs during the quarter and Rs. 2955 lacs for the financial year as
compared to Rs. 1178 lacs and Rs. 2971 lacs respectively for corresponding last quarter and last year.

Company’s operations and financial results for FY22 were adversely impacted by Covid-19 due to which results are not comparable with the current period.

TIMEXGROUP 12



Financial Performance — Quarter Ended 31st March 2023

Income

9000 -
8335
< 7981
S 8000 -
£
e
7000
Q4 Q4
21-22 22-23

TIMEXGROUP

Rs. in lakhs

800
700
600
500
400
300
200

100

EBITDA
EBITDA
—=—EBITDA % 9.1%
760
4.5%
356
Q4 Q4
21-22 22-23

Company’s operations and financial results for FY22 were adversely impacted by Covid-19 due to which results are not comparable with the current period.

10.0%

8.0%

6.0%

4.0%

2.0%

0.0%

13



Financial Performance — Full Year Ended 31st March 2023
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Rs. in lakhs

Financial Performance — Total Income Trend
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Rs. in lakhs

Financial Performance — EBITDA Trend
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Financial Performance — EBITDA % Trend
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Rs. in lakhs

Financial Performance — Profit Before Tax Trend
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Shareholding Pattern

31-Mar-20 30-Jun-20 30-Sep-20 31-Dec-20 31-Mar-21 30-Jun-21 30-Sep-21 31-Dec-21 31-Mar-22 30-Jun-22 30-Sep-22 31-Dec-22 31-Mar-23

Promoters 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93%

Institutional
Investors 0.03% 0.03% 0.03% 0.03% 0.06% 0.03% 0.03% 0.03% 0.03% 0.03% 0.03% 0.03% 0.04%

Public & other
shareholding 25.04% 25.04% 25.04% 25.04% 25.01% 25.04% 25.04% 25.04% 25.04% 25.04% 25.04% 25.04% 25.03%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total no. of
shareholders 44,988 45,245 45,051 44,447 44,104 43,447 43,472 46,244 49,230 48,412 47,167 46,371 45,725
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Market Capitalization

6 year CAGR: 16%
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ABOUT US



Timex Group is America’s Oldest Watchmaker, Established in 1854 in Connecticut, USA

Designs, manufactures and distributes products to consumers around the world
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TIMEXGROUP

Legdacy
Craftsmanship
Design

Fairness
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We Learned the Rules,
then We Broke Them

accurat ements faster than ever before. In fact
Detroit's automakers were inspired by our assembly lines

when the automobile became a thing
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The World's Most Popular Watch
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Another Bright Idea

Remember that fittle dim kght bulb on the side
of a watch dial? We knew there was a better
way, and we changed the way the worid told
time in the dark with a patented technology
called electroluminescent. Our Indiglo® backlight
made its way beyond watches to car
dashboards, applances, and even lit escape
route in 1993 at the World Trade Center.
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Smart Before it was Cool
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About TGIL

Timex Group India Limited (TGIL) is a group company of Tanager Group B.V. (formerly

known as Timex Group B.V.)

Having entered India in 1988, Timex Group India today has one of the most powerful

portfolios of brands in the watch industry. With technological innovation and cutting-

edge design, we recognize the tremendous opportunity to leverage the reach and

appeal of each brand’s individual identity, personality, and customer base.

Locations

Noida [Headquarters], New Delhi [Registered Office]
Baddi, Himachal Pradesh [Factory]

Regional Sales Offices — Noida, Mumbai, Kolkata, Bangalore, Chennai

1988-1990

1990-2000

Since 1994

Since 2000

TIMEXGROUP

Joint venture between Timex Group and Jayna Times Industries Ltd.

Joint Venture with Titan Company. JV ended in 2000.
Public Limited Company listed on Bombay Stock Exchange.

Subsidiary of Timex Group Luxury Watches B.V.

BADDI
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TGIL Board of Directors

David Thomas Payne | Chairman

Experience: 23+ years
Qualification: B. Sc. (Computer Science) - University of Alabama
& a Juris doctorate from Washington & Lee University

Deepak Chhabra| Managing Director

Experience: 27+ years
Qualification: Footwear technologist & Marketeer

Sylvain Tatu | Non-Executive Director

Experience: 26+ years
Qualification: Mechanical Engineer, Masters in Business Administration

TIMEXGROUP

Pradeep Mukerjee | Independent Director

Experience: 30+ years
Qualification: Masters in Personal Management &
Industrial Relations from TISS & IR & B. Sc. from IIT

Gagan Singh | Independent Director

Experience: 30+ years
Quialification: Chartered Accountant and Cost Accountant

Bijou Kurien | Independent Director

Experience: 35+ years
Qualification: PGDBM from XLRI & Science Graduate
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Brand Portfolio

One of the strongest portfolios in the watch industry across consumer segments

TIMEXGROUP

TIMEX VERSACE GUESS FERRAGAMO MISSONI PHILIPP PLEIN

whe TED BAKER (c nNAuTICA  PLEINSPORT FURLA Gassond>

adidas LGNDON SINCE 1927 ITALY
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Powerful Distribution Network

A strong network of sales touchpoints that enable TGIL to reach consumers across the country

Multi Brand Large Format Defence Canteen Timex World Luxury Retail
Showroom

TATA

CLiQ/LUXURY amazon Flipkart g PN vyt Nt AJIO

FASHION
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Supply Chain: We are a True Global Watchmaker with the Owned Capabilities

TIMEX
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Middlebury, USA Besancon, France Pforzheim, Germany Lugano, Switzerland Baddi, India Cebu, Philippines
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Baddi Plant: Superior Watchmaking & Supply Chain

A state of the art, SA8000: 2014 and
ISO 45001:2018 certified, watch assembly unit

in Baddi, Himachal Pradesh, India

Assembly of watches from piece parts to complete
watch. Currently handling over 150 types of watch —
movements.

Includes assembly of mechanical, quartz, digital,
Analog, Ana-Digi, and connected watches.

The unit produces around 3 million watches annually.

Online and Offline Assembly capability to
accommodate both high & low volume movements.
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TGIL After Sales Service

Pan India locations supported by a Customer Care Call Centre service

Authorized Lead Authorized Authorized

Service Workshops Service Centres Service Centres

TIMEXGROUP
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