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Forward Looking Statements

This document contains statements about expected future events and financials ofTasty Bite Eatables Limited which are forward—looking. By

their nature, forward—looking statements require the Company to make assumptions and are subject to inherent risks and uncertainties. There is

significant risk that the assumptions, predictions and other forward—looking statements may not prove to be accurate. Readers are cautioned not

to place undue reliance on forward—looking statements as a number of factors could cause assumptions, actual future results and events to differ

materially from those expressed in the forward—looking statements. Accordingly, this document is subject to the disclaimer and qualified in its

entirety by the assumptions, qualifications and risk factors referred to in the Management Discussion and Analysis ofthis Annual Report.
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We pride ourselves upon our

commitment to only using high—

quality vegetarian and natural

products, with no preservatives
and no GMO. The utmost quality
of our products fares well on

both taste as well as health—

giving us a strong edge in the

emerging food trends.
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Poenonmg
Consumer Business

Fastest growing Indian food brand in the US

Fastestgrowing Asian brand in the US (largest in natural channel)

Fastestgrowing RTE Rice inthe US (largest in natural channel)

Fund Service

- Trusted partnertoleading 05!? brands and new agefood tech

companies

Strong innovation capabilities

- Versatile product and packaging solutionswith fast,agile

response

USPS
Consumer Business

lsto 24 Monthsshelf Life

Pioneered retorttechnology forlndian cuisine

Usesfavmcflesh veggies
- Verticallycintegvated manufacturing facility in Pune

certified with ISOZZ 000, BRC, FDA, lsm 4000, am

Inchouse organic demonstration farm

Food Service

Large range of sauces, frozen products and gourmet sauces

Equipped with inchousetechnologysuch asretort, errulsion,

aseptl(,fmzen, formed frozen food "he and pIE IInE

certificationsfrom FDA, BRC, HACCP, HALAL, KOSHER and FSSAI

DSIRcvemgnised MD centre and collaboration with Purdue,

Rutgers & Leading Universities drives excellence and innovation

Highlytrained (ullnary andfoodtechnology experts

Tasly Erie Ealables Limited
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FOOD SERV‘CE PRODUCTS
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Performance & Key Trends
(INR (rare)

S‘E‘Elflflfl‘ 0f PIDfi‘Efld LOSS 20I4'I5 20I5'I6 20I5'I7 20I7'IB

Net Revenue I73 2 203 3 256 3 303 I 355.2

GmSE Prnfil 7| 5 353 I037 I3I7 I4§.3

Opemrng Pmfil [Prnfil befnre rnreresr,rax,

Deprenarmne.Amnmsarmn)
26‘ 3“ 45 S 544 6“

Prufil BefmeTaX [PET] I6 5 246 34 2 4| 0 47.I

Prufil AflerTaX [PAT] I0 3 I6 I 22 0 26 5 3M.I

EammgsPershamanazeVaruenflNR I0 420 623 357 I03I II7.2

Drvrdend PerSharEDfFazeVame DHNR I0 I0 20 20 20 2.0

.

Balame Sheet 2014-15 2015-16 2016-17 2017-13-
Cashand Cash Equrvarenls 62 73 63 53 7.8

fixed ASSEISLNE‘] 6| 0 6| 5 65 2 763 82.I

NE! (LINEN 455215 96 240 370 524 63.0

Share Capital

'

EqurlyShams 25 25 25 25 2.5

.

Red ezmabre Preferenze Shares 0 6 06 , , ,

Reserves and Surplus

'

ReseNefanremrum ufPreferenze

.

Share Capmar
H 6 ”6 ' ' '

OlhE’S 300 46I 7| 9 967 I214

LnngTerm Burmwrngs 2| 2 197 35 o 305 25.3

.

Key Ratios 2014-15 2015-16 2016-17 2017-13-
EB‘TDA [% DfREVEnLAE] I4 7% I6 5% Y7 3% I7 9% I8.0%

PAT/REVENUE% 6 I% 7 7% 36% 3 7% 8.5%

FrXEdASSElSTLAmm/EFREIW 29 34 3 9 40 4.3

Current Rain: I2 I5 I7 20 2.I

DeblEqum/Ralrn I o 07 o s as 0.3

Return D77 Caprlar Emprnyed 23 7% 34 I% 35 3% 33 3% 33.6%

.

Others 2014-15 2015-16 2016-17 2017-13-
TBELSharE PIKE D77 ESE UNR Per Share Bf

FEIEVE‘UE DHNR ‘0]
605 0 L690 5 4,653 5 7,463 2 8,358.6

Mark?! Caprlahsalrnn [WWW Owe) I55 2 4333 I,I954 I,9I5 I 2,I448
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173.1
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30.1

25.5

22.0

16.1

1 0.3

Net Profit (INR Crore)

0.3
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0.6

20I7r IE

0.9

20167 I7

0.7

ZDISV I6
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Debt Equity Ratio (%)

2013719

2017713

20I67I7

2015716

2014715
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64.1

54.4

45.3

34.2

26.1

EBIDTA (INR Crore)

2013719

2017713

20I67I7

2015716
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145.4

127.1

105.6

93.4

36.0

Fixed Assets (Gross)

2013719
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20I67I7

2015716

2014715

(IN R Crore)

Net Worth

(IN R Crore)

132.0

99.3

74.4

60.3

44.7
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