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Market Capitalisation : INR 2,144.8 crore

: 519091

: TASTYBITE
INR 2 per equity
share

1 August 8,2019
Hotel Sheraton
Grand Pune,
RBM Road,
Pune —411 001

This document contains statements about expected future events and financials of Tasty Bite Eatables Limited which are forward-looking. By

their nature, forward-looking statements require the Company to make assumptions and are subject to inherent risks and uncertainties. There is

significant risk that the assumptions, predictions and other forward-looking statements may not prove to be accurate. Readers are cautioned not
to place undue reliance on forward-looking statements as a number of factors could cause assumptions, actual future results and events to differ

materially from those expressed in the forward-looking statements. Accordingly, this document is subject to the disclaimer and qualified in its

entirety by the assumptions, qualifications and risk factors referred to in the Management Discussion and Analysis of this Annual Report.



ArTasty Bite, we believe we are what we eat. [0
our consumer business, we are committed m the
principle that any product that carries the Tasty

Bite brand will necessarily be natural, perhaps
organic, and will contain no chemical preservatives,
additives, artificial colors or flavors.

COur Food service business has seen tremendous
growth thiese last several years. But, growing
dernand for fast food need not mean we sacrifice
nutrition in the pursuit of taste We believe in
COMVENIENCE WithoUL CoMmpromise.

Curversatile product range comprises great
reachy-to-cook and ready-ro-eat recipes, with a fine
selection of natural ingredients and the mazaa of
lip-smacking delicacies.
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crore -‘_- Crore

EBITDA 17.8% Net Profit 13.6%

|NR1320I

Revenue17.2%  EPS 13.6%  Net worth 33.0%

*U growth is over last yvear number
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Tasty B te Eatables Limited (TBEL)is

the leading brand for Indianand Asian
prepared foods, We had our humble
beginring backin 1595 in the US, with five
all-natural, ready-to-eat Indian entrées.

It has only beentwo decades and TREL
has evolred as America’ largest brandfor
prepared Indian food. Today, our products
are gvailable in the US, Canada, Australia,
Mew Zealand, Japan, Gamany and the UK,

Our product range comprises reach-to-
eat anc ready-to-cook Indian and Asian
entrées, sauces and a versatile range of
ready-to-aat organic rice and grains

In 200¢, we aimad at bringing the TBEL
family home, as wea launched the Tasty
Bite Food Service business (TFS) inlndia

~aly

formed frozen products, patties, sauces
and gravies, and cater to several renowned
plaversin India’s food service industry,

While, the market for our consumer
prod-ucts cortinues to flourish entiraly
outside India through our parent
company, Preferred Brands International
Inc, inMorth America and through Mars,
Incorporated in other regions, TBEL caters
to the local Indian markets via our food
service products, These are marketed
directly by the Company to major Q3R
(Quick Service Restaurants) and HORECA
(Hotals, Restaurants and Caterers) plavers.
Besides our presenceintheafore-
mentioned teritories, the Comparny has
also expanded its base in South East Asi,

Middle East and Africa, foritsfood sendce
products throughthe Q5H channel,

We pride ourselves upon our
commitment to only using high-
quality vegetarian and natural
products, with no preservatives
and no GMQO. The utmost quality
of our products fares well on
both taste as well as health—
giving us a strong edge in the
emerging food trends.

B 7:cv B0 Earanies Limirea
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Advantage

Purpose

Graat Taste, Good Value and

Real Convanianca

Ta be a socialiy responsible company

that will defight consurmers

Scope Environment

Manufacturing & Marketing Maf ural
Convenienf _&Spqcfaﬁf v Foods

Knowladga-drivan,

Enargatic and Funwark

environrent

FACT-O-FILE

Is proud to ke acknowledged among Top Vertically integrated and

Tasty Bite has consistently 50, ranking 35 in India's Great Mid-size versatile technology with
been committed to the LM work places 2018 and Top 25 BestWaorkplaces in shelf-stable, chilled and frozen
sustainable development Goals. Manufacturing Sectar in India Jan 2019, food manufacturing capakbility.

Has been witnessing a CAGR of Awearded the best RAD Awarded the mast innovative
19 5% over the past 5 years team 2016 by Food supplier repeatedly by
Processing WMagazine leading {15Rs

z
.

15+ annuatfiepor 201816 [
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Positioning

Consumer Business
Fastest growing Indian food brand in the US
Fastest growing Asian brand in the US (largest in natural channel)
Fastest growing RTE Rice in the US (largest in natural channel)

Food Service

+ Trusted partner toleading QSR brands and new age foed tech
companies
Strong inncvation capabilities

» Wersatile product and packaging sclutions with fast, agile
fespense

USPs

Consumer Business
18 to 24 Months Shelf Life

Picneered retoit technology for Indian cuisine
Uses farm-fiesh veggies

+ Vertically-integrated manufacturing facility in Pune
Certified with 15022000, BRC, FDA, 15014000, C-TPAT
In-house organic demonstration farm

Food Service
Large range of sauces, ficzen pioducts and gourmet sauces

Equipped with in-house technology such as retort, errulsion,
aseptlc, frozen, formed friozen food line and pie Hine

Certifications from FDA, BRC, HACCP. HALAL, KOSHER and F55A

DSIR-recognised R&D centre and collaboration with Purdue,
Rutgers & Leading Universities drives excellence and innovation

Highly trained culinary and food technology experts

Tasty Be Eatables Limitea
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Presence

Consumer Business

US - ourlargest market
+ Strong distribution

o A0, 000 + stores

«  Mational on-ground sales force

+ Topnotch Marketing team

+ Represented by the US largest CPG broker

OTHER MARKETS

Joen @)

Canada  Australia NewZealand Germany Japan

Food Service

India - ourlargest market

OTHER MARKETS
i -,
i ’
an Lanka Kermya Maldives Kuwait LIAE & Oman
T E ";' '
Philippines Thailand Singapore Mepal

35+ sunnvatfecon 201912 [JIEH



CONSUMER PRODUCTS

Organic Rice
and Grains

n Tasty Bite Eatables Limited
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Performance & Key Trends

(INR crove)
Statement of Profit and Loss 2014-15 2015-16  2016-17  2017-18 2018-19
Met Revenue 178.2 208.8 256.8 3031 355.2
taros: Profit 1.5 B5.3 108.7 131.7 149.3
Operating Profit (Profit before |nterest, Tax,
Depreciation & Amortization) 2.1 34.2 8 44 641
Profit Before Tax (PET) 16.3 24.6 34.2 41.0 47.1
Profit After Tax [PAT) 10.3 161 220 285 304
Eamings Per Share of Face Value of INR 10 420 823 85.7 103.1 117.2
Diviclend PerShare of Face Value of INR 10 1.0 20 2.0 20 2.0
Balance Sheet 2014-15  2015-16  2016-17 2017-18 2018-19
Cash and Cash Equivalents 6.2 73 8.3 5.8 7.8
Fixed &ssets(Met) &1.0 815 85,2 76,3 B2.1
Met Current Assets 4.6 24.0 37.0 524 63.0
Share Capital
Equity Shares 2.6 26 26 26 2.6
Redeamable Preference Shares (X na - - -
Reserves and Surplus
Rezenve for Premium of Prefersnce
Share Capital e e i i i
Othes 30.0 461 7. 85,7 129.4
LongTerm Borrowings 21.2 187 36.0 306 25.8
Key Ratios 2014-15  2015-16  2016-17  2017-18 2018-19
EBITDA (90 of Revenue) 14.7% 16.59% 17,890 17.9% 18.0%
PAT/Pewenue % 68.1% 7.7 a.64% 8.7% B.5%
Fixed Assets Turnower Ratio 25 34 3.9 4.0 4.3
Current Ratin 1.2 1.5 1.7 20 2.1
Dbt Equity Hatio 1.0 D7 0.8 0.5 0.3
Return on Capital Employed 28,75 34.1% I5.8% 33.8% 33.6%
Othars 2014-15 201516 2016-17 2017-18  2018-19
TBELShara Price on BSE [IMR Per Share of
Face Value of INR 10) 805.0 1,680.5 4658.5 74632 8,358.6
Markat Capitalisation (IMR in Crare) 153.2 4338 1,195.4 1,915.1 21448

BEl e Ere Earavies Limvteo
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