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You are requested to kindly take on your record. 
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Yours truly, 
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Dhruti Trivedi 
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Investor Update for Q2 FY24
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1) Revenue from operations for the Q2FY2024 grew to Rs. 400.9 crores, registering 20% growth over last quarter at consolidated level. In Q2
demand for GVT, Large Slab Tiles and Digital Wall Tiles improved during the quarter. .

2) Revenue from operations for the Q2FY2024 grew to Rs. 341.4 crores, registering 17% growth over last quarter at standalone level.

3) Margin during the quarter increased due to marginal softening of gas price and better price realisations in case of standalone number.
However, margins in subsidiary is under pressure on account of non availability of APM gas which results into spot purchase from Sabarmati
Gas at higher price, product changes in material subsidiary resulted into lower production.

4) Capacity utilization for the quarter was increase on account of new production facilities coming on board during the quarter. Further, the
product change over in Amazoone and Crystal Ceramics has also resulted into higher capacity utilization.

5) Commercial Production started in both the new facility at Morbi i.e. in Future Ceramics Private Limited and AGL Saniaryware Private Limited.

6) The Company is focusing to enhance its presence in international market by setting up of Wholly Owned Subsidiary Companies in USA and
Dubai. The Company has also entered into Joint Venture Agreement for foraying into Wall tiles manufacturing in Nepal.

7) The Company is constantly coming up with new products by using latest technology like Robotech Technology.

8) The Company has also proposed Scheme of Arrangement to bring various production facility of subsidiary/outsourcing companies under the
umbrella of AGL.

Outlook:

Demand for tiles in domestic market likely to remain mix bag on account of inflation pressure on retail as well as institutional customers,
however we believe that government will continue to spend on low cost housing and construction which will drive demand for ceramic
products. Export market continue to give sign of rebounce and the Company is always looking for new avenue to bring in growth into
export sales. Margin will expected to further improve marginally in coming quarter on account of increase in capacity utilization and
innovative technology.



About Asian Granito India Limited - Quality Driven Tiles and Bathware Brand 

*Total 14 units operating under 11 facilities including those owned by Subsidiaries and 
Associates

• Incorporated in 1995 as Karnavati Fincap Private Limited and commenced Tiles operations
in 2001, Asian Granito Limited (AGL) is a new age luxury surfaces and bathroom solutions
company headquartered at Ahmedabad, Gujarat.

• Today, AGL manufactures and markets a wide range of products viz. Floor Tiles, Wall Tiles,
Parking Tiles, Glazed Vitrified Tiles (GVT), Polished Vitrified Tiles (PVT), Double Charge
Tiles, Countertops, Quartz Surfaces, Marble Surfaces, Sanitaryware, Bathware, CP Fittings,
Faucets and Construction Chemicals.

3

14
Plants*

INR 1562.7 Cr
FY2023 Revenue

6,000+
Employees

100+
Countries Presence

8% Sales CAGR
(FY 2013- FY 2023)

54.5 Mn Sqm
Installed Capacity

4th Largest Listed
Ceramic Tiles Company

6,500+ 
Touch Points

2,700+ 
Distributors, 
Dealers and 
Subdealers



A Journey Full of Evolution and Growth

Particulars Year 2000 Now

Sales INR 0.88 Crores INR 1562.7 Crores (FY23)

Capacity 0.83 Million Sq. Mtrs. per annum 54.5 Million Sq. Mtrs. per annum

AGL Group was 
incorporated & 

commenced operations 

Established vitrified tiles 
facility at Himmatnagar with 

4,000 Sq. Mtrs. per day 
capacity

Commenced production of 
composite marble slabs; New 
digital printing technology for 

Ceramic Wall Tiles

First Plant of Ceramic Floor Tiles 
with 2,500 Sq. Mtrs. per day 
capacity at Idar was set up

Listed on Stock Exchanges. 
Introduced India’s largest wall tile 
capacity with 10,000 Sq. Mtrs. per 

day

Expanded Composite Marble 
portfolio; Introduced new 

Multi-Colour Quartz slab range

Launched Range ‘RAINBOW GLITZ’ 
& ECO BLANCO; Opened 18,000 
Sq. Ft. Showroom in Ahmedabad

Launched Special effect Wall Tiles; 
GVT MarbleX 900x1800; TAC Tile; 

Step & Riser; Hardstone 600x1200;
Entered in Sanitaryware business

Commenced Quartz slab 
production; Launched digital 

glazed vitrified tiles; Introduced 
four- colour digital printing

Launched Sanitaryware 
products at Himatnagar

showroom

Launched double-charged polished 
vitrified tiles; Introduced 8-colour 
digital printing; AGL with 8 plants

Crystal Ceramics has completed 
12,000 SQMTS/days of Glazed 

Vitrified Tiles brown field capacity 
expansion at its Meshana Plant

2013

2019 2020

20152017

2021

20162018

2006 2008

Amalgamation of Artisique
Ceramic Pvt Ltd with Asian 

Granito Ltd (AGL).

20102000 2012

Introduced 6-colour digital tile 
printing; Launched 50th AGL 

tiles World

2001

4

2022

Company successfully 
competed 2 consecutive 

right issue of Rs.225 cr and 
Rs.441 cr respectively

2023

Setting up of Greenfield plant 
development at Morbi –

Future Ceramics Pvt Ltd and 
AGL Sanitaryware Pvt Ltd



AGL – Consolidated Tiles Production Volume Data
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AGL – Consolidated Tiles Sales Data
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AGL – Consolidated Marble & Quartz Production Volume Data
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AGL – Consolidated Marble & Quartz Sales Data
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AGL – Consolidated Sales Data
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AGL – Standalone Sales Data
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Snapshot of Standalone Financial Performance

11

10.7 12.4

3.0

3.6

0.0

0.5

1.0

1.5

2.0

2.5

3.0

3.5

4.0

9.5

10.0

10.5

11.0

11.5

12.0

12.5

13.0

Q2FY2023 Q2FY2024

EBITDA & EBITDA MARGIN (%)

EBITDA EBITDA Margin (%)

23.0 16.2

3.7

2.6

0.0

0.5

1.0

1.5

2.0

2.5

3.0

3.5

4.0

0.0

5.0

10.0

15.0

20.0

25.0

6M FY2023 6M FY2024

EBITDA & EBITDA MARGIN (%)

EBITDA EBITDA Margin (%)

Nos. excludes other income



Snapshot of Standalone Financial Performance
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Snapshot Of Standalone Financial Performance
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Asian Granito India Limited (AGL)

Tiles and Slabs

AGL OWN PLANTS
• Dalpur (GVT and Wall)
• Dholka (Wall)
• Idar (Floor)
AGL SUBSIDIARY PLANTS
• Crystal Ceramics, Mehsana (GVT)
• Gresart Ceramica, Morbi (Digital Wall) 
• Future Ceamics, Morbi (Large Format GVT)
OUTSOURCING PLANTS
• Adicon Ceramica, Morbi (Mega Slab plant) 
• Affil Vitrified, Morbi (GVT)
• Ivanta Ceramics, Morbi (Wall)

Marble & Quartz

AGL OWN PLANTS
• Dalpur (Marble)
• Dalpur (Quartz)

AGL SUBSIDIARY PLANTS
• Amazoone, Dalpur (Quartz)

Sanitaryware & Fittings

AGL OWN PLANTS
• Currently being sourced from 

partners under sourcing 
agreements

AGL SUBSIDIARY PLANTS
AGL Sanitaryware, Morbi

AGL is One Stop Solution for Luxury Surfaces and Bathroom Solutions

SPC Flooring

14



Ahmedabad Head Office

200 Km 36 Km50 Km 75 Km 45 Km

Morbi Mehsana DholkaIdarDalpurHead Office

Morbi

Mehsana Idar

Himmatnagar

Dholka

Head Office

Head Office Head Office Head Office

Manufacturing Locations Details with Capacity

15

S.N. Product Type
Production Capacity (MSM)

Morbi
Himmat

nagar
Idar Dholka Mehsana Total

1 Digital Wall Tile 11.23 11.23 

2 Ceramic Wall Tiles 2.97 2.31 5.27 

3 Ceramic Floor Tiles 2.84 2.84 

4 Glaze Vitrified Tiles 18.25     2.97 11.88 33.10 

5 Composite Marble 0.83 0.83 

6 Quartz 1.19 1.19 

Total 29.48 7.96 2.84 2.31 11.88 54.46



Manufacturing Facilities 
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AGL Dalpur Plant (Wall Tiles) AGL Dholka Plant (Wall Tiles)

Crystal Mehsana Plant (DC & GVT)

AGL Dalpur Plant (GVT) AGL Idar Plant (Floor Tiles)

Associate Morbi Plant (Affil)

AGL Dalpur Plant (Marble & Quartz)

Amazoone Dalpur Plant (Floor Tiles)

Associate Morbi Plant (Ivanta)

Future Ceramics Morbi (GVT)GRESART Morbi Plant (Digital Wall Tile)

Associate Morbi Plant (Adicon)



AGL PRODUCT PORTFOLIO

Parking Tiles

Ceramic
/Porcelain  Floor

1. 300x300

2. 397x397

3. 600x600

4. 600x1200

5. 195x1000

Wall Tiles

1. 300x300

2. 300x450

3. 300x600

Polished Vitrified 
Tiles & DC Tiles

1. 600x600

2. 800x800

3. 1000x1000

4. 600x1200

5. 800x1600

Glazed Vitrified 
Tiles

1. 300x600

2. 600x600

3. 600x1200

4. 200x1200

5. 800x800

6. 800x1600

7. 800x1200

8. 800x2400

9. 800x2600

10. 800x3000

11. 1200x1200

12. 1200x1800

13. 1200x2400

14. 1200x2800

Marble & Quartz

1. Quartz
3100x1400- 81 

2. Composite 
Marble
3025 x 1225 -45

477
SKUs

1621
SKUs

82
SKUs

762
SKUs

126
SKUs

Bathware

Sanitary

300+ SKUs

Faucets & CP 
Fittings

800+ SKUs

1100
SKUs
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1. 300x300

2. 400x400

3. 600x600

Art Collection 
1. 300x300

2. 600x600

Mosaic, Subway & 
Pool Collection

227 SKUs



New Launched Products 
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800X1200MM 800 X 2600MM 
15MM

1200 X 2800MM -
6MM

3100 X 1400MM 
Signature Quartz - Robotech

600x600mm -12mm
Parking Tiles 

IRIDIUM & VELVET SERIES
1200x1800 & 800x1600



Enhancement of Brand Visibility and Global Go-to-Market Expansion

AGL is the highest followed Tiles Brand on Facebook in the Country

• Add new dealerships and 
distribution points in the 
Company’s existing 
developed markets

• Build large presence in 
developed markets with 
growing demand through 
opening up of Subsidiaries 
and Warehouses to supply 
products in real time

• Explore OEM partnerships 
with importers, distributors 
and manufacturers abroad

Expand International Presence 
through Strategic Planning 

• Expand exclusive showrooms 
presence under current 
franchise model

• Focus on addition of Dealers 
and Sub-dealers in the 
territories with low existing 
presence

• Addition in large Company 
owned Display Centres to 
engage more with the retail 
customers

Further Expansion of Domestic 
Touch Points

19

1.4 Million Followers

46.9k Followers

5.5k Followers

• Induct a renowned and 
respected celebrity icon as 
brand ambassador 

• Expand and leverage Social 
Media presence and following 
through campaigns and 
influencer marketing

Brand Visibility Enhancement 
through New Age Means
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Digital Contents in Episodes  



Footprint Across India

Distributors, Dealers
& S-Dealers

2,700+

Exclusive 
Franchise

235

Touch 
Points

6,500+ 

Company Owned 
Display Centres

11

States and UTs 
Reached35

Countries 
Exports

100+

21



Multi-model approach to reach each corner of the country and across the world

67 Distributors 
across 14 states and 
union territories at 

strategic locations to 
ensure on-time delivery

Distributor 
Network

2,700 Dealers and 
Sub-Dealers across 

33 states and union 
territories representing 

our retail presence

Dealer 
Network

235 Exclusive AGL 
Franchise Partners 

across 24 states and 
union territories

Franchise 
Network

11 Company 
Owned Display 
Centres across 7 

states representing our 
retail presence

Own 
Display Centres

22



Updates about development in Subsidiary Operations 

• Future Ceramic Pvt. Ltd., our wholly-owned subsidiary, a new manufacturing facility has commenced it’s commercial
operation from 01st July, 2023 dedicated to producing high-value large-format glazed vitrified tiles (GVT). With a
substantial investment of Rs. 174 Crores and a robust installed capacity of 5.94 million sq. mtrs. per annum, this facility
positions us to capitalize on the escalating demand in the GVT segment and the plant marks a significant stride towards
enhancing our production prowess.

• AGL Sanitaryware Pvt. Ltd., our wholly-owned subsidiary, a new manufacturing facility has commenced it’s commercial
operation from 1st October, 2023 dedicated to producing a cutting-edge sanitaryware products. With an investment of
Rs. 46 Crores and a robust installed capacity of 0.66 million pieces per annum, this strategic move transitions us from
third-party sourcing to internal manufacturing of Bathware and will significantly bolster our margins.
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AGL Expansion Details

• AGL Surfaces INC is a Company which has been formed as Wholly Owned Foreign Subsidiary of M/s Asian
Granito India Limited with an object to undertake selling & marketing activity of its quartz products in USA.

• Company has incorporated Wholly Owned Subsidiary Company at Sharjah, UAE namely HARMONY
SURFACES MARBLES TR. L L C S.P with an object to undertake the trading activities pertaining to Ceramic
and Porcelain products like Marble, Tiles mainly large slab etc.



Particulars (INR in crores) Consolidated Standalone

Q2FY24 Q2FY23 6MFY24 6MFY23 Q2FY24 Q2FY23 6MFY24 6MFY23

Revenue from operations 400.9 397.8 735.7 707.8 341.4 351.7 634.1 615.3

Cost of material consumed 70.2 66.7 128.4 120.4 32.8 44.3 73.8 86.9

Purchase of stock in trade 194.7 192.9 354.8 338.6 221.3 205.5 394.7 353.4

Changes in inventories (10.5) 12.2 (14.0) 13.0 6.3 9.1 6.3 (1.5)

Employee benefit expenses 31.1 30.8 60.4 59.9 24.7 23.5 48.2 46.0

Power & fuel 51.7 50.5 94.4 93.9 12.0 22.4 31.1 45.8

Other expenses 43.9 45.6 82.0 77.6 31.9 36.1 63.8 61.7

EBITDA 19.9 (0.9) 29.6 4.5 12.4 10.7 16.2 23.0

EBITDA % 5.0% (0.2%) 4.0% 0.6% 3.6% 3.0% 2.6% 3.7%

Other income 1.2 4.9 6.7 6.8 8.2 7.0 20.3 10.3

Depreciation & amortisation 12.3 8.5 22.0 16.3 4.9 4.8 9.8 9.5

Finance costs 7.1 5.6 14.9 11.0 2.6 1.9 6.0 3.3

Profit before tax 1.8 (10.1) (0.6) (15.9) 13.2 10.9 20.7 20.5

Tax 4.6 (2.3) 5.7 (4.1) 4.7 2.3 6.6 4.5

Net profit (2.8) (7.8) (6.3) (11.8) 8.4 8.7 14.1 16.0

Net profit % (0.4%) (2.0%) (0.7%) (1.7%) 2.5% 2.5% 2.2% 2.6%

EPS (0.10) (0.26) (0.29) (0.49) 0.67 0.68 1.11 1.46

Statement of Profit & Loss 
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.

AGL – CONSOLIDATED & STANDALONE – BALANCE SHEET
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Balance Sheet Consolidated Standalone 
Equity & Liabilities (Rs. Crs.) Q2FY24 FY23 Q2FY24 FY23

Equity share capital  126.7 126.7 126.7 126.7 
Other Equity 1,150.4 1,129.3 1,132.6 1,094.3 

Total Equity 1,276.8 1,256.1 1,259.3 1,221.0 
Non Controlling Interest 17.6 21.3 

Financial Liabilities 

Borrowings 113.1 81.5 2.3 1.5 
Other financial liabilities 0.4 0.5 -
Lease Liabilities 9.0 8.4 8.6 7.9 
Provisions 2.2 2.1 1.7 1.6 

Deferred tax liabilities (Net) 9.7 4.6 19.6 13.0 

Other non-current liabilities - - -

Total Non Current Liabilities 134.5 97.1 32.1 24.1 

Financial Liabilities -
Borrowings 140.8 133.4 84.4 66.9 
Lease Liabilities 2.9 3.2 2.6 2.9 

Trade payables 308.9 304.7 258.3 244.6 
Other financial liabilities 26.4 32.3 25.0 24.7 

Current Maturity - - -
Other current liabilities 79.1 67.5 21.2 19.6 
Provisions 6.5 6.1 3.9 3.6 
Current tax liability (Net) (1.9) (1.3) (3.0) (2.2)

Total Current Liabilities 562.6 545.9 392.5 360.0 
Total Liabilities 697.2 643.0 424.6 384.1 

TOTAL EQUITY AND LIABILITIES 1,991.9 1,920.4 1,683.9 1,605.1 
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AGL – CONSOLIDATED & STANDALONE – BALANCE SHEET
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Particulars Consolidated Standalone 
Assets (Rs. Crs.) Q2FY24 FY23 Q2FY24 FY23

Property, plant and equipment 724.0 563.0 232.4 238.4 
Capital work in progress 48.5 176.9 - -
Right of use assets 10.2 10.1 9.7 9.5 
Investment properties 0.5 0.5 0.5 0.5 
Other Intangible assets 3.3 3.3 - -
Investment in subsidiary, associate and a joint venture - - -
Financial assets - - -

Investments 0.2 0.2 72.6 63.0 
Loans 24.5 0.5 430.9 331.8 
Others 7.1 4.2 0.3 0.6 
Other non-current assets 23.8 35.3 11.6 11.5 

Non current assets - - -
Total Non Current Assets 842.3 794.0 758.1 655.4 
Inventories 268.1 255.0 144.5 155.6 
Financial Assets - - - -
Investment 43.3 13.0 43.3 13.0 
Trade receivables 440.8 417.3 389.3 399.4 
Cash and cash equivalents 13.0 23.8 5.9 8.2 
Bank balances 83.1 186.5 72.5 182.1 
Loans 16.7 16.2 16.7 16.0 
Others 6.2 5.0 57.3 1.8 
Other current assets 278.5 209.4 196.3 173.8 
Total Current Assets 1,149.7 1,126.4 925.8 949.8 

TOTAL ASSETS 1,991.9 1,920.4 1,683.9 1,605.1 



Shareholding Pattern Chart

ASIAN GRANITO INDIA LIMITED

29.02%

70.98%

Promoter &
Promoter Group

Public

Shareholding Pattern as on 30th September 2023
POWERGRACE 

INDUSTRIES 
LIMITED 

100%

FUTURE CERAMIC 
PRIVATE LIMITED

100%

CRYSTAL CERAMIC 
INDUSTRIES 

LIMITED 

70%

AMAZOONE 
CERAMICS LIMITED 

100%

GRESART 
CERAMICA

PRIVATE LIMITED 

61%

AGL 
SANITARYWARE 

PRIVATE LIMITED

100%

AGL SURFACES 
PRIVATE LIMITED

100%

AGL SURFACES 
INC. USA

100%
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HARMONY 
SURFACES MARBLES 
TRADING LLC DUBAI

100%

AGL INDUSTRIES 
LIMITED 

100%



About Asian Granito India Limited

Established in the year 2000, Asian Granito India Ltd. (AGL) has emerged as India's leading Luxury
Surfaces and Bathware Solutions brand in a short span of two decades. The Company manufactures
and markets a wide range of Tiles, Engineered Marble and Quartz, Sanitary ware and Faucets. AGL
products are synonymous with reliability, adaptability, innovation, quality consciousness and the
company has created a strong brand identity, well recognized globally and loyal customer following
across segments.

Ranked amongst the top ceramic tiles companies in India, AGL has achieved nearly 40 times growth in
its production capacity, from 2,500 square meters per day in the year 2000 to 1,65,000+ square
meters per day, as on date (Including capacity of JVs). AGL is also the only tiles company to be
acknowledged in the Vibrant Gujarat Summit 2015 for achieving phenomenal growth.

The Company has 14 state-of-the-art manufacturing units spread across Gujarat and 235 exclusive
showrooms, 11 display centers across India. Further, the Company has an extensive marketing and
distribution network pan India as well as in export markets.

The Company looks to strengthen its identity as the leader in the Indian ceramic industry by
consistently introducing innovative and value-added products in the market to keep pace with its
valued customers. Headquartered in Ahmedabad, AGL is listed on NSE & BSE and reported net
consolidated turnover of INR 1562.7 crore in 2022-23. The Company exports to more than 100
countries.
(For more information, please visit: www.aglasiangranito.com)

http://www.aglasiangranito.com/
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