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Business Performance

Retail

Retail Lending has grown at 25% CAGR over the last 6 years
Loan mix has shifted decisively and is now highly diversified
Retail is the largest contributor of Fees for the Bank

The Bank continues to expand branches aggressively

Axis Bank ranks amongst the most valuable brands in India



Retail Loans have grown and diversified significantly

Retail Advances have shown strong growth...
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...with significant dispersion in mix over time
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EHome loans ®Rural lending =Autoloans “ PL mLAP mCC mSBB mOthers

PL — Personal Loan, SBB — Small Business Banking,
LAP — Loan against Property, CC — Credit Cards

3 core components of the Bank’s strategy in Retail Lending

A Cross sell to existing deposit customers

A Distribution through branches and digital platforms

A Strong analytics engine driving underwriting
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Retail product segments continue to grow strongly

Mix

Sourcing Strategy
= 85% of sourcing in Q2 was from existing customers
= 48% of overall sourcing was through Bank branches

Gold Loan Rural Home Loan Auto Loan

EL — Education Loan /

7 23%
Growth in
Retail book
Credit Cards SBB
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The Bank is a leading player in India’s Wealth Management space

Relationship Management and
Wealth Specialist team of over 649

AUM* of over ¥ 1,40,711 Crores ($20 Bn)

[ Burgundy Performance (Apr’14 - Sept’19) J

AUMA 28% Fee Revenue~ 43%

Touch Points
0, 0,
Customer Base 27% (RMs & ICs) 16%

* As of 30" Sept. 2019

N CAGR growth for 3.5 years, since Apr'16
~ CAGR for FY14-FY19
Reference Exchange rate $ = 370.875 Quarterly Results Q2FY20
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Retail Fees have shown robust growth

All figures in < Crores

1,829 .
[ A 16% YOY
1,704
1,651
1,549 )
1,475 (W} 16% YOY
1,336 o
1,244 1,274 1,290 290
1,188
1,091
" A 25% YOY
607

[ A 21% YOY

Q4FY17 Q1FY18 Q2FY18 Q3FY18 Q4FY18 Q1FY19 Q2FY19 Q3FY19 Q4FY19 Q1FY20 Q2FY20

B MF & Insurance Distribution®

= Other Retail Assets, Liabilities & Forex business
** There has been a decline in fee income earned from distribution of

mutual funds on account of revision in cap on Total Expense Ratio of
schemes as per SEBI guidelines w.e.f. 1.4.2019

® Cards

M Includes distribution fees of others like bonds, gold coins, etc.

*There has been reclassification of certain segments from Transaction Banking to Retail starting Q1FY19. Accordingly the figures for all the prior periods
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are adjusted to reflect reclassified data




We continue to invest in Network expansion

[ Highest in last 24 quarters ]

New Branches Opened* ~ Domestic Branch Network*

190 4,284

Q1FY18 Q2FY18 Q3FY18 Q4FY18 Q1FY19 Q2FY19 Q3FY19 Q4FY19 Q1FY20 Q2FY20 Mar-15 Mar-16 Mar-17 Mar-18 Mar-19 Sep-19

Very well distributed branch presence across regions and categories

. Our network has been completely organic,
built over last 25 years

. Total no. of domestic branches* as on 30th
Sept 2019 stood at 4,284

B North mEast m West South m Central H Metro ™ Urban ™ Semi-Urban Rural

Geographical distribution based on RBI classification

* Includes extension counters Quarterly Results Q2FY20 25




We have created a differentiated identity and are amongst the most
valuable Brands in India

Featured amongst Top 20 most valuable brands in India

Axis Bank Mobile App

Store Rating
4.6 2018 Global Rank
4.7 #14

vs. #32in 2017

People’s Choice Among 42 leading banks worldwide
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Business Performance

Digital

The Bank has a leadership position across most digital products

A Top 3 Bank in India in Mobile Banking spends

Digital channels continue to witness brisk growth

The Bank has emerged as a leading partnership-driven innovator on

payments use cases




We have strong market position across most Digital Payment products

Axis Bank market position across products

Debit Credit . Point of Sale 4
1 Mobile Terminals # UPI
Cards Cards? Banking?
7% 13% 10% 12% 12% 25%
Source: RBI, Internal Data
1 — based on card spends at point of sale terminals ; 2 — based on cards issued (RBI July. 2019 data) * July. 2019 data
3 — based on transaction volume (RBI 4MFY20 data), 4 — market share based on transaction volume in Q2FY20
5 — based on spends for QZFYZO( : Quarterly Results Q2FY20 28


























































































































































