
 

 

	
February	12,	2019	

	
To,	
The	Manager,	DCS‐CRD										
Corporate	Relationship	Department,																
BSE	Limited				
Phiroze	Jeejeebhoy	Tower,																
Dalal	Street,	Mumbai‐	400	001.	
Security	Cods:‐	539207		
ISIN:‐	INE122R01018																																																				

To,	
The	Listing	Department,		
National	Stock	Exchange	of	India	Limited	
5th	Floor,	“Exchange	Plaza”,	Bandra‐Kurla	
Complex,”	Bandra	(East),		
Mumbai‐400	051.	
Security	ID:‐	MANPASAND			
ISIN:‐	INE122R01018			
	
	

Dear	Sir/Madam,	
	

Sub:‐	Disclosure	under	Regulation	30	of	 the	SEBI	 (Listing	Obligations	&	Disclosure	
Requirements)	Regulations,	2015	

	
Pursuant	to	Regulation	30	of	the	SEBI	(Listing	Obligations	and	Disclosure	Requirements),	
Regulations	 2015,	 Please	 find	 attached	 herewith	 Investor	 Presentation	 on	 Unaudited	
Financial	Results	for	the	third	quarter	and	nine	months	ended	31st	December,	2018.	
	
This	is	for	your	information	and	record	purpose.	
	
Thanking	you,	
	

	
Encl	

‐ Presentation	
	



Investor Presentation 
Feb - 2019 



–

“Presentation”), “Company”),

Company’s

company’s

Company’s

Company’s Company’s





Q3 and 9M 
Financial 
Highlights 



–



–



–



–

9

14.2% 17.9%

8.8% 15.7%

37.8% 27.5%

22.5% 18.7% 19.8% 18.3%

18.9% 7.3%

18.4% 3.9%

6.0% 8.4% 8.1% 10.0%



Company 
Overview 



Investor Presentation – Feb 2019 Page 10 

Manpasand Overview 

Formidable player in soft beverage market with brand and scale 

FY16 FY17 FY18 

521 
701 

948 

Revenue – 38% 3 year CAGR 

EBITDA – 41% 3 year CAGR 

FY16 FY17 FY18 

111 
140 

178 

PAT – 50% 3 year CAGR 

FY16 FY17 FY18 

51 
73 100 

Diversified product portfolio with leadership in flagship brands 
  Amongst the key players in mango juice market with “Mango Sip” brand 
  Diversified into high growth beverage categories with innovative products 

Niche focus on bottom of the pyramid population 
  FMCG sales growth are higher in these areas than urban and tier 1 cities 
  ~76% of sales of Manpasand are from semi-urban and rural areas  

Manufacturing scale to tap the growing opportunity 
  7 fully operational plants & 2 more in pipeline; plants closer to demand centers  
  Manufacturing capacity of 2,70,000 cases per day 

Robust distribution network; growing continuously 
  400 super stockists, 4,500 distributors and 7 lac retailers 
  10 year distribution tie-up with Parle Products to tap untapped markets 

Visionary promoter backed by private equity investor and supported by experienced 
board 

INR Cr 



–

“ Agro Food”

“Mango Sip”
“Fruits Up”

Company’s flagship brand 
“Mango Sip” emerged as the 

Launched new brand “Fruits –
Tender Coconut Water “COCO SIP”

–
“

”; launched “X cite” brand Launched “Mango Sip” 
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Nielsen MAT Mar’18 Report
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Building scale with world class manufacturing facilities 

7 operational factories and 2 to commence at strategic locations 

Varanasi-1 
Capacity:50,000 

Varanasi-2 
Capacity:50,000 

 
 

Vadodara-1 
Capacity:10,000 

Vadodara-2 
Capacity:50,000 

Vadodara-3 
Capacity:50,000 

 
 

Dehradun 
Capacity:10,000 

Ambala 
Capacity:50,000 

New Capacity 
Sricity 
50,000 

Commissioning by early FY20 
 

New Capacity 
Odisha 
50,000 

Commissioning by early FY21 
 

*Capacity in Cases Per Day (CSD) 

Current Capacity – 2.70 Lacs Cases Per Day 
Under Expansion – 1 Lac Cases Per Day 
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“Mango
”
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