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To,

Department of Corporate Services,
BSE Limited

Phiroze Jeejeebhoy Towers,

Dalal Street,

Mumbai - 400 001

Scrip Code: 532944

Dear Sir/Madam,

Sub: Investor Presentation- Q4 FY 2021-22

May 19, 2022

The Listing Department

National Stock Exchange of India Limited
Exchange Plaza,

Bandra Kurla Complex, Bandra (East)
Mumbai - 400 051

Scrip Code: ONMOBILE

Pursuant to Regulation 30 & 46 of SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, we are enclosing herewith a copy of the Investor Presentation on the Financial
Results of the Company for the quarter and year ended March 31, 2022, which is made available on

Company’s website: www.onmobile.com.

Request you to kindly take the same on record.

Thanking you,

Yours sincerely,
For OnMobile Global Limited

P. v NVeweprosad

P V Varaprasad
Company Secretary

Encl: a/a
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http://www.onmobile.com/

I Cautionary statement

This presentation may contain statements that contain “forward looking statements” including, but without
limitation, statements relating to the implementation of strategic initiatives, and other statements relating to
future business developments and economic performance of OnMobile Global Limited including its subsidiaries
(OnMobile or the Company).

While these forward looking statements indicate our assessment and future expectations concerning the
development of our business, a number of risks, uncertainties and other unknown factors could cause actual
developments and results to differ materially from our expectations.

hese factors include, but are not limited to, general market, macro-economic, governmental and regulatory
trends, movements in currency exchange and interest rates, competitive pressures, technological developments,
changes in the financial conditions of third parties dealing with us, legislative developments, and other key factors
that could affect our business and financial performance.

OnMobile undertakes no obligation to publicly revise any forward looking statements to reflect future / likely
events or circumstances.

This presentation does not constitute an offer or invitation to purchase or deal or subscribe for any shares in the

Company and neither any part of it shall form the basis of or be relied upon in connection with any contract or
commitment whatsoever.
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With worldwide presence across

in partnership with

100+ Mobile Operators

and counting
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..with two breakthrough products in mobile gaming...

QUIZZES

& PUZZLES _ SOCIAL
" ESPORTS

CHALLENGES
ARENA

Cars & Bikes
Win 4000 Coins
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...a gamification platform (GPAAS) for enterprises and top brands...

onmMoDLile

IMMERSIVE

CONTENT

MULTILINGUAL
Multiple Indian &

international languages.

More than 35 languages

Fortnite Trivia

Endsin:

Play

Interesting challenge on Fortnite facts

Dialogue ...
Win Rs.5000

1 B —
1

Cars & Bikes

Win 4000 Coins

DYNAMIC INTERFACE

Multiple Themes, Lively Experience

GAMIFICATION

Immediate ranking, Score,
Leaderboard & Winnings

ENGAGING FORMATS

Open, Pool, Group & Predictions
based tournament formats

OMNICHANNEL

Experience across legacy &
digital channels

INSTANT GRATIFICATION

No tricks. No wait. Prizes are
instantly rewarded.



Capturing market share in the

$100+ Billion

mobile gaming &
entertainment market

onmMoDLile



Adding D2C while strengthening B2B2C

D2C VIDEOS

Gaming videos and

Products subscription

B 2 B 2 C CHALLENGES & f”o"'mf New, attractive

Products ARENA . o B .~ . | digital first models
Gl BN a o with gamification

onmMoDLile



| Why #D2CFirst ?

3 Billion

Mobile players
worldwide (by 2023)

onmMoDLile

80Bn

Mobile game
downloads

18%

$138Bn

growth

Players spend on

O .
78% mobile games
Casual games (By 2025)

downloads on app store

90%

Smartphone usage time
spent on apps & games

Source: https://www.blog.udonis.co/mobile-marketing/mobile-games/mobile-gaming-statistics @


https://www.blog.udonis.co/mobile-marketing/mobile-games/mobile-gaming-statistics
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I Fastest growing gaming segments

Short Gaming

GUESS THE
~ RIGHTWORD

10Bn 600Mn+ $320Mn+

Downloads of hyper casual Mobile esports followers Market volumes from Trivia
games in 2020 by 2025 Gaming by 2026

600Mn 2Bn+ $1,365Mn+

Global players of simple hyper Casual mobile competitions Downloads in trivia games to
casual games played each year reach in 2022

onmMoDLile



Key Trends Impacting Growth of Mobile Gaming

Growing Growing Rising Cloud/5G
Smartphone Users Mobile Gamers Gaming Spend
2.9Bn
5Bn $4.8Bn

4.3Bn

2.5Bn
2.1Bn $0.5Bn
200Mn , , _ —
2020 2023 2020 2023 2020 2023

Social Play Driving Engagement Short Gaming Moments

e 10Bn hyper casual
installs in 2020

® Mobile gamers 2x more
likely to stay in game for social

connections ® 140Mn Indian play

sessions < 11 min

onmMoDLile

Growing Esports Audience
& Competitions

600Mn

2020 2023

New Technologies

e Al, AR, VR

will continue to fuel innovative
ways to combine gameplay &
social interaction
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Leveraging technologies & trends using

CHALLENGES
ARENA

Just BeatIt

o 18k of Quiz & Puzzles Content  Short, curative game
f HOME * 15+ multiple languages moments £ = o
TRENDING CHALLENGES o ~4000 Ch(] | |enges GetINR 100 Cash
ey el n
* ViSion Al ArtlfICICIl Tournaments
() DOWthGdOble APK |nte||igen((:e) Compete in game tournaments for cas h prizes.
* Progressive Web A ; L2 e, I . o
| J PP « Cloud Gaming on PWA =N &“ 6‘*’-'
Piétionary % 3 e
Endain: Salaxy WarriofS Piaggrs: 65
 Play for 20 Coins %2000 X2
_I_ | I b " Just Beat It
® e COS g o q y Test your skills against today’s top players.
ENDING IN 24 HOURS ee a () TeICOS & OTTS IOquI .
e J 4  Direct to Consumer
By
W8S 45456
° ° 0lo @ NS e
e Subscription Monetization « Real Money battles
« Ads onetizatio  Subscription

onmMoDLile



Global Trivia
Gaming Market




onmMoDLile

QUIZ
& PUZZLES

CHALLENGES
ARENA

Dialogue ...
Win Rs.5000

coins

Cars & Bikes

Win 4000 Coins

2 WINNING
et 7 ' EXPERIENCE

Play for 20 Coins

Play Interesting puzzles

Endsin:

Play for 50 Coins

Tunes ...
Win 5000 Coins &
more

15



I Challenges Arena: QoQ- Customer Agreements and Live

CUSTOMER SIGNUPS / CONFIRMATIONS

B Agreements Signed

Total 15

B Customers confirmed

Total 21

Q1 Q2

onmMoDLile

Total 26

6
15
Q3

CUSTOMER LIVE

B Cumulative Live customers B Live in the quarter

Total 16

Total 8

3
Total 5
3
5 8
2
Q2 Q3 Q4

Q1

16



I Challenges Arena: Quarterly Subscribers

CUMULATIVE GROSS ADDS NET ACTIVE (IN MILL)

Cumulative Gross Adds B Added in the quarter

4.4 Mill 1.33
2.6 Mill
0.56
1.39
1.2Mill 0.26
= BB
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

Net Active Base doubled

~1 Mill Gross Adds every month every quarter in FY21-22

onmMoDLile
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I Terrific growth in Q4 across all key metrics

Q1
FY 22

Cum. Customer
agreements 6
(end of gtr)

Cum. Customers live

(end of gtr) :

E;e%rg,ocir;tis; Payers 561k
z\leitdp:f)'::) 138k
# Cum. 502k

Game/battle/Trivia Plays

onmMoDLile

Q2

FY 22

15

1.2M

256K

2.2M

Q3

FY '22

2

2.6M

556K

4.8M

Q4
FY '22

26

16

4.4M

1.33M

8.8M

QoQ

growth

+24%

+100%

+69%

+137%

+83%

CHALLENGES
ARENA

§ Win 5000 ;

Reco

‘Win 200 ¥
alogue Mc

Play with 20

')|‘
"" Jq"lf, — m w' 500 n
| I 1ster
lay wilhy P
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Social Esports




ONMO is built on

Key mobile
gaming trends

Tournaments View All

Compete in game tournaments for cash prizes.

s s AR . » ’
p ¥y 100% Risk Free VR
: L
s ﬂ »e
\
a '}

Galaxy Warriorss Players: 65 Mini G
End in: 05:04:24 i End in: 05:

2000

Just Beat It
Test your skills against today'’s top scores. VISION AI

Disruptive
technologies

JJlee123
Score to beat: Beat It

1232 - CLOUD

GAMING

AmyL123
Score to beat: Beat It

45456 _—

TY8899

& A Score to beat:
Esports S Sote

Ridfww1982

o ©

onmobile 20



I Play Beat It esports in your personalized smart feed

onmMoDLile

9873

Just Beat It

Test your skills against today’s top scores.

JJlee123
Score to beat:

1232

AmyL123
Score to beat:

45456

TY8899

Score to beat:

9916

Ridfyy1982

Score to beat:

35

DmyLLL

Score to beat:

225

Johhhhnn

Score to beat:

5222

o873

Personalized
Beat It feed

Beat It

Beat It

Beat It

Beat It

Beat It

Play & Win

¥y Beat It / Galaxy Warriors

End in 05:05:45

Beat the highest score and practice your
skills and put them to use to win real cash

Scoretobeat BAS6

Mission: Lorem ipsum dolor sit amet, consectetur
ipsum dolor adipiscing elit.

Start Now

p

Leaderboard
Rankings

o

Congrats! You beat the score!
You've got great skills, why not try our
real cash tournament

Your Score Leaderboard

Your rank #1

C & @
L UV 4
Me

Paul123r33.. Jttdds 1232321
223 123 63

Try our cash tournaments and with higher
chances to win real cash

iay Aga i n
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I Discover & play thousands of Challenges from popular games

onmMoDLile

Popular games
to choose from

Games & battles

Q Search

Games Battles Tournaments 3= Filter

Mini Golf Cut the Rope

g | w2 -
Play
¥ 240

Unlock Challenges &

progress

Mini Golf

Genre: Math Puzzle / Strategy ', /

Mini Golf is a series of physics—bas@e video

games ... read more

Network: Excellent @ Q 2.5k

Beat the highest score
End in: 05:36:19

@) 5456 —_—

Unlock and Play 200 Challenges

A 20/200

Zone 1

Casual

W 14/25

; : /®\ Challenge 1 Wy

Mission: Survive as long as you can

<

22



I Play Real Money Tournaments & Battles with friends in INR

onmMoDLile

Tournaments View All

Compete in game tournaments for cash prizes.

N ey I

yro. Sa
“ W 100% Risk Free g 1T,
3 o y ‘ .
. e ;
‘ e
X .
ke ~

Galaxy Warrlor‘ Plajers: 65
End in: 05:04:24

32000

Battles View Al

Challenge a single player for a chance to win cash.

Mini Golf Master

Win¥100

Boxing Stars

Tank Battle

Win ¥100

Ittt DAt I+

Cash Tournaments

% Tournament / Mini Golf Master
End in 05:05:45

25300 " 22300 %1550 214

4455JJhh..  Paul123r33.. Jttdds 123232123.. Jot
523 223 123 63 €

5000 35 12,20

Prize pool ® Entry fee Spots

Mission: Play 1'30” and Lorem ipsum dolor sit amet,
consectetur ipsum dolor adipiscing elit.

Cash Battles

10 35 50%+

Total Prize Entry fee Winning

Mission: Play 1'30” and Lorem ipsum dolor sit amet,
consectetur ipsum dolor adipiscing elit.

Start Now

23



I Play using Bitcoins (BTC) across the Globe

onmMoDLile

Crypto Wallet

TOTAL BALANCE ®

1200,5r

(0.0012BTC)

Details

Winning Account @

256|JBTC Withdraw

Deposit Account @
® Deposit now

+100uBTC

+100uBTC

+100uBTC

Deposit

Please Note:

The transfer time depends on your initial transfer
address or platform. We will notify you via
notification when we receive the deposit

BTC Deposit Address
Hsldfkhsoi0219378jnlkhsjdf99s

dikrj2sdf2342sdf39
Share Address

Important: Send only BTC to this address. Sending any other coin or token
may result in the loss of your deposit, Onmo do not responsible for any of these
Deposit will take around Thr to reflect in your account or maximum 24hrs.
Read our Terms of Service, Fairplay Policy & Privacy Policy.

@ 9873~ (:)9.8ky A Q

Tournaments View All

Compete in game tournaments for cash prizes.

Reach Gold Spots: 655/1000
End in: 05:04:24

SOOpBTc B Enter 6.6k

Battles View All

Challenge a single player for a chance to win cash.

Free Sudoku
. ntero.
Win 60.s1c

Free Sudoku -
(d1]:]
PUZZLE . BEnter60,
Win 60.src

Free Sudoku

Win 60,s1c

24



Oﬂ/’//O@ - Brandin

Just BeatIt

https://www.youtube.com/watch?v=EH5ZsHLkHWqg

g and global trademark

oo

Just BeatIt

oo

Just BeatIt

JustBeatIt

0],]\V [o

30™ April,
12PM onwards

0],']\" [o

5™ May,
12PM onwards

*CUBE

PUZZLE

D Registered to use "Just Beat It" as tagline ) Promoted "Just Beat It" through Influencer
globally including #JustBeatlt Marketing with Top Gamers & Digital
Creators

» Launched ONMO's first ad campaign with

"Just Beat It" integral to the theme

onmMoDLile
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https://www.youtube.com/watch?v=EH5ZsHLkHWg
https://www.youtube.com/watch?v=EH5ZsHLkHWg

oo Building the world's largest Edge Computing &
Justeeatit  Cloud Gaming Network

Legend

Q@ Amazon data center

Q Deployments planned within
Mobile Operator’'s Network as

of May 15th

Q Co-location data center

onmMoDLile 26



I Chingari Investment and Partnership

ONMO in Chingari app Stake acquisition in Chingari

/\
onmMoblile

é

Top Games View All

Access to T00Mn+ subscribers

Chingari

Just Beat It

Beat the highest score and practice your skills and put them
to use to win real cash

Subham Singh

Nrupalasimha HN

| = Score to beat

”~ -
- .
| "‘," Score to beat
. 53
S TR o
i

- g Abdul Momeen

2.0 Score to beat:
0 2400

©)

 Equity investment in Chingari doubled in the last year
* Partnership provides ONMO with ~$15M in marketing
value over the next 5 years

onmMobLile
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I Financial Summary Q4 FY22 Actual

Gross Revenue

INR 1,332 Mn

B -4.4% QoQ
B -2.8% YoY

INR 89 Mn (7.0%)

W -33.4% QoQ
W -41.9% YoY

onmMoDLile

INR 278 Mn

B -14.8% QoQ
B -18.2% YoY

Operating Profit

INR 64 Mn (5.0%)

B -41.5% QoQ
B -48.9% YoY

Marketing cost

INR 146 Mn

B +59.3% QoQ
B +139.2% YoV

INR 47 Mn (3.7%)

B -46.5% QoQ
B -68.8% YoY

INR 119 Mn

B -13.4% QoQ
B +14.4% YoY

125 Days

B -3 Days QoQ
B +92 Days YoY

29



I Financial Summary FY22 Actudl

Gross Revenue

Marketing cost

INR 5,443 Mn INR 1,231 Mn INR 398 Mn INR 529 Mn

W -5.5% YoY B -12.2% YoY W +50.9% YoY +7.4% YoY

T
INR 459 Mn (8.8%) INR 355 Mn (6.8%) INR 325 Mn (6.2%) 125 Days
M -32.7% YoY M -35.9% YoY B -29.4% YoY M +2 Days YoY

onmMoDLile 30



| P&L Q4 FY22

P&L(INR Mn)

Gross Revenue 1,332 1,393 -4.4% 1,370 -2.8%

COGS 698 702 -0.6% /710 -1.6%

Gross Profit 633 690 -8.3% 660 -4.0%
Margin (%) 49.8% 51.8% 50.5%

Manpower Cost 278 326 -14.8% 340 -18.2%
Marketing Cost 146 @2 59.3% 61 139.2%
Other Opex 119 138 -13.4% 104 14.4%

EBITDA 89 134 -33.4% 154 -41.9%
Margin (%) 7.0% 10.1% 11.8%

Depreciation 25 25 2.9% 28 -11.3%
Operating Profit 64 110 -41.5% 125 -48.9%
Margin (%) 5.0% 8.2% 9.6%

Profit After Tax 47 87 -46.5% 149 -68.8%
Margin (%) 3.7% 6.5% 11.4%

EPS (Diluted) 0.4 0.3 75.4% 1.7 -59.4%
Cash Profit 68 104 -34.4% 119 -42.9%

*COGS & UFF refers to Content Cost, Contest / Gratification Cost and Customer Acquisition Cost

onmMoDLile



| PaL FY22

P&L(INR Mn)

Gross Revenue 5443 5,760 -5.5%
COGS 2,826 2,919 -3.2%
Gross Profit 2,617 2,841 -7.9%
Margin (%) 50.4% 51.5%

Manpower Cost 1,231 1,402 -12.2%
Marketing Cost 398 264 50.9%
Other Opex 529 492 7.4%
EBITDA 459 682 -32.7%
Margin (%) 8.8% 12.4%

Depreciation 104 128 -19.0%
Operating Profit 355 554 -35.9%
Margin (%) 6.8% 10.1%

Profit After Tax 325 460 -29.4%
Margin (%) 6.2% 8.3%

EPS (Diluted) 3. 4.4 -29.4%
Cash Profit 353 543 -35.0%

*COGS & UFF refers to Content Cost, Contest / Gratification Cost and Customer Acquisition Cost

onmMoDLile
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I Financial Highlights for the full year 21-22

* Challenges arena revenue has been doubling QoQ; achieved mark of over INR 35 Mn monthly
revenue in March'22

* Full year revenues impacted by Euro depreciation and customer driven policies in Spain which have
since been mitigated

 Chingariinvestments : valuation doubled as compared to the initial investment
26 cumulative customer agreements for Challenges Arena by March'22

« ONMO B2C Cash battles launched in India

* Savings of 12.2% in manpower costs for FY'22

 Marketing cost grew by 50.9% (13 Crs INR) for FY'22 on account of marketing investment in 16
new customer launches with revenues flowing in the coming quarters

« EBITDA at INR 459 Mn at 8.8%; lower due to marketing investment

onmMoDLile
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I Revenue by Product (in INR Mn)

Tones
599"
543 539 I 508
Q1 Q2 Q3 Q4
Stable revenues considering a onetime contract of
INR 56 mn in Q3

Videos
622 634 600 571
Q1 Q2 Q3 Q4
 Operator policies limiting sub acquisition and increased
refunds, now stabilized

onmMoDLile

Challenges Arena

; 16
= N
Q1 Q2 Q3 Q4

« 100% growth per quarter

Legacy Contests and Games
186

177 178 162

Q1 Q2 Q3 Q4

* Transitioning towards CA & ONMO

34



I Cash Position

Q2 FY22

Q3 FY22 Q4FY'22

Q1 FY21
Gross Cash 2,659
Less: Total Debt -
Net Cash 2,659

onmMoDLile

Q2FY21 Q3FY21
2,323 2,736
2,323 2,736

Q4 FY21 Q1FY22
2,662 2,272
2,662

2,272

Changes in Q1
due to:-

» Chingari
Investment of
INR 318 Mn

»  ONMO Prod
devpt cost INR
/71 Mn

1,778

1,778

1,445

1,445

Changes in Q2
due to:-

o Customer
acquisition
cost payment
of INR 365 Mn

»  ONMO Prod
devpt cost of
INR 109 Mn

o RobO
acquisition
INR 371 Mn

Changes in Q3
due to:-

» Chingari
Investment of
INR 110 Mn

» ONMO Prod
devpt cost of
INR 149 Mn

o Dividend paid
of INR 158 Mn

Changes in Q4
due to Prod devpt
cost of INR 108
Mn
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I Ratio Analysis

Ratio Analysis

Profit and Loss

International revenue / revenue 86% 86% 85% 85% 86% 85% 83% 80%
Gross profit / revenue 52% 52% 51% S0% S0% S0% 52% S50%
Revenue per Employee (INR'OQO) 2,107 2,076 2,084 1,984 2,088 2,226 2,496 2,382
EBITDA per Employee (INR'OOQO) 284 22 253 229 225 147 240 160
Aggregate employee costs / revenue 24% 26% 25% 26% 23% 25% 25% 22%
Operating profit / revenue 12% 9% 10% 10% 9% 5% 8% 5%
Profit before tax (PBT) / revenue* 14% 8% 12% 11% 17% 4% 9% 6%
Balance sheet

Current ratio 2.1 2.1 2.2 2.0 2.0 1.7 1.6 1.8
Day's sales outstanding (Days) 137 140 120 116 122 128 128 125
_iquid assets / total assets (%) 57% 53% 53% 51% 48% L44% 38% 38%
_iquid assets / total sales ratio 3.6 3.3 3.3 3.5 3.4 3.1 2.6 2.6

*PBT before Exceptional Gains

onmMoDLile
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Investment Rationale

20 Years of Experience

Forging partnerships with Capturing the gaming
mobile operators space with

Launching & managing telco
grade operations B2B2C &

> | \\Jﬂm‘ . . ‘ “ "' ) 2
Activating and managing D : Z( : i O

robust products:

Hdiionod Nights

Endsin:

billions of subscribers
over the years

|

DML

O|0|0
0]0]0

i

Active In 2978 320

101 Servers deployed Sales & Tech Team Monthly paying
Mobile Operators inside Telco's (Mobile Operators users

Network dedicated)




I Vision 2025

Leaders in cutting-edge

Mobile Operators

Sign 200 mobile
operators and deploy our
gaming services

onmMoDLile

Enterprises

Extend our gaming
platform (GPAAS) to
over 1000 enterprises &
top brands in the next 5
years

Mobile Gaming & Entertainment

Active Users

Grow to over 250 Million

active users across our
B2B2C & D2C products

Edge servers

Create the world's
largest Edge Computing
Network with thousands

of ONMO servers

installed directly inside
operators nodes

38



I Established Team

Francois-Charles Sirois

Executive Chairman
OnMobile Global

Entrepreneur par-excellence, immense

experience in corporate mergers,
acquisitions and financing with talent

for developing successful joint ventures

with innovative partners.

Leadership Positions

telesystem

' STINGRAY

onmMoDLile

Sanjay Baweja

MD & Global CEO
OnMobile Global

An experienced business professional
adept at running industry agnostic
businesses as well as startups. A
turnaround and M&A strategist, he
worked in leadership positions in
Flipkart, Tata Communications Ltd,
Bhartiya Group, Emaar MGF etc.

Leadership Positions

TATA

communications  Flipkart
2. xerox #airtel

Krish Seshadri

Chief Executive Officer,
ONMO

A seasoned leader with over two
decades of experience in building and
scaling products while leading global
businesses across India, Asia-Pacific,

USA and Europe.

Leadership Positions

facebook
Mzynga Aol.

’ i
1 / - -
\ . E y
W
:
N

Asheesh Chatterjee

Global Group
CFO

An accomplished business leader,
growth partner, and change enabler
with decades of experience in multiple
aspects of finance and multi-industry
experience in broadcast media, digital
media, OTT, manufacturing, and
film/TV production.

Leadership Positions

—

Broadcast Network PICTURES
TELEVISION
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onmMoLIle

Global Leader in Mobile Entertainment

For any queries
mail us at

@ investors@onmobile.com
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