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June 1, 2020 
 
 
Asst. Vice President, Listing Deptt., 
National Stock Exchange of India Ltd.  
Exchange Plaza, Plot C-1, Block G,  
Bandra Kurla Complex, 
Bandra (E),  
MUMBAI - 400 051  
Scrip Code: HEROMOTOCO 

The Secretary, 
BSE Limited 
25th Floor,  
Phiroze Jeejeebhoy Towers, 
Dalal Street,  
MUMBAI - 400 001  
Scrip Code: 500182 
 

 
Sub: Press Release 

 
 

Dear Sirs, 
 
Please find enclosed herewith a copy of the Press Release being issued by the Company. 
 
Kindly place the same on your records. 
 
Thanking you, 
 
 
For Hero MotoCorp Ltd. 

 
(Neerja Sharma)  
Company Secretary & Chief Compliance Officer 
 

Encl.: As above 
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New Delhi, June 1, 2020  
 

 

HERO MOTOCORP RAMPS-UP OPERATIONS WITH SAFETY 
AND WELLBEING AS TOP-PRIORITY 

 
DISPATCHES 112,682 UNITS OF TWO-WHEELERS IN MAY ‘20 

 
NEARLY 5000 CUSTOMER TOUCH-POINTS REOPEN ACROSS 

THE COUNTRY 
 
Gradually emerging from the countrywide lockdown due to Covid-19, Hero 
MotoCorp, the world’s largest manufacturer of motorcycles and scooters, dispatched 
112,682 units of two-wheelers in the month of May 2020. 
 
Ensuring stringent safety protocols for employee and customer wellbeing, Hero 
MotoCorp scaled-up production in a graded manner during the month, after 
reopening three of its manufacturing facilities on May 4.  
 
All six manufacturing facilities of the Company in India – at Dharuhera and 
Gurugram in Haryana, Haridwar in Uttarakhand, Neemrana in Rajasthan, Halol in 
Gujarat and Chittoor in Andhra Pradesh – have now resumed operations with 
limited production.  
 
The Company’s manufacturing facilities at global locations – one each in Colombia 
and Bangladesh – restarted production during the month.  
 
Operations have also resumed at the Center of Innovation & Technology (CIT) 
in Jaipur, Rajasthan, in a graded manner and work on new product development has 
commenced, with strict safety and hygiene protocols. 
 
Nearly 5000 customer touch-points of Hero MotoCorp have re-opened with strict 
safety measures in place, as per the re-start manual shared by the Company. These 
outlets, which contribute 85% of the Company’s domestic sales, retailed more 
than 160,000 units of motorcycles and scooters during the month of May, driven by 
demand in the semi-urban and rural markets, with BS-VI vehicles witnessing positive 
customer response.  
 
In the few weeks since re-opening, the company has also serviced nearly 15 lakh 
unique customer two-wheelers.  
 
Keeping the wellbeing of everyone as its top-most priority, the Company has 
launched multiple innovative digital tools in sales and after-sales that enhance 
customer experience and ensure a safe environment for both employees and 
customers.  
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On May 4, Hero MotoCorp became the first two-wheeler manufacturer in the country 
to resume operations and commenced dispatches from May 7.  
 
The Company also continued to expand the scope of its COVID-19 focussed 
humanitarian initiatives during the month. Apart from donating 2000 motorcycles 
for relief work to authorities, it developed a first-responder mobile ambulance, which 
will be soon handed over to authorities for service in semi-urban and rural areas.  
 
The Company has already produced over 25,000 litres of sanitizers that have been 
distributed to authorities and under-privileged sections of the society.  
 
The canteen kitchens at its manufacturing facilities have already produced and 
distributed over 11 lakh meals, to stranded laborers, daily wage-workers, and 
homeless families in several areas of Delhi-NCR, Rajasthan, Haryana, Uttarakhand, 
Andhra Pradesh and Gujarat. Hero MotoCorp has also distributed over 19 lakh 
protective face-masks.  
 
During the month, the rally-racing division of the company, Hero MotoSports Team 
Rally, introduced a one-of-a-kind digital initiative - The Rally Life Navigator. An 
experiential boot-camp, the initiative introduced rally enthusiasts to the skill of rally-
navigation and provided them with the essence of the exciting rally racing world, 
from the safety of their homes. 
 
In May, Hero MotoCorp also concluded its popular digital initiative Hero CoLabs – 
The Design Challenge with the winners’ announcement, who won the grand prize of 
Hero XPulse 200 – the Indian Motorcycle of the Year 2020. 

 
 
 May 2019 May 2020 YTD FY’20 YTD FY’21 
Motorcycles 606,216 106,038 1,146,121 106,038 

Scooters  45,812 6,644 80,273 6,644 
Total  652,028 112,682 1,226,394 112,682 
Domestic 637,319 108,848 1,205,251 108,848 
Exports 14,709 3,834 21,143 3,834 
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