


RESULTS PRESENTATION 

QUARTER ENDED DECEMBER 31, 2017 

 



2 

• The particulars of this presentation contain statements related but not limited to revenues, financial results 
and supplemental financial information which has been compiled by the management, not to be construed as 
being provided under any legal or regulatory requirement and are not intended to invite any investment in the 
Company. The information contained in this presentation has not been subjected to review by any auditors or 
by the Board of Directors of the Company. Commentary in the presentation describes the reporting quarter 
performance versus the same quarter of the corresponding previous year, unless specified otherwise. The 
figures for the previous periods in this presentation have been regrouped/ reclassified, wherever necessary. 
Company assumes no responsibility and does not provide any warranty to the accuracy or comprehensiveness 
of the information contained in this presentation.  

 

• This presentation is not intended to be a “prospectus” (as defined under the Companies Act, 2013 and the 
relevant provisions of rule, the Companies (Prospectus and Allotment of Securities) Rules, 2014). This is for 
information purposes only and does not constitute or form part of, and should not be considered as any offer 
for sale or subscription of or solicitation or invitation of any offer to buy or subscription for securities in any 
jurisdiction. No part of this presentation and the information contained herein should form the basis of, or be 
relied upon, in connection with any investment decision or any contract or commitment to purchase or 
subscribe for any securities.   

 

• Statements in this presentation describing the Company’s objectives, projections, estimates, expectations or 
predictions may constitute forward looking statements. Such statements are based on the current 
expectations and certain assumptions of the Company's management, and are, therefore, subject to risks and 
uncertainties. Actual results may differ materially from those expressed or implied. The Company neither 
intends, nor assumes any obligation to amend, modify, revise or update these forward looking statements, on 
the basis of any subsequent developments which differ from those anticipated. 

Disclaimer 



Contents 

Market Overview 

Business Update 

Highlights 

Business-wise Details 

Way Forward 

Annexure – Published Results 

3 



Market Overview 

4 



Apparel/Textile 

• Overall, October slow due to shift in festive season 
to Q2, however, pickup observed in Nov led by 
wedding season and onset of EOSS in Dec 

 

• Favorable base effect of de-monetisation driving 
high sales growth specially in Tier 2, 3 and beyond  

Retail 

• Quarter was impacted by an early onset of the 
festive season in Q2FY18 

 

• October muted,  pick-up in sales in November owing 
to the wedding season 

 

• A dip in demand in early December was offset by an 
advancement of EOSS on long Christmas weekend 

Auto 

• Revenue growth of automobile sector driven by 
strong rural demand, higher realizations and low 
base of demonetization  

 

• Medium & heavy commercial (M&HCV) volumes led 
by replacement demand in favour of higher tonnage 
and easy availability of finance 

 

 

 

FMCG 

• Volume growth supported by improved rural 
demand with normal monsoons, improving wage 
rates and low base 

 

• Improved affordability after price reduction post GST 
rate change 

 

• Post re-stocking in Q2FY18-end, trade inventory 
largely normalized, direct distribution channels to 
outperform wholesale and CSD channel 

 

Market Overview 
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Capacity 1,200 tons of Linen yarns and 
4.8 million meters of Linen and blended 
fabrics per annum 

Amravati Plant Inaugurated 

Initiatives 

Launch of MTM Concierge website 

• Launched across all MTM store 
locations  

• Offering full wardrobe solution 
offered in MTM shops 



                             8 

Awards 

Felicitation for Raymond Whites Campaign 

Digital Partner Agency 
Iprospect won 2 
awards for Raymond 
Whites campaign 

5 Awards at Marketing : Global Excellence Awards 

• Brand leadership in Development Communication - Raymond World 
Tailor’s day campaign 

• Excellence in Retail Marketing - The Raymond Shop, Local Store 
Marketing 

• Marketing Campaign of the year -Raymond TechoStretch Campaign 
• Best Social Media Integration -Raymond Supima Campaign 
• Best use of digital media in marketing - Raymond Whites  

Silver Spark Apparel Ltd 
awarded for: 
• Highest Global 

Exports FY17 
• Highest Exports in 

Woollen Garments 

Felicitated by Apparel Export Promotion 
Council 



Highlights 
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Consolidated Financial Highlights 
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* Revenue growth of 18% on a like to like basis excluding GST impact 
* Lower revenue recognition by ~4%, due to revenue booking “net of excise” post GST as against gross earlier 



INR Crore Q3 FY18 Q3 FY17 Change 9m FY18 9m FY17 Change 

Net Revenue* 1,514 1,331 14% 4,370 4,004 9% 

Net Sales 1,484 1,307 14% 4,277 3,918 9% 

EBITDA 131 82 59% 370 278 33% 

       EBITDA margin 8.6% 6.2% 8.5% 6.9% 

PBT before excp 42 (2) NA 116 33 248% 

       PBT margin 2.8% (0.1%) 2.7% 0.8% 

Exceptional cost - (4) NA 21 (9) NA 

Net Profit 29 (16) NA 82 (7) NA 

       Profit margin 1.9% (1.2%) 1.9% (0.2%) 

Consolidated Results 
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* On a like to like basis excluding GST impact, revenue growth of 18% in Q3 FY18 and 12% in 9m FY18  



Q3FY17 

 
Branded Textiles 

 
Branded Apparel 

 
Garmenting 

 
Luxury Cotton Shirting 

 
Tools & Hardware 

 
Auto Components 

 
Others & Elimination 

 
Q3FY18 

 93    
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 1,307  
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 18  

 19  
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 1,484  

0    

10 

1 

 82  

30 

 3    

2 

8 

 131  

                            Rs 177 cr                      Rs 49 cr 

Q3 SALES BRIDGE (Rs. Cr)           Q3 EBITDA BRIDGE (Rs. Cr) 
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9MFY17 

 
Branded Textiles 

 
Branded Apparel 

 
Garmenting 

 
Luxury Cotton Shirting 

 
Tools & Hardware 

 
Auto Components 

 
Others & Elimination 

 
9MFY18 

 18 

 136 

36    

 9    

 3,918  

 110  

36  

 33  

 4,277  

 278  

 43  

 10  

 19    

 7  

 19  

 18  

 15  

 370  

                            Rs 359 cr                      Rs 93 cr 

  9M SALES BRIDGE (Rs. Cr)                          9M EBITDA BRIDGE (Rs. Cr) 

13 



Business-wise Details 
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BRANDED  TEXTILES 



INR Crore Q3 FY18 Q3 FY17 Change 9m FY18 9m FY17 Change 

Net Sales 768 675 14% 2,113 1,977 7% 

Like to Like Growth 18% 10% 

EBITDA 118 88 34% 301 258 17% 

   EBITDA margin 15.3% 13.0% 14.3% 13.1% 

 Increase in sales on like to like basis by 18% 

 Suiting and Shirting business grew by 16% and 28% respectively  

 Driven by wedding season and recovery in wholesale channel post GST 

stabilisation 

 EBITDA margin improved by 2.3% largely on account of strong sales growth and 

reduction in discretionary expenses 

Branded Textiles 

16 



17 

BRANDED  APPAREL 

BRANDED APPREL 



Branded Apparel 

 Growth led by the consumer demand during the wedding season and early onset of 
EOSS 

 EBITDA for the quarter positive at Rs. 1 cr, mainly impacted on account of down trading 
and heavy discounting due to early EOSS across industry 

 Strong growth across all the brands –  

Brand Raymond RTW Park Avenue ColorPlus Parx 

Like to Like Growth (YTD) 25% 6% 9% 33% 
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INR Crore Q3 FY18 Q3 FY17 Change 9m FY18 9m FY17 Change 

Net Sales 332 310 7% 1,021 911 12% 

Like to Like Growth 16% 19% 

EBITDA 1 0.4 76% 8 (2) NA 

   EBITDA margin 0.2% 0.1% 0.8% (0.2%) 
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RETAIL 



 During the quarter 
• Added 34 new stores (including 17 mini-TRS) and closed 15 stores  
• Of the new stores added, ~70% are franchised 
• Completed 8 stores renovation, currently 33 stores under renovation 

 Blended sales growth across our retail formats was 6% y-o-y 

5 6 
4 

20 3 
11 

119 

Sep 17 TRS MTM EBO TRS MTM EBO Dec 17

1161 

796 

277 

 
811 

284 

69 
66 

TRS 

2.09mn 
sq ft 2.07mn 

sq ft 

EBO 

MTM 

1142 

Exclusive Retail Network 

15 closures 

34 additions 
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#MTM includes 35 converged stores (32 as at Sept’17) 
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GARMENTING 



Garmenting 

 
• Sales growth of 26% led by exports growth in North America 

 
• EBITDA margins reduced on account of lower realization in exports due to rupee 

appreciation and initial start-up cost of Ethiopian operations 
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INR Crore Q3 FY18 Q3 FY17 Change 9m FY18 9m FY17 Change 

Net Sales 162 129 26% 490 455 8% 

Like to Like Growth NA NA 

EBITDA 7 9 (30%) 22 41 (46%) 

   EBITDA margin 4.1% 7.4% 4.5% 9.0% 
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HIGH VALUE  
COTTON SHIRTING 



The results shown above are for 100% operations and include minority interest   

High Value Cotton Shirting 

 Sales growth on account of better offtake by the customers 
 
 Improvement in EBITDA margin on account of reduction in raw material prices and 

better product mix 
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INR Crore Q3 FY18 Q3 FY17 Change 9m FY18 9m FY17 Change 

Net Sales 149 131 14% 430 394 9% 

Like to Like Growth 16% 11% 

EBITDA 16 13 18% 46 39 17% 

   EBITDA margin 10.7% 10.3% 10.6% 9.9% 
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AUTO COMPONENTS 

TOOLS & HARDWARE ENGINEERING 



The results shown above are for 100% operations and include minority interest   

Tools & Hardware 

 Growth driven by better performance in domestic market and volume driven exports 
growth in Asian and African markets 

 

 Healthy improvement in EBITDA margin due to the turnaround strategy of building 
operational efficiency and product rationalization. 
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INR Crore Q3 FY18 Q3 FY17 Change 9m FY18 9m FY17 Change 

Net Sales 98 79 24% 275 258 7% 

Like to Like Growth 34% 12% 

EBITDA 10 (1) NA 24 5 388% 

   EBITDA margin 10.1% (0.7%) 8.7% 1.9% 



 

 

 

 High growth driven by increased demand from passenger and commercial vehicle 
segments & non-auto segment 

 

 EBITDA margin improvement on account of higher realization from exports and non- 
auto segment 

 

 Overall, the business is maintaining its profitable sales growth momentum 

The results shown above are for 100% operations and include minority interest   

Auto Components 
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INR Crore Q3 FY18 Q3 FY17 Change 9m FY18 9m FY17 Change 

Net Sales 49 38 29% 156 123 26% 

Like to Like Growth 33% 30% 

EBITDA 12 4 174% 36 18 104% 

   EBITDA margin 24.4% 11.5% 23.1% 14.3% 



Way Forward 
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 Post GST stabilisation, trade channels are expected to come back to normalcy and be 

on growth phase with the restarting of wedding season from mid- January 

 

 At the retail sector level, the consumer sentiments were relatively low in the 

beginning of January however, it has gradually picked up in the continuation of EOSS 

period  

 

 Guidance for full year FY18 given in Annual Investors’ Meet - July’17 remains intact 

 

 In Q4, we expect high single digit revenue growth over Previous Year on a like to like 

basis and better performance on EBITDA margins on a Q-o-Q basis 

 

 In line with the asset light network expansion strategy, majority of new stores will be 

based on franchise model 

Way Forward 
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Annexure – Published Results 
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THANK YOU 
www.raymond.in 

http://www.raymond.in/

