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Digital Cable TV | Broadband

Leader across Key Cable Markets in India ()GTPL

Commenced Business from Gujarat in 2006 with

CATV services.

Grew to National MSO with footprints in 800+
— towns across 13 States in India in 14 Years, —
providing both Cable TV & Broadband Services.

#No.2 MSO in India,
#No.1 MSO in Gujarat with 67% market share.

#No.2 Player in West Bengal with 24% market
share.

Significant presence in Maharashtra, Andhra
Pradesh, Telangana & Assam.

#No. 6 Private Wireline Broadband Player in India
offering High speed & Truly unlimited data.

i Leading Wireline Broadband Service Provider in

Gujarat.
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Key Highlights (6)61??"

: Consistent
o Subscriber Base
o Performance
* CATV Subscriber base *Revenue Grown at CAGR of *PAT Positive for Consecutive 4
reached ~1.8x in last 4 years. 22% in last 4 years years, since FY16
* Broadband Subscriber base *EBITDA Grown at CAGR of *Rating Upgraded to “IND
reached ~2.3x in last 4 years. 18% in last 4 years A+/Stable” by ‘India Ratings’
/ /
» T ]| Cash Positive E Dividend Il\‘. Debt Reduction
4 _ _ 4 . : : /°Net Debt stands at X392 Mn
* Company is Generating Free *Dividend Paying History of _
: : as of Dec-20; down by X 3,511
Cash  Flow  (FCF) for consecutive 4 vyears, since Mn in last 4
consecutive 4 vyears since FY16. nin fast 4 years
FY16 . _ *Re-paid Gross Debt of X972
*30% Dividend in FY20. Mn Y-0-Y
/ / /

5 * FY = Apr-Mar, Q2 = Jul-Sep, Q3 = Oct-Dec («I’))
o0y =--]




Digital Cable TV | Broadband

Financial Performance : Consolidated™ ‘ UGTPI'

—_—

e Total Revenue (Incl. EPC) increased by 12% Q-0-Q; Key Financial Highlights (in X Mn)

9% Q-0-Q (Ex. EPC)

* Subscription Revenue increased by 5% 9M-0-9M 9M FY21 9M FY20 FY20
Incl. Ech IncI Ech IncI
EPC
N

* |SP Revenue increased by 63% 9M-0-9M; 84% Y-o-Y
\

& 16% Q-0-Q
e EBITDA (Incl. EPC) of 4,170 Mn in 9M FY21;
ﬁf REVENUI> 17,423 || 15,311 || 17,784 || 13,081 || 24,247
\ \ \ \ \

10% increase 9M-0-9M; X 4,014 Mn (Ex. EPC) in 9M
FY21; Increase by 17% 9M-0-9M

e PAT0fX 1,314 Mn in 9M FY21; increase by 45%

(X 406 Mn) 9M-0-9M EBITDA> 4,170 || 4,014 || 3,776 | 3,444 || 5,022

-
J
—
J
7

e Gross Debt at X 1,595 Mn in Dec-20;X 2,158 Mn in
Mar-20 & X 2,443 Mn in Dec-19 é PAT 1,314 908 770"
e DropbyX563 Mnin9M FY21; X848 Mn Y-o-Y L )L J\

# Exceptional Items (Provision for Doubtful Debts) of X 680 Mn for FY20

e Net DebtatX392 Mnin Dec-20;X 1,279 Mn in
Mar-20 & X 1,861 Mn in Dec-19

* DropbyX 887 Mnin9M FY21;X 1,468 Mn Y-0-Y

* FY = Apr-Mar, Q2 = Jul-Sep, Q3 = Oct-Dec, 9M = Apr-Dec («I’))
[o0s -]




6
CATV Business Performance (G aTPL
* Increased Active & Paying subscribers by 50K each

on Q-0-Q basis. a N\ . .\/ DY
‘ ‘VA?AV' Cgt

e Seeded 200K STBs in Q3 FY21

10.61 Mn 7.90 Mn 7.35 Mn
Seeded Activel Paying

\ STBs /\ Subscribers /\ Subscribers /

« ~80% collections through Digital Mode, there by

increased collection efficiency ' <9>
<
 Expandin aggressivel in  Andhra Pradesh,
P g agg y 59 100% a7
Maharashtra, North East, Telangana, Tamil Nadu and 9M-0-9M growth in base converted in GTPL Owned &
Subscription Prepaid through Operated

other operating States. k S j K GTPL Saathi J \ Channels /

LAt A . i
7 * FY = Apr-Mar, Q2 = Jul-Sep, Q3 = Oct-Dec, 9M = Apr-Dec Active = Active during last 60 days (((I)))
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Broadband Performance U GTPI'

X YUY I
oo |

* Increase of 185K Subscribers in 9M FY21;
55K Subscribers in Q3 FY21
Active Subscribers at 590K as of Q3 FY21

 5.5% increase in ARPU during 9M FY21.

590K 3.80 Mn 185K
Active Subscribers Home-Pass
#185K addition in #470K addition in FTTX Subscribers

e 3.80 Mn Home Pass ; 65% Home Pass available for

FTTX conversion K SMFY2l / K SMFY2l /

* H#No. 6 Private Wireline Broadband Player in India
offering High speed & Truly unlimited data. |7

\

o -
* Average Data Consumption per Customer stands at 9|V|—0—96M3gf)wth . 122::,'“/2?5 3 :iﬁ/
205 GB / Month as on Dec-20; Up by 63% annually, Broadband ISP Unlimited Data Increase by X 15 in
from 126 GB / month in Dec-19 \_ Revenue AN offered I\ Q3 FY21 Y

*  “Truly Unlimited” : 99%+ Subscribers opted for
Unlimited data plans

* FY = Apr-Mar, Q2 = Jul-Sep, Q3 = Oct-Dec, 9M = Apr-Dec («I’))
[o0s -]




Platform Services Owned & Operated by GTPL U GTPI'

Offering 47 channels
across 7 genres!




Platform Services Owned & Operated by GTPL

Offering 47 channels
across 7 genres!

U

GTPL
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@ Information Channels
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Key Inherent Strength of GTPL Hathway

r

Leadership Position in

Operating Markets

ome L
(T

#1 in Gujarat,
#2 in West Bengal

Significant Presence
in Maharashtra; ~1.5
Mn STBs

~3.80 Mn Broadband
Home Pass

#6 Private Wireline
Broadband Player /

11

Located in Consumption

Market

P B
o o
AL,

Versatile Presence
in Regional Markets

Gujarat,
Maharashtra, WB,
South key markets
for National and
Regional Advertiser

Better Negotiation
Power with

Broadcaster /

Trusted Partner

L
R

» 28,000+ LCOs as
Business Partners

* Bottom-up company
— Transparency in its
approach

» Ease-of-Business via
multiple Apps in
Vernacular Languages

* “Digital Payment
Options” to LCOs &
Subscribers

(5 GTPL

Digital Cable TV | Broadband

High Quality Technology
and Infrastructure

B
:

e State-of-the-Art Next
Generation Video
Headend System

from Harmonics Inc.,
USA

* High performance

Exadata Database
from Oracle

e State-of-the-Art BNG

solutions from Nokia
for high speed FTTX

broadband /




Cutting Edge Technology and Infrastructure

Advanced technology and equipment provided by leading technology vendors

Headend:
* 2 Main Headend & 4 support Headend for disaster
management.

e Mother Headend & WNetwork Operating Centre
(NOC) in Gujarat, capable to cater across India.

e 2nd Main Headend in Kolkata.

 Distributing 710+ channels including 88 HD channels
across India.

*

T o

(5 GTPL
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Technology Partners

== harmonic

Optic Fibre Cable Network:
*Owned : 40,000+ KMs

* Underground : 3,000+ KMs

* Leased: 5,500+ KMs

SKYWOftn alia]n)

CISCO.
Z TE CHANGHONG

Maghaquest

3 SterhteTech

~

\

NI
KUDELSKI CISCO.

GPON Technology:

e Seamless connectivity
*Higher broadband speed

*VoD, OTT capabilities

4
Database ORACLE

/
J
N
Sttt [
J

.



6
Experienced Management Team with Strong Track Record k\

Anirudhsinhji Jadeja
Promoter and MD

Anil Bothra
Chief Financial Officer

Piyush Pankaj
Business Head - CATV & Chief
Strategy Officer

Neeraj Agrawal
Head Broadband (Retail)

Subrata Bhattacharya
Chief Information & Technology
Officer

Ekta Kanade
Chief Legal Officer

Uday Shah
Chief Technical Officer

Amit Shethia
Chief CSD Officer

GTPL

Digital Cable TV | Broadband

Ve

A zealous entrepreneur; started with cable operations in 90s and shaped GTPL in 2006; has many
accomplishments to his credit and has won numerous industry/social awards

~N

J

-

-

CA,CS and CMA with 25 years of experience; has worked with Grasim, Atul Ltd, Shell Hazira LNG etc. across
various roles including Business Strategy, Corporate Finance, Budgeting, Internal Control and M&A

~

J

-

.

CFA & MBA with 22 years of varied experience in Media, Internet & e-commerce; has worked in Astro Group
(Malaysia) and Zee Group (India)

~

J

-

-

MBA from Devi Ahilya Vishwavidyalaya University; 24 years of experience in managing diverse telecom
products (both GSM & CDMA), largely in Reliance Communications

~

J

-

Electrical Engineer with 26 years of rich experience in analog / digital cable TV / Broadband Technology across
reputed companies like RPG Netcom, Siti Cable & Cablecomm

~

J

-

Bachelor in Law, University of Bombay; 19 years of experience, largely in Media industry and organizations

including Viacom 18, Walt Disney, etc.
.

~

J

-

BE (Electronics & Communication) from GU; has worked in Tata Telecom, Reliance Telecom & Vodafone Idea;
34+ years of experience in Planning, Implementation, Operations & Transmission Network domains

~

J

-

-

BE (Mechanical) from MSU, Baroda; has worked in Bharti Airtel, Idea Cellular and Reliance Communication;
27+ years experience in Sales & Customer Service Delivery domains

~

J




Industry at a Glance \\ GTPI'

) Households %
Pay Broadcasters Particulars (in Mn) Penetration
g (204)
7 Households in INDIA 310 -
BroadcaSte rs Free To Air Cable & Satellite Households 171 55%

| 00 Pay TV - Cable, DTH + HITS 133 43%
S / \ Free TV 38 12%
c :
O w (" Multi System Wireline Broadband Households 19 6%
6 8 » Operators (MSO)
£ 2 (1,500+)
c Local Cable Operators
lf_g Transmission of Signals (LCOs) (60 000+)

A\ 4

Sky (HITS)
(1)

( Head-end In The J

.

Distribution Platform
Operators (DPO) " Direct To Home J

Consumers
(171 Mn)

\

\ 4

(DTH)
(5)

\ 4

* Source : FICCI-EY Report Media and Entertainment FY20. (((I )))
[ooe = -]
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Industry at a Glance ()GTVPI'

15

1TV Industry Revenues in X Bn 2TV Households in Mn

W Advertisement ® Subscription B Free TV m Pay TV

|

|

|

I 197

| 176 183

I 171

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

| #

FY15 FY16 FY17 FY18 FY19 . FY19

i)urfPMG India’s Report Media and Entertainment ? NTO reset the pay TV universe
2.  FICCI-EY Report Media and Entertainment * FY = Apr- Mar
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€
 Growth Opportunities : Wireline Broadband (5 9TPL

Wireline Broadband % Penetration of Total HHs* Around the Globe

-
3

¢
s
~ ’

JAPAN - 80% EUROZONE - 70% CHINA - 55%
9

* Gigantic Growth Gear for Wireline broadband with meagre 6%
Homes on ~310 Millions Homes in India.

* Propel of High-Speed Unlimited data packages increases the
INDIA Gy opportunity to convert homes into wireline Broadband Homes.
= (0

J

# HHs : House Holds

:



Growth Opportunities \a GTPI'
s O a O

* Provide CATV services along with
Broadband & OTT services as a bundle by * Expand GTPL Footprints in Existing
Markets.

tying up with different service providers
with attractive rates to convert current
customers & add new customer.

 Venture into New Markets through
acquisitions and consolidations.

KCapitaIize and Monetize GPOR

infrastructure to provide High Speed, High

c

QO
(s
-
S
Q
>

n

* Planned Launch in Q4 FY21.

" /
4 N

'g * Expansion through business partners. Volume Broadband Services

S

© * Cross sell to 10.61 Mn CATV Households. * Increased Broadband penetration in Rural
8 Gujarat.

-

an)

* High Speed unlimited data Plans.
* Enhancing digital infrastructure

\ / Kimplementation capabilities /
N

* FY = Apr- Mar, Q4= Jan-M ((<I>))
pr- Mar, Q4= Jan-Mar




(%
Business Agnostic to Lockdown O GTPI'

e

 National & State Lockdown
e Economic Slowdown
* Impact across Industries

* E-Learning & Work-from-Home OVID
* Rise in Content consumption o
Digital Payments &
Consumption
 Combined offering of
Entertainment, Data &
Commerce

e Historic TV Viewership — Growth of
43%*

 Maintained Average subscriber base

* Increase in Cashless collections

 Surge in Demand »
Necessity for household
Peak in Data consumption OdlC
Adaptation of Digital Options

CONNECT — COLLABORATE — CREATE

13 * BARC Report (((I)))
[o0s -]
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KEY KPIs : CATV Business : Quarterly : Consolidated* () @TPL

20

Digital Cable TV | Broadband

Paying Subscribers (Mn)

735 730 220 730 735

Q3 FY20 Q4 FY20 Q1FY21 Q2FY21 Q3FY21

# Increased by 50K Q-0-Q

STBs Seeded (Mn) Active Subscribers' (Mn)

10.61
10.41
10.20 10.21
10.05 I I
Q3 FY20 Q4 FY20 Q1 FY21 Q2FY21 Q3 FY21

Q3 FY20 Q4 FY20 Q1 FY21 Q2 FY21 Q3 FY21
# Seeded 200K STBs in Q3 FY21 # Increased by 50K Q-0-Q

* FY = Apr-Mar, Q1 = Apr-Jun, Q2 =Jul-Sep, Q3 = Oct-Dec, Q4 = Jan-Mar (((l)))
1 Active = Active during last 60 days e



KEY KPIs : Broadband Business : Quarterly* GGTPL

Digital Cable TV | Broadband

21

Home-pass (Mn) Active Subscribers (‘000) ARPU (X) (Net of Taxes)

3.80 530
3.72 445
035 430
g 422 4
3.51
455
3.33 405
375
3.16 I I

Q3 FY20 Q4 FY20 Q1 FY21 Q2 FY21 Q3 FY21 Q3 FY20 Q4 FY20 Q1FY21 Q2FY21 Q3FY21 Q3 FY20 Q4 FY20 Q1FY21 Q2FY21 Q3FY21

# 470K New Home-Pass in FY21 #ACB increased by 185K in FY21 # Increase by X 15in Q3 FY21

* FY = Apr-Mar, Q1 = Apr-Jun, Q2 = Jul-Sep, Q3 = Oct-Dec, Q4 =Jan-Mar (((l )
o0y =--]
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Financial Highlights : Consolidated”

23

g\ GTPL

Digital Cable TV | Broadband

O m
> @ >
O 5
-
> c
((»)

* FY = Apr-Mar, Q2 = Jul-Sep, Q3 = Oct-Dec, 9M = Apr-Dec

x5 UGTPL

Digital Cable TV | Broadband

r

-

~

N\

\
Total Revenue up by 17% 9M-0-9M; 21% Y-0-Y & 9% Q-0-Q
4‘4 Subscription Revenue up by 5% 9M-0-9M & Y-o-Y
ISP Revenue up by 63% 9M-0-9M; 84% Y-0-Y & 16% Q-0-Q
J
\
Finance cost down by 42% 9M-0-9M; 51% Y-o0-Y & 11% Q-0-Q
J
\
EBITDA of 4,014 Mn in 9M FY21;X 1,421 Mn in Q3 FY21
M Up by X569 Mn (17%) 9M-0-9M; up by X 87 Mn (7%) Q-0-Q
EBITDA Margin stands at 26.2% in 9M FY21
J
\
PAT (Incl. EPC Contract) of X 1,314 Mn in 9M FY21; X452 Mn
44 inQ3FY21;3329 Mn in Q3 FY20
Up by X406 Mn (45%) 9M-0-9M; X 124 Mn (38%) Y-o-Y
J

Note : Financial figures are excluding EPC contract (((I’))
[o0s = -]



GTPL

° ° % @
Financial Performance Trend: Consolidated®™  (exepc) ()w

Total Revenue (In X Mn) EBITDA (In X Mn)

1,421
5,530 Quarterly 1,334
5,064 1,188
4,576
o— —
Q3 FY20 Q2 FY21 Q3 FY21 Q3 FY20 Q2 FY21 Q3 FY21
15,311 9 Months’ 4,014
13,081 3,444
[ o——
9M EY20 9M EY21 9M FY20 9M FY21

24 * FY = Apr-Mar, Q2 = Jul-Sep, Q3 = Oct-Dec, 9M = Apr-Dec Note : Financial figures are excluding EPC contract ((‘I’))
T




. . * @
Financial Performance Trend: Consolidated ()GTVPI'

Subscription Revenue (In X Mn) ISP Revenue (In X Mn)
778

2677 2,718 Quarterly

2,581 70
422
| ~ |
. EEA H
Q3 FY20 Q2 FY2l Q3 FY21 Q3 FY20 Q2 FY21 Q3 FY21
7,661 8,047 9 Months’ 1,975
1,213
¢ —
9M FY20 9M FY21

9M FY20 9M FY21

o5 || * FY = Apr-Mar, Q2 = Jul-Sep, Q3 = Oct-Dec, 9M = Apr-Dec ((<I>))
(o018 = -]




Profit & Loss Statement : Consolidated* : Q-0-Q n<mn C)

GTPL

Digital Cable TV | Broadband

Particulars Q3 FY21 Q3 Fyal Q3 FY21 Q2FY21 QZEII:\C(Zl Q2 FY21 Q-0-Q% Q3 FY20 Q3 FY20 Q3 FY20 Y-0-Y% FY20 FY20 FY20
Ex. EPC Total Ex. EPC Total (Ex. EPC) Ex. EPC Total (Ex. EPC) Ex. EPC Total
Contract Contract Contract Contract
Revenue

Subscription CATV 2,718 - 2,718 2,677 - 2,677 2% 2,581 - 2,581 5% 10,308 - 10,308
Revenue from EPC contract - 933 933 - 756 756 - - 2,377 2,377 - - 6,510 6,510
Broadband ISP 778 - 778 670 - 670 16% 422 - 422 84% 1,674 - 1,674
Placement / Carriage / Marketing Incentive 1,640 - 1,640 1,323 - 1,323 24% 1,113 - 1,113 47% 4,068 - 4,068
Activation 251 - 251 252 - 252 0% 274 - 274 -8% 1,132 - 1,132
Other Operating Income 59 93 152 52 27 79 13% 50 - 50 18% 149 - 149
Other Income 84 0 84 90 0 91 -7% 136 - 136 -38% 394 12 407

Total Income
Expenditure

Total Expenditure

1,026

6,556

Pay Channel Cost 2,771 ; 2771 | 2,451 ; 2451 | 13% 2,202 ; 2202 | 26% 8,359 ; 8,359
EPC cost of material consumed ; 868 868 ; 703 703 ; ; 2212 2,212 ; ; 6,061 6,061
& sub contracting cost

Employee Cost 280 ; 280 265 ; 265 | 6% 361 ; 361 | -22% 1,425 ; 1,425
Other Operating, Admin & Selling Exp. 1,058 84  1142| 1,014 24 1,039 | 4% 825 ; 825 |  28% 3,381 ; 3,381

EBITDA 74 1,495 1,334

EBITDA % 25.7% 7.2% 22.8% 26.3% 7.2% 23.8% 26.0% 6.9% 19.5% 25.7% 7.1% 20.7%
Depreciation/Amortization 689 0 689 631 0 631 9% 600 - 600 15% 2,317 0 2,317
Finance cost 49 2 50 55 2 57 -11% 99 - 99 -51% 432 14 446

Profit before Tax & Exceptional item
Exceptional item / Share of Profit/(Loss) from
Associate and JVs

PAT before Other Comprehensive Income

40%

447

(Add)/Less : Share of Non Controlling Interest 72) (48) 59) (100)
Add/(Less) Other Comprehensive Income (2) (7)
329

770

Note : Exceptional items provided in books amounting X 680 Mn during Q4 FY20 due to change in pricing mechanism between industry stakeholders in the value chain post
implementation of New Tariff Order .

26 || * FY = Apr-Mar, Q2 = Jul-Sep, Q3 = Oct-Dec, 9M = Apr-Dec




Particulars

Revenue
Subscription CATV
Revenue from EPC contract
Broadband ISP
Placement / Carriage / Marketing Incentive
Activation
Other Operating Income
Other Income

Total Income

Expenditure
Pay Channel Cost
EPC cost of material consumed
& sub contracting cost
Employee Cost

Other Operating, Admin & Selling Exp.
Total Expenditure

EBITDA

EBITDA %

Depreciation/Amortization

Finance cost

Profit before Tax & Exceptional item
Exceptional item / Share of Profit/(Loss) from

Associate and JVs

IM
FY21
Ex. EPC

26.2%
1,949
178

1,876

9IM
FY21
EPC

7.4%

9M
FY21
Total

9M FY20 M
Ex. EPC FY20
EPC

7,661 -

- 4,691

1,213 =
2,943 -
864 -

115 -

286 12

26.3% 7.1%
1,697 -
306 8
324

(6) -
1,435

9M
FY20
Total

21.2%
1,697
314

(6)
1,759

9M-0-9M%
(Ex. EPC)

31%

FY20
Ex. EPC

13,165
4,561

Profit & Loss Statement : Consolidated* : 9M-0-9Mm i xmn C)

FY20
EPC
Contract
- 10,308
6,510 6,510
- 1,674
- 4,068
- 1,132
- 149
12 407

- 8,359

6,061 6,061

- 1,425

- 3,381

6,061 19,226
|

461 5,022

71%  20.7%
0 2317
14 446

1,128

- (683)

447 1,575

GTPL

Digital Cable TV | Broadband

__

PAT before Other Comprehensive Income 1,487 1,072

(Add)/Less : Share of Non Controlling Interest (176 (158) (100)
Add/(Less) Other Comprehensive Income (6) (7)
908

1, 314 770

Note : Exceptional items provided in books amounting X 680 Mn during Q4 FY20 due to change in pricing mechanism between industry stakeholders in the value chain post
implementation of New Tariff Order .

27 || * FY = Apr-Mar, Q2 = Jul-Sep, Q3 = Oct-Dec, 9M = Apr-Dec




° ™ ° @
Financial Performance : Consolidated* ()GT?I'

Gross Debt (In X Mn) Net Debt (In X Mn)

5,499
4,437

3,452

2,064

1,958

FY17 FY18 FY19 FY20 Dec-20 FY17 FY18 FY19 FY20 Dec-20

|A2_34 * FY = Apr-Mar (((l)))
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Financial Highlights : Standalone’ (Ex EPC) \%GTPI-

30

(5GQTPL

¥ Digital Cable TV | Broadband

O m
> @ >
O 5
-
> c
((»)

* FY = Apr- Mar, Q2 = Jul-Sep, Q3 = Oct-Dec, 9M = Apr-Dec

-

-

~

N\

\
// Total Revenue up by 14% 9M-0-9M; 9% Y-0-Y & 6% Q-0-Q
Al Subscription Revenue up by 6% 9M-0-9M
J
N
Finance cost down by 42% 9M-0-9M; 50% Y-0-Y & 9% Q-0-Q
J
\
EBITDA of X 2,351 Mn in 9M FY21; X763 Mn in Q3 FY21
M Up by X 44 Mn (2%) 9M-0-9M
EBITDA Margin stands at 23.5% in 9M FY21
J
\
PAT (Incl. EPC Contract) of X950 Mn in 9M FY21; X 297 Mn
44 inazFv2
Up by X104 Mn (12%) 9M-0-9M
J

Note : Financial figures are excluding EPC contract (((I’))
[o0s = -]



GTPL

° ° % @
Financial Performance Trend: Standalone® (exerc) ()w

Total Revenue (In X Mn) EBITDA (In X Mn)

3,197 3,304 3,495 Quarterly
788 797 763
._ .—
. e
Q3 FY20 Q2 FY21 Q3 FY21 Q3 FY20 Q2 FY21 Q3 FY21
9 984 9 Months’ 2,307 2,351
8,754
° S
9M FY20 9M FY21 9M FY20 9M FY21

31 * FY = Apr-Mar, Q2 = Jul-Sep, Q3 = Oct-Dec, 9M = Apr-Dec Note : Financial figures are excluding EPC contract («I’))
[o0s -]




Profit & Loss Statement : Standalone™: Q-0-Q

N~

32

Particulars

Revenue
Subscription CATV
Revenue from EPC contract
Placement / Carriage / Marketing Incentive
Activation
Other Operating Income
Other Income

Expenditure
Pay Channel Cost
EPC cost of material consumed
& sub contracting cost
Employee Cost

Other Operating, Admin & Selling Exp.

Total Expenditure

EBITDA %

Depreciation/Amortization

Finance cost

Profit before Tax & Exceptional item
Exceptional item / Share of Profit/{Loss) from

Associate and Vs

PAT before Other Comprehensive Income

Add/(Less) Other Comprehensive Income

Q3 FY21
Ex. EPC

1,825
1,356
163
102

Q3 FY21

Contract

933

Q3 FY21 Q2 FY21

Total

1,825
933
1,356
163
195

Q2 FY21
Ex. EPC EPC
Contract
1,825 -
- 756
1,164 -
159 -
101 27
L5 ]

1,843 -
- 703
119 -
545 24
2,507 727
797 56
24.1%  7.2%
337
40 2

Q2 FY21 Q-0-Q%

Total

1,825
756
1,164
159
128
55

1,843
703

119
569
3,234
853
20.9%

337
42

(Ex. EPC)

17%

Q3 FY20
Ex. EPC

1,784

1,073
171

2,409

24.6%
335

Q3 FY20

Contract

2,212

165
6.9%

e 6
n n

Q3 FY20 Y-o-Y%

Total

1,784
2,377
1,073
171
84

85

1,712
2,212

171
527
4,621
952
17.1%

335
73

(Ex. EPC)

-26%
11%
13%

-3%

3l
Ex. EPC

6,951
3,694
711
354
183

6,342

648
1,964
8,954

2,939

GTPL

Digital Cable TV | Broadband

FY20
EPC
Contract

6,510

6,061
461

FY20
Total

6,951
6,510
3,694
711
354
195

15,015
3,400

the value chain post implementation of New Tariff Order.

* FY = Apr-Mar, Q2 = Jul-Sep, Q3 = Oct-Dec, 9M = Apr-Dec

Note : Exceptional items provided in books amounting X 791 Mn during Q4 FY20 due to change in pricing mechanism between industry stakeholders in
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Particulars

Revenue
Subscription CATV
Revenue from EPC contract
Placement / Carriage / Marketing Incentive
Activation
Other Operating Income
Other Income

Total Income

Expenditure
Pay Channel Cost

EPC cost of material consumed
& sub contracting cost
Employee Cost

Other Operating, Admin & 5elling Exp.

Total Expenditure

oM
FY21
Ex. EPC

7,633

oM
FY21
EPC

am
FY21
Total

SM FY20
Ex. EPC

oM
FY20
EPC

am
FY20
Total

9M-0-9M%
(Ex. EPC)

6%

36%
-15%
20%
-10%

FY20
Ex. EPC

FY20
EPC
Contract
- 6,951
6,510 6,510
- 3,694
- 711
- L4
12 195

EBITDA %o

Depreciation/Amortization

Finance cost

Profit before Tax & Exceptional item
Exceptional item / Share of Profit/{Loss) from
Associate and JVs

33

PAT before Other Comprehensive Income

Add/(Less) Other Comprehensive Income

- 5,591 4,652 - 4,652 20% 6,342 - 6,342

1,792 1,792 - 4,370 4,370 - - 6,061 6,061

- 411 498 - 498 -17% 6418 - 648

165 1,796 1,297 - 1,297 26% 1,964 - 1,964

1,957 9,590 4,370 10,818 6,061 15,015
. |

156 332 461
7.4% 20.7% 26.3% 7.1% 19.6% 24.7% 7.1% 18.5%
0 1,057 983 - 983 7% 1,330 0 1,330
10 140 227 8 235 -42% 321 14 335

Note : Exceptional items provided in books amounting X 791 Mn during Q4 FY20 due to change in pricing mechanism between industry stakeholders in

the value chain post implementation of New Tariff Order.

* FY = Apr-Mar, Q2 = Jul-Sep, Q3 = Oct-Dec, 9M = Apr-Dec




Investor Conference Call Details \

34

=% AMBIT (5GTPL

3QFY21 Earnings Confe rence Ca" Digital Cabla TV | Eroadband
GTPL Hathway Ltd.

January 15, 2021 at 4:.00 pm (IST)
Ambit Capital i1s pleased to invite you to the 3QFY21 Results Conference Call of GTPL Hathway Ltd.

Represented by

kA Anirudhsinh Jadeja - Promoter and Managing Director

Mr Rajan Gupta - Chaimman and Non-Executive Director

M Piyush Panka) - Business Head - CATY & Chief Strategy Officer
M Anil Bothra - Chief Financial Officer

The teleconference will be moderated by Vivekanand Subbaraman, CFA, Media Analyst, Institutional Equities,
Ambit Capital.

Conference Call Details
Time: 4 00 pm (15T | Date: January 13, 2021

Please dial the bhelow number at least 5-10 minutes prior to the conference schedule to ensire that you are connected to the call in time.

Primary Bumber India: +91 226280 11438 L5 1 866 746 2133
+01-7045671221 I 0 808 101 1573
Local Access Mumber: : - Toll Free Mumber: [ —
Avalizfie gif cver hella Singapore: 800 101 2045
DiamondPass™is a Premium Service that enables you to connect to your conference call without Hong Kong: 800 964 448

having to wait for an operatar Click here for vour DiamandPgss™

GTPL

Digital Cable TV | Broadband
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The information contained in this presentation is only current as of its date. All actions and statements made herein or
otherwise shall be subject to the applicable laws and regulations as amended from time to time. There is no
representation that all information relating to the context has been taken care off in the presentation and neither we
undertake any obligation as to the regular updating of the information as a result of new information, future events or
otherwise. We will accept no liability whatsoever for any loss arising directly or indirectly from the use of, reliance of
any information contained in this presentation or for any omission of the information. The information shall not be
distributed or used by any person or entity in any jurisdiction or countries were such distribution or use would be
contrary to the applicable laws or Regulations. It is advised that prior to acting upon this presentation independent
consultation / advise may be obtained and necessary due diligence, investigation etc. may be done at your end. You
may also contact us directly for any questions or clarifications at our end. This presentation contains certain statements
of future expectations and other forward-looking statements, including those relating to our general business plans
and strategy, our future financial condition and growth prospects, and future developments in our industry and our
competitive and regulatory environment. In addition to statements which are forward looking by reason of context, the
words ‘may, will, should, expects, plans, intends, anticipates, believes, estimates, predicts, potential or continue and
similar expressions identify forward looking statements. Actual results, performances or events may differ materially
from these forward-looking statements including the plans, objectives, expectations, estimates and intentions
expressed in forward looking statements due to a number of factors, including without limitation future changes or
developments in our business, our competitive environment, telecommunications technology and application, and
political, economic, legal and social conditions in India. It is cautioned that the foregoing list is not exhaustive This
presentation is not being used in connection with any invitation of an offer or an offer of securities and should not be
used as a basis for any investment decision.
NS
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Mr. Piyush Pankaj
Business Head - CATV & Chief Strategy Officer
Email: piyush.pankaj@gtpl.net

/w
DICKENSON ‘Uuu

IR Consultants

‘gn" “ .. .
Mr. Mehul Mehta 1\\\\\ L‘ B
Contact: +91 98202 80325 bl A

Mr. Hiral Keniya

Contact: +91 90296 62801
Email: gtplhathway@dickensonworld.com
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