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Safe Harbor Jagran

This presentation and the accompanying slides (the “Presentation”), which have been prepared by Jagran Prakashan Limited (the
“Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to purchase
or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding commitment what so
ever. No offering of securities of the Company will be made except by means of a statutory offering document containing detailed
information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy,
completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not
contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission from, this
Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects
that are individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance
and are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties
include, but are not limited to, the performance of the Indian economy and of the economies of various international markets, the
performance of the industry in India and world-wide, competition, the company’s ability to successfully implement its strategy, the
Company’s future levels of growth and expansion, technological implementation, changes and advancements, changes in revenue, income or
cash flows, the Company’s market preferences and its exposure to market risks, as well as other risks. The Company’s actual results, levels of
activity, performance or achievements could differ materially and adversely from results expressed in or implied by this Presentation. The
Company assumes no obligation to update any forward-looking information contained in this Presentation. Any forward-looking statements
and projections made by third parties included in this Presentation are not adopted by the Company and the Company is not responsible for
such third party statements and projections



Comment from Chairman and Managing Director

“It gives me immense pleasure to report that moving further up on the accelerated growth path of the previous quarter, overall
business performance of the Company during this quarter was outstanding and it recorded highest ever profit. This was possible
due to a strengthening Indian economy, festive season, tireless efforts of our team, continuing cost control measures taken since
outbreak of pandemic and increased government advertisements.

During the current quarter, almost all our businesses viz print, digital, radio and outdoor have performed incredibly.

The Omicron variant has derailed recovery a bit but fortunately, it has not caused the damage to human life and economy as
Delta did. We already see a steady decline in the positivity rate and | earnestly hope that the third wave has peaked. With
business continuity measures in place, we are well-positioned to tide over the current wave of the pandemic but we continue to
closely monitor the situation and its impact on our operations.

We expect growth momentum to continue but the industry has to deal with the very high unexpected increase in newsprint
prices.

At JPL, we remain committed to providing high-quality credible content across all our media platforms and continue to focus on
delivering sustainable long-term value.”

...Mahendra Mohan Gupta




2

Group Key Highlights Jagran

Maintains market Reports Strong Profit Strengthens Revenue and Strong Bounce Back to
Leadership; Historic high Growth Profit Growth Profitability
Profitability

* Print continues to enjoy * Maintained Leadership * Continued to be * Qutdoor business reports

higher news credibility Position with 22% amongst the top 10 operating profit for the
than all other media Volume Market Share operators in News and 'E second consecutive
followed by Television** Information category g guarter in a row

* Q3 Radio Digital revenue —_— 1)

» Stable circulation across o grew by 219% and 43% & . Continues to hold more i * Events business reports
all brands despite cover 'g on YoY and QoQ basis ) than 100 Million Users - strong Revenue growth
price hike (o respectively 5 and registered an annual 8 and operating profit for

growth of 31% in Unique o] the quarter

* Focus on maintaining * 44% of the total clients Users* =
market position without and 36% of New Clients o
chasing unprofitable on the Radio platform
growth advertised on Radio City

Net cash and cash equivalents of more than Rs. 760 Crores at group level, despite buybacks |

* Source: Comscore MMX Multi-Platfa
** Source: Ormax Media ‘Fac
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Profits cross pre-COVID levels
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Dainik Jagran — Operating Highlights
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362

OPERATING REVENUE OPERATING PROFIT

ODODODD

| 341 113 : 113
| 274 271 | 89
: 187 I
: I 24
; !
Q3FY20*, Q3FY21 QIFY22 Q2FY22 Q3FY22 Q3FY20* ' Q3FY21 QI1FY22 Q2FY22 Q3FY22
PROFIT BEFORE TAX
| 123
97 | 100
| 83
| 22
|
Q3FY20* ' Q3FY21 Q1FY22 Q2FY22 Q3FY22
In Rs. Crs

Ad volumes in Q3 reached at pre-COVID levels

Ad revenue growth driven by Government,
Pharma, Household Appliances, Education,
Personal Care Products, Real Estate, Banking etc

EBITDA Margins registered continuous
improvement for last 3 quarters; Q3 FY22 margin
at 37.4%

Net realization per copy registered early teens
growth from pre-COVID levels

* Pre-COVID |



Print Business Performance
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Contribution from Brands other than Dainik
Jagran doubled as compared to the
previous year

Circulation for all brands remains

stable despite taking increase in cover
price

Profits not only exceeded the pre-COVID
level but reached a historic high

In Rs. Crs

ADVERTISMENT REVENUE

324 307

|

|

|

| 238 230
| 134

|

Q3FY20* |Q3FY21 Q1FY22 Q2FY22 Q3FY22

CIRCULATION REVENUE

107
84 84 88 90

Q3FY20* | Q3FY21 Q1FY22 Q2FY22 Q3FY22

OPERATING PROFIT

140

122 125

|
| 95
|
|
|

20

Q3FY20*| Q3FY21 Q1FY22 Q2FY22 Q3FY22

PROBIT BEFORE TAX

I

I

I 131
101 | 109 .6

I

I

13

Q3FY20*|Q3FY21 Q1FY22 Q2FY22 Q3FY22

* Pre-COVID |



MBL: Operating Performance

Registered a strong growth
in EBITDA and PAT

EBIDTA margin at 36.1%
and PAT margin at 15%

Q3 FY22 Volume growth at
35%; higher than Industry

Enhanced liquidity position

at Rs. 248 Cr as on 31st
December

OPERATING REVENUE
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|
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| G Rs. 125>

0 0

|

14 13
|
|

| 18
Q3FY20*b3FY21 Q1FY22 Q2FY22 Q3FY22

High Operating leverage lead to 60% conversion of incremental revenue to profit

Alncludes Other Income

In Rs. Crs

* Source: Aircheck 15 Markets
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Jagran

44% of the total clients and

36% of New clients on the
Radio platform advertised on
Radio City

Maintains its leadership

position at 22%* market
share in Q3FY22

Digital reach of 134 million
through social media apps like
Youtube, Facebook, Twitter,
Instagram and Web Radio

* Pre-COVID level — Q3FY20



Digital Business Performance

Continues to hold more than OPERATING REVENUE

100 Million Users and

registered an annual growth of )1

31% in Unique Users™

16
14

78% from Q3FY20 and ~50%
growth Yoy

OPERATING PROFIT

|

|

|

|

Registered revenue growth of |
|

|

|

Operating Profit registered a |
|

growth of 175% from Q3FY20
and ~“55% growth Yoy

10

Q3FY20*, Q3FY21 Q1FY22 Q2FY22 Q3FY22

Q3FY20*|Q3FY21 Q1FY22 Q2FY22 Q3FY22

A Source: Comscore MMX Multi-Platform: Nov’21
* Pre-COVID level — Q3FY20
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Jagran

Flagship brand, Jagran.com
clocked a reach of 68 Million
unique visitors, representing an

annual growth of 27% in
Unique Users from Nov’207

Launched audio content
‘Jagran Podcast’ and are
already close to a million

plays per month

Print Digital Numbers
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Outdoor and Events Business Performance

OPERATING REVENUE OPERATING PROFIT
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Jagran

Outdoor business reported operating
revenue growth of 71% on YoY and 72%
on QoQ and reported operating profit

for the second consecutive quarter in
a row

Event business witnessed a growth of
more than 60% YoY and recorded
break-even at operating profit level

* Pre-COVID level — Q3FY20
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Mid-Day Operating Performance
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Jagran

Witnessed good increase in
circulation along with an increase in
per copy realization

Circulation Revenue almost recovers
the full cost of material

Operations impacted due to higher COVID
restrictions in Mumbai, Revenue grew
by 30% and reduced operating losses
by one-fourth on a YoY basis

* Pre-COVID level — Q3FY20
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Other Publications” Operating Performance

ADVERTISMENT REVENUE CIRCULATION REVENUE
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Jagran

Per copy realization increased across
all brands

Operating Profit of Naidunia grew by
more than 90% as compared to pre-
COVID levels

* Pre-COVID level — Q3FY20
A Includes Naidunia, I-next, Punjabi Jagran, Inquilab and Magaznie



Financial
Performance
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Distribution to Shareholders
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Dividend Paid
125
112 107
FY18 FY19 FY20

Distributed ~ Rs. 345 crores as dividend

Buyback
351
302
I 101 102
FY18 FY19 FY20 FY21*

Distributed ~ Rs. 856 crores through

buyback of shares

Total Distribution to Shareholders

458
415
226
102
FY18 FY19 FY20 FY21*

Distributed ~ Rs. 1,201 crores in form of

dividend and buyback

(
i *Buyback announced in March 2021 closed with effect from 16t August 2021. Cumulative shares 1,75,45,728 (6.2% of pre-buyback o/s
: shares) were bought back for a total amount of Rs 102 Crores




Mid-day Financial Performance Jagran

Particulars (Rs. in Crs) Q3FY22 Q2FY22 Q3FY21
Operating Revenue* 14.29 14.21 10.94
Advertisement 10.30 10.11 7.89
Circulation 2.88 2.79 2.53
Other Operating Income 1.11 131 0.52
Expenses 14.87 15.97 11.70
Operating Profit -0.58 -1.76 -0.76
Operating Profit Margin -4.07% -12.38% -6.93%
Other Income 0.11 0.02 0.11
Depreciation 1.38 1.32 1.63
Interest 0.32 0.34 0.46
Profit Before Tax -2.17 -3.40 -2.74
Tax -0.60 -0.73 -0.69
Profit After Tax -1.57 -2.67 -2.04
Net Profit Margin -10.88% -18.73% -18.47%




MBL Financial Performance

R

Jagran

Particulars (Rs. in Crs) Q3FY22 Q2FY22 Q3FY21
Operating Revenue 59.89 42.04 40.67
Expenses 42.11 37.47 36.51
Operating Profit 17.78 4.57 4.16
Operating Profit Margin 29.69% 10.86% 10.22%
Other Income 3.88 4.79 5.02
Depreciation and Amortisation 8.20 8.20 8.24
Interest 0.66 0.66 0.83
Profit Before Tax 12.80 0.50 0.11
Tax 3.80 0.21 0.04
Profit After Tax 9.00 0.29 0.07
Net Profit Margin 14.12% 0.62% 0.16%
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Operating Margin Break-up Jagran

Particulars (Rs. in Crs) Q3FY22 Q2FY22 Q3FY21
Dainik Jagran* L 1
OperatingRevenue 34034 o 27067 T 27426
OperatingProfit 12740 o s922 st
OperatingMargn P 37.40% o nee% o 1.02%
Other Publications*
OperatingRevenve i 6478 - ss21 T 5403
OperatingProft o 1230 s o 1233
OperatingMargn o 1912% e ) 281%
r Digital T T r '
OperatingRevenue [ 2087 P 1580 o 429
OperatingProft 0 ss0 - n T 377
OperatingMargn o 2778% o wo78% o 2%638%
r Outdoor and Event T r
OperatingRevenue o 3386 P 1960 o 2012
OperatingProfit [ 202 . o0 Y
OperatingMargn i 1189% 208 T

*Excludes Digital




Consolidated Profitability Statement Jagran

Operating Revenues 518.51 402.61 29% 402.53 29% 1,191.36 882.80 35%
Advertisement Revenue * 387.08 292.67 32% 287.73 35% 840.45 596.50 41%
Circulation Revenue 89.68 84.27 6% 87.83 2% 261.88 237.63 10%
Other Operating Income 41.75 25.66 63% 26.97 55% 89.03 48.68 83%

License Fees 4.97 4.73 4.75 14.29 13.83

Raw Material 124.15 85.06 99.01 305.34 216.32

Manpower Cost 93.36 91.21 93.56 276.90 282.65

Other Expenses 128.09 92.29 103.84 319.74 232.12

Operating Profit 167.94 129.32 30% 101.37 66% 275.09 137.88 100%

Operating Profit Margin 32.39% 32.12% 27 bps 25.18% 721 bps 23.09% 15.62% 747 bps

Other Income” 12.19 18.40 17.78 50.21 42.88

Depreciation / Amortization 29.52 32.13 29.56 88.44 96.62

Interest 7.88 8.21 7.94 23.85 24.51

Share of Profits / (Losses) of Associates 0.12 0.05 -0.03 -0.01 0.31

Exceptional Items -5.64 4.67 0.00 -5.64 4.67

Profit Before Tax 148.49 102.75 45% 81.62 82% 218.65 55.27 296%

Tax 38.18 25.84 20.73 54.50 12.52

Profit After Tax 110.31 76.91 43% 60.89 81% 164.14 42.75 284%

PAT Margin 21.27% 19.10% 217 bps 15.13% 615 bps 13.78% 4.84% 894 bps

Other comprehensive income, net of income tax 0.01 0.17 0.02 -0.11 2.07

Total comprehensive income for the period 110.32 77.08 43% 60.91 81% 164.04 44.82 266%

Owners of the Company 108.91 82.58 61.85 168.17 51.25

Non-controlling interest 1.39 -5.67 -0.96 -4.03 -8.50

ANet of Exchange Fluctuation Gain / Loss
19 * Represents advertisement revenue from print, radio and digital
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Value Proposition
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PRINT

Undisputed LEADER:

v Dainik Jagran leads the IRS 2019
Q4 rankings with a total
readership of 6.9 Crs.*

v' Dainik Jagran is ahead of the

No.2 newspaper by a significant v

margin of 1.6 crores readers, a
lead of 30%*

* Source: IRS 2019 Q4

RADIO

Strong GROWTH
Potential:

Radio business has retained its
market share in listenership and
revenue

Integration of Radio offerings
with Digital offerings is expected
to result in meaningful revenues

FASTEST growing
media:

% Registered a rapid growth in the
News/Information category and
we crossed the 100 MN

Users, 417 Million Total Pages
Viewed, 523 Million Minutes
Time spent*

+ v Consolidated our position
amongst the top 10 news and
information publishers in India

1

1
|

1
1

1
1

|
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1
1

1
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! benchmark with 104.65 Million
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|
1

1
1

1
1

1
|

1
1

1
1

|
1

1
1

Non Print

RIGHT mix of stability
and scalability:

v' Increase in cover prices for all
brands

v" All businesses placed in a position
to recover lost revenue and profits
once macro conditions improve

v’ Event business broke even despite
lower-than-normal revenue

* Source: Comscore MMX MUIM



Jagran Today Jag ran
n RAG RAG MEIN e
+ pAuDE Ciy, | ekl
Jag ra n A4 JAGRAN INITIATIVE
[_] L
=
Print Digital Radio
Jagran Prakashan Limited holds
73.21%
of Music Broadcast Limited
(RadioCity)

22 ‘
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Mult:1 Media Conglomerate — Width, Depth and Heritage Jagran
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India’s Largest™

mn*
Readers

*IRS 2019 Q4

read daily- Dainik
Jagran
10
Publications
5 Business
Verticals
Trusted by millions

for over /
decades

300+ editions /
Sub Editions

Two #1* Print

Dailies, Dainik Jagran
(Hindi) and Inquilab

(Urdu)

Amongst 10p 10

15 Digital

Media Portals

News / Information
Category

Language
Operations

Other Source: Internal Data, Comscore MMX Multi-Platform: Nov’21
INext renamed as Dainik Jagran iNext,

39 Radio

Stations

in Indian Health
Information

website

State Print
Presence



Brand Strength — Stability, Consistency and Trust
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PRINT BUSINESS

Premium Women's Magazine

UrTEi e

24

DIGITAL BUSINESS

R IPRY  églaar

jagran.com

JAGRAN

Fi“ay = Josh

Radio City

mid-day

TR A JAGRAN INITIATIVE

& &
- _ﬁls-s
Her_/i.l.;i

2 SIPRYITV

™ Post

RADIO BUSINESS

Radio City

AN JAGRAN INITIATIVE

RAG RAG MEIN
DAUDE CITY.




Awards & Certifications
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Recognizing Group’s leadership position in different fields of operations, various distinguished bodies have bestowed & Awards upon the Group

during the Quarter

Jagran New Media won
2 awards

* South Asia Digital Media Awards by WAN

Mobexx Awards

Jagran IT Team won 4
Awards

Trendsetter CIO 2021 Award

* ClO 100 Awards

ClO 1000 Award
IDC Industry Innovation Awards 2021

Digital Media Awards J
/' SOUTH ASIA 2021 Ry
p—

—
e —




Contact
Us

Jagran Prakashan Ltd. Strategic Growth Advisors Pvt. Ltd.

CIN: L22219U0P1975PLC004147 CIN: U74140MH2010PTC204285

Mr. Amit Jaiswal Mr. Jigar Kavaiya

amitjaiswal@jagran.com Contact: +91 9920602034, Email: jigar.kavaiva@sgapl.net

www.]plcorp.in www.sgapl.net
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