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Business Update
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• Certain secular consumer trends are continuing from last year - for instance purchase of health care products.

• ORS category is at early stages of growth, like we saw with Sanitary napkins.

• We are scaling Comfy steadily and this year saw new secondary sales at all-time high set for consecutive months underscoring 
demand strength.

• Women's hygiene category is driven by new entrants but most of them lack distribution muscle and are mostly on-line.

• All our focus products have grown this quarter and not just traditional balms.

• Preparedness for future lockdowns is now built from experience.

• Comfy increased market share and added outlets in first half as per Nielsen data.

• Comfy spends increase were done in q2 as a way to drive both throughput and also drive trade solidarity in states like UP.

• Our pain business also gained share in first half as per IQVIA data.

• Our Roll on continues to be a major growth driver in the first half.
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Business Update



NEW 

PRODUCT
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AMRUTANJAN STOP PAIN DENTAL GEL
Business Update



H1 FY22 Performance
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Financials – H1 FY22
(Rs. in Crores)

Growth: 36.94% Growth: 6.44%
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Growth: 6.47%
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208.50 
152.26 

H1 FY22 H1 FY21

Gross Sales
42.64 

40.05 

H1 FY22 H1 FY21

Profit Before Tax

31.91 

29.98 

H1 FY22 H1 FY21

Profit After Tax



Expenses – H1 FY22
(Rs. in Crores)

Increase: 28.32%
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Increase: 125.74% Increase: 31.60%
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24.33 
18.96 

H1 FY22 H1 FY21

Employee benefits expense

26.75 

11.85 

H1 FY22 H1 FY21

Advt and Selling Exp
16.41 

12.47 

H1 FY22 H1 FY21

Other Expenses



Financials – H1 FY22 – OTC Division
(Rs. in Crores)

Growth: 30.93%

Growth: 40.30%
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Notes:

• Key raw material - Menthol Crystal 
price is lower when compared to H1 
FY21.

• The prices of packing materials are 
higher when compared to H1 FY21.

• Advertisement spend for H1 FY22 is 
at Rs.16.92 cr against Rs.4.57 cr for 
H1 FY21. Advertisement spend for 
Comfy has increased from Rs.1.88 cr
for H1 FY21 to Rs.13.47 cr for H1 
FY22. 
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189.61 
144.82 

H1 FY22 H1 FY21

Gross Sales - OTC

32.69 
23.30 

H1 FY22 H1 FY21

Gross Sales - Comfy



Financials – H1 FY22 – Beverage Division
(Rs. in Crores)
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Growth: 241.96%

Notes:

• Gross Margin has improved by 2,199 
basis points when compared to H1 
FY21 mainly due to product mix.

• Advertisement spend is at 2.48 cr
for H1 FY22 against 1.48 cr for H1 
FY21.

• Business is continuing to be 
healthier with complete cash 
collected for Fruitnik.

Growth: 157.59%
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18.16 

7.05 

H1 FY22 H1 FY21

Gross Sales - Beverages

13.61 

3.98 

H1 FY22 H1 FY21

Gross Sales - Electro Plus



Q2 FY22 Performance
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Financials – Q2 FY22
(Rs. in Crores)

Growth: 20.29%
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26.36 

31.39 

Q2 FY22 Q2 FY21

Profit Before Tax

19.85 

23.55 

Q2 FY22 Q2 FY21

Profit After Tax

Note:

The reduction in PBT from Rs. 31.39 crores (Q2 FY21) to Rs. 26.36 crores (Q2 FY22) was predominantly due to the additional
investment made in growing brand “Comfy” (advertising spend) during this quarter when compared to the corresponding quarter of
the previous year (Q2 FY22 Rs.10.16 crores as against Q2 FY21 Rs.1.54 crores)



Financials – Q2 FY22
(Rs. in Crores)

Growth: 17.70%

Growth: 46.63%
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21.51 

14.67 

Q2 FY22 Q2 FY21

Gross Sales - Comfy

Growth: 100%

Growth: 147.34%

4.65 

1.88 

Q2 FY22 Q2 FY21

Gross Sales - Electro Plus



Way Forward
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Way Forward
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We remain focused on executing our key priorities:

• Continue the growth rhythm

• Expand distribution

• Go digital

• Grow E-Commerce vertical

• Costs control
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