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Q1 Marketing Initiatives : Video Business
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Q1 Marketing Initiatives : Video Business
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Q1 Marketing Initiatives : Data Business
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Q1 Press Coverage
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Q1 Recognition
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NXT Parivaar…..

 NXT has continued to ensure that full support has been extended to those affected by 
Covid as well as to their extended family members. 

 Assistance includes monetary support, healthcare support and also employment 
assistance. Support for hospital admission, hospitalization and access to treatment
also provided.

 NXT has set up a fund basis contributions from staff as well as an equivalent amount 
from the company to continue to support cases.

.

 3-day vaccination drive conducted at InCentre, MIDC Mumbai from 7th through 9th

June 2021.

 ”Drive” extended to include group companies, associate companies and 
associates of the company (Last Mile Owners & employees)

 Drive conducted in conjunction with Hinduja Hospital
 Total vaccinations done were 937 across Incentre-based companies.
 Further such drives have been carried out at Delhi and other places as well.
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NXT Parivar Town Hall

 The Agenda included…

 Remembering colleagues and family members lost during the last 18 
months. 

 Thanking 12 retiring colleagues for their invaluable contributions to the 
group

 Setting the tone for moving to an L2 operational model across the 
country and encouraging the need for vaccinations



Q1FY22 BUSINESS PERFORMANCE & KPIs



Q1FY22 : KPI management in a challenging quarter
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90-day Net Churn

The KPIs continue to reflect the company’s emerging  focus on building a sustainable model

1.2%

2.6%

1.8%

90 day Net Churn

Q1FY21 Q4FY21 Q1FY22

Same Month Renewal

89.8%

92.6%
90.5%

SMR

Q1FY21 Q4FY21 Q1FY22

On-Time Renewal

77.3% 76.2% 76.4%

OTR
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Sub. Base - Digital content delivery

2.60 2.73 2.73

2.63 2.88 2.94

Q1FY21 Q4FY21 Q1FY22

CATV HITS

5.23 5.61
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ARPUs- Digital content delivery

97 96 95 

147 151 147 

161 163 161 

189 184 178 
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DASIV DASIII DASII DASI

(Exit point in `)

Broadband sub. base & ARPU

0.351

0.615
0.677
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BB

` 281 ` 272

(sub. base in millions & exit ARPU in `)

5.67 ` 253

+93%

+10%



Q1FY22 Financial performance
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(in `crs)

Subscriber Debtor Days
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+1.77%+13.53%
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Debtor Days Subscription debtors (%age of sub. revenue)



Q2FY22 – Unlocking growth opportunities as the lockdowns ease



Q2 : Unlocking Opportunities
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 All necessary processes in place. 
to manage the model effectively and securely.

 Virtual demonstrations of the Platform-as-a-Service (PaaS) made 
to all concerned government authorities and key broadcasting 
companies – who have 

.

, Siti Networks 
Limited, one of India’s biggest Multi System Operator (MSO) to 
go “live”.

INFRASTRUCTURE SHARING1 ROLL-OUT OF 100 NXTHUB SERVICE2

 The initiative envisages 
– through a unique networking model of 

setting up NXTHUBs. 

 Each NXTHUB is equipped with the latest technology comprising 

to Last Mile 
Owners (LMOs) and their customers. 

 The model 
whilst having access to these points of 

presence across the country.

 NXTDIGITAL has rolled out its “ ” 
helping small Last Mile Owners, especially in under-served 
markets, 

 The model includes 
to set up their 

networks and through developing and 
distributing “localized” content etc.

 Cooperative model and will 
expand to other such markets

CO-OPERATIVE MODEL3 INTEGRATED DIGITAL SERVICES4

 Continuing focus on broadband – to 
; whilst providing high levels of quality of service, 

to ensure stickiness. Optimizing the video base to 
.

 Leveraging NXTDIGITAL & Hinduja Group products and 
solutions to – ranging 
from video and broadband to CCTV and other digital 
solutions.

 Proof of Concept in progress.



Q1 Performance Summary & the road ahead…
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NXTDIGITAL has continued to leverage innovation and strategy to combat the challenges 
of the second wave – posting strong results for the quarter ending 30th June 2021. It 
also has a defined roadmap for continuing growth.

 On a consolidated basis, the 
against the same period 

in the previous year.

crores in the first quarter of the current financial 
year as against Rs 50.4 crores for the same period in the previous year.  

 The 
during the same 

period in the previous year.

 The 
over Q1 of FY21.

 Regards the Rights Issue, the 
.

 NXT has 
, which projects got delayed due to the 

second wave. These are temporary blips which the Company expects to 
overcome once the above projects and its infrastructure sharing business 
start going on-stream in the second and third quarters.

 There are commencing Q2. These include 

and a transition from vanilla solutions to 
.



Annexures



Consolidated Income Statement (Quarterly) 
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Particulars Q1FY22 (`cr) Q4FY21 (`cr) QoQ growth (%) Q1FY21 (`cr) YoY growth (%)

Revenue:

Total revenue 266.59 277.97 -4.1 234.82 13.5

Expenses:

Operating costs 137.73 131.09 5.1 116.64 18.1

People costs 19.63 19.16 2.5 20.09 -2.3

Other costs 57.98 60.18 -3.7 47.72 21.5

Total expenses 215.34 210.43 2.3 184.46 16.7

EBIDTA 51.26 67.54 -24.1 50.36 1.7

Depreciation 54.40 46.39 49.03

Interest 35.32 33.29 36.16

Extra-ordinary income

Profit before tax -38.46 -12.14 -34.83

Taxation -9.59 -25.80 -4.82

Profit after tax -28.87 13.66 -30.01




