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A\ Our mission is to be the leading revenue maximization SaaS
platform for the hospitality & travel industry.

We offer an integrated technology platform powered by artificial
intelligence enabling our customers to increase their revenue
through customer acquisition, retention and wallet share
expansion.



Safe Harbor

This presentation and the accompanying slides (the “Presentation”), which have been prepared by Rategain Travel Technologies Limited (the “Company”),
have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to purchase or subscribe for any
securities, and shall not form the basis or be relied on in connection with any contract or binding commitment whatsoever. No offering of securities of the
Company will be made except by means of a statutory offering document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes no
representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and
reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the information that you may
consider material. Any liability in respect of the contents of, or any omission from, this Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects that are
individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance and are subject to
known and unknown risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to, the
performance of the Indian economy and of the economies of various international markets, the performance of the industry in India and world-wide,
competition, the company’s ability to successfully implement its strategy, the Company’s future levels of growth and expansion, technological
implementation, changes and advancements, changes in revenue, income or cash flows, the Company’s market preferences and its exposure to market
risks, as well as other risks. The Company’s actual results, levels of activity, performance or achievements could differ materially and adversely from
results expressed in or implied by this Presentation. The Company assumes no obligation to update any forward-looking information contained in this
Presentation. Any forward-looking statements and projections made by third parties included in this Presentation are not adopted by the Company and
the Company is not responsible for such third-party statements and projections.




Management Commentary

) Chairman and Managing Director

We are seeing a healthy demand for our
products on the back of the world
travelling again. We continue to deliver
sustainable profitable growth resulting in
margin expansion from last year coupled
with a strong pipeline.

With acceleration in digitization across the
iIndustry due to labor shortages, RateGain
Is well positioned to capture the
opportunity and remains focused on
building innovative products using Al/ML
to help our customers acquire guests,
retain them and expand on their wallet
share.

/ Chief Financial Officer

RateGain goes from strength to strength
on the back of another robust Quarterly
performance.

Strong Revenue growth and margin
expansion reflect the business
performance in a historically challenging
Quarter. Revenue diversification continues
with our expanding footprint in Europe.

The Global environment uncertainty
continues but travel demand remains
strong across key geographies reflecting
the industry remains on a strong footing.




)) Strong Demand and Stable Recurring Revenue Driving Growth and Margins

QIFY23 INR 1,193 M t 59% YoY

REVENUE

GROWTH

Q1 FY23 4==) 189M (Steady Y-o-Y)
Adj. PAT QIFY23 INR 149M 4 267% YoY

IMPROVING
PROFITABILITY

NEW CONTRACT

WINS As of June 30, 2022

Net Worth : INR 6,348 M % 3%
Net Cash & Equivalents: INR 4,171 M 2%

Adj EBIDTA Q1FY23 INR 124M %104% YoY

IMPROVING

STRONG
MARGINS

BALANCESHEET

QIFY23

Subscription Revenue 77%
Recurring Revenue 99%

QIFY23

Gross Revenue Retention 90%
Net Revenue Retention 105%

[RateGain®

PREDICTABLE
AND
SUSTAINABLE

[RateGain®




)) Strong Growth Metrics Combined with Operational Efficiency

625

Employees
3% increase Q-0-Q

Annual Recurring Revenue
20% More than Pre-Covid

whereas Revenue Levels

Increased by 10%

2,407 8.9

Customers LTV to CAC
Steady Y-o-Y

INR

189 Mn
New Contract Wins
Steady Y-o-Y

7.73 Mn 3,086 Mn

Revenue Per Employee Total Pipeline
10% Increase Q-0-Q 10% increase Q-0-Q

22.3%

Employee Attrition

3 [RateGain®



| ) Outcome Driven Strategies to Adapt to the New Travel Behaviour

Trends

Summer Travel Surge
driving demand to pre-
pandemic levels

Increasing Energy and
5) Input Costs putting
Margin Pressure

The Great Resignation
Leading to staff shortage

Approach

\Z

Connect Large Hotel Chains to
Local OTAs and New Emerging
leaders

Help hotels generate revenue
from marketing channels to
reduce Customer acquisition
cost and improve ROI

Outcome

Drive Digitization to provide
visibility and control without
Increasing costs

Increase revenue and gross
margins on distribution

Introduce unique mMmarket
offerings that combine Martech
with DaaS to provide deeper
analytics for decision making

Healthy Pipeline and Adoption in
RGLabs and Martech offerings in
car rentals and mid-market
respectively

[RateGain®




) Strong Travel Demand In Key Markets

U.S. Hotel and Vacation Rental Occupancy Rates

w— ) S Vacation Rentals el S. Hotels

40%
50%
-60%
-70%

80%

Jan-20 Mar-20 May-20 Jul-20 Sep-20 Nov-20 Jan-21 Mar-21 May-21 Jul-21 Sep-21 Nov-21 Jan-22 Mar-22 May-22

Source: Skift

Hotel Occupancy Rates in the United States are back to pre-
pandemic levels

“The 100 Club” - Skift Travel Health Index Countries Performing
Above 2019 Levels

1 1
: B

lan-22 Feb-22 Mar-22 Apr-22 May-22

Source: Skift

Seven out of the Top 20 Tourism Markets are now above Pre-
pandemic levels as per Skift Research

[RateGain®




)) Steady Revenue Streams Driven by Constant Product Innovation

S Martech °}:' Distribution

New Clients

Added 72 64 65

Recurring Rev. 99.1% 99.5% 98.8%
(QIFY23)
+ Strong momentum for Metasearch as Europe * 40+ new pairings enabled for customers » Fastest Growing Leisure Resorts company in
travel recovers in the summer the United States selected the
) * Increased revenue per client 1% + Good momentum on new pairings with the dem‘an'd forecasting Platform ReVAl
Achievements + Over 70+ New Hotels Added world's fastest growing mobile travel app * Mexico's Largest Chain Grupo Posadas
: . selected RateGain for Rate intelligence and
* lconic luxury hotel properties in New York parity

and Orlando added as customers . Cinnifi ; ; ;
Significant increase in transaction volumes + Three New Airlines added this quarter

* Expansion of Offerings to Include Paid Media Automated Onboarding Platform enabled for « New Capability to Automate Rate Update

and Google Display Network a large North American Chain to implement across all scenarios
faster roll outs and monetization
* Enhanced reporting to handle multiple - Demand-Al is servicing 60 cities
attribution models * New OTAs connected in Growing markets to

New Product

tap into rising travel demand
Updates

* Integration with demand intelligence
platform to drive quality of local market
strategy

3 [RateGain®



)) 360 Approach to People : Learning, Growth, Wellness and Inclusion

Career Path Change Opportunities Building Future Talent
> 15% of Wor.kforce enrolled for unique programs to » 2nd Batch of 34 Graduate trainees from leading
drlg/e up;k!lllng anld re;tjentlloon bed i Engineering and Management Schools
> 50% participants already absorbed in » Young professional development programs designhed

Product Management
» Recognized as One of the Best Companies for Career
Growth in the United States

for all management trainees

Skills Inclusion
» Training First-time managers to improve team » Continuing to improve diversity hiring in tech roles
building skills » Driving Education of DE&l across global teams

» 500+ hours of training completed

Culture Score Diversity % Driving Career Growth
B2
A+ 335..67 e
e ™ Y o Vg
Increased from 24:76 in End of ,__'5-> L[_,.
47 kA Jun21 o

3 [RateGain®




) Award Winning Team driving Performance

PARTNER RECOGNITIONS

Booking.com

2022

expedia group
Conneclivity Portner

INDUSTRY AWARDS
® 9q o] o
FehoicE FINALIST FINALIST FINALIST
AWARD BEST MA?&%’:‘T&UGENCE BEST PARSI;V". m}llg"ﬂﬁgmgm BEST CHANNEL MANAGER
s 2022 2022 2022

INNOVATION & EXCELLENCE

BCV BCV
DEMAND Al e r e KRBT 0
MA " HSMA " HSMAI HSMAI
{ ot IA-ll)SRIANI ot Il\-IDSRIANI '— ADRIAN ‘-~ ADRIAN
AWARDS AWARDS AWARDS AWARDS
.WINNER WINNER WINNER .WINNER
GOLD SILVER BRONZE BRONZE
PEOPLE PRACTICE
4 A r X N+, | WoRLD
" Best Company \J \/ \/ \5\ HRD
Y ) DIVERSITY ¢ ) conaress
AbGLL, ¢> GLL \\\\\

NOTABLE PAST RECOGNITIONS

- T Faonwawin Tive = Wy
Deloitte. INNOVATI ¢N UNWTO
Technology Fast50 AWARDS Vi Touram Cogerzaec

Most Innovative
Mid-sized Company

Certified
NOV 2021-NOV 2022

ananan

5 times Winner Recognized for

Building Healing Solutions

3 Gain®

3Yearsin A Row
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)) Strong Financials and Profitability Metrics

» Strong profitability metrics supported by positive cash generated from operating activities
» Ability to drive revenue through multiple products by cross-selling to existing marquee customers

Revenue From Contracts with Customers

Gross Margins

(INR mn) m DaaS = Distribution ® Martech
z9g7  Includes ! Recurring (%)
: revenues from 3,666 Revenues: 80.2% 79.5%
g ' | - 76.2% 76.0% 1 75.0%
/48] acquisitions i R N :
1 99% ,
2,616 2,508 [ i o, |
(356 ; 2T ;
1,322 i ' 999 ! ;
1,218 B 03 N :
1 0 1
1 le N 1
\ 1 / \ 1
294 1,254 o 1 99% ! '
: Soo- I
Fy2019 FY2020 Fy2021 FY2022 | QIFY2023 FY2019 FY2020 FY2021 FY2022 | OIFY2023
Adjusted EBITDA Margins'' Cash Generated from Operating activities
=  Adjusted EBITDA (INRmn) (INR mn)
, ~ ’ ‘\ ,’ =S ’/‘_*\ ,z‘_\\
( 373.0 , { 317.7 ( 7 ) ) - :
S RS \\2\36_7’ y 1 \376'8’ y '\\123'6, y Positive cash from operations
(%) - T T . despite slowdown
1
Higher profitability despite !
14.3% Impact of COVID-19 : |
1 1
1 1
1 1
9.4% 103% | 104% 1o :
8.0% i 168 :
: :
! i
i : 48
1 1
= o
FY2019 FY2020 FY2021 FY2022 | QIFY2023 FY2019 FY2020 FY2021 FY2022 | QIFY2023
i
RateGain®

*Source: Company Information. Notes: 1. Adj. EBITDA is calculated as the sum of profit, tax expenses, depreciation and amortisation expense, finance costs, stock option expenses, impairment of

goodwill and foreign exchange fluctuations.



)) Diversified and Recurring Revenue Streams

+ Diversified revenues across offerings, geographies and customers
« High recurring revenues with subscription business forming a large part of customer engagement

Revenue by Engagement! Revenue by Travel Type! Revenue by Geography! Revenue by Customers!

Others

Subscription
34%

Business
6%

North 34%
Hybrid Euroope . America
43% 33% 54%
9 Asig- Others
.S Leisure o 9
Transaction 949 Pac;ﬂc 66%
(0]
239, 10%
Gross Revenue Retention? Recurring Revenues? Client Count & LTV to CAC
ITvio (88 » (85 0 (129 (89 )
95 5% 99.5% 98.8% 99.1% CACH 2399 2407
: 89.2% 90.1% 90.0%
(INRmMnN)
I I . 1,337
FY2020 FY2021 FY2022  QIFY2023 Distribution Daa$S MarTech FY2020 FY2021 FY2022 Q12023
% of Total Revenues No of Customers
(QIFY23)

RateGain®

Note: Numbers have been rounded to nearest whole percentages or two decimal place.. 1. QIFY23 Revenue from contracts with customers. 2. GRR denotes percentage of renewed revenue as compared to previous Fiscal. 3.
Recurring revenues refer to revenues which are contractually recurring and not one-off. 4. LTV:CAC is computed by i) Multiplying Gross Margin from New Sales with expected life time of the contracts to arrive at LTV ii) CAC is
calculated by dividing sales and marketing costs by no of customers added.



)) Key Financial Metrics for the Quarter

« Strong growth registered YoY in Revenue, EBIDTA & PAT terms
« Steady margin growth on the back of improving operational efficiency

749.4

QIFY2022

Revenue

(INR mn)

1,193.0
1,078.8

60.7

QIFY2022

Q4FY2022 QIFY2023

Adjusted EBIDTA Margin

11.7%
10.4%

8.1%

QIFY2022

Q4FY2022

QIFY2023

Adjusted EBIDTA

(INR mn)

126.2

Q4FY2022

Adjusted PAT

(INR mn)

123.77 177.8

40.4
QIFY2023 QIFY2022 Q4FY2022
Adjusted PAT Margin
16.5%
12.5%
5.4%
QIFY2022 Q4FY2022 QIFY2023

148.6

QIFY2023

RateGain®



Consolidated Profit and Loss

Revenue 1,193.0 749.4 59.2% 1,078.8 10.6% 3,665.9 2,507.9 46.2%
Employee Expenses 575.7 4689 22.8% 476.9 20.7% 1,913.7 1,512.6 26.5%
Other Expenses 498.0 2611 90.8% 4482 11.1% 1,446.6 9337 54.9%
EBIDTA 119.3 19.4 511.9% 153.7 22.4% 3056 61.6 396.1%
EBIDTA % 10.0% 2.6% 14.2% 8.3% 2.5%

Add:

ESOPs 4.4 413 -89.4% 274 71.3 113.0 -36.9%
FX expenses 62.2

Adj. EBIDTA 123.7 60.7 103.5% 126.3 -2.0% 376.9 236.8 59.2%
Adj. EBIDTA % 10.4% 8.1% 1.7% 10.3% 9.4%
Depreciation 17.7 14.8 19.4% 201 11.9% 66.9 127.9 -47.7%
Amortization of Acquisition cost 64.4 543 18.5% 61.7 4.4% 233.8 2309 1.2%
Finance Costs 4.3 13.0 -66.8% 9. -52.5% 523 82.0 -36.2%
Exceptional expenses 0.0 0.0 0.4 9.4 0.0

Other Income 77.5 57.1 35.7% 61.1 26.8% 165.2 133.0 24.2%
Profit/(Loss) Before Tax 10.4 -5.6 123.5 1% 108.4 -246.2

Tax 262 83 216.1% 7.4 253.6% 242 395 -38.7%
Profit/(Loss) After Tax 84.2 -13.9 16.1 -27.5% 84.2 -285.7

PAT % 7.1% -1.8% 10.8% 2.3% -1.4%

Add: Amortization of Acquisition cost 64.4 543 18.5% 61.7 4.4% 2337 2309 1.2%
Adj. Profit/(Loss) After Tax 148.6 40.4 266.7% 177.8 -16.4% 317.9 -54.8

Adj. PAT % 12.5% 5.4% 16.5% 8.7% -2.2%

Note: 1. Adj. EBITDA is calculated as the sum of profit, tax expenses, depreciation and amortisation expense, finance costs, stock option expenses, impairment of goodwill and foreign exchange fluctuations.



Consolidated Balance Sheet

Non-Current Assets 2,537.4
Property, plant and equipment 62.1
Goodwill 686.6
Other intangible assets 1,263.8
Right to use assets 189.4

Financial Assets

I. Investments 249.4
ii. Other financial assets incl. Loans 17.8
Deferred tax assets (net) 46.3
Non Current Tax Assets 9.0
Other non-current assets 12.9
Current assets 5,328.8

Financial assets

i. Investments 1,459.1
il. Trade receivables 904.6
iii. Cash and cash equivalents 385.6
iv. Bank balances other than (iii) above 2,076.8
Other financial assets incl. Loans 340.6
Other current assets 162.1
Total assets 7,866.2

2,528.5
65.5
687.5
1,292.6
179.2

228.8
17.9
42.3

6.1
8.6
5,282.4

1,417.8
9412
341.0

2,110.0
3275
144.9

7,810.9

Equity and Liabilities

Equity share capital

Equity attributable to owners of the Company

Non-current liabilities
Financial liabilities

i. Borrowings

il. Other Financial Liabilities
Lease Liabilities

Deferred tax liabilities (net)
Provisions

Other non-current liabilities
Current liabilities
Financial liabilities

i. Borrowings

il. Trade payables

iii. Other financial liabilities
Lease liabilities

Current tax liabilities (net)
Provisions

Other current liabilities

Total equity and liabilities

6,347.8
108.0
6,239.8
334.3

0.0
50.0
155.9
87.9
40.4
0.1
1,184.1

0.0
475.7
161.8

37.1
90.5

25
416.5

7,866.2

6,191.5
107.3
6,084.2
323.5

0.0
519
147.2
86.6
37.6
0.2
1,295.9

0.0
418.1
255.8

33.1

66.2

2.5

520.2
7,810.9




)) Use of Funds

1

Repayment of Debt availed by RateGain UK to Silicon
Valley Bank

Payment of Deferred Consideration — DHISCO

Strategic Investments, Acquisitions and Inorganic
Growth

Investment in Technological Innovation, Al and other
Organic growth initiatives

Purchase of certain Capital EQuipment for the Data
Center

General Corporate Purposes

852.6

252.0

800.0

500.0

407.7

937.7

Repaid in 1st Week of Jan 22

Repaid in Q4

Not Yet Utilized

Not Yet Utilized

Not Yet Utilized

Not Yet Utilized

RateGain®




11
RateGain's high-quality data and extraordinary team
support helped us resolve issues and added to the

best-in-class experience. L)

SINGAPORE
AIRLINES

[RateGain®

Source : Singapore Airlines Customer Success Story Published in October 2021 on www.rategain.com




)) RateGain is well positioned to Help the Industry Embrace this Change

India’s Largest SaaS company in the hospitality and travel industry helping the industry to
Improve Guest Acquisition with the Power of Al

Uniquely positioned Interoperable Strong Financial Leading platform to | Clearly demarcated
to capture a products to unlock metrics with a Mmaximize revenue Growth Levers for
Large TAM new revenue across the = proven acquisition for the hospitality future growth
travel value chain playbook (QIFY23) iIndustry
Dedicated Unit to
LTV to CAC > 8 Global
=gt Martech e ( Work on New Al-led
T US$1.4tN I‘_‘Elq’ 0/ Fortune500 Cos oroducts
T Global Travel BCV | MHS -
Bookings BBy 230fTop30 . . .
(CY24E) 8 Recurring Rev.2 EMY  Hotel Chains Investing Actively in
Martech which offers
ﬁ . . . .
o}.? Distribution 55 OF To good growth potential
2 US$TISbn EC ’
: - = 30 OTAs
&,& TAM (CY25E) RezGain | DHISCO | Large Customer Base
ContentAl NRR to drive cross-sell-Up-
sell
a All Leading
Ro EA%A$§Y§5bEH @ Daas Car Rentals Dedicated Strategic
- ( ) Parity + | Optima i i Investments Arm to
CarGain | AirGain Gross Margins = Large Identifyingrganic ‘
Rev.Al | Demand.Al JAL\': Cruise Lines opportunities & Drive
Synergies
) ;oﬁ;: Ugda?e%a;;o?;t:;g;r grlngiizcjuj\r/wverig(;t2r(‘)e§2?rr§l-umbers have been rounded to nearest one decimal place. GRR - Gross Revenue. Retention .1. GRR d[eg.tgpggtagceofarer!elv-v!d

revenue as compared to previous Fiscal. 2. Recurring Revenue - DaaS (99%), Distribution (99%), Martech (99%). Recurring revenues refer revenues which are contractually recurring and not
one-off.



Martech : Improving Margins, Increasing Demand, Providing Control

 How do | get more ROI
from my marketing?

* How do | capture high-intent
travellers on Google?

 How do | measure guest
satisfaction and engagement?

 How do | stay ahead of the
market?

KPI Impacted for Hotels: Direct Bookings and Return on Ad spends

Among the Largest Dedicated Digital Marketing Provider for Hotels

Combine Demand insights in your
social media strategy to drive ROAS

Connect, Advertise and Optimize ads
on metasearch from a single platform

Monitor guest queries in real-time
to mitigate negative experiences

Self-serve Competitive Analytics
to improvise your strategy

Preferred Partner for Google

One window for Hotels to list, advertise and
drive conversion from Google

60+ Marketing Awards

Work done for Hotels recognized
across international forums
consistently

Interoperability

Only digital marketing provider that has
access to city-level demand and parity data
to improve ROI




Distribution: Helping Hotels and OTAs Get New Demand Seamlessly

KPI Impacted for Hotels: Increase in Online Bookings and TCO

« Which online channels are
most useful for my hotel?

*« How can | connect with them
quickly and cost-effectively?

* | need insights to identify new
source markets?

* What factors do guest consider
when booking on OTAs?

Amongst the largest processors of electronic hotel transactions

Demand Partners

Get demand from every
market that matters

Properties

Serving all large chains in the
United States

Transactions

Scalable infrastructure with
no down time

Connect to Local and
Regional OTAs easily

100% Uptime and ability to
scale through own data-center

Proprietary Al technology to suggest and
connect to new channels 80% faster

Al-powered Content
Optimization and Distribution




) Daa$S: Real-time Actionable Insights that Help in Driving Expansion

Competitive Rate Intelligence Rate Parity Revenue Optimization

Questions we Answer KPI Impacted for Hotels : Revenue per Available Room, Bookings Why we Deliver

* Analyses Over 6 Billion

* How is my competitor pricing
Price Points

over the next three months?

WoN 0N e -

* Access to over 500+ Data

* How can | track price
sources

changes in real-time?
* Proprietary Al technology to

+ Are my online partners giving drive 98%
rive 98% accuracy

discounts without approval? ] — ._ 2] -

......

* Only provider of Forward

* Which events are impacting my
looking demand forecast

forecast?

Amongst the largest processors of data points in the travel industry

>, § B=> Ex &

5 2
Vacation - Car Tour Cruise Lines
CTA Hotels Rentals Alrline Rentals Operators & Cruises
Partners for the Alerts anytime Proprietary image Real-time data Partner for all top Rate intelligence Partner for leading
biggest OTAs any device mapping location for airlines six car rentals partner for leading cruise lines

to benchmark prices globally package providers

Gain’




Solving Challenges of Tomorrow, To Drive Recovery Today with Al
Al-first industry leading products to introduce new product lines using access to enterprise clients

l Problems l
Inability to accurately Unable to monetize Inefficient operations
gauge demand disruptions demand surges hampering conversions

Demand Al Rev.Al Content Al
Al-powered demand index Al-powered revenue management Al-powered content distribution
based on leading indicators solutions platform tool, tracks KPIs for hotels

c(::;)sgfI\r/]aesc?rlwr;tr?Sncah%iCellt Y ri:(;;”gT]i Combines real-time demand Uses Al to optimize and update
,h g » NOtEl P It ' N indicators using Al to optimize content across all demand partners
>€arches and news In rea-time to pricing and maximize margins to increase chances of conversions

accurately forecast demand




Historical Financials
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Restated Consolidated Profit and Loss

Revenue

Revenue from operations
Other income

Total income

Expenses

Employee benefits expense
Finance costs

Depreciation and amortization expense
Impairment of goodwill
Other expenses

Total expenses

Profit before tax

Tax expenses

Profit for the year

% Margin

Adjusted EBITDA!
% Margin

Return on Net Worth2
Net Debt3
Net Debt to Equity Ratio4

3,665.9
165.2
3,831.1

1,913.7
52.3
300.6

1,456.1
3,722.8
108.4
242
84.2
2.2%

376.9
9.8%

1.4%
-3,917
(0.63x)

2,508.0
133.0
2,641.0

1,513.0
82.0
359.0

934.0
2,888.0
-247.0
39.0
-286.0
-10.8%

237.0
9.0%

-12.0%
-679
(0.28x)

3,987.0
589.0
4,576.0

2,058.0
89.0
427.0
537.0
1,642.0
4,753.0
-177.0
23.0
-200.0
-4.4%

318.0
8.0%

-15.0%
757
0.55x

2,616.0
111.0
2,727.0

1,208.0
32.0
202.0

1,190.0
2,632.0
95.0
-15.0
110.0
4.0%

373.0
14.0%

7.7%
-312
(0.22x)

*Note: 1. Adj. EBITDA is calculated as the sum of profit, tax expenses, depreciation and amortisation expense, finance costs, stock option expenses, impairment of goodwill and foreign exchange fluctuations.

2. Calculated as net PAT and minority interest attributable to the equity shareholders of the Company divided by Net worth. Shareholders’ funds = Share capital + reserves & surplus - revaluation reserves. 3. Net Debt is calculated as the sum of non-current

borrowings (NCB), current maturities of NCB incl. finance lease obligation & accrued interest less cash & cash equivalents, other bank balances and investments. 4. Equity includes equity share capital & other equity of the Group.



) Consolidated Balance Sheet

AR [LG] Mar-22 [Mar-21 [Mar-20 | mar-19 [l EQUITY ANDLIABILITIES | 1oy 55 | mar-21 Mar-20 |Mar1o
mhn

Non-Current Assets 2,528.5 1,724.9 2,263.6 1,173.7

Equity and Liabilities 6,191.5 2,449.2 1,377.2 1,432.3
Property, plant and equipment 65.5 79.0 131.1 170.5 Equity share capital 107.3 80 74 74
Goodwill 687.6 368.6 368.4 93.3 Equity attributable to owners of the Company 6,084.2 2,441.2 1,369.8 1,,424.9
Other intangible assets 1,292.7 1,185.6 1,462.7 580.4 Non-current liabilities 323.5 1039.8 1420.8 490.5
Right to use assets 179.2 45.6 197.3 216.5 Financial liabilities
Financial Assets i. Borrowings - 980.7 1,007.5 244.2
i.Investments 228.9 . B, . ii. Other Financial Liabilities 51.9 - 203.2 1.8
ii. Other financial assets incl. Loans 17.9 7.8 54.7 65.8 Lease Liability 147.2 26.2 179.8 213.3
Deferred tax assets (net) 42.3 29.9 379 37.9 Deferred tax liabilities {net) 86.6 - - -

Provisions 37.6 329 30.3 31.2
Non Current Tax Assets 6.1 7.9 10.5 7.6

Other non-current liabilities 0.2 - - -
Other non-current assets 8.6 0.5 1.0 1.7

Current liabilities 1,295.9 908.9 1,173.0 926.1
Current assets 5,282.4 2,673.0 1,707.6 1,675.4

Financial liabilities
Financial assets

i. Borrowings - - - -
i. Investments 1,417.8 1,290.2 4491 406.9 B

ii. Trade payables 418.1 243.0 385.7 192.8
. Trade receivables 941.2 669.1 776.7 632.7 iii. Other financial liabilities 255.8 242.5 240.7 320.3
iii. Cash and cash equivalents 341.0 537.6 209.6 396.2 Lease liability 331 271 1001 859
iv. Bank balances other than (iii) above 2,110.0 35.8 33.9 52.0 Current tax liabilities (net) 66.2 24 .4 17.9 25.6
Other financial assets incl. Loans 327.5 28.3 41.5 431 Provisions 25 21 2.0 1.6
Other current assets 144.9 112.0 196.8 144.5 Other current liabilities 520.2 369.8 426.6 299.9
Total assets 7,810.9 4,397.9 3,971.2 2,849.1 Total equity and liabilities 7,810.9 4,397.9 3,971.0 2,848.9
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) Key Shareholders

Promoters Shareholder Types (as of June 30, 2022)

» Bhanu Chopra & Family currently hold

5591% Others,
10.94%

> They continue to hold same number of Corporate
shares since IPO Bodies, 5.30%

Flls, 8.49%
Key Shareholders :

Avatar Holdings 7.09%
Mutual
Wagner Limited 5.28% Funds,
6.99%
Plutus Wealth Management 3.26%
Nippon Life India 3.47% C?ovr?:reaa:cse Promoters &
. Promoter
Kuwait Investment Authority 2.66% ?;g;i/so' Group, 55.91%
Goldman Sachs Fund 2.49%
Aditya Birla Sun Life 1.33%
Nomura Investment Fund 1.31%
ICICI Prudential MF 1.02%
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THANK YOU

CIN: U74140MH20T10PTC204285

CIN: L72900DL2012PLC244966

Mr. Divik Anand
Email: investor.relations@rategain.com

Mr. Rahul Agarwal / Mr. Aakash Mehta
+91 98214 38864 / +91 98191 78243
rahul.agarwal@sgapl.net /
aakash.mehta@sgapl.net
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