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Omicron impacted 1st half of the quarter,

We tinkered strategy mid way & emerged stronger 
thereafter.
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Retail activity slipped in Jan with Omicron Scare…

Retail & Recreation

…Stays high over LY

Google Mobility Index indicates Retail activity

4 of 25
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Impact of Pandemic

Radio TV Print OOH Digital

On-ground H L L L L

Shops H L H L L

Traffic/ Logistics H L H H L

High Impact Low Impact
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Financial Review
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Condensed Statement Of Operations

(Standalone)

₹ In Millions Q4 FY22
%age of 

Total Income
Q4 FY21

%age of 

Total Income
Growth (%)

Income from Operations            986.3 99.2%            986.5 99.6%  (0.0%)

Other Operating Income                7.5 0.7%                3.9 0.4% 93.1%

Total Income 993.8           100.0% 990.4           100.0% 0.3%

Operating Expenditure 820.4           82.6% 750.0           75.7% 9.4%

EBITDA 173.4           17.4% 240.4           24.3%  (27.9%)

Depreciation 83.7             8.4% 98.6             10.0%  (15.1%)

Amortisation 111.9           11.3% 130.5           13.2%  (14.2%)

EBIT (22.2)            (2.2%) 11.3             1.1%  (296.9%)

Other Income 27.9             2.8% 45.6             4.6%  (38.9%)

Finance Cost 39.1             3.9% 41.7             4.2%  (6.3%)

PBT before exceptional items (33.4)            (3.4%) 15.2             1.6%  (319.9%)

Exceptional items -              0.0% (974.9)          (98.4%) NM

PBT after exceptional items (33.4)            (3.4%) (959.7)          (96.9%) 96.5%

Taxation (5.9)              (0.6%) (303.2)          (30.6%) 98.1%

Profit After Tax (PAT) (27.6)            (2.8%) (656.5)          (66.2%) 95.8%

Other Comprehensive Income (net) 0.7               0.1% 3.5               0.3%  (81.1%)

Total Comprehensive Income (26.9)            (2.7%) (653.0)          (65.9%) 95.9%
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Financial Performance Q4 FY22 
(All comparisons with corresponding period of previous year)

• FCT revenue grew by 7.6%

• Non-FCT

➢ Solutions revenue de grew by 11.4%

➢ Non-FCT Gross Margins @ 35.1%

➢ Non-FCT EBITDA margin @ 26.7%

• Incurred Rs.63.0M towards Digital Platform

• Migrated stations (35) revenues during the quarter: Rs. 852 Mn up by 0.7%

➢EBITDA: Rs. 205.6 Mn

• Batch 1 revenues during the quarter : Rs.96.7 Mn up by 1.6%

➢EBITDA: Rs. 9.9 Mn

• Batch 2 revenues during the quarter : Rs 44.6 Mn down by (8.2)%

➢EBITDA: Rs.15.6 Mn

.
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Financial Performance Q4 FY22 
(All comparisons with corresponding period of previous year)

• Q4 Impact of  IND AS 116 on PAT : Rs.7.0 Mn (Standalone); Rs. 18.5 Mn 

(Consolidated)

• Net Cash as on Mar31, 2022: Rs 2.11 Bn
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Condensed Statement Of Operations
(Standalone)

₹ In Millions FY22
%age of 

Total Income
FY21

%age of 

Total Income
Growth (%)

Income from Operations         3,039.9 99.4%         2,644.3 99.1% 15.0%

Other Operating Income              19.3 0.6%              23.8 0.9%  (19.2%)

Total Income 3,059.2        100.0% 2,668.1        100.0% 14.7%

Operating Expenditure         2,627.5 85.9%         2,505.6 93.9% 4.9%

EBITDA 431.70         14.1% 162.5           6.1% 165.6%

Depreciation            335.3 11.0%            418.9 15.7%  (20.0%)

Amortisation            453.1 14.8%            529.1 19.8%  (14.4%)

EBIT (356.7)          (11.7%) (785.4)          (29.4%) 54.6%

Other Income            155.4 5.1%            177.3 6.6%  (12.4%)

Finance Cost            161.6 5.3%            183.2 6.9%  (11.8%)

PBT before exceptional items (362.9)          (11.9%) (791.4)          (29.7%) 54.1%

Exceptional items -              0.0% (742.6)          (27.8%) NM

PBT after exceptional items (362.9)          (11.9%) (1,534.0)       (57.5%) 76.3%

Taxation             (88.6)  (2.9%)           (441.3)  (16.5%) 79.9%

Profit/(Loss) After Tax (PAT) (274.3)          (9.0%) (1,092.7)       (41.0%) 74.9%

Other Comprehensive Income (net)               (4.1)  (0.1%)                1.9 0.1%  (316.3%)

Total Comprehensive Income (278.4)          (9.1%) (1,090.8)       (41.1%) 74.5%
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Financial Performance FY22 
(All comparisons with corresponding period of previous year)

• FCT revenue grew by 25.9%

• Non-FCT

➢ Revenues de-grew by 6.2%

➢Non-FCT Gross Margins @ 52% (FY21 :51.5%)

➢Non-FCT EBITDA margin : 35.4% (FY20 : 33.09%)

• Incurred Rs.74.5M towards strategic initiative in Digital Platform

• Migrated stations (35) revenues during the year: Rs. 2577.1 Mn up by 13.5%

➢EBITDA: Rs. 446.1 Mn

• Batch 1 revenues during the year : Rs.319.9 Mn (17.2%)

➢EBITDA: Rs. 12.2 Mn

• Batch 2 revenues during the year : Rs 162.1 Mn (29.7%)

➢EBITDA: Rs 47.8 Mn

• Impact of IND AS 116 on PAT: Rs 32.0 Mn
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Summarized Balance Sheet
(Standalone)

Mar'22
%age to 

Total
Mar'21

%age to 

Total

Shareholders' Funds

Net Worth 7,717.4     78.2% 8,043.9     79.1%

Financial Lease Liability 2,148.0     21.8% 2,123.9     20.9%

Total 9,865.5     100.0% 10,167.8   100.0%

Fixed Assets (Net)

Tangible & Intangibles 4,530.8     45.9% 5,067.2     49.8%

Right of Use Asset 1,504.6     15.3% 1,520.2     15.0%

Sub-total 6,035.4        61.2% 6,587.4        64.8%

Investment in Subsidiaries 322.2        3.2% 196.4        1.9%

Deferred Tax Assets (Net) 310.9        3.2% 221.0        2.2%

Other Long Term Assets (Net) 464.6        4.7% 387.0        3.8%

Short Term Assets (Net) 616.9        6.3% 592.9        5.8%

Cash & Cash Equivalents 2,115.5     21.4% 2,183.1     21.5%

Total 9,865.5     100.0% 10,167.8   100.0%

As on

₹ In Millions
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Condensed Statement Of Operations
(Consolidated)

₹ In Millions Q4 FY22
%age of 

Total Income
Q4 FY21

%age of 

Total Income
Growth (%)

Income from Operations          1,032.4 99.3%             997.6 99.4% 3.5%

Other Operating Income                 7.5 0.7%                 6.0 0.6% 25.1%

Total Income 1,039.9        100.0% 1,003.7        100.0% 3.6%

Operating Expenditure 858.8           82.6% 763.3           76.1% 12.5%

EBITDA 181.1           17.4% 240.3           23.9%  (24.6%)

Depreciation 115.7           11.1% 104.7           10.4% 10.4%

Amortisation 113.0           10.9% 130.6           13.0%  (13.4%)

EBIT (47.5)             (4.6%) 5.0               0.5% NM

Other Income               28.9 2.8%               46.8 4.7%  (38.2%)

Finance Cost               44.0 4.2%               42.5 4.2% 3.7%

PBT before exceptional items (62.7)             (6.0%) 9.4               1.0% NM

Exceptional items                  -   0.0%           (974.9)  (97.1%) 100.0%

PBT after exceptional items (62.7)             (6.0%) (965.6)           (96.1%) 93.5%

Taxation               (5.6)  (0.5%)           (303.1)  (30.2%) 98.2%

Profit After Tax (PAT) (57.1)             (5.5%) (662.5)           (65.9%) 91.4%

Other Comprehensive Income (net)                 0.6 0.1%                 2.9 0.3%  (79.6%)

Total Comprehensive Income (56.5)             (5.4%) (659.6)           (65.6%) 91.4%
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Condensed Statement Of Operations
(Consolidated)

₹ In Millions FY22
%age of 

Total Income
FY21

%age of 

Total Income
Growth (%)

Income from Operations           3,213.7 99.4%           2,694.9 99.0% 19.3%

Other Operating Income                19.3 0.6%                26.0 1.0%  (25.6%)

Total Income 3,233.0         100.0% 2,720.9         100.0% 18.8%

Operating Expenditure 2,754.9         85.2% 2,559.8         94.1% 7.6%

EBITDA 478.1            14.8% 161.1            5.9% 196.7%

Depreciation              452.9 14.0%              463.0 17.0%  (2.2%)

Amortisation 456.4            14.1% 529.2            19.4%  (13.8%)

EBIT (431.2)            (13.3%) (831.1)            (30.5%) 48.1%

Other Income              163.8 5.1%              190.9 7.0%  (14.2%)

Finance Cost              182.4 5.6%              189.1 6.9%  (3.5%)

PBT before exceptional items (449.9)            (13.8%) (829.3)            (30.5%) 45.8%

Exceptional items                   -   0.0%            (716.5)  (26.3%) 100.0%

PBT after exceptional items (449.9)            (13.8%) (1,545.9)         (56.8%) 70.9%

Taxation              (87.8)  (2.7%)            (440.8)  (16.2%) 80.1%

Profit/(Loss) After Tax (PAT) (362.1)            (11.1%) (1,105.0)         (40.6%) 67.2%

Other Comprehensive Income (net)                (2.2)  (0.1%)                  0.7 0.0%  (403.6%)

Total Comprehensive Income (364.2)            (11.2%) (1,104.3)         (40.6%) 67.0%
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Business Review
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• Mirchi further expands its footprint in North America by entering Dallas

market this April.

• Mirchi launched its digital app platform in international markets recently. The

app will soon be extended to India too.

• Mirchi Play has 17 online stations in the landing page of Gaana app

• Mirchi continues to have the largest social media footprint amongst private FM

players

• Mirchi’s YouTube Network crossed 14mn subscribers during the quarter.

• Mirchi won 14 awards across various categories in ACEF 11th Global

Customer Engagement Forum and Awards 2022

Key Operating Highlights
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Strategy : Three Pivots

Programming

Radio

All content

Platform

Revenue

FM

FCT

All 

platforms

Solutions
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MIRCHI DIGITAL PLATFORM
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Mirchi Digital App Launched in International 
Markets
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Mirchi Digital App – Current Features

• Languages Supported : 8
• Hindi, Marathi, Bengali, Marathi, Gujarati, Kannada, Tamil, Telugu & 

Malayalam
• More getting added..

• FM Streams
• Overseas : 7

• San Francisco, New York, New Jersey, Bay Area Telugu, Bahrain, 
Qatar, Dubai

• Indian : 11 (More coming…)
• Mumbai, Delhi, Hyderabad, Kolkata, Chennai, Kochi, Chandigarh, 

Ahmedabad, Pune, Bengaluru & Patna

• Audio Stories
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MIRCHI DIGITAL
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Collaboration with Nikita Gandhi

Avg. Views - 19.7K

Avg. Engagement -1.3K

14.0 Mn+ subscribers to Mirchi 

Channels

13 Channels

70Mn Views/ Month

Mirchi Murga

3.7Mn+ subscribers

1300+ videos

18Mn views/ Month

18 Digital Radio Stations

45+ mins avg TSL

4 Mn unique visitors

180+ RJ’s as popular influencers. 

across regions and language

28Mn fans on facebook

4.2Mn Monthly engagement

10 Regional pages

1.7Mn fans on Twitter

4L Monthly engagement

Mirchi Digital
Monthly Active Users

77Mn
(more than FM)

11 Mn fans on Insta

2.7Mn Monthly engagement

10 Regional pages
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Online Radio

•Melodies/ Bollywood/ Retro/ 
Indies/ Unplugged/90s/ Club/ 
English Hits

Genre Based

•Toota Dil/ DriveTheme Based

•Tamil/ Telugu/ Kannada/ BengaliRegional

•Mumbai/ DelhiCity Centric

Mirchi streams 17 online radio stations; 
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Mirchi’s YouTube Network at 14Mn+ Subscribers
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CHANNEL
Subscribers (Mn) 

Mar-22

Annual Views (Mn)

H2FY22 oct - mar

FILMY MIRCHI 6.4 135

MIRCHI MURGA 3.6 95

Mirchi Mehfil (Poetry) (New) 0.09 1.3

Mirchi Campus (Youth) 

(New)
0.01 0.2

Mirchi Indies 0.01 0.5

Total (A) 10.11 232

MIRCHI BANGLA 1.8 88

MIRCHI TAMIL 0.9 6

MIRCHI PUNJABI 0.3 4.6

MIRCHI TELUGU 0.1 2.7

MIRCHI KANNADA 0.06 0.5

MIRCHI MARATHI (New) 0.2 4.1

MIRCHI MALAYALAM 

(New)
0.1 9.4

MIRCHI GUJARATI (New) 0.2 7.5

Total (B) 3.66 122.8

Grand Total (A+B) 14 355
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Star Jocks on Web Radio

Total SM 

Followers:

3,55,000+

Total SM 

Followers:

4,00,000+

Total SM 

Followers:

5,60,000+

Total SM 

Followers:

20,00,000+

Shruti

SayemaSana

Rochie
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MULTIMEDIA SOLUTIONS
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Adani- iCan School Campaign
• iCan empowered children to innovate for a 

better tomorrow through a school challenge.  

• Projects were revolved around ‘For a better 
tomorrow’ & ‘a brighter future’ with the 
theme of climate change. 

• We also had Soha Ali Khan as a celebrity 
influencer.
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Radio Mirchi Campaign Gujarat Giants 

Spread awareness of Kabaddi league and drive interest of people and promoting 

Gujarat Giants kabaddi team new anthem 
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Nuture Farm 

The video by RJ Sayema on Mirchi World 
page:

TOTAL DIGITAL REACH: 29000 VIEWS

End the Burn – A movement to end crop 

stubble burning
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Impact Properties
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Total registrations: 1,80,000 +

Total entries received: 61,000,

Total digital outreach: 30+ mn

million,

Total charity raised: 20 + lacs

AXIS Splash - Igniting young minds!
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Mirchi Music Awards Hindi– 14th Edition

No. Of Posts 97

Reach 5.1M

Engagement 12K

No. Of Posts 111

Reach 12.3M

Engagement 1.1L

MMA was the only prominent award executed in Q4

• “Mirchi Music Awards”, this night full of 
glamour, celebrating the best of Indian 
music. 

• Aired on 27th March on Colors, Colors 
Rishtey & MTV 

• Hosted by Bollywood’s loved playback 
singer - Sonu Nigam. 

• Eminent artistes like Taapsee Pannu, 
Vidya Balan, Karishma Kapoor, Papon
and many more were present at the 
awards.
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Mirchi Music Awards South –12th Edition

The award night witnessed several sizzling performances by top-notch artists from Cinema and TV.

Singing performances by leading playback singers Yazin Nizar and Saindhavi, and Sam Vishal and

Srinisha’s. A heartfelt tribute paid to late singers Manikka Vinayagam and Lata Mangeshkar, whose

contribution to the musical industry will stand strong for generations to come.
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Original Content
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Shape of you with Shilpa Shetty

This first-of-its-kind talk show on celebrity fitness journeys is

available on Mirchi’s YouTube channel - Filmy Mirchi.

Total Aggregated views across all platforms : 9mn+ 

Total Engagement : 3mn+

Jaqueline Fernandes

Badshah
Gaurav Taneja

John Abraham
Shehnaaz

Gill

Shamita Shetty
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Awards and Recognitions



38

Radio Mirchi US Proclamations

Middlesex County

California Legislature

New Jersey

Edison Township
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Awards and Recognitions
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MIRCHI International
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Holi – Rang Barse
Campaign started off with a Trip to Turkey for one lucky couple 

Giveaways inclusive of sweets boxes, hampers and gift vouchers for the crowd which 

came to play holi
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International Women’s Day
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INVESTOR CONTACT

Entertainment Network is committed to improving its performance every fiscal and continuously
enhance shareholder value through successful implementation of its growth plans. The
Company’s investor relations mission is to maintain an ongoing awareness of its performance
among shareholders and financial community. This update covers the company’s financial
performance for Q4FY22

We thank you for your support and welcome your feedback and comments regarding this update
and other investor issues

For further information please contact:

Sanjay Ballabh, Head of Finance, ENIL 

Mb: +91 98335 70435; Email: Sanjay.ballabh@timesgroup.com

Shruti Vakhariya , Adfactors PR

Mb: +91 99672 87527 ; Email: shruti.vakhariya@adfactorspr.com

mailto:n.subramanian@timesgroup.com
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Disclaimer

Certain statements in this release concerning our future growth prospects are forward-looking statements,

which involve a number of risks, and uncertainties that could cause actual results to differ materially from

those in such forward-looking statements. The risks and uncertainties relating to these statements include, but

are not limited to, risks and uncertainties regarding fluctuations in earnings, our ability to manage growth,

intense competition in our business segments, change in governmental policies, political instability, legal

restrictions on raising capital, and unauthorized use of our intellectual property and general economic

conditions affecting our industry. ENIL may, from time to time, make additional written and oral forward

looking statements, including our reports to shareholders. The Company does not undertake to update any

forward-looking statement that may be made from time to time by or on behalf of the company.
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THANK YOU


