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Presentation Path
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❖ Business Review

❖ Strategic Direction

❖ Investors Contact
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Financial Review
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Condensed Statement Of Operations
Standalone

Rs. In Million

Q2 FY19
%age of 

Total Income
Q2 FY18

%age of 

Total Income
Growth (%)

Income from Operations            1,216.3 99.3%            1,244.8 99.3%  (2.3%)

Other Operating Income                   9.0 0.7%                   8.4 0.7% 7.1%

Total Income            1,225.3 100.0%            1,253.2 100.0%  (2.2%)

Operating Expenditure 951.9              77.7% 968.7              77.3%  (1.7%)

EBITDA 273.4              22.3% 284.5              22.7%  (3.9%)

Depreciation 41.2                3.4% 37.7                3.0% 9.3%

Amortisation 124.5              10.2% 121.0              9.7% 2.9%

EBIT 107.7              8.8% 125.8              10.0%  (14.4%)

Other Income 33.0                2.7% 20.7                1.7% 59.4%

Finance Cost (10.9)               (0.9%) (12.5)               (1.0%)  (12.8%)

Profit Before Tax (PBT) 129.8              10.6% 134.0              10.7%  (3.1%)

Taxation 40.4                3.3% 74.5                5.9%  (45.8%)

Profit After Tax (PAT) 89.4                7.3% 59.5                4.7% 50.2%

Other Comprehensive Income (net) 0.4                  0.0% (0.3)                 (0.0%)  (233.3%)

Total Comprehensive Income 89.8                7.3% 59.2                4.7% 51.7%
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Financial Performance Q2FY19
(All comparisons with corresponding period of previous year)

• Overall revenues decline by 2.2% to Rs. 1,225 million, due to shift in

festive season and degrowth in Non FCT business

• Non-FCT margins improved by 4.4% YoY

• Underlying EBITDA for the quarter was higher than EBITDA for

Q2FY18. Reported EBITDA for current quarter includes higher

programming cost of Rs.10 million, losses in batch 2 stations of Rs.14.8

million, impact of barters - Rs.6.0 million and one time cost for strategic

projects Rs.4 million.

• Batch 1 network reported revenues was at Rs.216.1 million, up by 58%.

EBITDA of Rs.23.7 million (Q2FY18 – Loss of Rs.18.7 million)

• Batch 2 stations reported an EBITDA loss of Rs.14.8 million

• Company generated an operating cash flow of Rs. 240.6 million

• Net Cash as on Sep 30, 2018 was Rs. 765.0 million
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Financial Performance Q2FY19 (Festive Season Impact)
(All comparisons with corresponding period of previous year)

• Shift in festive season had an impact of Rs.120-140 Million on total

revenues

• Impact on EBITDA due to shift in festive season is around Rs.72 Million
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Condensed Statement Of Operations
Standalone

Rs. In Million

H1 FY19
%age of 

Total Income
H1 FY18

%age of 

Total Income
Growth (%)

Income from Operations            2,395.9 98.1%            2,228.1 96.9% 7.5%

Other Operating Income                 45.4 1.9%                 70.3 3.1%  (35.4%)

Total Income            2,441.3 100.0%            2,298.4 100.0% 6.2%

Operating Expenditure 1,884.3           77.2% 1,842.1           80.1% 2.3%

EBITDA 557.0              22.8% 456.3              19.9% 22.1%

Depreciation 71.1                2.9% 74.4                3.2%  (4.4%)

Amortisation 246.5              10.1% 240.7              10.5% 2.4%

EBIT 239.4              9.8% 141.2              6.1% 69.5%

Other Income 60.6                2.5% 43.0                1.9% 40.9%

Finance Cost (20.2)               (0.8%) (25.0)               (1.1%)  (19.2%)

Profit Before Tax and Exceptional Item 279.8              11.5% 159.2              6.9% 75.8%

Exceptional Item -                 0.0% 42.4                1.8%  (100.0%)

Profit Before Tax (PBT) 279.8              11.5% 201.6              8.8% 38.8%

Taxation 98.2                4.0% 97.6                4.2% 0.6%

Profit After Tax (PAT) 181.6              7.4% 104.0              4.5% 74.6%

Other Comprehensive Income (net) 0.4                  0.0% (1.2)                 (0.1%)  (133.3%)

Total Comprehensive Income 182.0              7.5% 102.8              4.5% 77.0%
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Summarised Balance Sheet
Standalone

Rs. In Million
30-Sep-18

%age to 

Total
31-Mar-18

%age to 

Total

Shareholders' Funds

Capital 476.7            4.6% 476.7            4.7%

Reserves and Surplus 8,490.5         82.3% 8,365.9         82.6%

Net Worth 8,967.2         86.9% 8,842.6         87.3%

Deferred Tax Liability (net) 277.5            2.7% 245.5            2.4%

Commercial Paper 1,076.9         10.4% 1,039.6         10.3%

Total 10,321.6       100.0% 10,127.7       100.0%

Fixed Assets (Net)

Tangible Asset 677.6            6.6% 577.5            5.7%

Capital Work in progress 450.3            4.3% 625.9            6.2%

Intangible Asset 6,174.3         59.8% 6,156.9         60.8%

Sub-total 7,302.2         70.7% 7,360.3         72.6%

Equity in ABSIL 70.3              0.7% 70.3              0.7%

Other Long Term Assets (Net) 296.1            2.9% 360.9            3.6%

Net Short Term Assets 811.1            7.9% 603.6            6.0%

Cash & Cash Equivalents 1,841.9         17.8% 1,732.6         17.1%

Total 10,321.6       100.0% 10,127.7       100.0%

As on
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Condensed Statement Of Operations
Consolidated

Rs. In Million

Q2 FY19
%age of 

Total Income
 Q2 FY18 

%age of 

Total Income
Growth (%)

Income from Operations            1,216.3 99.3%            1,244.8 99.3%  (2.3%)

Other Operating Income                   9.0 0.7%                   8.4 0.7% 7.1%

Total Income            1,225.3 100.0%            1,253.2 100.0%  (2.2%)

Operating Expenditure 952.0              77.7% 968.8              77.3%  (1.7%)

EBITDA 273.3              22.3% 284.4              22.7%  (3.9%)

Depreciation 41.2                3.4% 37.7                3.0% 9.3%

Amortisation 124.4              10.2% 121.0              9.7% 2.8%

EBIT 107.7              8.8% 125.7              10.0%  (14.3%)

Other Income 34.6                2.8% 22.3                1.8% 55.2%

Finance Cost (10.9)               (0.9%) (12.5)               (1.0%)  (12.8%)

Profit Before Tax (PBT) 131.4              10.7% 135.5              10.8%  (3.0%)

Taxation 40.9                3.3% 74.5                5.9%  (45.1%)

Profit After Tax (PAT) 90.5                7.4% 61.0                4.9% 48.4%

Other Comprehensive Income (net) 0.3                  0.0% (0.4)                 (0.0%)  (175.0%)

Total Comprehensive Income 90.8                7.4% 60.6                4.8% 49.8%
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Condensed Statement Of Operations
Consolidated

Rs. In Million

H1 FY19
%age of 

Total Income
H1 FY18

%age of 

Total Income
Growth (%)

Income from Operations            2,395.9 98.1%            2,228.1 96.9% 7.5%

Other Operating Income                 45.4 1.9%                 70.3 3.1%  (35.4%)

Total Income            2,441.3 100.0%            2,298.4 100.0% 6.2%

Operating Expenditure 1,884.4           77.2% 1,842.2           80.2% 2.3%

EBITDA 556.9              22.8% 456.2              19.8% 22.1%

Depreciation 71.1                3.0% 74.4                3.2%  (4.4%)

Amortisation 246.5              10.1% 240.7              10.5% 2.4%

EBIT 239.3              9.8% 141.1              6.1% 69.6%

Other Income 64.0                2.6% 46.0                2.0% 39.1%

Finance Cost (20.2)               (0.8%) (24.9)               (1.1%)  (18.9%)

Profit Before Tax and Exceptional Item 283.1              11.6% 162.2              7.1% 74.5%

Exceptional Item -                 0.0% 42.4                1.8%  (100.0%)

Profit Before Tax (PBT) 283.1              11.6% 204.6              8.9% 38.4%

Taxation 99.3                4.1% 97.9                4.3% 1.4%

Profit After Tax (PAT) 183.8              7.5% 106.7              4.6% 72.3%

Other Comprehensive Income (net) 0.4                  0.0% (1.3)                 (0.1%)  (130.8%)

Total Comprehensive Income 184.2              7.5% 105.4              4.6% 74.8%
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Business Review
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Radio expected to grow strongly…

..led by economic recovery and Phase 3 expansion

Source: FICCI-EY: Re-imagining India’s M&E Sector
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• Out of the 21 frequencies acquired in Phase III – Batch 2 auctions, 10

frequencies (Akola, Rajamundry, Siliguri, Warangal, Jhansi, Bharuch,

Hubli, Junagadh, Tiruchy & Tirunelveli) were launched in Q2 FY19 and 2

Stations (Palanpur and Puducherry) in October 2018; the Company has 64

operational stations in 54 cities.

• Mirchi has the biggest social footprint amongst the private FM players,

been No. 1 in Twitter with 2 Million followers; with more than 12 Million

followers on Facebook and growing fast in Instagram with 1.8 Million

followers.

Key Operating Highlights 



14

Hyderabad’s only English station – KOOL 104 FM 

launched by Farhan Akhtar
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SBI Green Marathon & Thunder Run

Mirchi Thunder Run 

July 22nd, Pune

Obstacle Course Run with 3000 participants
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9th Edition of MMA South
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World Cup Football Activation
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New Web Series with Sehwag
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Rajahmundry lights up with a Neon Run
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Warangal launches with bang, colors and fun
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Mirchi Launched @ Srinagar

Greater Kashmir
State Observer

Daily Excelsior

Rising Kashmir Srinagar Times
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Radio Mirchi Stands during Kerala Floods

KERALA FLOODS

• As floods kept ravaging Kerala,  Mirchi took 

upon itself to spread awareness about the 

worsening situation with live information

• Mirchi RJs were live for 72 hours continuously 

starting a parallel helpline

• Mirchi RJs visited relief camps to provide 

emotional support as well

• We coordinated with KSDMA to provide 

location updates of the trapped and stranded

• Constant stream of celebs and listeners to 

extend their support
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Delhi – Article 377 verdict with RJ Sayema

Laxmi Narayan Tripathi, India’s leading 

transgender rights activist shared her 

views on the Article 377 verdict with RJ 

Sayema in Mirchi Delhi Studio
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Wrong Side  Driving Campaign

With increasing cases of accidents 

due to wrong side driving in Delhi, 

Naved drove a week long campaign 

– Wrong Side Not OK Please
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Awareness drive in Chandigarh

KI KI CHALLENGE WITH CHANDIGARH 
POLICE

The challenge has motorists trying stunt on the 
road, while Mirchi Chandigarh teamed up with 
police to generate awareness about the risk of 

being fined if they take up this challenge. 
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Karan Johar –The Kind of Drama again rules the Radio 

World with Radio Mirchi
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Gold (North Zone)-

RJ Naved

Silver- Flat 983

Gold- Power of Two 

for Quaker Oats

Gold (East Zone)- RJ 

Mir

Bronze- Nirbhaya

Bronze- Radio Mixit

- Radio Mirchi bags maximum 

Number of awards in Radio Connex.

Radio Mirchi dominates Radio Connex Awards
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CSR Awards• Gold- ACEF Asian Leadership Awards for CSR

• Best Audio Support and Entertainment Award for Blind and 

Visually Impaired People at National Awards for Excellence in 

CSR and Sustainability 2018

Radio Mirchi won Key Awards
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Strategic Direction
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Strategic Direction

• Expand our footprint in radio broadcasting

– Margin growth in new stations

– Grow radio listenership

• Position the Company to benefit from the potential presented by the

regulatory reforms

• Maintain market leadership in FM radio industry

– Developing new business streams

• Exploit the new revenue opportunities on digital & other platforms

• Take the Mirchi brand to global markets
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Investor Contact

Entertainment Network is committed to improving its performance every fiscal and continuously

enhance shareholder value through successful implementation of its growth plans. The Company’s

investor relations mission is to maintain an ongoing awareness of its performance among

shareholders and financial community. This update covers the company’s financial performance

for Q2FY19

We thank you for your support and welcome your feedback and comments regarding this update

and other investor issues

For further information please contact:

N. Subramanian, ED & Group Chief Financial Officer, ENIL 

Tel: +91 (22) 67536983; Email: n.subramanian@timesgroup.com

Kailash Yevale, Adfactors PR

Tel: +91 (22) 67574444 ; Email: kailash.yevale@adfactorspr.com

mailto:n.subramanian@timesgroup.com
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Certain statements in this release concerning our future growth prospects are forward-looking statements,

which involve a number of risks, and uncertainties that could cause actual results to differ materially from

those in such forward-looking statements. The risks and uncertainties relating to these statements include, but

are not limited to, risks and uncertainties regarding fluctuations in earnings, our ability to manage growth,

intense competition in our business segments, change in governmental policies, political instability, legal

restrictions on raising capital, and unauthorized use of our intellectual property and general economic

conditions affecting our industry. ENIL may, from time to time, make additional written and oral forward

looking statements, including our reports to shareholders. The Company does not undertake to update any

forward-looking statement that may be made from time to time by or on behalf of the company.

Disclaimer
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THANK YOU


