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Disclaimer
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This presentation and the accompanying slides (the “Presentation”), which have been prepared by Wonderla Holidays Ltd (the “Company’), have been prepared solely for
information purposes and do not constitute any offer, recommendation or invitation to purchase or subscribe for any securities, and shall not form the basis or be relied on
in connection with any contract or binding commitment whatsoever. No offering of securities of the Company will be made except by means of a statutory offering

document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes no representation or
warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of the contents of this
Presentation. This Presentation may not be all inclusive and may not contain all of the information that you may consider material. Any liability in respect of the contents

of, or any omission from, this Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects that are individually and
collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance and are subject to known and unknown risks,
uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to, the performance of the Indian economy and of the
economies of various international markets, the performance of the industry in India and world-wide, competition, the company’s ability to successfully implement its
strategy, the Company's future levels of growth and expansion, technological implementation, changes and advancements, changes in revenue, income or cashflows, the
Company's market preferences and its exposure to market risks, as well as other risks. The Company's actual results, levels of activity, performance or achievements could
differ materially and adversely from results expressed in or implied by this Presentation. The Company assumes no obligation to update any forward-looking information
contained in this Presentation. Any forward-looking statements and projections made by third parties included in this Presentation are not adopted by the Company and
the Company is not responsible for such third-party statements and projections.

All Maps used in the presentation are not to scale. All data, information, and maps are provided "as is" without warranty or any representation of accuracy, timeliness or

completeness




Q2 & H1 FY23 Result Highlights*

Q2 FY23

Q2 FY20

H1 FY23

H1 FY20

*Note: All figures in the document have been compared to Q2 & H1 FY20, for a like-to-like pre-Covid full scale operational result

Footfall

3.6 Lakh

Robust growth over pre-Covid run rate

12.5 Lakh

\
26%

ARPU

Rs 1,083

Rs 1,306

Rs 1221

Revenue
\
62%
Rs 660 m
Rs 408 m
J
\
36%
Rs 2,155 m
Rs 1,584 m
J

H1 FY23 EPS at Rs 13.2 has grown by 77% over H1 FY20 EPS of Rs 7.5 and
has exceed our peak annual EPS of Rs 11.5 registered in FY20 by 15%.
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EBITDA

Rs 809 m
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Operational Highlights
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* The growth momentum continues with our best ever revenue performance for second quarter.

* We have surpassed our pre-Covid performance by a wide margin, registering double digit growth across all KPI. Our patrons were
back to enjoy one of the best outdoor experiences in the country at Wonderla Parks. All our parks witnessed strong footfall
growth:

Q2 FY23: Bengaluru- 35%, Hyderabad - 18% , Kochi - 38%

H1 FY23: Bengaluru- 14% , Hyderabad - 33% , Kochi - 38%

Significant rise in walk-in footfalls: 1800 bps improvement from 58% in Q2 FY20 to 76% in Q2 FY23.
ARPU up by 22%, including a 20% increase in SPH.

« Strategic initiatives like add-on park events, enhanced digital marketing and attractive pricing drove substantial footfall growth
across all parks. Utilising potential of parks as venues for grand marquee events. Kochi park hosted the first ever Sunburn event in
the city, an electronic music extravaganza headlined by the globally renowned D] Nucleya. The event was attended by around

3000 people

* Innovative marketing campaigns to attract footfalls: Free entry for people with name Ganesh, Discount based on length of beard,
Daughter’s Day, Grandparents Day, Independence Day discounts for defence service personnel etc

* We are driving growth in non-ticket revenue by leveraging the Wonderla brand through fun & exciting activities on weekends at
all parks and improved merchandise.

* Customer experience was enhanced and made more immersive with special park-wide decorations and exclusive food & product
offerings on festivals & holidays like Independence Day, Onam, Dussehra.



Thematic F&B, Merchandise & Special Decoration
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Tallest ‘Onapottan’ Sculpture - Best of India Record...
the 25 feet sculpture was created by a team of five artists
using eco-friendly products and scrap material from the

amusement park.



Marketing Initiatives

*JUST ON WEDNESDAYS.

FOR ONLINE BOOKINGS ONLY. BOOK NOW

‘OR DEFENCE FORCES PERSONNEL"*
ACTIVE/VETERANS) AND THEIR FAMILIES,
ALL THROUGH AUGUST AT WONDERLA PARKS

Army, Navy, Air Force, BSF, CRPF, CISF, RCI, DRDO, DMRL, & DRD

Offer valid for the first 1000 teachers only, from 29* Aug - 5 Sep, 2022.

PARKS AND RESORTS
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IN YOUR
FACE,
MEN.

The longer your beard,
the greater your discount
at Wonderla Parks

NAME: LORD GANESH
PARK ENTRY: FREE

GET TO MEASURING

So long as you have a beard, (5 cm or more)
there are exciting offers in store for you.
But if your beard measures over 41 cms,

you get to walk into Wonderla for FREE.

ONLY FOR THE FIRST 100 PEOPLE

Free park entry for 100 people with names of the
Lord, on 31* August 2022. ID proof mandatory.

PARKS AND RESORTS

Offer limited to the first 100 men who walk-in.
Hurry, beard the first in line.

PARKS AND RESORTS

A 4

CELEBRATING
DAUGHTERS

FREE ENTRY
FOR DAUGHTERS

ON 25™ SEPT 2022 AT ALL WONDERLA PARKS

PAYBACK

Relive your childhood days
with your grandparents

On 11 Sept 2022, at all Wonderla Parks

FREE ENTRY FOR ONE DAUGHTER WHEN ACCOMPANIED BY THE PARENT.

a,

Free entry for one grandp when panied by the grandchild

OFFER VALID FOR FIRST 1000 ONLINE BOOKINGS ONLY | HURRY, BOOK NOW!

Offer valid for first 100 online bookings only | Hurry, Book Now!




Update on Odisha Project
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= Agreement : with the Odisha government for the
development of an amusement park project in
Bhubaneshwar.

= Asset Light Model : 50.6 acres land leased for 90
years in the Khorda district in Bhubaneshwar, Odisha.
Major saving on capex which is usually incurred on land
acquisiton

= Projected Capex : Rs. 115 crore investment based on
the asset-light business model. The company will initially

fund this project through internal accruals

= Project ground-work commenced




LT

Q2 & H1 FY23
Portfolio Update

Park-wise

Performance“



Wonderla at a glance
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Current Portfolio of Award-Winning Parks & Resorts

Wonderla Wonderla Wonderla Wonderla
Bengaluru Kochi Hyderabad Resort




Portfolio Update - Bengaluru Park

o 871
267

Footfalls (In ‘000)

539 614

Revenue (Rs in Mn)

Launched 171 142
2005 B B

Q2FY20 Q2FY23 H1FY20 H1FY23 Q2FY20 Q2FY23 H1FY20 H1FY23
-,

ARPU (in Rs)

Average Ticket Revenue Average Non-Ticket Revenue

|
|
|
39 Dry Rides :
1,027 -
875 ! | .® 1
|
| 311 564 307 354
|
|
|
|
21 Wet Rides |
Q2FY20  Q2FY23 H1FY20 H1FY23 | Q2FY20  Q2FY23 H1FY20 H1FY23




Bengaluru Park
Signature Rides
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Portfolio Update - Bengaluru Resort

* Three Star leisure resort attached to the amusement park; launched in
March 2012
* Theresort has 84 luxury rooms

* The resort also has 4 banquet halls / conference rooms, totalling 8,900
sq. ft. with a capacity to hold 800 guests and a well equipped board
room

« Suitable for hosting wedding receptions, parties and other corporate
events and meetings

* Other amenities include a multi-cuisine restaurant, rest-o-bar, solar
heated swimming pool, recreation area, kids’ activity centre and a well

equipped gym
Q2 FY20 Q2 FY23 YoY % H1 FY20 H1 FY23 YoY %
Total Revenues (Rs Mn) * 249 442 78% Total Revenues (Rs Mn) * 62.7 92.7 48%
Occupancy % 41% 76% Occupancy % 51% 78%
Avg. Room Rental (Rs) 4,466 4,798 7% Avg. Room Rental (Rs) 4,729 4,846 2%




Portfolio Update - Kochi Park

Launched

2000

33 Dry Rides

21 Wet Rides

Revenue (Rs in Mn)

G47%>

121

Q2FY20 Q2FY23 H1FY20 H1FY23
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Footfalls (In ‘000)

520
378
172
125 I I
QZFYZO Q2FY23 H1FY20 H1FY23

ARPU (in Rs)

Average Ticket Revenue

(+30%)
935
718

832 899

Average Non-Ticket Revenue

237 256 259
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Kochi Park
Signature Rides







Portfolio Update - Hyderabad Park

[
gl N

)

Launched

28 Dry Rides

18 Wet Rides

Revenue (Rs in Mn)
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Footfalls (In ‘000)
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Hyderabad Park
Signature Rides
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Q2 & H1 FY23
Financials

Annexure




Consolidated P&L Statement
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Particulars (In Rs mil. H1 FY23 H1 FY22

Revenue from Operations 660.4 172.1 408.2 1,494.2 2,154.7 215.6 1,584.4
Other Income 36.9 11.2 31.1 28.8 65.7 22.0 67.9
Total income 697.3 183.2 439.3 1,523.0 2,220.4 237.5 1,652.3
Cost of materials consumed 39.7 8.4 21.2 68.9 108.5 11.0 68.2
Purchase of stock-in-trade 34.9 8.7 21.9 76.3 111.2 13.6 84.9
Changes in inventories of stock-in-trade -2.2 1.1 1.1 -4.4 -6.6 -1.2 -2.4
Employee Expenses 112.8 77.1 94.2 143.3 256.1 149.1 205.8
Other Expenses 281.0 111.7 215.0 297.0 578.0 179.3 487.1
EBITDA 231.1 -23.8 85.9 942.0 1,173.1 -114.3 808.7
EBITDA Margin (%) 33.1% -13.0% 19.6% 61.8% 52.8% -48.1% 48.9%
Depreciation 86.5 95.8 105.0 90.5 177.0 193.9 209.4
Finance Cost 0.5 0.8 1.7 0.6 1.1 1.7 3.6
PBT 144.1 -120.4 -20.9 850.8 995.0 -310.0 595.7
Tax 38.9 -27.6 -22.5 207.1 245.9 -84.6 173.7
PAT 105.3 -92.8 1.6 643.8 749.1 -225.4 421.9
PAT Margin (%) 15.1% -50.7% 0.4% 42.3% 33.7% -94.9% 25.5%

EPS 1.9 -1.6 0.0 11.4 13.2 -4.0 7.5




Consolidated Balance Sheet
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Particulars (In Rs mil) 30th Sept 2022 31st Mar 2022 Particulars ([n Rs mi]) 30th Sept 2022 31st Mar 2022
EQUITY AND LIABILITIES ASSETS
Equity Non-current assets
Equity share capital 565.6 565.5 Property, plant and equipment 7,148.3 7,215.8
Other equity 8,188.9 7,441.2 Capital work-in-progress 285.1 3245
Intangible assets 7.4 4.0
Sl_lb '-I‘(-)t-al 87545 8,006.6 Right to use Assets 81.9 221
Liabilities Loans 18 19
Lease liabilities 8.7 10.0 Other financial assets 86.2 107.2
Provisions 59.9 456 Other non-current assets 79.8 68.3
Deferred tax liabilities (net) 752.8 613.3 Sub Total 7,690.5 7,743.8
Sub Total 821.4 668.8 Currentassets
Current liabilities Inventories 86.7 75.6
Lease liabilities 17.0 16.4 Investments 1,378.7 650.7
Trade payables 221.0 190.0 Trade receivables 12.8 12.3
Other financial liabilities 5.8 5.3 Cash and cash equivalents 50.3 51.3
Other current liabilities 52.7 52.1 Other balances with banks 611.5 350.8
Provisions 135.0 1173 Loans 7.8 7.8
Other financial assets 11.4 16.0
Other current assets 157.7 148.3
Sub Total 4314 381.1 Sub Total 2,316.9 1,312.7
TOTAL EQUITY AND LIABILITIES 10,007.4 9,056.6 TOTAL ASSETS 10,007.4 9,056.6
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Wonderla - India’s most loved amusement park
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3 1 6 1 = Most visited parks in India:

Amt;;tilr:;ent Fun Rides Wonderla Pa.rks hc:;lv_e been.visited by VISION
over 35 million visitors since 2000,
maklr.lg us .the most visited amusement Adding ‘Wonder” to lives and
park in India. bringing people closer.

1 5 1 O = Two decades of experience in running

Rectaurante Banquet Halls parks in 3 different cities-

Kochi, Bengaluru, and Hyderabad. @

MISSION

3 1 . ' Build and operate resource efficient

amusement spaces to deliver a fun,

thrilling, and hygienic experience to
our guests.

Food courts Lounge bar




A Complete Family Entertainment Destination
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Wonderla parks provide a rare avenue for
families and friends to bond together in a
wonderful outdoor environment. The
parks deliver a safe, out-of-the-ordinary
and highly memorable experience.




Value Proposition

Robust
Balance Sheet

In-House Mfg
Capability

2\
P
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Expansive

Asset Base

Competency

» Skilled task force for designing
new and modifying purchased

* Manufactured & constructed 42
rides in-house

* Unmatched customer experience

* Higher barrier to entry

* Unencumbered land bank of
~220 acres to leverage/ expand
operations

* Over two decades of rich
experience of park operations

PARKS AND RESORTS

Prudence

* Disciplined capital allocation
over the decades

* Focus on generating substantial
cash flows & maintaining debt
free balance sheet

Breakthrough

* Chennai project awaiting
regulatory(LBT) clearance

* Venturing into asset-light model
with Odisha park

* Increasing demand for outdoor
experiences by the populace



Strategic Technological Enhancements
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The project will be piloted at the Bengaluru amusement park in 2023

/Digital Transformation\ anrove in operatimh
(o
?zL y Spend per person to improve,
To improve customer
P ad due to better service and

engagement and experience [ [ t \ )

by extending personalized

more digital transactions

through the band rather than

&ash payments J

\offerings J

/ Analytics \

Understand each guest’s ride

/ Upgrading to RFID\

technology

Manage the crowd and o
liking, preferred routes,

deliver better utilization of

fondness for food, and

rides and facilities with o
inclination towards

proper time management to )
\ @rchandlse J
the guests J




Wonderla in the Media, Awards & Recognition
Mr Arun Chittilappilly was one of the
keynote speakers at at TIECON
Chennai 2022 on the topic "Wonder
Trail - Gritty Stories" which spotlighted
the entrepreneurial path of Wonderla
Holidays.

Wonder Trail - Gritty Stories
Arun K. Chittilappilly Hari Ganapathy

Managing Director, Wonderla Co-Founder, Pickyourtrail

The Best Advice I Ever Got

“TO ACHIEVE MASTERY
ONE NEEDS TO PUT IN A
LARGE AMOUNT OF TIME’

ARUN K. CHITTILAPPILLY, MANAGING DIRECTOR, WONDERLA HOLIDAYS

Mr Kochuseph Chittilappilly was one
of the six recipients of the first ever
Kerala Sree Award

TODAY,
WE'VE ALL

onderla parks
Bangalore, Kochi and
Hyderabad were ranked at
#3,#8 and #17 respectively
in India by Tripadvisor

(2021)

- -

Wonderla CONGRATULATIONS AND SALUTATIONS TO OUR
Bangalore ranked \ . s

11t - FOUNDER SRI KOCHOUSEPH CHITTILAPPILLY
ON BEING CONFERRED WITH

THE KERALA SREE STATE AWARD.

BestinAsia

What was the problem you were
grappling with?

There are certain instances where you
would think multi-fold before taking a
decision. During our [PO, Iwas inasim-
ilar sort of dilemma. I wanted to have
expertadviceonwhethertoexpandinto
hospitalityasavertical orinvestmorein
theamusement park.

How did you approachit?

1 still feel the advice that I had got at
that point helped me big time. If we
had diversified at that stage, we would
be starting in a new field from scratch.
That means achieving mastery in that
field would have taken much longer
and resulted in delayed returns on
investments.

What is the best advice you have
everreceived?

The best advice I got is from the book
Outliers by Malcolm Gladwell... [The
advice]istoachieve masteryoversome-
thing,oneneedstoputinalargeamount
of time, [say] about 10,000 hours. It
is something that I have constantly
echoed to myself and tried to inculcate
in mylife.

How effecti
the problem?
I immediately got the answer to my
dilemma. Wewerealreadyintheamuse-
ment park sector for 12-plus years, and

wasitinr lving

we had achieved some level of mastery
in the field. I had to focus on that and
put in all my efforts to go ahead. That
led to our plans to build more parks in
Hyderabad and Chennai and the suc-
cessful IPO eventually. BT

—Vidya$.



Thank you !

For Further Queries:

Mr. Satheesh Seshadri
CFO

Email -
investors@wonderla.com

orient

Mr. Bhavya Shah:
+91 8082748577

Bhavya.shah@linkintime.co.in

Mr. Rajesh Agrawal
+91 9967491495

rajesh.agrawal@linkintime.co.in
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