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SAFE HARBOR

This presentation and its contents are confidential and are not for release, publication or distribution, in whole or in part, directly or indirectly, in or into or from the United States of America, Canada,

Austral ia, Japan or any jurisdict ion where such distr ibution is unlawful.

This presentation has been prepared by HealthCare Global Enterprises Limited (the "Company") . These materials are not for publication or distribution, directly or indirectly, in or into the United States

(including its terri tories and possessions, any state of the United States and the Distr ict of Columbia). These materials are not an offer of securities for sale into the United States, Canada or Japan or any

other jurisdict ion. Any securit ies of the Company have not been and wil l not be registered under the U.S. Securities Act of 1933, as amended, and may not be offered or sold in the United States, except

pursuant to an applicable exemption from registration. No public offering of any securit ies of the Company is being made in the United States.

The information contained in this presentation is for information purposes only and does not constitute or form part of an offer or invitation for sale or subscription of or solicitation or invitation of any offer

to buy or subscribe for any securit ies, nor shall i t or any part of i t form the basis of or be rel ied on in connection with any contract, commitment or investment decision in relation thereto in India, the United

States or any other jurisdict ion.

No person accepts any liabi li ty whatsoever for any loss howsoever arising from the use of this document or of i ts contents or otherwise arising in connection therewith. The information set out herein may be

subject to updating, completion, revision, verification and amendment without notice and such information may change material ly. Financial information contained in this presentation has been derived from

the restated consolidated and standalone financial statements of the Company and have been rounded off to the next integer, except percentages which have been rounded off to one decimal point.

This presentation contains certain "forward looking statements". Forward‐ looking statements are based on certain assumptions and expectations of future events. Actual future performance, outcomes and

results may differ materially from those expressed in forward‐ looking statements as a result of a number of risks, uncertainties and assumptions. Although the Company believes that such forward‐ looking

statements are based on reasonable assumptions, i t can give no assurance that such expectations wil l be met. Neither the Company nor any of its advisors or representatives assumes any responsibi li ty to

update forward-looking statements or to adapt them to future events or developments.

This presentation includes certain industry data and projections that have been obtained from industry publications and surveys. Industry publications and surveys and forecasts generally state that the

information contained therein has been obtained from sources believed to be reliable, but there is no assurance that the information is accurate or complete. Neither the Company nor any of its advisors or

representatives have independently verif ied any of the data from third-party sources or ascertained the underlying economic assumptions relied upon therein. No representation or claim is made that the

results or projections contained in this presentation wil l actually be achieved. All industry data and projections contained in this presentation are based on data obtained from the sources cited and involve

significant elements of subjective judgment and analysis, which may or may not be correct. For the reasons mentioned above, you should not rely in any way on any of the projections contained in this

presentation for any purpose. No responsibi l i ty or l iabi l i ty whatsoever is undertaken for the contents hereof.

This presentation is based on information regarding the Company and the economic, regulatory, market and other condit ions as in effect on the date hereof . I t should be understood that subsequent

developments may affect the information contained in this presentation, which neither the Company nor its advisors or representatives are under an obligation to update, revise or aff irm.
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OVERVIEW

1. In terms of the total number of cancer treatment centers licensed by AERB as of March 31, 2015 (Source: Government of Indi a, Atomic Energy Regulatory Board);  

2. Includes center in Kenya; Bhavnagar multispecialty also includes comprehensive cancer services hence included in CCC count ;  

One of the Largest1 provider of Cancer care in India under “HCG” brand

Comprehensive cancer diagnosis and treatment services (offering radiation 

therapy, medical  oncology and surgery) 

222 comprehensive cancer centers ( including Kenya)

F E R T I L I T Y  T R E A T M E N T

• Integrated reproductive medicine services

• 7 ferti l ity centers in Bengaluru & North India

M U L T I  S P E C I A L I T Y

• 4 Multi-special ity hospitals providing high-quality tertiary care

3
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OUR JOURNEY

Bangalore Institute of 
Oncology  commences 
operations

Company 
incorporated as  
Curie Center of 
Oncology

Company’s name changed to  
HealthCare Global 
Enterprises Pvt. Ltd.

Entry into clinical 
laboratory business  
through acquisition of 
Triesta Sciences

Acquired the 1 st privately 
owned  comprehensive cancer 
center in Karnataka
1st private cancer center in
India to introduce Cyclotron

1st to introduce IGRT 
technology in North 
India

1st Comprehensive
Cancer Care Center in 
Jharkhand

One of the 1 st centers in India to 
introduce  CyberKnife technology. 
HCG Hubli, 1 st center in  North 
Karnataka to introduce IGRT 
Technology

HCG Ahmedabad, 1st

privately owned 
Comprehensive Cancer 
Care Center in Gujarat

1989 1998 2005 2005 2006 2007 2008 2009 2011

1 st Indian Company 
to set up  Cancer 
Center in Africa

HCG Kolkata to 
launch  1 st

Radixact in 
India

1 st CyberKnife in 
entire western 
India

~ USD 150 mil l ion equity 
Investment from CVC Capital  

1 st Digital  PET CT in India

STRAND Divestment and 
Acquisit ion of Laboratory &  
Cl inical  tr ial  business

Acquisit ion of Suchirayu

HCG Cuttack,  1 st

Comprehensive  Cancer 
Center in Odisha

1 st center to 
introduce  
Tomotherapy-H 
in India

Listed on BSE 
and NSE

HCG Chennai,  1 st

Cancer Center to  use 
revolutionary FFF 
Technology

2012 2013 2016 2016 2017 2018 2019 2020 2021

4
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EXECUTION FOCUSED

MARKETS

OPERATIONS

CAPITAL

Laser sharp focus on leadership  in Oncology 
in India

Deliver margin improvement, cash f low 
generation & strong  return on capital

Invest towards building scale & sustainable 
competitive advantages

Penetrate key regions through  organic  and 
inorganic opportunities

Transform processes & outcomes with 
technology,  digital  & data resources

Discipl ined capital  al location strategy to drive 
long-term value creation for stakeholders

5
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KEY INVESTMENT HIGHLIGHTS

FAVORABLE INDUSTRY DYNAMICS
Oncology growing faster than market

QUALITY
Infra, technology, talent, outcomes meeting global 
standards

LEADING ONCOLOGY NETWORK
No.1 market position in 12+ cit ies

FOCUSED CARE MODEL
Independent comprehensive cancer centers

STRONG TEAM & BOARD
Marquee shareholders, Professional Management & 
Competent Board

TRACK RECORD
Consistent growth across Revenues & Operating profits

SUSTAINABLE GROWTH
Key investments in expansions / capacities completed

6

http://www.hcgel.com/


www.hcgel .com

7

BUSINESS MODEL
SARITA DEVI, CANCER WINNER

I  chose the hospital  that said  
my cancer could be treated  
over the hospital  that said I   

only had six months
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ONCOLOGY INCIDENCE IN INDIA

I N C I D E N C E  A C R O S S  C O U N T R I E S

Under Reporting of Cancer in India 1

Est imated inc idence  o f  cancer  in  2015  (mn)

0.9 1.1

3.4

1.7

Africa India ChinaIndia (Real) USA

1.6 – 2.2

Under Diagnosis of Cancer in India 1

Cancer  D iagnos is  at  Ear ly  Stages  (Stage  I  o r  Stage  I I )

31%

71%

Breast Cancer

62%

8%

Cervical Cancer Head & Neck Cancer

81%

43%

72% 70%

91%

10%
30%

19%

IndiaUKUSA China

I N C I D E N C E S  I N  I N D I A  T O  G R O W  T O  ~ 2 M N  
C A S E S  B Y  F Y 2 4

Incidence of new cancer cases (‘000) 2

FY16

1,975

Women

1,592

Men

1,389

FY19 FY24

50%

50% 50%

50%

51%

49%

+4.7%

+4.4%

1. Call for Action: Expanding cancer care in India dated July 2015, published by Ernst & Young

2. A&M Research     
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KEY DRIVERS OF ONCOLOGY OPPORTUNITY

D E M O G R A P H I C  
C H A N G E S

Inc idences increases  with  ageing -
populat ion >50+ years  to  increase 
to  262mn ,  expected to   increase 
100K to  350K cases  a  year

E X P O S U R E  T O  R I S K  
F A C T O R S

Tobacco use,  a lcohol  consumption,  
use of  processed food and a ir  
pol lut ion expected to  increase 
350K- 450K cases  a  year

N A R R O W I N G  
D I A G N O S I S  G A P

Growing awareness  and greater  
publ ic   emphasis  on screening 
expected to  result  in  increased 
reported cancer  rates

I N A D E Q U A T E  
I N F R A S T R U C T U R E

A V A I L A B I L I T Y  O F  P E T - C T

A V A I L A B I L I T Y  O F  L I N A C s

77
110 137

200

UKChinaIndia USAAfrica

1,238

0.05 0.10 0.31 0.92 6.20

Per Mn. Incidence Per Mn. Population

Country
No. of 
LINACs 
(2015)

LINACs per 
Mn. 

Population

Cancer 
Prevalence 
per LINAC

Cancer 
Incidence 
per LINAC

USA 3,818 11.9 1,572 419

UK 323 5.0 3,096 929

China 986 0.7 6,288 3,144

India 342 0.3 7,310 3,216

M A R K E T  G R O W T H  D R I V E R S  ( F Y 1 9  – F Y 2 4 )

Total GrowthPopulation Growth

3.1%

3.1% 11.6%

3.4%

1.0%

Cancer Incidence AffordabilityRelpase Driven Realization

1.0%

Source : Call for Action: Expanding cancer care in India dated July 2015, published by Ernst & Young; A&M Research     
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ONCOLOGY OPPORTUNITY: GROWING FASTER THAN MARKET

O N C O L O G Y  E X P E C T E D  T O  G R O W  F A S T E R  T H A N  

T H E  O V E R A L L  H E A L T H C A R E  M A R K E T

G R O W T H  I N  O N C O L O G Y  M O R T A L I T Y  A  C A U S E  F O R  

C O N C E R N  &  N E E D S  F O C U S E D  I N T E R V E N T I O N

Cancer Care Market in India (Rs. Bn.)

115

165

FY19FY16

+13%

Causes of Deaths in India *

11% 11%

26% 28%

28%
32%

8%

12%

28%
16%

2016 2030P

Communicalbe Diseases

Cancer

Others

Cardiovascular Diseases

Other Non Communicable Diseases

Source : Call for Action: Expanding cancer care in India dated July 2015, published by Ernst & Young; A&M Research

* WHO global burden of disease, India:  Health of Nation's States, CRISIL Research    
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SUSTAINALBE BUSINESS MODEL IN ONCOLOGY

Oncologist promoted with local  col laborations have 
built  strong legacy as a Premier Oncology 
Institution

Latest technology driven excellence at delivering  
care as per global quality standards & outcomes

Largest team of expert Oncologists & domain 
focused sub-special ists

Largest oncology brand & network with hybrid 
presence (metros / Tier 2,3 towns) pan -India

Integrated oncology ecosystem driving focus  on 
research & academics economies of scale

Investing in oncology IT systems & getting Digital  
ready

11
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QUALITY FOCUSED
SHANKAR, CANCER WINNER

The days I  was at HCG,
I  felt  l ike I  was sleeping at 

home.  They never stop caring 
for you.  The doctors and 

nurses are always f inding ways 
to make this diff icult journey 

as comfortable as possible

http://www.hcgel.com/
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LEADERSHIP ACROSS ADVANCED & PRECISION TECHNOLOGIES / 
SPECAILSED PROCEDURES 

DIAGNOSTICS

TOTAL PET CTs :  17

DIGITAL PET CT :  1 DIGITAL PATHOLOGY:
ACROSS NETWORK

MOLECULAR /  GENOMICS 

LAB: 1

RADIOTHERAPY

TOTAL LINACs :  31

CYBERKNIFE :  2 VERSAHD :  5 TOMOTHERAPY: 5

M E D I C A L  /  S U R G I C A L  
O N C O L O G Y

TOTAL ROBOTS : 3

DAVINCI ROBOT :  2 VERSIUS ROBOT :  1
BONE MARROW 

TRANSPLANT UNITS :  8

13
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UNIQUE ONCOLOGIST BUSINESS MODEL

Active part ic ipation in  
tumor boards and  
advanced c l inical  

programs

Partic ipation in 
Academics,  Tr ia ls,  R&D; 
developing 2 nd l ine of  
cl inical  ta lent

Long-term 
col laboration models;  
JVs & Tie-ups

Bui ld expertise in desired  
domain /  organ specif ic   

sub-special izations

ENGAGE

DEVELOP

GROW

PARTNERATTRACTExpert c l in ic ians 
become part of  HCG’s  

CCC ecosystem in
oncology

I N S T I T U T I O N  - F I R S T

Exclusive engagement with f lexibi l i ty on pay -
out structures (payrol l ,  consultant,  fee -for-

service)

L O Y A L T Y  A N D  S U S T A I N A B I L I T Y

Access to best practices,  leading 
technologies,  complex cases & large patient 

volumes

R e a l i z a t i o n  o f  O n c o l o g y  V i s i o n  f o r  
H C G  &  C l i n i c i a n s

CCC : Comprehensive Cancer Care Center: Defined as offering surgical, medical and radiation oncology services onsite, accompa nied by diagnosis / PET CT as well in some cases

14
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QUALITY, RESEARCH & ACADEMICS ECOSYSTEM

15

Q U A L I T Y  &  R E S E A R C H  I N I T I A T I V E S

• Grants  by Ministry  of  AYUSH and DST

• Oral  presentat ions at :  Harvard  Univers i ty,  ASTRO Meet ing ,  
ESMO Meet ing ,  Society for  Integrat ive  Oncology

S E L E C T  C L I N I C A L  T R I A L S

• Genomics:  Mutat ions & treatment  response and outcomes

• Radiat ion response & Radio  sensit iv i ty  us ing Radiomics  and 
radiogenomics

• Whole exome sequencing to  ident i fy  novel  Targets  in  head 
and neck cancers

• Immunotherapy PDL1 inhib itors ,  T  ce l l  act ivat ion,  Dendr it ic  
ce l l  therapy

L i f e  o f  a L a r y n g e c t o m y  p e r s o n  I s  m a r k e d   

b y  m a n y  p r o b l e m s  i n c l u d i n g  n o  v o i c e   

b o x ,  b r e a t h i n g  t h r o u g h  a T r a c h e a - s t o m a ,   

a b s e n c e  o f  n a s a l  b r e a t h i n g  u n a b l e  t o   

s m e l l  a n d  a l t e r e d  t a s t e  &  s w a l l o w .  I n   

o r d e r  t o  a i d  t h e i r  p r o b l e m s ,  w e  a t  H C G ,   

s u p p o r t i n g  o u r  I n - h o u s e  D o c t o r / i n ve n t o r   

i n t r o d u c e d  A u m  - V o i c e  B o x .  I t  i s  a n   

I n n o va t i ve  d e v i c e  m a d e  o f  S i l i c o n e ,   

h e l p i n g  p e o p l e  t o  r e g a i n  t h e i r  v o i c e  a t  a

f r a c t i o n a l  C o s t .

In novat ion  @ H C G

P U B L I C A T I O N  
P U B L I S H E D

109*

C L I N I C A L  A U D I T S  
C O N C L U D E D

26*

Students Registered For 
Various Courses

222*

Courses Offered

32*

*For FY22

H C G  A C A D E M I C S

O N C O L O G Y

• DNB

• Fel lowships   

• Cert i f icate  programs

A L L I E D  H E A L T H  S E R V I C E S

• B.SC.

• Bachelor:  Hospita l  Administrat ion  
Cert i f icate  Programs

N U R S I N G

• Diploma

• Cert i f icate  Programs

http://www.hcgel.com/
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FOCUS ON EXPERTISE & EXCELLENCE IN ONCOLOGY

16

Multi -
disc ipl inary  

Tumor Board

DRIVING  
OUTCOMES

Robotic   
Surgery

Cyberknife,   
SRS/SBRT

Targeted  
therapies /   

Bone-marrow  
Transplants

Molecular   
Diagnostics /   

Genomics

Molecular   
Imaging /   
Nuclear   

Medic ine

C O V E R A G E  B Y  H A R V A R D

U N I Q U E  B U S I N E S S  M O D E L G L O B A L L Y  C O M P A R A B L E  O U T C O M E S

S U R V I V A L  R A T E C O S T

S T U D Y  F I N D I N G S *  |                 a m s t e r d a m  e c o n o m i c s

The  qua l i ty  ind icators  by  HCG suggest  that  the  exper ienced qua l i ty  o f  care  at  HCG i s  
h igh.  The  outpat ient  sat i s fact ion rat io  was  87.4% on average  dur ing  2018  whi le  the  

inpat ient  sat i s fact ion rat io  was  s imi lar ly  h igh  at  86.5% .  Th is  i s  h igh   when compared 
with ,  for  example ,  the  Overa l l  ( inpat ient )  Pat ient  Exper ience   Score  o f  76.2% for  NHS 

hospi ta l s  in  the  UK dur ing  2 0 1 8-19

* Only for COE, Bangalore
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CLINICAL MILESTONES

Asia's first bloodless Bone Marrow Transplant 
was  performed by our experts

India's first Computer Assisted Tumour 
Navigation Surgery (CATS) was brought in by us

HCG is the first hospital in India to introduce 
Flattening Free Filter (FFF)  mode technology for 
treatment

It is also the first in Asia to  have treated a  
patient with 3D radio-guided surgery – Surgic Eye

We introduced biological reconstruction to treat 
bone cancer in India

HCG has conducted the  largest number of Breast
Conservation Surgeries in India

Cyberheart – First hospital in India
to remove a  tumour in the left ventricle of the 
heart through CyberKnife

We were the first in India to save a patient's 
vocal cord through the world's most advanced 
laser technology

It is the first hospital in India to introduce high 
precision, Trans-Oral, Laser Surgery (TOLS), 
endoscopically

It was the first in India to introduce Hyperthermia 
as a form of treatment

HCG is the first hospital  in India to introduce  
TomoTherapy H®

First in the world to perform the quickest Radio 
Surgery to treat Trigeminal Neuralgia
("The Suicide Disease")

17
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MARKET LEADERSHIP
ARJUN MANDAL, CANCER WINNER

I  wholeheartedly thank Dr.  Aftab  
and HCG team for di l igently 

handling my case and helping me 
recover  without any diff iculties.  I  
am delighted  to say that today I  

am leading a  healthy and cancer -
free l i fe
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www.hcgel .com

INDIA’S PREMIER CANCER CARE NETWORK

1 Includes 2 centers, KR & DR
2 As on 30th June 2022 includes COE & center in Kenya, Bhavnagar multispecialty also includes comprehensive cancer services hence included in CCC count
3 Beds include the Beds at Multispecialty also
Map not to scale. All data, information and maps are provided “as is” without warranty or any representation of accuracy, tim eliness or completeness

HCG NETWORK

1,979
CAPACITY BEDS3

1,737
OPERATIONAL BEDS3

31
LINEAR 

ACCELERATORS

17
PET-CT 

SCANNERS

300+
ONCOLOGISTS

80
OPERATION 

THEATRES

HCG ACCESS / PATIENT CATCHMENT

9
STATES

19
CITIES

~639mn
POPULATION
(states with presence)

Center of Excellence (CoE) 1

Comprehensive Cancer Center (21) 2

Jaipur

Ahmedabad

Bhavnagar

Baroda

Mumbai (2)
Nashik

Nagpur

Ranchi

Kolkata

Cuttack

Vishakhapatnam

Chennai

Ongole

Vijaywada

Bangalore

Gulbarga

Hubli

Shimoga M S Ramaiah Nagar

Kalinga Rao Road

Double Road

19
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INDIA’S PREMIER CANCER CARE NETWORK

New Centers

Existing Centers

Jaipur

Ahmedabad

Bhavnagar

Baroda

Mumbai (2)
Nashik

Nagpur

Ranchi

Kolkata

Cuttack

Vishakhapatnam

Chennai

Ongole

Vijaywada

Bangalore

Gulbarga

Hubli

Shimoga

No. 1 in Karnataka
7 centers; 514 beds

No. 1 in Gujarat
5 centers; 403 beds

Top 3 in Maharashtra
4 centers; 321 beds

No. 1 in Andhra Pradesh
3 centers; 155 beds

No. 1 in Odisha & Jharkhand
Scaling in W. Bengal

3 centers; 239 beds

Scaling in Rajasthan & NCR
1 center; 65 beds

New Centers

Existing Centers

Includes Multi-specialty beds , Existing and planned centers
Market position for private oncology markets only (excluding trusts, government hospitals), based on management estimate
Map not to scale. All data, information and maps are provided “as is” without warranty or any representation of accuracy, tim eliness or completeness
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UNMATCHED PRESENCE IN NON METRO MARKETS

21

NON-METRO CENTERS

N A S H I K

C O M P R E H E N S I V E  C A N C E R  C E N T E R S

BEDS (#) MARKET POSIT ION

N A G P U R

C U T TA C K

B H AV N AG A R 1

V I JAYAWA DA

R A N C H I

B A R O DA

S H I M O G A

G U L B A R G A

H U B L I

O N G O L E

TOTA L

2 0 6

1 2 1

1 1 6

8 7

7 5

7 4

6 3

4 7

4 3

3 1

3 0

1 , 0 7 3

N o .  1

N o .  1

N o .  1

N o .  1

N o .  1

N o .  1

N o .  1

N o .  1

N o .  1

N o .  1

N o .  1

JA I P U R 1 0 0 N o .  2

T H E  ‘ B H A R A T ’  O P P O R T U N I T Y :  
G A P S  I N  R U R A L  H E A L T H C A R E  M A R K E T

Market position for private oncology markets only (excluding trusts, government hospitals), based on management estimate; 1. Includes Multispecialty Beds

Over 60% of population has access to 
less than 30% of hospitals, beds and 
doctors

Accounts for 70% communicable 
disease cases, and over 50% of non-
communicable disease

Established high-quality infrastructure and leading 
technologies with relatively l itt le organized competition 

in most regions

Opportunity to create leadership with growing demand 
from Tier I I/II I  cit ies while delivering oncology care last -

mile / inclusively
V I Z A G 5 0 N o .  2
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SPECIALIZATION DRIVING COMPETITIVE ADVANTAGES

22

PARAMETERS DRIVING EXCELLENCE IN ONCOLOGY HCG MODEL
M U LT I  S P E C I A L I T Y  

M O D E L

Dedicated / Independent and ‘built -to-suit ’ facilities Establ i shed Absent

Comprehensive/integrated oncology service offerings(end -to-end) Establ i shed Lack ing

Attracting / retaining expert oncologists on exclusive/full -time basis Establ i shed Execut ing

Advanced technologies, sub-specialization and complex treatments Execut ing Execut ing

Genomics driven pathways, MDT (multi -disciplinary tumor boards) Execut ing Lack ing

Oncology specific R&D, Academics and training programs Execut ing Lack ing

Onco-focused brand recall, trust of referral network, scale benefits Execut ing Execut ing

2+ decades legacy, treated over 1mn onco. patients & complex cases Establ i shed Lack ing

Capital efficiency & sustainability (optimal scale/size, asset -light) Establ i shed Absent

http://www.hcgel.com/
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SIGNIFICANT SCALE, FOCUS & PRESENCE OVER PEERS

23

S C A L E  O F  O P E R A T I O N S  &  I N F R A S T R U C T U R E

No. of comprehensive cancer centers in India

21

11

5
8

6 6

10

1

5
2 1

3

HCG MedantaApollo Max Fortis American Onco.OmegaNH Manipal Aster DM KIMS Sterling

F O C U S  O F  B U S I N E S S

Revenue contribution from Oncology

13%

Max

HCG

22%

NH

Apollo

82%

Fortis

11%

10%

Highest  sca le  & focus on 
oncology amongst  peers

P R E S E N C E  /  C A T C H M E N T  W I T H  C O M P R E H E N S I V E  

C A N C E R  C A R E  O F F E R I N G S

9 STATES 19 CITIES
~639mn
POPULATION
(states with presence)

Market position for private oncology markets only (excluding trusts, government hospitals), based on management estimate; com petitor data based on publicly available data
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SUSTAINABILITY
SUBASENI LENKA, CANCER WINNER

I  am eternally thankful to
Dr.  Panda and other special ists at  

HCG Panda Cancer Hospital,  as 
the special ists were able to treat  
my condition the right way, the 

f irst t ime
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DEMONSTRATED TRACK RECORD OVER THE YEARS

25

T O T A L  R E V E N U E S T O T A L  E B I T D A

Rs.  Mn. Rs.  Mn.

5,842

7,001

8,307

9,787

10,956
10,134

13,978

FY19FY16 FY21*FY18FY17 FY20 FY22

+16%

* FY21 impacted due to  Pandemic 

848

1,050
1,188 1,252

1,722

1,266

2,380

FY19 FY22FY21FY16 FY17 FY18 FY20

EBITDA,  post -corporate  expenses;  
IND AS 116 adjustment  for  FY20,  FY21 and FY22 are  Rs.  576 Mn.,  Rs .  634 Mn.  
and Rs.  654 Mn.  respect ive ly  
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ON HIGH GROWTH TRAJECTORY

26

2,479 2,740 2,981 3,231
3,520 3,581 3,646

4,081

Q3FY22Q2FY21 Q3FY21 Q2FY22Q4FY21 Q4FY22Q1FY22 Q1FY23

300
378 394

512
617 619 633

722

Q2FY22Q1FY22Q4FY21Q2FY21 Q3FY21 Q3FY22 Q4FY22 Q1FY23

-323
-266

-197

-89

18 -6

9

104

Q4FY22Q3FY21 Q2FY22Q2FY21 Q4FY21 Q1FY22 Q3FY22 Q1FY23

R E V E N U E

E B I T D A

P B T *

~1.7x f r o m  

R s .  2 , 4 7 9  M n .  i n  Q 2  F Y 2 1  t o

R s .  4 , 0 8 1  M n .  i n  Q 1  F Y 2 3

~2.4x f r o m  

R s .  3 0 0  M n .  i n  Q 2  F Y 2 1  t o

R s .  7 2 2  M n .  i n  Q 1  F Y 2 3

+’ve PBT i n  Q 1  F Y 2 3

- R s .  3 2 3  M n . i n  Q 2  F Y 2 1  t o

R s .  1 0 4  M n .  i n  Q 1  F Y 2 3

*PBT excluding exceptional items Rs in  Mn
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GROWTH ACROSS HCG CENTERS
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1,890
2,100

2,304 2,418
2,596 2,628 2,663

2,979

Q1FY23Q3FY21Q2FY21 Q4FY21 Q1FY22 Q2FY22 Q3FY22 Q4FY22

E x i s t i n g  C e n t e r s

Rs in  Mn

N e w  C e n t e r s ^

479 509 535

693
750 785 826

929

Q3FY21Q2FY21 Q4FY21 Q1FY22 Q2FY22 Q3FY22 Q4FY22 Q1FY23

394
477

549
606 645 654 676

750

Q3FY22Q2FY21 Q2FY22Q1FY22Q3FY21 Q4FY22Q4FY21 Q1FY23

E x i s t i n g  C e n t e r s N e w  C e n t e r s ^

-3

5

-21

8

33

76

37

100

Q3FY21Q2FY21 Q4FY21 Q1FY22 Q3FY22Q2FY22 Q4FY22 Q1FY23

R
E

V
E

N
U

E
#

E
B

IT
D

A
*

~1.6x g r o w t h  i n  l a s t  8  q u a r t e r s ~1.9x g r o w t h  i n  l a s t  8  q u a r t e r s

*Excl .  Corporate  Expenses 

~1.9x g r o w t h  i n  l a s t  8  q u a r t e r s O n  a  p o s i t i v e  t ra j e c t o r y

^New Center  represents  centers  operat ional  af ter  2017 #Excl .  Revenue & EBIDTA for  Fert i l i ty
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STRONG GROWTH & LEADERSHIP STRATEGY

28

EXISTING CENTRES

• S i n g u l a r  o r ga n i z at i o n  f o c u s  d r i v i n g  g ro w t h

• O p t i m i zat i o n  m e a s u re s  t o  i m p ro v e  m a r g i n

• C o h e s i ve  e n ga g e m e nt  o f  c l i n i c a l ,  s a l e s  &  O p s  t o  
i n c r e a s e  m a r ke t  s h a r e

NEW CENTRES

• S t a b i l i ze  o p e ra t i o n s  a n d  d r i ve  s t ro n g  ra m p - u p

• C l i n i c a l  e n ga g e m e n t  t o  b r i n g  b e s t  t a l e n t  a n d  e s t a b l i s h  
q u a l i t y  a s  p e r  b e n c h m a r k s

• P r e fe re n c e  fo r  b ro w nf i e l d  v /s  g r e e nf i e l d  c e n t e rs

TRUSTED BRAND

• H C G  a s  t h e  d e s t i n a t i o n  f o r  q u a l i t y  c a n c e r  i n  I n d i a  

• D i r e c t - t o - p at i e n t  p ro m o t i o n  s t ra t e g i e s ,  i n c l u d i n g  
i nv e s t m e nt s  i n  l e v e ra g i n g  n e t wo r k  &  e n h a n c i n g  p a t i e nt  
e x p e r i e n c e

ASSET LIGHT GROWTH

• S h i f t  f ro m  e q u i p m e n t  p u rc h a s e  t o  p ay - p e r - u s e  

• H o s p i t a l  b u i l d i n g s  p r i m a r i l y  o n  l e a s e ,  I n v e s t m e n t  f o c u s  
o n  m e d i c a l  e q u i p m e n t  a n d  t e c h n o l o g y

IP / DIGITIAL TECHNOLOGY / DATA

• C u t t i n g  e d g e  R & D  i n  c a n c e r  c a r e  ( c e l l  t h e ra p i e s ,  p e rs o n a l i ze d  ra d i o t h e ra p y,  g e n o m i c s  e t c . )

• L e v e ra g e  i n t e r n a l  t e c h n o l o g i e s  ( H I S ,  E M R ,  I m a g e s ,  D i g .  p a t h o l o g y )  a n d  D i g i t a l  h e a l t h  
i n i t i a t i v e s

http://www.hcgel.com/
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PROMOTERS WITH STRONG PEDIGREE
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Dr. BS Ajai Kumar
Executive Chairman

O N C O L O G Y  D O M A I N  K N O W L E D G E  A N D  E X P E R I E N C E  I N  I N D I A / U S A

• Dr. Ajai Kumar founded HCG to realise his vision of making advanced cancer care accessible to all.  He has been the driving fo rce
behind HCG’s growth since its inception. He has served as the CEO from 2005 to Jan 2021.

• MBBS from St. Johns & Radiation / Medical oncologist from MD Anderson

• Over 40yrs+ of experience in practicing oncology in India & US

• Awarded the Ernst and Young - Entrepreneur of the Year Award, the CII Regional Emerging Entrepreneurs Award, and the BC Roy 
Award by the Indian Science Monitor

• Successfully raised capital and provided exits to marquee PE investors and led public l isting of HCG

T R A C K  R E C O R D  O F  V A L U E  C R E A T I O N  A C R O S S  I N V E S T M E N T S

• Stakes in more than 50 companies worldwide, employing around 300,000 people and generating annual sales of over US$100bn

• 34+ years of proven record of Private Equity investment success

• 300+ investments since 1981 with global offices leading buyout deals

• 180+ investment professionals from over 31 nations

• USD 85bn funds committed generating compelling returns across sector, geography and cycles with a loyal & diversif ied 
investor base

• Marquee current and prior investments in healthcare services including PT Siloam (Indonesia), Afinity Health (Australia),  
Metropolitan Hospital (Greece), General Healthcare Group (UK), Medivet (UK), Vitalia Home(Spain), Mehilainen (Finland), Elsan
(France) and Hitowa Holdings (Japan)

Promoters & Member of 
Board

http://www.hcgel.com/
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RESPONSIBILITY & GOVERNANCE FOCUSED

30

S E T T I N G  E S G  B E N C H M A R K

• Establishing an environmental policy

• Assessing the impact of operations on the environment 

• Implementing ESG standards, laws and procedures

• Raising awareness and init iating behavioural changes

• Auditing community contributions & sustainabil ity

P ioneer  among hospita ls  
to  adopt  Integrated 

Report ing ( IR) Framework 
in  FY19 with  d isc losures  

cover ing performance 
against  Financial ,  

Manufactured,  Social ,  
Intel lectual ,  Natural  & 

Human Capitals across  the 
organizat ion

Capacity  of  Solar  Rooftop

1 5 9 3 K VA

• Managing energy needs as an integral part of 
operational strategy to ensure efficient  
energy util ization

• Constantly monitor and  record our energy 
consumption across operations and set 
thresholds to keep consumption  within 
prescribed l imits

• Adopt renewable energy to ensure optimum  
util ization of resources

• Installed  solar roof tops, LED lights etc. 
init iatives towards reducing carbon footprint

Energy Optimization 
and emission reduction

Proper Waste  
Management

Enhancing Water use 
eff iciency

Increase in renewable 
energy consumption

http://www.hcgel.com/
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Q1 FY23 FINANCIAL & 
OPERATIONAL HIGHLIGHTSSUBASENI LENKA, CANCER WINNER

I  am eternally thankful to
Dr.  Panda and other special ists at  

HCG Panda Cancer Hospital,  as 
the special ists were able to treat  
my condition the right way, the 

f irst t ime
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FINANCIAL HIGHLIGHTS Q1 FY23

32

R E V E N U E

3,231
4,081

Q1FY23Q1FY22

+26%

R E V E N U E  - H C G  C e n t e r s ( 1 )

3,110
3,908

Q1FY22 Q1FY23

+26%

121

173

Q1FY23Q1FY22

+43%

R E V E N U E  - M i l a n n  C e n t e r s

International  business ramping up and near about 1.4x to pre COVID levels 

1. 22 comprehensive cancer centers, 3 multispecialty hospitals Rs in  Mn

E B I T D A

512

722

512

Q1FY23Q1FY22

737*

+41%

E B I T D A  M A R G I N

Q1FY22 Q1FY23

15.9% 17.7%

+180 bps

P R O F I T  B E F O R E  T A X P B T  M A R G I N

-89

104

Q1FY22 Q1FY23 Q1FY22

2.6%

Q1FY23

-2.8%

*Normalized EBIDTA excluding the effect  of  one -t ime value creation cost  stood at  Rs.  737 Mn with margins at  18.1% 
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HCG - Q1FY23 OPERATIONAL METRICS

33

1,657.2
1,992.8

2,215.6
2,481.2 2,552.1

2,935.1 2,987.2 2,979.7

3,429.6

Q1FY21 Q2FY22Q1FY22Q2FY21 Q3FY21 Q3FY22Q4FY21 Q4FY22 Q1FY23

216.6

375.7 393.5
357.6

558.3

410.8 425.1

508.8
478.2

Q4FY22Q1FY21 Q3FY21Q2FY21 Q4FY21 Q1FY22 Q2FY22 Q3FY22 Q1FY23

O N C O L O G Y  
R E V E N U E

N O N - O N C O L O G Y  
R E V E N U E *

~2.1x i n c r e a s e  i n  o u r  

O n c o l o g y  B u s i n e s s

~2.2x i n c r e a s e  i n  o u r  

N o n - O n c o l o g y  b u s i n e s s

Rs in  Mn*Excl .  Fert i l i ty  Revenue
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HCG - Q1FY23 OPERATIONAL METRICS#
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T O T A L  A O R  ( % )

64.6%
57.8% in Q1FY22

E X I S I T I N G  C E N T E R S  
A O R  ( % )

64.0%
59.4% in Q1FY22

E X I S I T I N G  C E N T E R S
R O C E  ( % )

19.0%
15.4% in FY22

N E W  C E N T E R S
A O R ^*  ( % )

66.1%
53.5% in Q1FY22

T O T A L  A R P O B  ( R s . )

38,454
36,316 in Q1FY22

E X I S I T I N G  C E N T E R S
A R P O B  ( R s . )

40,606
35,979 in Q1FY22

N E W  C E N T E R S  
A R P O B ^ ( R s . )

32,968
32,295 in Q1FY22

N E W  C E N T E R S ^

R O C E  ( % )

-4.6%
-8.3% in FY22

680 bps 460 bps 1,260 bps 360 bps

5.9% 12.9% 2.1% 370 bps

^New Center  represents  centers  operat ional  af ter  2017
*70% of  the tota l  capacity  beds are  operat ional ;  AOR 49% on capacity  beds
#Excl .  Fert i l i ty  Revenue

ROCE pre -co r po r a te  
a l l oca t i o ns  stands  at  23 .7%

ROCE pre -co r po r a te  
a l l oca t i o ns  stands  at  -0 . 8 %

Exist ing Centers  Operat ional  beds:  1264 +  New Centers  Operat ional  Beds:  473 =  Total  1 ,737 Operat ional  Beds
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HCG - CLUSTER WISE REVENUE BREAK UP #

35
Market position for private oncology markets only (excluding trusts, government hospitals), based on management estimate; 1. Includes Multispecialty Beds

J A I P U R

263% Y-o-Y

R A N C H I

112% Y-o-Y

M U M B A I

53% Y-o-Y

A H M E D A B A D

41% Y-o-Y

C U T T A K

44% Y-o-Y

Rs in  Mn

B A N G A L O R E  
C O E

37% Y-o-Y

CLUSTER

K A R N ATA K A

G UJA R AT

M A H A R A S H T R A

E A S T  I N D I A

A N D H R A  P R A D E S H

TA M I L  N A D U

N O R T H  I N D I A

A F R I C A

TOTA L

Q1FY23

1,373.0

1,000.8

600.1

387.4

296.8

60.0

173.7

15.9

3,907.8

Q1FY22

1,110.7

868.8

546.6

252.2

242.2

42.1

47.8

-

3,110.4

Y-o-Y

23.6%

15.2%

9.8%

53.6%

22.6%

42.7%

263.7%

-

25.6%

Q4FY22

1,262.2

912.9

528.7

301.3

281.3

60.5

129.1

12.6

3,488.5

Q- o-Q

8.8%

9.6%

13.5%

28.6%

5.5%

-0.7%

34.5%

25.9%

12.0%

#Excl .  Fert i l i ty  Revenue
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DIGITAL INITIATIVES

36

Int roduc i ng  Central ised Ca l l  Centre  & Customer  Management  
System to  increase  ef f i c ienc i e s  and  customer  sat i s fa c t i o n

N e w Pat ient Mobi le App und er d eve l o p m ent for ea s e o f a cc e s s o f
informat i o n a n d smooth f low of pat ient proces s

In t ro d u c i n g syste m s a n d proc e s s t o i mp rove Sa les Force Product iv i ty
& MIS impleme ntat i o n for better lead generat i o n a n d convers i o n

En h a nc ed ef for t s take n b y t h e m a n age me nt to i ncre a se t h e d ig i ta l a n d

tech b a se d operat ion s to increase the Dig i ta l Sa les Opt imizat ion

W I T H  O U R  F O C U S E D  E F F O R T S  O N  T H E  D I G I T A L  F R O N T ,  W E  H A V E  B E E N  A B L E  T O  I N C R E A S E  O U R  
O N L I N E  T R A F F I C  B Y  2 . 7  T I M E S I N  T H E  L A S T  6  M O N T H S

Integrated CRM solut ion for e n d - to - en d m a n a ge me nt o f p at i e nt
l i fet i me va lue , cur rent ly under deve lo pm e nt

Data Lake & B I Layer to prov ide rea l t ime v is ib i l i t y on bus ine s s KP Is

http://www.hcgel.com/
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KEY INITIATIVES
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PRODUCTIVITY ENHANCEMENT

Mult ip l e  in i t iat ive s  taken  & are  
under  implementat i o n  for  

increas ing  the  product i v i t y  across  

Hosp i ta l s

1

COST RATIONALIZATION

C ost  Rat iona l i za t io n  programme s 
undertake n  for  opt imiz i ng  the  

corporate  costs

2 3

4

PRIC ING EF F ICIENCIES

C omp a ny  i s  look in g  to  op t imize  th e  
p r i c in g  wh ic h  wi l l  e n h a n c e  ma rg in s  
go in g  ah ead

MANPOWER OPTIMIZATION

Company  i s  in  process  o f  
imp leme nt i n g  var ious  
process e s  wh ich  wi l l  improve  

opt imizat i o n  of  manpower

http://www.hcgel.com/
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MILANN – IMPLEMENTING STRATEGIC INITIATIVES

38

B E N G A L U R U  ( 5  C e n t e r s )

N O R T H  I N D I A  ( 2  C e n t e r s )

Chandigarh

Delhi

M S Ramaiah Nagar

Indiranagar

Whitefield

JP Nagar

Shivananda

New Centers

Existing Centers (1)

1. Centers in operation prior to April 1, 2016, i.e., Shivananda,  JP Nagar and Indiranagar 

Particulars Q1FY23 Q1FY22
Growth

Y-o-Y
FY22 FY21

Growth
Y-o-Y

New Registrations 1,612 676 138.5% 4,633 3,578 30%

IVF Cycles 538 311 73.0% 1,747 1,450 21%

Revenues 
(Rs. Mn.)

172.7 121.0 42.7% 620.8 444.0 40%

Good recovery demonstrated in  FY22 across  a l l  metr ics

• N e w  c e n t e rs  Re v e n u e  g r e w  b y  7 0 . 0 %  Y - o - Y

• C o n t i n u e d  e f f o r t  o n  d i g i t a l  c a m p a i g n s  h av e  r e s u l t e d  g ro w t h  i n  n e w  r e g i s t rat i o n s

• C o n t i n u o u s  f o c u s  o n  s t r e n gt h e n i n g  c l i n i c a l  t a l e n t

Looking to  focus  on market  leadership in  Bangalore and sca l ing  up 
North India centers  in  near  term
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CAPITAL EXPENDITURE & NET DEBT

39

C A P I T A L  E X P E N D I T U R E  ( R s .  M n . ) N E T  D E B T  ( R s .  M n . )

HCG CENTERS
For 3 months 

ending 
30 th June 2022

FY22

Existing Centers 122 458

New Centers 41 246

TOTAL CAPEX 163 704

1. Bank debt: Net of Bank balance held as margin money of INR 147 Mn and investment in fixed deposits of INR 99 Mn as of 30th June -22, margin money of INR 147 Mn and investment in fixed deposits of INR 33 Mn as of 31st Mar -22. 

The unamortized portion of processing fees amounting to INR 32 Mn as on 30th June -22 & INR 32 Mn as on 31st Mar-22 netted off against Bank Debt.

2. Vendor Finance; Includes Forex reinstatement of INR 5.00 Mn as of 30th June -22 and Forex reinstatement of INR 1.00 Mn as of 3 1st Mar-22

3. Cash and cash equivalents: Includes investment in mutual funds of INR 16 Mn as at 30th  June -22 and of INR 16 Mn as at 31st Mar-22

NET DEBT
30 th June   

2022
31 st March 

2022
30 th June   

2021

Bank Debt (1) 3,510 3,543 4229

Vendor Finance (2) 336 333 401

Other Debt 26 34 31

Less: Cash & Cash 
Equivalents (3) (1,958) (2,008) (1,723)

NET DEBT 1,915 1,901 2,937

Capital Leases: Ind AS116 4,994 5,070 4,980

Net Debt (Incl.  Leases) 6,909 6,972 7,917

Sr. No Particulars
Capex incurred till  

30 th June 2022

Expected Capex 
between Jul 22 to 

Mar 23

Expected Capex 
for FY24

Total Planned 
Capex

Expected date of 
Operations

1 Ahmedabad – Phase II 70.0 146.2 635.8 852.0 Q1 FY25

2
Whitefield (Extension of 
Bangalore - COE)

10.0 40.0 200.0 250.0 Q4 FY24

O N G O I N G  C A P E X  ( R s .  M n . )
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Q1FY23 CONSOLIDATED PROFIT & LOSS ACCOUNT

40

Profit  and Loss ( in Rs.  Mn.) Q1 FY23 Q1 FY22 Y-o-Y Q4 FY22 Q-o-Q

Revenues from Operations 4,073.1 3,224.2 3,638.9

Income from Govt.  Grant 7.4 7.2 7.4

Total  Revenue from Operations 4,080.5 3,231.4 26% 3,646.3 12%

Cost of Goods Sold 978.0 831.4 910.2

Employee Cost 687.1 558 606.7

Medical Consultancy Charges 866.7 670.9 842.7

Other Expenses 811.8 658.8 630.2

Normalised EBITDA 736.9 512.3 44% 656.5 12%

Normalised EBITDA Margin (%) 18.1% 15.9% 18.0%

One time value creation cost 15.3 - 25.0

Reported EBIDTA 721.6 512.3 41% 631.5 14%

Reported EBITDA Margin (%) 17.7% 15.9% 17.3%

Depreciation 396.7 377.8 411

Other Income 29.1 34.4 30.1

EBIT 354.1 168.9 110% 250.6 41%

Finance Cost 249.8 263.8 241.4

Extraordinary Items 0.0 0.0 0.0

Share in Profit/( loss)  in JV and Associates 0.0 5.7 0.0

Profit  before Tax 104.2 -89.2 - 9.2 ~11x

Taxes,  Other Comprehensive Income & Minority Interest 43.8 6.5 -50.7

Profit  After Tax 60.5 -95.7 - 59.9 1%

PAT Margin (%) 1.48% -2.96% 1.64%

EPS 0.44 -0.76 0.43
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HISTORICAL FINANCIAL 
HIGHLIGHTSSHANKAR, CANCER WINNER

The days I  was at HCG,
I  felt  l ike I  was sleeping at 

home.  They never stop caring 
for you.  The doctors and 

nurses are always f inding ways 
to make this diff icult journey 

as comfortable as possible
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HISTORICAL PROFIT & LOSS ACCOUNT
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Profit  and Loss ( in Rs.  Mn.) FY22 FY21 FY20 FY19 CAGR

Revenues from Operations 13,948 10,092 10,923 9,760 

Income from Govt.  Grant 30 43 33 27 

Total  Revenue from Operations 13,978 10,134 10,956 9,787 13%

Costs of Goods Sold 3,549 3,632 3,645 3,581 

Employee Cost 2,337 1,959 2,080 1,845 

Medical Consultancy Charges 2,958 2,218 2,451 2,114 

Other Expenses 2,754 2,289 2,305 2,389 

EBITDA 2,380 1,266 1,722 1,252 24%

EBITDA Margin (%) 17.0% 12.5% 15.7% 12.8%

Depreciation 1,583 1,592 1,485 851 

Other Income 127 170 70 74 

EBIT 924 -157 307 475 25%

Finance Cost 978 1,192 1,377 699 

Extraordinary Items 946 -847 0 0 

Share in Profit/( loss)  in JV and Associates -14 -4 -123 -110 

Profit  before Tax 878 -2,199 -1,193 -334 -

Taxes,  Other Comprehensive Income & Minority Interest 340 -264 -131 -86

Profit  After Tax 538 -1,935 -1,062 -248 -

PAT Margin (%) 3.8% -19.1% -9.7% -2.5%

EPS ( in INR) 4.1 -16.9 -2.9 -2.8 

http://www.hcgel.com/
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HISTORICAL BALANCE SHEET
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Balance Sheet - Equity & Liabi l i t ies ( in Rs.  Mn.) Mar-22 Mar-21 Mar-20 Mar-19

Equity Share Capital 1,390 1,254 887 879 

Other Equity 7,313 5,718 2,926 3,933 

Equity Attr ibutable To Equity Holders Of The Company 8,703 6,972 3,813 4,811 

Non-Control l ing Interests 134 168 385 619 

Total  Equity 8,837 7,140 4,198 5,430 

Non-Current Liabi l it ies 0 0 0 0 

Financial  L iabi l it ies 0 0 0 0 

Borrowings 3,629 3,462 5,296 4,666 

Lease Liabil it ies 4,659 4,693 6,092 202 

Other Financial  L iabi l it ies 255 0 624 0 

Provisions 105 86 73 56 

Other Non-Current Liabil it ies 0.0 280 422 318 

Deferred Tax Liabi l it ies (Net) 13 43 70 43 

Total  Non-Current Liabi l i t ies 8,661 8,564 12,576 5,285 

Current Liabi l i t ies 0 0 0 0 

Financial  L iabi l it ies 0 0 0 0 

Borrowings 448 670 937 648 

Lease Liabi l it ies 411 365 215 0.0

Trade Payables 0 0 0 0

Total  Outstanding Dues Of Micro Enterprises And Small  Enterprises 20 3 0 0.0

Total  Outstanding Dues Of Creditors Other Than Micro Enterprises 
And Small  Enterprises

1,919 1,452 1,536 1,683 

Other Financial  L iabi l it ies 936 1,428 2,654 2,557 

Other Current L iabi l it ies 785 626 305 337 

Provisions 173 104 91 63 

Income Tax Liabi l it ies (Net) 5 4 22 12 

Total  Current Liabi l i t ies 4,698 4,653 5,758 5,300 

Total  Equity And Liabi l i t ies 22,195 20,356 22,532 16,015 
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HISTORICAL BALANCE SHEET
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Balance Sheet - Assets ( in Rs.  Mn.) Mar-22 Mar-21 Mar-20 Mar-19

Non-Current Assets

Property,  Plant And Equipment 9,315 8,531 9,271 8,026 

Capital  Work in Progress 217 300 461 1,440 

Rights-of-use Assets 4,045 4,114 5,776 0 

Goodwil l 1,813 963 1,093 1,093 

Other Intangible Assets 298 215 320 96 

Intangible Assets Under Development 30 206 268 469 

Financial  Assets 0 0 0 0 

Investments 58 57 74 68 

Loans Receivable 0 451 516 476 

Other Financial  Assets 546 168 222 196 

Deferred Tax Assets (Net) 60 343 261 311 

Income Tax Assets (Net) 459 426 818 307 

Other Non-Current Assets 331 232 414 742 

Total  Non-Current Assets 17,172 16,007 19,494 13,222 

Current Assets 0 0 0 0 

Inventories 300 211 233 285 

Financial  Assets 0 0 0 0 

Trade Receivables 2,175 1,866 1,857 1,646 

Cash And Cash Equivalents 1,975 300 318 280 

Bank Balances Other Than Cash And Cash Equivalents 0 109 3 44 

Loans 16 93 54 40 

Other Financial  Assets 341 1,546 275 211 

Other Current Assets 217 225 300 288 

Total  Current Assets 5,024 4,350 3,038 2,793 

Total  Assets 22,195 20,356 22,532 16,015 
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HISTORICAL CASH FLOW STATEMENT
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Cash Flow Statement ( in Rs.  Mn) Mar-22 Mar-21 Mar-20 Mar-19

Net Profit  Before Tax 878 -2,287 -1,193 -334 

Adjustments For:  Non - Cash Items /  Other Investment Or Financial  Items 1,666 3,619 2,988 2,463 

Operating Profit  Before Working Capital  Changes 2,543 1,333 1,795 2,130 

Changes In Working Capital -105 -507 -226 -774 

Cash Generated From Operations 2,438 826 1,569 1,355 

Direct Taxes Paid (Net Of Refund) -237 380 -267 370 

Net Cash From Operating Activities 2,201 1,205 1,301 985 

Net Cash From Investing Activities 1,246 -1,711 -1,014 -2,382 

Net Cash From Financing Activities -1,549 1,123 -584 835 

Net Increase/Decrease In Cash And Cash Equivalents 1,898 617 -297 -562 

Add: Cash & Cash Equivalents At The Beginning Of The Period 29 -588 -291 271 

Cash & Cash Equivalents At The End Of The Period 1,927 29 -588 -291 
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KEY TAKEAWAYS
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BRAND IN ONCOLOGY
Leveraging the existing brand created over the years to 
command pricing power and choice of preference

WIDESPREAD NETWORK & INFRASTRUCTURE
Network & infrastructure in place, with deeper penetration 
across the country with leadership position

TECHNOLOGY & TALENT POOL
Best of technology and talent pool acquired over the years

GROWTH IN ONCOLOGY
Oncology cases to grow multi -fold with increasing awareness; 
higher cases reported & treated; and adoption of technology 
and diagnosis for early detection

FINANCIAL PRUDENCE
Financial  prudence with CVC coming on board, with more 
focus on Profitabil ity; Unit economics; Cost eff iciency; and 
Improving operational eff iciencyINSURANCE PENETRATION

Insurance penetration for surgical  as well  as Radiotherapy & 
Chemotherapy

INCREASED AWARENESS POST COVID 
Post-Covid, the elective surgeries and treatments have 
increased

http://www.hcgel.com/
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©  2 0 2 2  H e a l t h C a r e  G l o b a l  E n t e r p r i s e s  L i m i t e d . ,  A l l  R i g h t s  R e s e r v e d .  
H C G  L o g o  i s  t r a d e m a r k  o f  H e a l t h C a r e  G l o b a l  E n t e r p r i s e s  L i m i t e d .  I n  a d d i t i o n  t o  C o m p a n y  d a t a ,  d a t a  f r o m  m a r k e t  r e s e a r c h  a g e n c i e s , S t o c k  E x c h a n g e s  a n d  i n d u s t r y  p u b l i c a t i o n s  h a s  
b e e n  u s e d  f o r  t h i s  p r e s e n t a t i o n .
T h i s  m a t e r i a l  w a s  u s e d  d u r i n g  a n  o r a l  p r e s e n t a t i o n ;  i t  i s  n o t  a  c o m p l e t e  r e c o r d  o f  t h e  d i s c u s s i o n .  T h i s  w o r k  m a y  n o t  b e  u s e d , s o l d ,  t r a n s f e r r e d ,  a d a p t e d ,  a b r i d g e d ,  c o p i e d  o r  
r e p r o d u c e d  i n  w h o l e  o n  o r  i n  p a r t  i n  a n y  m a n n e r  o r  f o r m  o r  i n  a n y  m e d i a  w i t h o u t  t h e  p r i o r  w r i t t e n  c o n s e n t .  A l l  p r o d u c t  n a m e s  a n d c o m p a n y  n a m e s  a n d  l o g o s  m e n t i o n e d  h e r e i n  a r e  
t h e  t ra d e m a rk s  o r  re g i s t e re d  t ra d e m a rk s  o f  t h e i r  re s p e c t i v e  o wn e rs .  

THANK YOU

For updates and specific queries, please visit 
www.hcgel.com

or feel free to contact investors@hcgoncology.com

Company: Healthcare Global Enterprises Limited

CIN:  L15200KA1998PLC023489

Mr. Sagar Shroff / Mr. Deven Dhruva

sagar.shroff@sgapl.net / deven.dhruva@sgapl.net

Tel: +91 98205 19303 / +91 98333 73300

Investor Relation Advisors: Strategic Growth Advisors

CIN: U74140MH2010PTC204285
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