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Dear Sir(s),

Reg: Presentation to be made at Analvst/ Institutional Investor meet

Further to our intimation dated 18.05.2019 regarding Schedule of Analyst/ Institutional Investor

Meetings and pursuant to Regulation 30(6) of the Securities and Exchange Board of India
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This may please be informed to all the concerned.
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Encl: As above
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DOHOr has on exfens‘ve product portfoho for men, Women and kwds m

d055, dos: for m ass and m ass segm em wmch mc‘ude:

Fresethrough Pepe Force Co Wear, Mwssy, Lehor

Jeom \nnerweor UWoThermO‘s, Chamaon, RKG

Famon Pvt Ltd, a B\gboss Comfort

Jomwemure Commando

Company and Force

NXT

DoHarwas bestowed th ‘One star Emon House' cemficanon by DGFL

Depanm em of Commerce, Mwmsfiw of Commerce and \ndosw,
Governm em of \ndxa m we year2010.
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Dollar brand offerings

fiFflflflE

- Segment: Class

- Products: Vests, briefs,

trunks and T—shirts,

Athleisure

- Target audience: Men (20—
40 years of age)

- Aspires people with high
and comfortable

disposable income

- USPS: International quality,

global fashionable

products

- Tagline: Inner fashion

- Team headed by—
Mr. Gaurav Gupta, Vice

President

Bigoss :

PREMIUM INNERWEAR

Segment: Class for mass

Products: Vests, briefs and

trunl<s

Target audience: Men

(30—60 years of age)

Targets urban population with a

considerable income & value

for money products

USPs: Affordable, fashionable,

comfortable and sporty

Tagline: Fit Hai Boss

Team headed by — Mr. Vinod

Kumar Gupta and Mr. Binay

Kumar Gupta, Managing

Directors and Mr. Krishan Kum ar

Gupta , Whole Time Director

CHIC CASUALS

- Segment: Class for mass

- Products: Camisoles, panties,

leggings and lounge—wear

- Target audience: Women

and girls (18—45 years of age)

- Mainly targets average

income trend followers

- USPs: Comfortable fits and

product variety (sizes and

colors), quality product in an

affordable price

- Tagline: Carry on Missy

- Team headed by —

Mr. Anl<it Gupta, Vice

President



Dollar Ind ustries Limited

Dollar brand offerings

. Segment: Class for mass

. Products: V neck with Trousers, long

short camisoles

. Target audience: Men, women and

kids

. Considerable income group and

value for money

. USPs: Ultra-light, comfortable, stylish,

winter-wear

- Tagline: Hot Hai Boss

. Team headed by— Mr. Vinod Kumar

Gupta and Mr. Binay Kumar Gupta,

Managing Directors and Mr. Krishan

Kumar Gupta and Mr. Bajrang

Kumar Gupta, Whole Time Directors

. Segment: Class for mass

. Products: T-shirts, bermudas and

trousers

. Target audience: Kids

. Valueformoney

. USPs: Affordable, sporty and

primarily caters to suburban and

rural customers

. Team headed by —

Mr. Gaurav Gupta, Vice

President

*
Our products are within the price range of [NH 50 to [NH 999

*
Products available at organised and retail MBO. However Force NXT has an exclusive distribution channel
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£95545 (f;
Segment: Class for mass

Products: T-shirts (round neck and

collared), vests (innen/vear and

sports vests), briefs, boxers,

bermudas, capris and track-pants

Target audience: Men

Targets those who are trend

followers and yet a generation of

growing economy

USPs: Affordable, comfortable and

caters to the mass market

Team headed by — Mr. Vinod Kumar

Gupta and Mr. Binay Kumar Gupta,

Managing Directors and Mr. Krishan

Kumar Gupta , Whole Time Director
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Dolldr’s distribution network
- Dottornos devetoped

o robust distribution

network ocross indio

ond otso exports its

products to i 9

countries

- Dottorproducts enioy

superior VtStbtttTy ocross

rurot and metro indio

- Dottor’sretotionsnips
vmtn \At'totesoters ond

retoi ters ennonced

togisticot efficiency
and revenue

occretion

- Dottor is Venturing into

new retoit tormots

(LFSs, eicommerce

portots ond EBOs)

3yeors geogropnicot sotes breok up in BE

North

Imsn

Imus

Imus

East

I msn

I mus

Imus

Imsn

Imus

Imus

South

Imsn

Imus

Imus



Dolluvlnduslrieslimfled Inveslovhaenlulionmiflli (
i

Financial Highlighis for Quafler and Year ended 31 31 March, 2019

(‘ in Lakhs)

Sundzlone Comfidnted

Quads! ended Ya! ended Ya! ended Ya! ended

.
31-03-2019 31-12-2010 31-03-2010 31031019 31032010 31031019 31031010

Paniculan
.

(Unaudiied

(Audiled) ) (Audiled) (Audited) (Audited) (Audited) (Audited)

Revenue irom opemiions 29,779.58 24,452.80 27,222.33 102,875.52 92,555.34 102,875.52 92,555.34

Odhel income 70.44 109.80 75.95 220.95 200.54 220.95 200.54

1oic1 income 29,050.12 24,552.50 27,290.29 103,095.40 92,755.00 103,095.40 92,755.00

Expenyes :

Cos( of mo(eviois consumed 11,215.11 11,210.80 10,574.42 47,451.14 45,870.02 47,451.14 45,870.02

cnonges in invenrovies 2,805.58 (1 ,454.381 897.92 (4,107.42) (5,275.74) (4,107.42) (5,275.74)

Subconivaci expenses 5,573.45 4,578.77 5,225.17 21,107.20 19,115.00 21,107.20 19,115.00

19,595.15 14,425.19 17,790.51 54,450.92 59,709.20 54,450.92 59,709.20

Gran Mmgin 10,253.97 10,137.41 9,499.70 30,535.55 33,045.50 30,535.55 33,045.50

Empioyee benems expense 918.28 852.11 793.44 3,352.58 2,542.20 3,352.58 2,542.20

0(nev expenses 5,825.15 5,494.49 5,407.25 21,485.93 17,817.40 21,485.93 17,817.40

50mm 3,510.53 3,790.01 3,299.00 13,707.05 12,507.00 13,707.05 12,507.00

Finance cosrs 489.20 389.24 352.81 1,573.94 1,788.80 1,573.94 1,788.80

DepvecTafion and amorfizafion expense 257.51 309.28 307.72 1,109.57 1,217.37 1,109.57 1,217.37

Prom beiore tux 2,753.02 3,092.29 2,530.55 11,103.54 9,500.03 11,103.54 9,500.03

1cx expenoes

(11 Cunem (ox 508.59 1,101.04 895.32 3,545.73 3,385.32 3,545.73 3,385.32

(21 Defevved (ox (110.731 55.28 (121.951 (57.511 (207.121 (57.511 (207.121

1oic1 icx expenyes 497.05 1,155.32 774.35 3,570.12 3,179.20 3,570.12 3,179.20

Prom beiore owner camplehemive income 2,255.95 1,935.97 1,054.19 7,525.42 5,401.53 7,525.42 5,401.53

Odhel compienensive income (nel o1 icx) 14.59 - 25.37 51.50 23.44 (102.001 (14.741

Prom alter cox 2,270.55 1,935.97 1,090.55 7,505.92 5,425.07 7,423.42 5,305.09
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Balance Sheet as at March 31,2019

Pmrmlzs "mes 314521110 3141:9201;

ASSEIS

NoNLulmEmAsEIs

a) Property, plant and equipment 5 1,009.27 5,034.40

h) (‘apnal work .

progress 6 202.59 213.02

c) mnerintangrbleasses 7 10.39 5.27

d) Investment anolnl ventule s 700.00 300.00

e) rrnancral asses

r) lnvestrrrens 9

L03 ns 10

mhelflnznclal asses 11

a other asses 12

g) Nonrcu rrent tax asses (net) 17

CURRENI'MSHS

a) lnventones 13 32456.71 22,299.55

h) rrnancral asses

r) lmdc recclvable‘; 14 34,761.76 27,170.70

Cash and cash equivalents 15 2073.47 1,935.71

)Bank balances [olhelthanabowe) 15 79.91 3.70

N) Loans 10 22.25 55.93

v) other flnznclal asses 11 142.74 175.99

dmttrerasses 12 3,040 15

72.51639 59,150.50

TOTALASSEIS 110,997 m 07,347 as
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Balance Sheei as (:11 March 31,2019

Equnv um) UAEILrI'IE

Equnv

a) Equitysharecaprtal 11; 1,134.32 1.13432

[1) other eq uitv 19 411,534.97 34, 1411.15

TCWAL EQu rrv 41.759 19 15.27447

mm L"! 1:

NoMLu 111151" UABI LI“ 1:

a) 5. Han: a:

i) Borrow rug; 211 349.311 4,495.19

[1) Plovlslons 21 2113.911 222.113

c) Defelred tax Iiabrhtres (net) 22 7.93 42.51

a) other Iiabl ties 23 . 2.93

555.13 4,755.71

cu 111151" uAaILmB

a) FInancIal am has

i) Borrow rug; 211 211,751.13 12495.33

)rrade mvablaa MSME 23 111.511 .

r) Tlade paya bles 24 14,737.94 11.27153

v) othernnancial hah 75 2,535.47 2,592.93

[1) other a 171 ties 211 377.411 259.93

c) Pravi ions 21 1.91 5.13

dJCunenltaxliabllllles (net) 25 131112 575113

33.51137 21.311113

TCWALUAHILFI'IB 39.22431 32mm

TumLEQurrvnuu IJABILFI’IB nun-7m $134735



Q4 Financial performance

29,850.12

[14 2019

11.25%

04 2019

Revenueuakhs)

24,562.60

[13 2019

15.43%

03 2019

22,298.29

'14 2018

EBITDA Margin%

12.09%

04 2019

U

EBITDA{Lakhs}

3,290.31

3,510.53 3119933

04 2019 Q3 2019 Q4 2013

PBT %

12.59%

9.23%

1

957%

Q4 2019 Q3 2019 Q4 2018



Yearly Financial performance

Revenueuakhs)
133,096.48

92,755.88

2018-19 2017-18

EBITDA Margin %

13.57%

13.37%

1013— 19 1017- 13

U

EBITDA(Lakhs)
13,787.05

12,587.00

2018—19 2017-18

PBT %

10.77%

'

10.33%

201849 2017~18
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Thank you

•Shashi Agarwal 

(Senior Vice President – Corporate 

Strategy & Investors Relation)

•shashi.agarwal@dollarglobal.in




