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Disclaimer

This presentation may contain certain forward looking statements concerning Timex’s future
business prospects and business profitability, which are subject to a number of risks and
uncertainties and the actual results could materially differ from those in such forward looking
statements.

The risks and uncertainties relating to these statements include, but are not limited to, risks
and uncertainties regarding fluctuations in earnings, our ability to implement strategy and
manage growth, competition (both domestic and international), market demand for products,
successful operation of our sales channels, price of our raw materials, economic growth in India
and the target countries for exports, ability to attract and retain highly skilled professionals,
time and cost over runs, our ability to manage our operations, government policies and actions
with respect to investments, fiscal deficits, regulations, etc., inflation, foreign exchange rates,
interest and other fiscal costs generally prevailing in the economy.

Past performance may not be indicative of future performance. We do not undertake to
publicly update our forward-looking statements to reflect subsequent events or circumstances.
Timex will not be responsible in any way for any action taken based on such statements.

This presentation is not intended, and does not, constitute or form part of any offer, invitation
or the solicitation of an offer to purchase, otherwise acquire, subscribe for, sell or otherwise
dispose of, any securities in Timex or any of it’s group companies or any other invitation or
inducement to engage in investment activities, neither shall this presentation nor the fact of it’s
distribution form the basis of, or be relied on in connection with, any contract or investment
decision. The numbers & the contents in this presentation are purely indicative and subject to
change.
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Business Update

Best ever quarter on all key parameters

• Highest ever revenue and profitability 

• Strong growth recorded across all markets

• Guess and Gc have been successfully placed across the country

• TMX brand has recorded high growth on account of increased penetration

• E-Commerce channel continues to drive revenue growth

• Strong resurgence in the offline channel driven by a big lagan season and return of consumers to physical stores

• Increased retail inflation, weakening of the Rupee against the US Dollar, and the global supply chain constraints continue to pose challenges

PLEASE REVIEW



Highlights 

Q1 FY2022-23



6

Timex x Stranger Things

Launch of Stranger Things collab watches in India

TIMEX | STRANGER THINGS

Stranger Things are happening here at Timex... 

As season 4 of the hair-raising sci-fi-horror-drama 
makes its debut, Timex is entering the gate to the 
Upside Down with the Timex x Stranger Things 
collection: 
the culmination of two cultural phenoms that 
routinely bring wistful, period-specific elements out of 
the darkness and into the light. 
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Timex x Stranger Things

PR coverage of the campaign across various publications

TIMEX | STRANGER THINGS

Stranger Things are happening here at 
Timex... 

This nostalgic collaboration applies 
otherworldly inspiration to three of our most 
iconic cult classics—Timex Camper, Timex 
T80, and Timex Atlantis—through spine-
chilling graphics, an eerie INDIGLO® 
backlight, and the unforgettable Stranger 
Things melody to help keep time in any 
dimension. 



8

#justlikedad

Whether it is a smart watch or an analog watch, Timex is the perfect gift for Father’s Day

' Time to talle care ot h\m 

like hed"d ' ofyou 

get an upgrade for 

~our dad's wrlsU 

#Justli keDad 

TIMEX GROUP 
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Launch of Helix Metalfit 3.0 Smart Watch

TGIL continues the impetus on smart wearable with the launch of the next generation in Helix MetalFIT Series with the 3.0 style range

T I MEX GROUP 

LIGHT 
UP YOUR 
WORLD 
1.69 
FULL -ouo, DISPlAY 

240x280 
IIC.II RLSOLU I ION 

HELIX 
T IMEX 

METALFIT 3.0 
STYLE THAT INSPIRES YOU ~ 

~I 1.69 Inch Full ~ Hc.lrt RJ tc .A. SP0:2 
: .. Touch Display G Monitor U Monitor 

HEUX 

METALFIT 3.0 
STEP UP TO SMART LIFE 

CO~ NG SOON 
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International collection launches

Launching the trendy Malibu & M97 collections to bring the best of our global fashion products to India

MA b iBU 
C 0 L L t C 1 I 0 I< 

TIMEX 

TIMEX 

TIMEX GROUP 



Financial Performance

Q1 FY2022-23
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• Total Income at Rs. 9,453 lacs (grown by 195%) during the quarter as compared to Rs. 3,209 lacs last year

• EBIDTA is Rs. 1,368 lacs (grown by 450%) during the quarter as compared to negative Rs. 391 lacs last year

• Profit before tax for the quarter is Rs. 1,201 lacs (grown by 327%) as compared to loss before tax of Rs. 528 lacs last year

• Other expenses include advertising & sales promotion expenses of Rs. 725 lacs during the quarter as compared to Rs. 339 lacs last year

TGIL Financial Performance Q1 FY 2022-23

Improvement in financial performance over last year

Company's operations and financial results for the quarter ended 30 June 2021 were adversely impacted by the second wave of COVID-19 due to which the results are not comparable with the current quarter.
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TGIL Financial Performance – Current Quarter
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Company's operations and financial results for the quarter ended 30 June 2021 were adversely impacted by the second wave of COVID-19 due to which the results are not comparable with the current quarter.
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TGIL Financial Performance – Total Income
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TGIL Financial Performance – EBIDTA
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TGIL Financial Performance – EBIDTA %
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TGIL Financial Performance – Profit Before Tax
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TGIL Shareholding Pattern

45,470 
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30-Jun-19 30-Sep-19 31-Dec-19 31-Mar-20 30-Jun-20 30-Sep-20 31-Dec-20 31-Mar-21 30-Jun-21 30-Sep-21 31-Dec-21 31-Mar-22 30-Jun-22

Promoters 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93%

Institutional 
Investors 0.03% 0.03% 0.04% 0.03% 0.03% 0.03% 0.03% 0.06% 0.03% 0.03% 0.03% 0.03% 0.03%

Public & other 
shareholding 25.04% 25.04% 25.03% 25.04% 25.04% 25.04% 25.04% 25.01% 25.04% 25.04% 25.04% 25.04% 25.04%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total no. of 
shareholders 45,470 45,220 44,905 44,988 45,245 45,051 44,447 44,104 43,447 43,472 46,244 49,230 48,412 
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TGIL Market Capitalization

Note: The market capitalization is based on BSE closing prices at the end of the period

Timex Share Price vs BSE Small Cap6 year CAGR: 10%
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ABOUT US 



Timex Group is America’s Oldest Watchmaker, Established in 1854 in Connecticut, USA

Designs, manufactures and distributes products to consumers around the world

11+
GLOBAL BRANDS

2.7B
WATCHES SOLD

120
DISTRIBUTORS

167
YEARS OF EXPERIENCE

3,000
GLOBAL EMPLOYEES

21
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Joint venture between Timex Group and Jayna Times Industries Ltd.1988-1990

1990-2000

Since 1994

Joint Venture with Titan Company. JV ended in 2000.

Public Limited Company listed on Bombay Stock Exchange.

Subsidiary of Timex Group Luxury Watches B.V.Since 2000

Timex Group India Limited (TGIL) is a group company of Tanager Group B.V. (formerly 

known as Timex Group B.V.)

Having entered India in 1988, Timex Group India today has one of the most powerful 

portfolios of brands in the watch industry. With technological innovation and cutting-

edge design, we recognize the tremendous opportunity to leverage the reach and 

appeal of each brand’s individual identity, personality, and customer base. 

Locations

Noida [Headquarters], New Delhi [Registered Office]

Baddi, Himachal Pradesh [Factory]

Regional Sales Offices – Noida, Mumbai, Kolkata, Bangalore, Chennai
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About TGIL



Experience: 22+ years
Qualification: B. Sc. (Computer Science) - University of Alabama 
& a Juris doctorate from Washington & Lee University 

David Thomas Payne | Chairman

Experience: 26+ years
Qualification: Footwear technologist & Marketeer

Deepak Chhabra| Managing Director

Experience: 30+ years
Qualification: Masters in Personal Management & 
Industrial Relations from TISS & IR & B. Sc. from IIT

Pradeep Mukerjee | Independent Director 

Experience: 30+ years 
Qualification: Chartered Accountant and Cost Accountant

Gagan Singh | Independent Director

Experience: 35+ years
Qualification: PGDBM from XLRI & Science Graduate 

Bijou Kurien | Independent Director

Experience: 25+ years
Qualification: Mechanical Engineer, Masters in Business Administration

Sylvain Tatu | Non-Executive Director

27

TGIL Board of Directors



One of the strongest portfolios in the watch industry across consumer segments

Brand Portfolio
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TIMEX N AUTICA 

HELIX 

TIMEX GRC U P 

FUR LA 

UNITFrt .-.-.LDR<; 
OF BE 'JETTON. 

VERSACE TED BAKER MISSONJ 
V\'/,1 C HE. ~ 

.......... 
GLJ ESS --.... ..... 

odidas 



A strong network of sales touchpoints that enable TGIL to reach consumers across the country
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Powerful Distribution Network

MULTI 
BRAND 

5638 

TI\TI\ 

CLiO I LUXURY 

TIMEX GROUP 

LARGE 
FORMAT 

300 

amazon 
......... ,..;:7 

DEFENCE 
CANTEEN 

1347 

Flipkart 

TIMEX WORLD 
SHOWROOM 

Myntra Htmfr 
FASHION 

LUXURY 
RETAIL 

AJIO 



Lugano, Switzerland
Watchmaking

Baddi, India
Manufacturing

Besancon, France
Movement Production

Pforzheim, Germany
Research and Development

Cebu, Philippines 
Manufacturing

Middlebury, USA
HQ & Watchmaking

30

Supply Chain: We are a True Global Watchmaker with the Owned Capabilities
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Baddi Plant: Superior Watchmaking & Supply Chain

Land Area: 10,000 sq. meters; Built up area: 3,278 sq. 
meters.

Assembly of watches from piece parts to complete watch. 
Currently handling over 50 types of watch – movements.

Assembly capacity of 10 k watches per day. 

Includes assembly of digital, Analogue, Ana-Digi, Indiglo®. 
We have also assembled Smart-bands in the Baddi factory.

Assembly operation starts with assembling of fit-up i.e., 
by mounting dial and hands on the movement.

Online and Offline Assembly capability to accommodate 
both high & low volume movements.

A state of the art SA 8000: 2014 and 

OHSAS: 45001:2018 certified watch assembly unit 

in Baddi, Himachal Pradesh, India
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TGIL After Sales Service

Over 200 locations supported by a Customer Care Call Centre service
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Authorized 
Service Workshops 

TIMEX GROUP 

Lead Authorized 
Service Centres 

Authorized 
Service Centres 
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TIMEX GROUP 
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