






Investor Presentation 

Q2FY18 (JAS-2017) 



 This presentation contains “forward looking statements” including, but without limitation, 

statements relating to the implementation of strategic initiatives, and other statements relating 

to Coffee Day Enterprises Limited and its subsidiary companies’ (“CDEL”) future business 

developments and economic performance  

 While these forward looking statements indicate our assessment and future expectations 

concerning the development of our business, a number of risks, uncertainties and other unknown 

factors could cause actual developments and results to differ materially from our expectations 

 These factors include, but are not limited to, general market, macro-economic, governmental and 

regulatory trends, movements in currency exchange and interest rates, competitive pressures, 

technological developments, changes in the financial conditions of third parties dealing with us, 

legislative developments, and other key factors that could affect our business and financial 

performance 

 CDEL undertakes no obligation to periodically revise any forward looking statements to reflect 

future / likely events or circumstances 

 Figures have been rounded off in some places for the purpose of reporting and restated wherever 

required and should be read in conjunction with the reported financials  
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Safe Harbour 



 Gross Op. Revenues at Rs. 9,922 million; 21% YoY 

 EBITDA at Rs. 2,335 million; 42% YoY* 

 Net Profit After Tax at Rs. 473 million; 450% YoY* 
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CDEL: Q2FY18 Results Highlights  

* Note: EBITDA and PAT include exceptional gain of Rs 532 million and Rs 388 million respectively, on account of sale of equity 

stake in Global Edge Software Limited  



Net Profit After Tax* (Rs mn) 

Gross Revenues (Rs mn) EBITDA* (Rs mn) 

CDEL: Q2FY18 Financial Performance  
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* Note: EBITDA and PAT include exceptional gain of Rs 532 million and Rs 388 million respectively, on account of sale of equity 

stake in Global Edge Software Limited  
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Gross Revenues (Rs mn) 

EBITDA (Rs mn) 

CDEL Segment Results: Q2FY18 vs. Q2FY17 

* Note: Others include Rs 532 million in EBITDA on account of exceptional gain booked on sale of equity stake in Global Edge 

Software Limited   5 
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 Gross Op. Revenues at Rs. 19,358 million; 17% YoY 

 EBITDA at Rs. 4,207 million; 30% YoY* 

 Net Profit After Tax at Rs. 629 million; 215% YoY* 

CDEL: H1FY18 Highlights   
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* Note: EBITDA and PAT include exceptional gain of Rs 532 million and Rs 388 million respectively, on account of sale of equity 

stake in Global Edge Software Limited  



CDEL: Group Snapshot 
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Retail - Coffee Day Global  

(CDGL) 

Logistics (Sical) 

Tech Parks and SEZs  

(Tanglin) 

Financial Services  

(Way2Wealth) 

Investments  

(Coffee Day Trading) 

 Vertically integrated coffee business 

 Pioneered the coffee culture in the chained café segment in India 

 Includes vending business and retailing of coffee products across 

various formats 

 Leading integrated logistics solutions provider in India 

 Broad portfolio of ports, mining and transportation, surface 

logistics, supply chain solutions amongst others  

 Setup for the development of technology parks & SEZs 

 Currently developing and operating a technology park in 

Bengaluru and Mangalore 

 Retail-focused investment advisory company with pan India 

branch network  

 Includes broking & commission businesses, financial product 

distribution, fund-based activities and quant businesses 

 Established to provide tech companies with access to capital 

 Investments in Mindtree Limited, Global Edge Software Limited 

(exited with minor residual stake), Magnasoft, Ittiam Systems 
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Retail – Coffee Day Global (CDGL) 

Logistics – SICAL 

Tech Parks & SEZs – Tanglin 

Financial Services – Way2Wealth 

CDEL Group Highlights 



 Gross Op. Revenue at Rs. 4,917 million; 22% YoY 

 Retail Gross Revenue at Rs. 3,994 million; 16% YoY 

 EBITDA at Rs. 735 million; 19% YoY 

 Retail EBITDA at Rs. 723 million; 18% YoY 

 Net Profit After Tax at Rs. 95 million; 55% YoY 

CDGL: Q2FY18 Highlights   

9 



CDGL Financial Performance: Q2FY18  

Gross Operational Revenue (Rs mn) 

PAT (Rs mn) 

EBITDA (Rs mn) 

PBT (Rs mn) 

4,917 5,047 

4,038 

Q2FY18 Q1FY18 Q2FY17
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Q2FY18 Q1FY18 Q2FY17
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CDGL Retail Metrics: Q2FY18  

Retail Gross Revenues (Rs mn)   Retail EBITDA  (Rs mn) 

Same Store Sales Growth (SSSG) % Average Sales Per Day (ASPD) - Rs 

6.81% 6.94% 

3.04% 

5.02% 

Q2FY18 Q1FY18 Q2FY17 FY17

 15,244   15,090  

 14,043  
 14,418  

Q2FY18 Q1FY18 Q2FY17 FY17

3,994 
3,818 

3,457 

Q2FY18 Q1FY18 Q2FY17
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Q2FY18 Q1FY18 Q2FY17
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 Gross Op. Revenue at Rs. 9,964 million; 18% YoY 

 Retail Gross Revenue at Rs. 7,812 million; 14% YoY 

 EBITDA at Rs. 1,449 million; 20% YoY 

 Retail EBITDA at Rs. 1,420 million; 19% YoY 

 Net Profit After Tax at Rs. 198 million; 68% YoY 

CDGL: H1FY18 Highlights   
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CDGL: Moving towards Steady & Sustainable 
Growth 

Building Blocks  

Celebrating New Occasions  

Introducing New Delicacies  

Driving Engagement through App  
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“Round the Clock Menu”: Strategic Initiative  

1 

2 

3 

4 



New Occasions: Made “Friendship Day” the 
real toast of friendship  

Friendship is the biggest relationship amongst youth and we continued to be their 

most preferred hangout:  

 New exclusive drink only for the Friendship Day weekend ensured great bonding 

 Buddy Latte art across cafes was an instant hit 
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Introducing New Delicacies: New French 
delicacy was a perfect Coffee Pairing  

 Introduced French delicacy Creamy Custard 

Danish (Pain au Custard) for great coffee 

pairing 

 

 Launched at a special price of Rs.10/- as an 

accompaniment with a beverage. A la Carte 

price of Rs. 30/- 

 

 Consumers loved the delicacy and its pricing 
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Driving Engagement through Mobile App  

Launch: July 2016 

40.09 lakhs 
App Installs – September 2017  

    4.2 

 New high of 4+ million installs 

 

 Moving from acquisition to 

retention and engagement 
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“Round the Clock Menu”: Strategic Initiative  
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Majority of café sales between 1-8 PM 

Food Contribution <30%, limited choice 

Consumers seeking new and exciting menu  

Consumers want multiple F&B options 

Background & Insights  

Increase other day parts consumption  

Increase Food Contribution >35% 

Revamp menu, Delight consumers 

Provide choices, Acquire new customers, Drive 

repeats  

Our Approach  
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“Round the Clock Menu”: Strategic Initiative 
(Cont.d’)  
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 Youth spends maximum numbers of hours with friends and they love to do it at their favourite 

hangout. Café Coffee Day has been their favourite hangout destination over the years but they visit 

us for specific occasions during the day 

 When we engaged with them through consumer research and interactions across cafes, we identified 

new opportunities regarding diverse choice in menu which can give youngsters more reasons to visit 

and spend more time at the cafes 

Background 

 “Round the Clock Menu” addresses the customers’ need by offering delicious and exciting food and 

beverage choices across day parts like Breakfast, Lunch, Snacks and Dinner coupled with great 

service 

 This was achieved by way of exhaustive menu overhaul, improving customer service and refreshed 

presentation (in terms of staff look, crockery, food display, café communication etc) 

 Went live in Bangalore in select cafes from August 2017 

 Plan to scale it up in coming quarters across India 

The Concept  

Current Status  



“Round the Clock Menu”: Strategic Initiative 
(Cont.d’)  
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Completely revamped and new menu with multiple category additions  

Win in Breakfast Focus on Lunch Dominating whole day 



“Round the Clock Menu”: Strategic Initiative 
(Cont.d’)  
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 Launched on 14th August 2017 across 33 

cafes of Bangalore 

 Focusing on the vital few – High 

Visibility & High ASPD outlets 

 Enhance the overall café experience 



“Round the Clock Menu”: Strategic Initiative 
(Cont.d’)  
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Irresistible Combos: Great Taste and Choices at Value Prices  



“Round the Clock Menu”: Strategic Initiative 
(Cont.d’)  
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Aggressive Promotions: Mobile App and Social Media  

Mobile 

App  

Digital 

Promotions 
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Retail – Coffee Day Global (CDGL) 

Logistics – SICAL 

Tech Parks & SEZs – Tanglin 

Financial Services – Way2Wealth 

CDEL Group Highlights 



 Integrated Logistics – Sical offers integrated logistics solutions for both container and 

bulk cargo 

 Mining and  Transportation – Sical is engaged in surface mining of coal and removal of 

over burden and transportation  

 Surface Logistics  

o Rail – One of India’s largest private sector container train operator with pan India 

operations. Two terminals at Bangalore and Chennai under implementation 

o Container Freight Station – Multiple CFS Facility at Chennai, Tuticorin and Vizag with 

capacity to handle more than 1.5 million TEUs. CFS is spread across 7,00,000 sq.m 

o Road – Pan India operations; fleet in excess of 1,000+ vehicles consisting of Tankers, 

Trailers, Tippers, Auto Mobile Carriers and medium size vehicles  

 Port – Presence in major, intermediate and minor ports in India.  Sical owns and operates 

two terminals on BOT basis 

 Supply Chain solutions – Sical offers supply chain solutions including refrigerated 

transportation services, cold stores, primary and secondary distribution, warehousing 

solutions and 3PL services. SICAL has recently acquired  51% of the stake in Patchems 

Private Limited and 60% stake in PNX Logistics Private Limited.  SICAL will increase the 

stake to 100% over the period of 3 years. These acquisitions will help SICAL to build 

capability in Pharma logistics as well as express logistics segments  

SICAL – Highlights  
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Retail – Coffee Day Global (CDGL) 

Logistics – SICAL 

Tech Parks & SEZs – Tanglin 

Financial Services – Way2Wealth 

CDEL Group Highlights 



 Wholly-owned subsidiary, Tanglin is engaged in the business of developing 

technology parks in Bengaluru and Mangalore 

 Our technology parks are conceptualized as ‘Global Village’ in Bengaluru, and ‘Tech 

Bay’ in Mangalore 

 Current let-out office space clocking rent is 3.3+ mn sq. ft. 

o Anchor tenants, Mindtree and Accenture, currently occupy over 2 mn sq. ft. 

 Additional 7.5 lakh sq. ft. completed and will be occupied in phases over the next 

6-8 months   

 Construction for additional 7.5 lakh sq. ft.  in progress 

 

 

 

Tech Parks & SEZs, Tanglin – Highlights  
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Retail – Coffee Day Global (CDGL) 

Logistics – SICAL 

Tech Parks & SEZs – Tanglin 

Financial Services – Way2Wealth 

CDEL Group Highlights 



 W2W offers a wide range of financial products, advice & services under one roof to 

retail, institutional & corporate clients 

 Broking Business – Equity, Commodity, Currency, Insurance and Realty Services 

 Distribution Business – Various investment products like Mutual Funds, Primary 

Market Products, Fixed Income Products and other Structured Products 

 Wealth Management & Portfolio Management Services offered to HNIs 

 Speciality Products – Financial Planning and National Pension System Products for 

the mass affluent class  

 Financing Products – Margin Trade Financing, IPO Financing, Lending Against Shares 

are the key offerings for premium clients seeking leverage 

 Quant Products are built through quantitative techniques in assisting active market 

participants and for treasury/proprietary desk requirements 

 

 

Way2Wealth – Highlights 
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Shareholding Pattern: September 30, 2017 

Promoters, 
52.62% 

Mutual Funds, 
0.68% 

FPIs, 5.58% 

Others, 
41.12% 
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Investor Contact 
Email - investors@coffeeday.com  

Tel: +91 80 4001 2345 

 

CIN: L55101KA2008PLC046866 

Website: www.coffeeday.com 

 

Coffee Day Square,  

23/2, Vittal Mallya Road,  

Bangalore-560001, Karnataka, India 

 

http://www.coffeeday.com/

