
 

 

 

12.02.2019 

 

BSE Limited 

Phiroze Jeejeebhoy Towers, 

Dalal Street,  

Mumbai – 400 001 

 

Scrip Code :541403 

 

The Secretary, 

National Stock Exchange of India Ltd., 

Exchange Plazza, C-1, Block ‘G’, 

Bandra-Kurla Complex, Bandra (E), 

Mumbai – 400 051. 

Symbol -  DOLLAR 

 

Dear Sir(s), 
 

Reg: Presentation to be made at Analyst / Institutional Investor meet  

Further to our letter dated 12.02.2019 regarding Schedule of Analyst/ Institutional Investor 

Meetings and pursuant to Regulation 30(6) of the Securities and Exchange Board of India 

(Listing Obligations and Disclosure Requirements) Regulations, 2015, we are enclosing a copy 

of presentation to be made on the financials and other matters of the Company at the aforesaid 

Meet on 13.02.2019.  

This may please be informed to all the concerned. 

 

 

Thanking You, 

 

Yours faithfully, 

 

For Dollar Industries Limited 

 

 

Abhishek Mishra  

Company Secretary 

 

Encl: As above 

 



Earnings Call Q3 2018—19

13”" February, 2019



C

Dolldr hos on extensive product portfolio for men, women dnd kids in

closs, closs for moss ond moss segment which include:

Cdsuol Lounge Thermol

weor weor weor

InnenNedr

Present through Pepe Force Go Weor, Missy, Lehor

Jedns Innerwedr Ultrd Thermdls, Chompion, PKG

Fdshion Pvt Ltd, Cl Bigboss Comfort

Joint Venture Commdndo

Compony ond Force

NXT

Dollorwos bestowed with ‘One Stor Export House’ certificotion by DGFT,

Deportment of Commerce, Ministry of Commerce dnd Industry,
Government of |ndid in the yedr 201 O.



$170315

NXT

Segment: Class

Products: Vests, briefs,

trunks and T—shirts

Target audience: Men (20—
40 years of age)

Aspires people with high
and comfortable

disposable income

USPs: International auality,

global fashionable

products

Tagline: Inner fashion

Team headed by —

Mr. Gaurav Gupta, Vice

President
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Dollar brand offerings

Bigbos
PREMIUM INNERWEAR

- Segment: Class for mass

- Products: Vests, briefs and

trunl<s

- Target audience: Ivlen

(30—60 years of age)

- Targets urban population with a

considerable income & value

for money products

- USPs: Affordable, fashionable,

comfortable and sporty

- Tagline: Fit Hai Boss

- Team headed by — Mr. Vinod

Kumar Gupta and Mr. Binay

Kumar Gupta, Managing
Directors and Mr. Krishan Kumar

Gupta , Whole Time Director

J35?

CHIC CASUALS

Segment: Class for mass

Products: Camisoles, panties,

leggings and lounge—wear

Target audience: Women

and girls (I 8—45 years of age)

lvlainly targets average

income trend followers

USPs: Comfortable fits and

product variety (sizes and

colors), quality product in an

affordable price

Tagline: Carry on lvlissy

Team headed by —

Mr. Anl<it Gupta, Vice

President



Dollar Industries Limited

Dollar brand offerings

- Segment: Class for mass

- Products: V neck with Trousers, long

short camisoles

- Target audience: Men, women and

kids

- Considerable income group and

value for money

- USPs: Ultra—light, comfortable, stylish,

winter—wear

- Tagline: Hot Hai Boss

- Team headed by — Mr. Vinod Kumar

Gupta and Mr. Binay Kumar Gupta,

Managing Directors and Mr. Krishan

Kumar Gupta and Mr. Bajrang

Kumar Gupta, Whole Time Directors

0.

00'ca

CHAMPloKfi

- Segment: Class for mass

. Products: T—shirts, bermudas and

trousers

- Targetaudience: Kids

- Valueformoney

- USPs: Affordable, sporty and

primarily caters to suburban and

rural customers

- Team headed by —

Mr. Gaurav Gupta, Vice

President

*
Our products are within the price range of INR 50 to INR 650

*
Products available at organised and retail MBO. However Force NXT has an exclusive distribution channel
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FQHCE
EEC! WEARE

Segment: Class for mass

Products: T—shirts (round neck and

collared), vests (innerwear and

sports vests), briefs, boxers,

bermudas, capris and track—pants

Target audience: lvlen

Targets those who are trend

followers and yet a generation of

growing economy

USPs: Affordable, comfortable and

caters to the mass market

Team headed by — Mr. Vinod Kumar

Gupta and Mr. Binay Kumar Gupta,

Managing Directors and Mr. Krishan

Kumar Gupta , Whole Time Director



Dollar lndusIries limited InvesIor Presemulion Q3 2019.
Percentage of soles from outsourcing

Dollor’s asset—lightness

70%

of soles

as

33

so

generoted 70 70

from

outsourcing

Coptive i i i i i

production 2013-14 2014-15 2015-16 2016-17 2017-18

increased from

0% of soles 2012—

i3 to 30%

in 20i 7—i 8
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Dolldr’s distribution network
- Dolldrhds developed

0 robust distribution 3 yedrs geogrdphicol soles bredk up in %

network dcross Indid

dnd dlso exports its

products to 19

countries
.

44.36%

- Dolldr products enjoy "015-15 .2015—15

superior visibility dcross . 2015-17 .2015—17

rurdl dnd metro Indid .2017—13 .2017—13

- Dolldr’s reldtionships
with wholesolers dnd

retdilers enhdnced North East

logisticol efficiency
dnd revenue

dccretion

- Dolldr IS

vefntunngfg
Into

"01545 . 2015-15

new retdll ormd s
I 2015-17 . 2015-17

(LFSs, e—commerce
I 201748

I 2017-18

portdls dnd EBOs)

West South



Financml Highlights for Quufler ended 31s1 Dec, 2018

naiettadtttttiet tttaiied luv: ti. teteatettaa a: nu

(Rs. in Lakns)

uarter ended Year to date Year ended

an'nllnrs 31712 019 39992919 31. 2917 3171 72919 31. 2917 3179372919

(Unaudited) (Unaudited) (Unaudited) (Unaudited) (Unaudited) (Audited)
Revenue (rant operations 24 452 90 24279 02 22 265 91 73,095 94 65 333 01 34

omerineanae 10990 2469 15 65 15052 174 59 700 54

Timtl ineanae 24 62.69 24,392.79 73,246.36

Expenses :

Cost ofmareriaiscortsttmed 11210 90 10,932 31 7 590 51 36245 03 30192 57 43237 99

Changes'm'm)entmies (1464 39) (1393 09) 1346 76 (6 914 00) (117163) (2 644 71)
Subconn'act expenses 4679 77 5 750 71 4922 65 15 533 74 12 999 93 1911600

1442519 1529994 13759 92 4496477 4191077 59,70929

Gross Mzrgin 10,137.41 9,012.76 9,521.64 29391.59 23,546.92 33,046.60

Emplo}ee benefits expense 952 11 945 33 679 20 2 444 30 1 949 76 2,642 20

Other expenses 549449 4523 94 4150 99 1566077 1241014 1791740

EBrmA 3,790.91 3,643.59 3,691.45 10,276.52 9,297.92 12,597.00

F'mancecnsts 39924 35102 51625 109474 1435 99 1799 90

Depreciation and amortization expense 309 29 273 37 319 35 942 06 909 65 1217 37

Probit beiore tax 3,092.29 3,019.20 2.95595 9,349.72 6,942.29 9,590.93

Tax expenses

(1)citrrertrrax 110104 111964 107577 303714 2490 00 339632

(Z)Defenedtax 55 29 (52 37) (19 55) 43 12 (95 16) (207 12)
Total tax expenses 1,156.32 1,966._7 3,999.26 494.94 3,179.29

Profit beiore outer comprehensive Ineotne 1,935.97 1,952.93 1,799.63 5,269.46 4537.44 6,401.63

Other eanaprenensive ineanae (net aitax) . 47 55 (1 65) 46 91 (2 93) 23 44

Prai'tt ulcer tax 1,935.97 2,999.49 1,796.99 5,316.27 4,53 51 6, :97



Dollar Indusiries Limiied Invesior Preseniafion Q3 2019

Financial performance

Revenue ('Lakhsl EBITDA {'Lakhsl

“155”"
14,301.10 3’ 1941.31

51591115

22,231.56 3,643.59

I
Q5 2019 021019 031013 052019 01 1019 11314113

EBITDA Margin % PBT %

155111
11.32%

1511391 11.59%

14.9915
1214115

03 2019 02 2019 05 1013 03 1019 01 1019 Q3 2013



Revenue break—up far 9 Manlhs 20l 9

0.4%8%
Dollar Missy Champion Kids

2.4 %

Force NXT

8%
Women’s

innerwear and

casual wear

9%
Thermal wear



Thon|< you

Shosni Agorwol

(Senior Vice President — Corporoie

Siroiegy & Invesiors Reloiion)

shoshiogorwo|@do||org|obo|.in
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