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Disclaimer dlL

The information contained in this presentation is for information purposes only and does not constitute an offer or invitation to sell or the solicitation of an offer or invitation to purchase any securities
(“Securities”) of Devyani International Limited (the “Company”) in India, the United States or any other jurisdiction. This presentation should not, nor should anything contained in it, form the basis of,
or be relied upon in any connection with any contract or commitment whatsoever. This presentation is not an offer of securities for sale in the United States or elsewhere. This presentation does not
constitute a prospectus, a statement in lieu of a prospectus, an offering circular, information memorandum, an invitation or advertisement or an offer document under the Companies Act, 2013,
together with the rules thereunder, the Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2018 each as amended, or any other applicable law in
India.

This presentation may contain forward-looking statements that involve risks and uncertainties. Forward-looking statements are based on certain assumptions and expectations of future events.
Actual future performance, outcomes and results may differ materially from those expressed in forward-looking statements as a result of a number of risks, uncertainties and assumptions. There is
no obligation on the Company or any of its directors, officers, employees, agents or advisers, or any of their respective affiliates, advisers or representatives to update or revise any forward-looking
statements, whether as a result of new information, future events or otherwise and none of them shall have any liability (in negligence or otherwise) for any loss howsoever arising from any use of
this presentation or its contents or otherwise arising in connection with this presentation. You are cautioned not to place undue reliance on these forward-looking statements, which are based on
current view of the Company’s management on future events.

The data and opinion expressed herein with respect to the Company is based on a number of assumptions, and is subject to a humber of known and unknown risks, which may cause the
Company’s actual results or performance to differ materially from any projected future results or performance expressed or implied by such statements. Further, certain figures (including amounts,
percentages and numbers), as applicable, have been rounded-off to the nearest number and may not depict the exact number.

We use a variety of financial and operational performance indicators to measure and analyze our financial performance and financial condition from period to period and to manage our business.
Further, financial or performance indicators used here, have limitations as analytical tools, and should not be considered in isolation from, or as a substitute for, analysis of our historical financial
performance, as reported and presented in our financial statements. Further, past performance is not necessarily indicative of future results.

This presentation has been prepared by the Company. This document is a summary only and does not purport to contain all of the information that may be required to evaluate any potential
transaction and any recipient hereof should conduct its own independent analysis of the Company and their businesses, including the consulting of independent legal, business, tax and financial
advisers. The information in this presentation has not been independently verified and has not been and will not be reviewed or approved by any statutory or regulatory authority or stock exchange
in India. No representation, warranty, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information and opinions in
this presentation. Further, nothing in this document should be construed as constituting legal, business, tax or financial advice.



Chairman’s Comment dllL

C N\
Commenting on the performance for Q2 FY 23 Mr. Ravi Jaipuria, Non-Executive Chairman, DIL said:

“I am pleased to share that DIL has maintained its store expansion pace and opened 88 net new stores in the
quarter — the highest ever. We are making consistent progress in expanding our reach and investing in our
Core Brands to capitalize on the growth opportunities available. In line with our strategy, we have continued
our focus on consolidating our presence in metro cities along with the expansion in non-metros towns. At the
end of Q2, our total store count stood at 1,096 stores across our portfolio, with a split of 52% in non-metros
and 48% in metro cities...

On the demand side, we have noticed that, as we are coming out of the pandemic, the consumer response s
mixed for various categories. Continued retail inflation seems to have impacted the consumer demand to some
extent in the staples and discretionary category. Although the inflation in input costs (s stabilizing, the overall
pricing levels continue to remain higher on a year-on-year basis. We have managed to take some judicious
price corrections during early part of the financial year to protect the margins partially and are hoping that
inflation will cool off as we go along, leading to enhanced consumer demand...

Our innovation pipeline continues to be strong. We launched peri — peri chicken in KFC and the same has met
with an encouraging consumer response. We are also investing in making our business future-ready with the

7 ”

launch of all-digital 'KFC Smart Restaurants’...
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Q2’ FY23 Financial Highlights diL

4 N\

Strong momentum in store addition

= 88 net new stores — highest ever!

= 1,096 system stores at the end of the quarter.

4 )
Q2 Revenue from operations reached Rs. 7,474 million

= Steady performance from Core Brands
= KFC— 121K ADS in a seasonally soft quarter.
= PH ADS at 45K.

= Costa ADS and margins are lower due to new stores

Inflation impact on Margins

= Gross Margin at 70.2%.

Consolidated Reported EBITDA (Post INDAS) at Rs. 1,655 million

= Reported EBITDA margin at 22.1%.

= PAT at Rs. 568 million.




New Store Openings dllL

NET NEW UNITS (NNU)
Stores as at Stores as at
30-June-22 30-Sept-22
Brand Q2 FY22 Q3 FY22 Q4 FY22 Q1FY23 Q2 FY23 YTD FY23
KFC |@I 25 30 25 27 32 59 391 423
KFC |,
PH @ 34 40 22 23 30 53 436 466
Costa @ 1 5 5 14 19 33 69 88
Others 3 4 2 5 5 10 65 70
Total India 63 79 54 69 86 155 961 1,047
2 1 0 1 0 1 29 29
3 1 0 0 2 2 18 20
Total DIL 68 81 54 70 88 158 1,008 1,096

Core Brands — 1,024 stores as at 30" Sept’22 (941 : 30t June’22)

NNU = Gross additions less Closures



Store Expansion Focus dlL

Core Brands Stores; India — Regional split

Core Brands Stores Mar. 31, 2021 Mar. 31, 2022 Jun 30, 2022 Sept 30, 2022
As on Sept 30, 2022 NCR 135 153 161 SRV
|
|
Bengaluru 80 106 108 | 118
|
|
344 378 Kolkata 42 52 55 | 56
35% 39% I
Hyderabad 32 60 65 i 72
|
Other Metro cities 27 36 38 | 44
North |
72 |
7% o Total Metros 316 407 427 | 469
East 19% :
Total Non Metros 289 425 469 | 508
|
West As on March. 31, 2022 % In Metros 52% 49% 48% | 48%
|
|
South % In Non Metros 48% 51% 52% | 52%
\
289 172
35% 38%
Total Cities 155 204 215 224
62 Metro cities :- Delhi NCR, Mumbai, Kolkata, Bangalore, Chennai , Hyderabad, Ahmadabad,
7% 163 Pune.

20%



diL

Business Performance — DIL Consolidated

Revenue from Operations - Quarterly Revenue from Operations - Annual

|
803 884 938 1,008 1,096 “«— Stores ——» 610 692 938 ' 1,006
20,840 I
7,474 I
7,047 I
6,244 15,164 |
5,907 ! 14,521
5,161 11,348 I
I
I
I
I
Q2 FY22 Q3 FY22 Q4 FY22 Q1FY23 Q2 Fy23 FY 2020 FY 2021 Fv 2022 VTD Fy23
t 45% y/y growth t
Net New Units - Quarterly Net New Units - Annual
|
88 !
81 246 :
68 70 I
54 | 158
I
I
82 I
44 |
I
1
FY 2020 FY 2021 FY 2022 YTD FY23

Q2 FY22 Q3 FY22 Q4 FY22 Q1 FY23 Q2 FY23



Financial Performance — DIL Consolidated

diL

71.0%

3,664

Q2 FY22

?

Gross Margin - Quarterly

20.6%

1,067

Q2 FY22

f

71.4% 71.3% 71.1% 70.2%
5,246
5,010
4,457
4,209
Q3 FY22 Q4 FY22 Q1 Fy23 Q2 FY23
43% y/y growth t
Brand Contribution - Quarterly
21.9% 21.2% 20.5% 19.6%
1,443 1.468
1,367
1,254
Q3 FY22 Q4 FY22 Q1 Fy23 Q2 Fy23

37% y/y growth

«— GM% — 69.6%

10,560

FY 2020

+—BC%——> 11.5%

1,748

FY 2020

Gross Margin - Annual

69.6%

7,902

FY 2021

71.2%

14,842

FY 2022

Brand Contribution - Annual

14.4%

1,634

FY 2021

19.9%

4,146

FY 2022

70.6%

10,255

YTD FY23

20.0%

2,911

YTD FY23



Operating Margins — DIL Consolidated

diL

15.4%

795

Q2 FY22

?

EBITDA (Pre-IndAS) - Quarterly

23.9%

1,233

Q2 FY22

f

16.4% 16.5% 16.1% 15.1%
1,137 1,125
1,02
.026 978
Q3 FY22 Q4 FY22 Q1 Fy23 Q2 Fy23
42% y/y growth t
EBITDA (Post IndAS) - Quarterly
23.7% 24.3% 23.3% 22.1%
1,643 1,655
1:478 1,433
Q3 FY22 Q4 FY22 Q1 FY23 Q2 FY23

34% y/y growth

v

A

«—

%

%

 —

3.8%

576

FY 2020

16.8%

2,555

FY 2020

EBITDA (Pre-IndAS) - Annual

8.1%

919

FY 2021

14.4%

2,995

FY 2022

EBITDA (Post IndAS) - Annual

20.7%

2,346

FY 2021

22.8%
4,761

FY 2022

15.6%

2,262

YTD FY23

22.7%

3,298

YTD FY23

10



Profitability — DIL Consolidated

diL

9.1%

472

Q2 FY22

0.39

Q2 FY22

Profit before Tax - Quarterly

10.7% 7.2% 10.9% 7.9%
771
669
587
425
Q3 FY22 Q4 FY22 Q1 FY23 Q2 Fy23*

* Includes impact of FX Loss on International Operations

Diluted EPS — Quarterly

0.63 0.61
0.52 0.49

Q3 FY22 Q4 FY22 Q1 FY23 Q2 FY23

EPS: Earnings per share. (Face value Re 1 per share)

%

v

A

-8.0%

FY 2020

(1,214)

FY 2020

(0.74)

Profit before Tax - Annual

-7.3% 5.9% I 9.4%

I

I

I

I

I

|

*
FY 2021 FY 2022 YTD FY23
(824)

Diluted EPS — Annual

1.32

FY 2021 FY 2022 YTD FY23

(0.67)
11



Performance Trend — DIL India

diL

Revenue from Operations

759 838 892 961 1047 <— Stores
6,926
6,521
5,685 5,430
4,700
Q2 FY22 Q3 FY22 Q4 FY22 Q1 FY23 Q2 FY23
t 47% y/y growth t

Brand Contribution

% —» (71.6%

20.5% 21.9% 20.8% 20.5% 19.5% <
1,345 1,352
1,242
1,130
965
Q2 FY22 Q3 FY22 Q4 FY22 Q1 FY23 Q2 FY23

t 40% y/y growth t

%

v

Gross Profit

70.5%

4,883

Q2 FY23

f

14.6%

1,009

Q2 FY23

i} 12

71.8% 71.6% 71.2%
4,644
4,083
3,887
3,366
Q2 FY22 Q3 FY22 Q4 FY22 Q1 Fy23
t 45% y/y growth
EBITDA (Pre-IndAS 116)
14.7% 15.9% 15.7% 16.0%
1,040
901
854
693
Q2 FY22 Q3 FY22 Q4 FY22 Q1 Fy23
t 46% y/y growth



Core Brands — KFC |@'
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Skip Ad »

V_;’;' KFC Chicken r
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gried chicken done right...

CHICKEN PR |G LUTAMATE NOT RECOMMENDED FOR PREGNANT WOMEN AND INFANTS BELOW 12 MONTHS.
PRODUCT PS://ONLINE.KFC.CO.IN/TERMS-AND-CONDITIONS

Ad - 0:03 @O online.kfc.co.in &



Q2 Net New Stores - 32
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Business Performance — KFC

309

3,014

Q2 FY22

?

Revenue from Operations - Quarterly

72.0%

116

Q2 FY22

339 364 391
4,250
3,621 3,526
Q3 FY22 Q4 FY22 Q1 Fy23
47% y/y growth

ADS - Quarterly

23.8% 3.0% 63.6%
127
124
113
Q3 FY22 Q4 FY22 Q1 FY23

ADS: Average Daily sales in ‘000

423 <4+— Stores —» 172
4,430
6,091
Q2 FY23 FY 2020
13.0% <4“— SSSG % —» 3.1%
117
121
Q2 FY23 FY 2020

Revenue from Operations - Annual

264 364 I 423
I
12,189 :
I
. 8,680
6,443 :
I
I
I
I
FY 2021 FY 2022 YTD FY23
ADS - Annual
-33.7% 49.4% I 33.4%
I
' 124
117 I
100 I
I
I
I
I
I
I
I
FY 2021 FY 2022 YTD FY23

15



Financial Performance — KFC

69.1%

2,083

Q2 FY22

?

Gross Profit - Quarterly

22.4%

676

Q2 FY22

f

69.3% 69.3% 69.0% 67.9%
2,932 3,010
2,508 2,445
Q3 FY22 Q4 FY22 Q1 Fy23 Q2 FY23
45% y/y growth t
Brand Contribution - Quarterly
23.0% 21.8% 22.4% 21.5%
951 952
832
769
Q3 FY22 Q4 FY22 Q1 Fy23 Q2 Fy23

41% y/y growth

— GM % ——

+— BC% —

64.8%

3,950

FY 2020

16.0%

973

FY 2020

Gross Profit - Annual

67.7%

4,360

FY 2021

Brand Contribution - Annual

18.3%

1,182

FY 2021

69.3%

8,444

FY 2022

21.3%

2,602

FY 2022

68.5%

5,942

YTD FY23

21.9%

1,903

YTD FY23

16



Channel wise Sales Mix - KFC

44%

56%

Q2 FY22

KFC Sales Mix - Quarterly

36% 1% 35% 36% Off-Premise

I On-Premise

64%

Q3 FY22 Q4 FY22 Q1 FY23 Q2 FY23

16%

84%

FY 2020

KFC Sales Mix - Annual

37%

FY 2021

44%

FY 2022

36%

YTD FY23

17



KFC Marketing Campaigns o dlL

Nev
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PERUPER!

SUPER VERY VERY
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o - f v
% ) Order Now
online.kf in
— LIPWG

-

ried chicken done right...

) GLUTAMATE NOT RECOMMENDED FOR PREGNANT WOMEN AND INFANTS BELOW 12 MONTHS.
[PS://ONLINE.KFC.CO.IN/TERMS-AND-CONDITIONS

WY BOA- PEEE L4558 D onlinekfc.co.in @
Ad

SPECIALY - : ¢
st D | By e Achinta’s ‘finger-
o | L O

m 9°to 15" Aug

.

licking treat’, cwe ok

) medallisty
courtesy HT City  petnt

\chinta
iheuli;
inset) His
nstagram

@R (E6r ;
3507

See menu
O N0 v
O QY

kfcindia_official Enjoy the season
with your family and frie > On.

ONLINE.KFC.CO.IN
KFC
KFC Fried Chicken

d jost ’ Karan Sethi

karan.sethi@hindustantimes.com

thas been over a week
since weightlifter Achinta
Sheuli bagged a gold
medal for the country at
the Commonwealth Games
2022, but the victory
celebrations are far from
over. Th ar-old, who
told HT City exclusively that

cheerleader —my

and I, making some ‘crispy’
conversations over ‘crunchy’
KFC Chicken! Thank you KFC
for hosting us. (sic).”

weightlifter says, “Jab HT City
mein mera interview chhapa
tha, toh kaafi achha laga tha
headline dekh kar aur story
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Core Brands — Pizza Hut
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Q2 Net New Stores - 30
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Business Performance — PH ' dlL
Revenue from Operations - Quarterly Revenue from Operations - Annual
351 391 413 436 466 <«—— Stores —» 269 297 413 466
I
I
1,812 5,318 I
1,651 I
1,556 1,464 4,174 !
1,333 : 3,463
2,879 I
I
I
I
1
Q2 FY22 Q3 FY22 Q4 FY22 Q1 Fy23 Q2 FY23 FY 2020 FY 2021 FY 2022 YTD FY23
t 36% y/y growth t
ADS - Quarterly ADS - Annual
73.5% 24.7% 2.3% 31.5% 2.9% «—— 555G % ——» -3.7% -30.3% 45.4% | 14.9%
I
45 47 45 :
41 44 44 43 : 44
35 I
I
I
I
I
I
I
I
Q2 FY22 Q3 FY22 Q4 FY22 Q1Fy23 Q2 FY23 FY 2020 FY 2021 FY 2022 YTD FY23 21

ADS: Average Daily sales in '000



Financial Performance — PH

d

L

75.5%

1,007

Q2 FY22

?

Gross Profit - Quarterly

15.8%

211

Q2 FY22

f

75.6% 75.5% 76.2% 74.5%
1,350
1,258
1,176
1,106
Q3 FY22 Q4 FY22 Q1 Fy23 Q2 FY23
34% y/y growth t
Brand Contribution - Quarterly
16.8% 17.5% 17.5% 17.0%
308
289
262 257
Q3 FY22 Q4 FY22 Q1 Fy23 Q2 FY23

46% y/y growth

+— GM% ——»

<+— BC%

—

Gross Profit - Annual

74.9% 74.2% 75.6%
4,021
3,126
2,135
FY 2020 FY 2021 FY 2022

Brand Contribution - Annual

10.5% 12.9% 16.3%
865
439
. 372
FY 2020 FY 2021 FY 2022

75.3%

2,608

YTD FY23

17.2%

597

YTD FY23
22



Channel wise Sales Mix

d

L

62%

38%

Q2 FY22

PH Sales Mix - Quarterly

Off-Premise

I On-Premise

54% 55%

58% 59%

42%

Q3 FY22 Q4 FY22 Q1 FY23 Q2 FY23

PH Sales Mix - Annual

37%
(+)
57% 63%
(373
FY 2020 FY 2021 FY 2022

54%

YTD FY23

23



New In|t|at|ves @ dlL
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Corporale Gift Cards - allows to SRR %A 72% '
gR tap the gifting occasion AT @ Pizza Hut (IN) @
S / and help build

customer connect

e PEHFEGT Fﬂﬂ Yﬂ“ﬂ > b fa ? Durga Pujor Shubheccha! This Durgotsab,

WURKMA]'ES A oa L N7 Sabiatetatetetetatatatutaintettatetets make your celebrations FOUR times flavourful
‘ : @ with Pizza Hut'’s Flavour Fun pizzas ...see more

LI{EDEEMAB\.E ONLINE & AT STORES

BUY FROM
) Pronepe | amazonin | Flipkart ¢

paytm | ' . __® Advertisement on Spotify -

| Digital Marketing push Eﬁ ORDER NOW

TeCh Sre 83

ORDER NOW s ASTING @

« @ » %" ORDER NOW

rm Good (Blue) R *TaCs Appy

S 110 You (A Happler Song) A Dol G : pizzahut.co.in

N R _ , - ) Box of 4 Non-Veg @ Rs.499* Shop iow
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Costa New Stores
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Business Performance — Costa

© aL

Revenue from Operations - Quarterly

45 50 55 69 88
220
176
143 137
94
Q2 FY22 Q3 FY22 Q4 FY22 Q1 Fy23 Q2 FY23
t 134% y/y growth t
ADS - Quarterly
225.9% 101.2% 24.0% 206.8% 50.7%
37 36
30 31
27
Q2 FY22 Q3 FY22 Q4 FY22 Q1 Fy23 Q2 FY23

ADS: Average Daily sales in ‘000

<+— Stores ——»

+—— SSSG % ——»

63

820

FY 2020

-4.4%

37

FY 2020

Revenue from Operations - Annual

44 55

41
= l

FY 2021 FY 2022
ADS - Annual
-61.6% 95.2%

29
19
FY 2021 FY 2022

88

397

YTD FY23

103.9%

33

YTD FY23
27



Financial Performance — Costa

© aL

79.8%

75

Q2 FY22

Gross Profit - Quarterly

79.6% +— GM% ——

175

Q2 FY23

f

33.1%

31

Q2 FY22

f

79.8% 81.6% 81.6%
144
114 112
Q3 FY22 Q4 FY22 Q1 Fy23
133% y/y growth

Brand Contribution - Quarterly

32.1% 30.2% 30.5%
54
46
a1
Q3 FY22 Q4 FY22 Q1 FY23

19.6% +—— BC% —

43

Q2 FY23

?

39% y/y growth

77.3%

634

FY 2020

21.2%

174

FY 2020

Gross Profit - Annual

78.5%

168

FY 2021

80.4%

330

FY 2022

Brand Contribution - Annual

15.5%

33

FY 2021

30.4%

125

FY 2022

80.5%

319

YTD FY23

24.5%

97

YTD FY23
28



DIL International dlL
Nigeria Nepal
29 Stores 20 Stores

I == arf2z | QP | a2Fa | HUR3
46 44 47 49 49

Exit Stores
Revenue from Operations (INR Mn) 1,902 468 535 559 1,094
ADS (INR ‘000" 132 125 132 134 133

29



Summary Financials



Consolidated Profit & Loss Statement

diL

Particulars (Rs. Million) Q2'FY23 Q1 'FY23 Q2'FY22 H1FY23 H1FY22 FY22
Revenue from Operations 7,474 7,047 5,161 14,521 8,688 20,840
Other Income 45 90 52 135 98 161
Total Income 7.519 7,137 5,213 14,656 8,786 21,001
Raw Material Cost 2,229 2,037 1,497 4,266 2,513 5,998
Gross Profit 5,245 5,010 3,664 10,255 6,175 14,842
Gross Margin 70.2% 71.7% 71.0% 70.6% 71.1% 71.2%
Employee benefits expense 881 766 594 1,647 1,131 2,482
Other expenses 2,710 2,600 1,837 5,310 3,196 7,599
Total Expenses 3,591 3,366 2,431 6,957 4,327 10,082
EBITDA 1,655 1,643 1,233 3,298 1,848 4,760
EBITDA Margin 22.1% 23.3% 23.9% 22.7% 21.3% 22.8%
Finance Costs 348 328 328 676 651 1,270
Depreciation & Amortization Expense 660 637 526 1,298 1,008 2,213
Impairment 9) 4) (48) (12) (M 35
Exceptional (Gain)/ Loss 113 - 7 113 151 171
Profit before Tax (PBT) 587 771 472 1,359 137 1,231
Tax Expense 19 24 6 43 5 (320)
Profit after Tax (PAT) 568 748 466 1316 132 1,551

31



Consolidated Balance Sheet d

[Particulars (Rs. Million) 30-Sep-22 31-Mar-22|Particulars (Rs. Million) 30-Sep-22 31-Mar-22

Equity Share Capital 1,205 1,205 (a) Property, plant and equipment 7,769 6,115
Other equity 7,035 5,658 (b) Capital work-in-progress 100 68
Non-controlling interests (68) (47) (c) Right-of-use assets 10,287 8,911
Total Equity 8,172 6,816 (d) Investment properties 354 351
(e) Goodwill 644 644
(a) Financial liabilities (f) Other intangible assets 1,482 1,535
(i) Borrowings 499 1,074 (g) Investment in subsidiaries and joint venture
(ii) Lease liabilities 11,802 10,305 Financial assets
(iii) Other financial liabilities 41 41 (i) Loans
(b) Provisions 175 177 (ii) Other financial assets 687 663
(c) Other non-current liabilities 9 11 (h) Deferred tax assets (net) 635 482
Total Non-Current Liabilities 12,526 11,608 |(i) Income tax assets (net) 159 167
(j) Other non-current assets 478 328
(a) Financial liabilities Total Non-Current Assets 22,596 19,264
(i) Borrowings 874 251
(ii) Trade payables
(ii.a) total outstanding dues of MSME 407 173 (a) Inventories 1,201 855
(ii.b) total outstanding dues of creditors other than MSME 1,946 1,791 (b) Financial assets
(iii) Lease liabilities 944 912 (i) Trade receivables 259 211
(iv) Other financial liabilities 771 625 (ii) Cash and cash equivalents 299 574
(b) Other current liabilities 251 310 (iii) Bank balances other than cash & equivalents 22 84
(c) Provisions 104 84 (iv) Loans - -
(d) Current tax liabilities (net) 32 57 (v) Other financial assets 1,309 1343
Total Current Liabilities 5,330 4,202 (c) Other current assets 342 294
Total Liabilities 17,857 15,810 |Total Current Assets 3,432 3,361
Total Equity & Liabilities 26,029 22,625 |Total Assets 26,029 22,625
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Diversity & Inclusion — Cornerstones of our Business @

SCHOOL OF
HOSPITALITY

Shoojit Sircar directed this special movie for KFC, India Deaf Cricket Team Lifts DICC T20
released on International Day of Sign Champions Trophy 2022. KFC is the sponsor of
[anguages IDCA

ING WOMEN
R BUSINESS LEADERS!

Launching KFC Area Coaches Programme 2022!

Aspire to be a leader in the dynamic world of QSR? Come be a part of the Colonel’s
crew with KFC Area Coaches Programme 2022.

Indian School of Hospitality (ISH) and KFC India invite women professionals

to enrol for the 11-month Postgraduate Programme in Service Operations
Management at ISH, to train and equip them with essential skills to join KFC India*
as an Area Coach.

Committed towards an equal future, Yum! Brands shall co-sponsor the course fee*
at ISH for meritorious students under this flagship programme.

Join as an Area Coach with KFC India
(Either Yum! Brands or Franchise Partners - Devyani International Ltd and Sapphire Foods India Ltd)

multiple restaurant general and customer established

Manage Lead a team of Drive business Grow as an
stores managers experience ‘ QSR Leader

o™

g

s

'p
%

@3 Kshamata ’

Eligibility: ’ Programme Starts: Application Deadline: Duration:

4+ years of January, 2022 20th December, 2021 11 months
experience in
Hospitality and Education Partner:

Service Sector ISH, Gurugram (Indian School of Hospitality)

#Terms & Conditions Apply
*After 2 years of Tenure in the Role

- Consistent focus on developing and
All-women + SpeC|aIIy empowering women employees in business

abled stores run by DIL
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INTERNATIONAL LIMITED

Devyani International’s Q2 & H1 FY23 Conference Call
on Thursday, November 03, 2022 at 3:30 PM IST

Devyani International Limited (DIL), a multi-dimensional comprehensive QSR player in India, will host a conference call for investors and analysts on Thursday, November 03, 2022
atf 3:30 PM IST to discuss its results and developments for the quarter and half year ended September 30, 2022. The results will be announced earlier the same day.

The senior management of the Company will be present to address the call.

Details of the conference call are as follows:
Please dial the below number 5-10 minutes prior to the scheduled start to ensure that you are connected to the call-in fime

s [ i s e

Conference Dial-In Primary Number : +91226280 1141/ +91 22 7115 8042

Toll Free Numbers
Hong Kong Local Access Number : 800964 448
Singapore Local Access Number : 800 101 2045

UK Local Access Number 0808 101 1573

1866 746 2133

To enable participants to connect to the conference call without having to
wait for an operator, please register at the link below:

USA Local Access Number

Pre-Registration



https://services.choruscall.in/DiamondPassRegistration/register?confirmationNumber=3109686&linkSecurityString=ea784dd60

About Us dllL

Devyani International Limited (DIL) is the largest franchisee of Yum Brands in India and is among the largest operators of chain
quick service restaurants (QSR) in India, on a non-exclusive basis, and operates 1,096 stores across more than 224 cities in India,
Nigeria and Nepal, as of September 30, 2022. In addition, DIL is a franchisee for the Costa Coffee brand and stores in India.

Yum! Brands Inc. operates brands such as KFC, Pizza Hut and Taco Bell brands and has presence globally with more than 53,000
restaurants in over 155 countries.

Founded in London by Italian brothers Sergio and Bruno Costa in 1971, Costa Coffee is present in 41 countries around the world,
with over 2,700+ coffee shops in the UK&I and 1,100+ globally.

Please visit www.dil-rjcorp.com for more information. You may also reach out to:

Manish Dawar / Rajiv Kumar Anoop Poojari / Jenny Rose

Devyani International Limited CDR India

+91 124 478 6000 / +91 88601 68600 +91 98330 90434 / +91 86899 72124
Email:

rajiv.kumar@dil-rjcorp.com anoop@cdr-india.com

Investor.relations@dil-rjcorp.com jenny@cdr-india.com



http://www.dil-rjcorp.com/
mailto:rajiv.kumar@dil-rjcorp.com
mailto:anoop@cdr-india.com
mailto:Investor.relations@dil-rjcorp.com
mailto:jenny@cdr-india.com

DEVYANI

INTERNATIONAL LIMITED

Thank You!
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