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Date: 25.07.2019

To,

‘BSE Limited

.‘ Phiroze Jeejeebhoy Towers,

Dalal Street,

Mumbai— 400001

SCRIP CODE: 540404

Dear Sir/Madam,

Sub: Updated Investor Presentation — An insight to investors

With reference to the above mentioned subject, kindly find enclosed updated Investor Presentation for

Prime Customer Services Limited.

Investor Presentation is brief profile of Prime Customer services Limited (PCSL) and the sector in

which company operates. It includes history of India’s horticulture, About PCSL, Business models

and strategies of PCSL, Management profile of PCSL and Financial statement PCSL.

Kindly take the same on your record and oblige.
I r

Thanking you,

Yours Truly,

For Prime Customer Services Limited

4'

@EB
Riya Doshi

Company Secretary

.

Regd. 8: Admin Office : 102, Sanskar - II, Nr. Ketav Petro| Pump, Polytechnic Road, Ambawadi, Ahmedabad - 380015.

. Ph. : +91 - 79 - 40320244 Email : info@primecustomer.co.in, Web : www.primecustomer.co.in
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This presentation may contain certain forward looking statements concerning the company’s future business prospects
and business profitability, which are subject to a number of risks and uncertainties and the actual results could

materially differ from those in such forward looking statement.

The risks and uncertainties relating to these statements include, but are not limited to, risks and uncertainties

regarding fluctuations in earnings, our ability to manage growth, competition (both domestic and international),
economic growth in India and the target countries for exports, ability to attract and retain highly skilled professionals,
time and cost overruns on operations, our ability to manage our assets, government policies and actions with respect to

the industly, fiscal deficits, regulations, etc., interest and other fiscal costs generally prevailing in the economy. Past

performance may not be indicative of future performance.

The company does not undertake to make any announcement in case any of these forward looking statements become

materially incorrect in future or update any forward looking statements made from time to time by or on behalf of the

company.
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Term Description
3PL Thvrd Party Logvstvcs
APEDA AgncuLturaL and Processed Food Produc: Export DeveLopmentAutnonty
APMC AgncuLturaL Produce Marketmg Commvttee

caF CLearmg and Forwardmg
CH CoLd Storage Hubs

CS CoLd Storage BuLk

CWC CentraL Warehousmg Corporatvon
DAC 3 Fw Department of AgncuLture, Cooperatvon 3 Farmers WeLfare

DAC Department of AgrrcuLture and Cooperatvon
FCT Food Corporatvon of \ndva

FE RetavU Front end

FMCG Fast Nowng Consumer Goods

Fav Fruns and Vegetables
HMNEH HortrcuLture Mrssron for Nortn East and vaaLayan Stata

HoReCa HoteL, Restaurant, Cafe’

MTDH Mrssron for \ntegrated DeveLopment of HortrcuLture

MoAEtFW vastry of AgncuLture 3 Farmers WeLfare

MoFW Mvmstry of Food Processmg \ndusmes

NCCD NatronaL Centre for CoLd-cham DeveLopment
NHB NatronaL Housmg Bank

NHM NatronaL HeaLtn Mvssvon

PACS anary AgncuLture Co-operatwe Socvery

PH Modern Pack House

QsR quck SeMce Restaurant

RC Rvpenmg cnamber

REEFER Refrvgerated contamer

RTE Ready To Eat

RT Reefer Transport
SWC State Warehousmg Corporatvons
TFCP Task Force on CoLd-cham Projecs
WDRA Warehousmg DeveLopment and ReguLatory Autnonty
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ABOUT PCSL
Customer Servlces Ltd.

CARE fOREVER

Market

- Agro-products industry
- Focus on Fruits & Vegetables (F&V)

'

e
Revenue streams (FY19)

- Supply of F&V - Rs. 370.25mn (23% YoY)
- Related services - Rs. 61.53mn (4% YoY)

Empowerment
- of our Farmers

@‘
consumers.

J

,\
Customers

I
5 year CAGR

I

I;
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so

- 404-BZC and 40 new customer in BZB ”fl:flg
' Revenue ' 2U)

- EBITDA - 33%

\ J

o c N

We envisage to become a leading fully integrated agri value chain institution in the domestic and international

Q agro trade

\ J

m
‘

Growth - of our Clients, Shareholders and Employees

Commitment - of providing hygienic and best quality Agro produce to domestic as well as International



GEOGRAPHIC PRESENCE ‘mniME
Customer Services Ltd.

Rajasthan
- Balotra - Barmer - Jaisalmer - Jodhpur -

Mt. Abu - Padru - Phalodi - Sancho

Gujarat
- Ahmedabad - Amalsad - Aslali -

Banaskantha - Bhilad - Changodhar -

Dharampur - Gandevi - Halvad -

Himmatnagar - Jamalpur - Junagadh - Kutch

- Lakhni - Mehsana - Naroda - Navsari -

Surat - Tharad - Valsad - Vapi - Vyara

Maharashtra

Aatpadi - Ahmednagar - Amravati -

Baramati - Devgad - Dhule - Indapur -

Kolhapur - Lasolgoan - Malegaon (Nasik) -

Malegaon (Washim) - Mangrupir - Morshi -

Nadurbar - Nagpur - Nashik - Navi Mumbai -

Niphad - Phaltan - Pimpalgaon - Pune -

Rahate - Ratnagiri - Sangamner - Sanghola
- Satana - Sinnar - Tasgaon

CARE FOREVER

Himachal Pradesh
I

---------------------------------

Solan

I
--------------------------------- Kashmir

-----------------------------

Chandigarh
I

0;

I

Customer locations Across country

primarily Gujarat & Maharashtra.

( Ahmedabad -Mumbai —Delhi)



PRIME CUSTOMER SERVICES BRANDS I

Customer Services Ltd.

CARE FOREVER

F I

Prime cares for its stakeholders and delivers end to end Agri
Value chain solutions from sourcing, handling, sorting &

C=ustomeFSiervMiEesLtd. grading, warehousing, ripening, storage, packing and delivery

C—A R E E o R E V E R
of Fruits and vegetables

\ 2
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PRIME“ We deliver Fresh is our tag line. We extensively work towards

F h delivering high quality fresh produce to our customers.

\ 2
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We plan to have a retail model where we deliver the farm

fresh produce( F&V) and value added products directly at the

consumers doorstep (Fruits such as Mango, Pomegranate,

apple, Banana).
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Supply of Fresh Fru1ts & Vegetables Warehousmg Solutions & Re-pack & Packaging

Services Facility

Reliance J AmuIF-‘iymw - HyperClTYllI'l Rellal'ltE
SomeImng fwd mvy dayff”Cth St” — ffefh Reliance

an m H d Dam]
frcth
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D J Exports kay bee AGRI SOLUTIONS Frozen
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of freshness
1

3 PL (Manpower Management)
I

C & FA
I

PATIDAR Services
Pie—W“ DESAJ PUREfi
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Business model & strategies
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PRESENCE IN F&V VALUE CHAIN 'lfliME
Customer Services Ltd.

CARE FOREVER

Seed, Fertilizer Farmer, Co—op Warehouse, Grading, Retail, mall,

& Farm 8: Pvt Cold Storage & sorting, milling cash & carry

Equipment Companies Silos 8: packaging

L ————————

,
Prime Customer Services Limited

'
——————— 4

Increasing presence in the value chain gives greater price control and

higher value addition at various levels
11


