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Financial Review
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Condensed Statement Of Operations

(Standalone)

₹ In Millions Q4 FY21
%age of 

Total Income
Q4 FY20

%age of 

Total Income
Growth (%)

Income from Operations           986.5 99.6%        1,472.1 98.5%  (33.0%)

Other Operating Income               3.9 0.4%             22.1 1.5%  (82.6%)

Total Income           990.4 100.0%        1,494.2 100.0%  (33.7%)

Operating Expenditure 750.0          75.7% 1,269.3       84.9%  (40.9%)

EBITDA 240.4          24.3% 224.9          15.1% 6.9%

Depreciation 98.6            10.0% 123.0          8.2%  (19.8%)

Amortisation 130.5          13.2% 131.5          8.8%  (0.8%)

EBIT 11.3            1.1% (29.6)            (1.9%) 138.2%

Other Income 45.6            4.6% 35.9            2.4% 27.1%

Finance Cost 41.7            4.2% 44.3            3.0%  (5.9%)

PBT before exceptional items 15.2            1.5% (38.0)            (2.5%) 140.1%

Exceptional items (974.9)          (98.4%) -             0.0% NM

Profit Before Tax (PBT) (959.7)          (96.9%) (38.0)            (2.5%) NM

Taxation (303.1)          (30.6%) (16.5)            (1.1%) NM

Profit After Tax (PAT) (656.6)          (66.3%) (21.5)            (1.4%) NM

Other Comprehensive Income (net) 3.5              0.4% 1.9              0.1% 80.5%

Total Comprehensive Income (653.1)          (65.9%) (19.6)            (1.3%) NM



5

Financial Performance Q4FY21 
(All comparisons with corresponding period of previous year)

• FCT revenue de-grew by 27.4% (Q4FY21); Sequential de-growth (2.9%)

• Non-FCT

➢ Revenues de-grew by 41.9%; Sequentially grew by 76.7%

➢Non-FCT Gross Margins @ 45.6% (Q4 FY20: 30.8%)

➢Non-FCT EBITDA margin : 32.6% (Q4 FY20 : 16.5%)

• Revenue of Migrated stations (35) declined by 33.9% during the quarter

• Batch 1 revenues during the quarter : Rs.95.0 Mn (-39.8%)

➢EBITDA : Rs. 25.3 Mn (Q4FY20 : Rs.2.3 Mn)

• Batch 2 revenues during the quarter : Rs 48.7 Mn (-11.1%)

➢EBITDA : Rs 23.4 Mn (Q4FY20 : Rs. 14.5 Mn)

• Revenue from Digital during the quarter Rs 112.6 Mn; 11.4% of Overall
revenue.
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Financial Performance Q4FY21 
(All comparisons with corresponding period of previous year)

• Reduction in Overall operating costs including DVC : 39.0%

• The Company has made an impairment provision of Rs.974.9 Mn in its

Mirchi Love and Kool Businesses

• Covid-induced PDD as on Mar 31, 2021 : Rs 27.0 Mn

• Impact of IND AS 116 on PAT : Rs 0.74 Mn

• Net Cash as on Mar 31, 2021 : Rs 2.18 Bn
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Condensed Statement Of Operations
(Standalone)

₹ In Millions FY21
%age of 

Total Income
FY20

%age of 

Total Income
Growth (%)

Income from Operations        2,644.4 99.1%        5,306.0 98.2%  (50.2%)

Other Operating Income             23.8 0.9%             99.9 1.8%  (76.2%)

Total Income        2,668.2 100.0%        5,405.9 100.0%  (50.6%)

Operating Expenditure        2,505.6 93.9%        4,170.8 77.2%  (39.9%)

EBITDA 162.6          6.1% 1,235.1       22.8%  (86.8%)

Depreciation           418.9 15.7%           461.8 8.5%  (9.3%)

Amortisation           529.1 19.8%           528.9 9.8% 0.0%

EBIT (785.4)         (29.4%) 244.4          4.5% NM

Other Income           177.3 6.6%           127.6 2.4% 38.9%

Finance Cost           183.2 6.9%           183.9 3.4%  (0.4%)

PBT before exceptional items (791.3)         (29.7%) 188.1          3.5% NM

Exceptional items (742.7)         (27.8%) -             0.0% NM

Profit Before Tax (PBT) (1,534.0)      (57.5%) 188.1          3.5% NM

Taxation          (441.3)  (16.5%)             42.5 0.8% NM

Profit After Tax (PAT) (1,092.7)      (41.0%) 145.6          2.7% NM

Other Comprehensive Income (net)               1.9 0.1%              (0.7)  (0.0%) NM

Total Comprehensive Income (1,090.8)      (40.9%) 144.9          2.7% NM
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Financial Performance FY21 
(All comparisons with corresponding period of previous year)

• FCT revenue de-grew by 51.5%

• Non-FCT

➢ Revenues de-grew by 49.0%

➢Non-FCT Gross Margins @ 51.5% (FY20 :36.4%)

➢Non-FCT EBITDA margin : 34.8% (FY20 : 19.9%)

• Revenue of Migrated stations (35) declined by 49.7% during the quarter

• Batch 1 revenues during the year : Rs.272.9 Mn (-61.6%)

➢EBITDA loss: Rs. 53.6 Mn (FY20: Rs.74.2 Mn)

• Batch 2 revenues during the year : Rs 125 Mn (-30.5%)

➢EBITDA loss: Rs 21.3 Mn (FY20 : Rs. 22.7 Mn)

• Revenue from Digital during the year Rs 314.9 Mn; 11.8% of Overall revenue.

• Reduction in Overall operating costs including DVC : 37.4%

• Impact of IND AS 116 on PAT : Rs 41.1 Mn
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Summarized Balance Sheet
(Standalone)

Mar'21
%age to 

Total
Mar'20

%age to 

Total

Shareholders' Funds

Capital 476.7       4.7% 476.7       4.1%

Reserves and Surplus 7,567.2     74.4% 8,705.7     75.0%

Net Worth 8,043.9     79.1% 9,182.4     79.1%

Deferred Tax Liability (Net) -           0.0% 219.6       1.9%

Financial Lease Liability 2,123.9     20.9% 2,210.5     19.0%

Total 10,167.8 100.0% 11,612.5 100.0%

Fixed Assets (Net)

Tangible & Intangibles 5,049.9     49.7% 6,536.6     56.3%

Right of Use Asset 1,520.2     15.0% 1,790.5     15.4%

Capital Work in Progress 17.3         0.2% 8.5           0.1%

Sub-total 6,587.4   64.8% 8,335.6   71.8%

Investment in Subsidiaries 196.4       1.9% 141.7       1.2%

Deferred Tax Assets (Net) 221.0       2.2% -           0.0%

Other Long Term Assets (Net) 387.0       3.8% 327.0       2.8%

Short Term Assets (Net) 592.9       5.8% 532.3       4.6%

Cash & Cash Equivalents 2,183.1     21.5% 2,275.9     19.6%

Total 10,167.8 100.0% 11,612.5 100.0%

As on

₹ In Millions



10

Condensed Statement Of Operations
(Consolidated)

₹ In Millions Q4 FY21
%age of 

Total Income
Q4 FY20

%age of 

Total Income
Growth (%)

Income from Operations            997.6 99.4%         1,496.3 98.5%  (33.3%)

Other Operating Income                6.0 0.6%              22.1 1.5%  (72.9%)

Total Income         1,003.6 100.0%         1,518.4 100.0%  (33.9%)

Operating Expenditure 763.3          76.1% 1,288.5       84.9%  (40.8%)

EBITDA 240.3          23.9% 229.9          15.1% 4.5%

Depreciation 548.3          54.6% 937.1          61.7%  (41.5%)

Amortisation (313.0)          (31.2%) (668.4)          (44.0%) 53.2%

EBIT 5.0              0.5% (38.8)            (2.6%) 112.9%

Other Income 46.8            4.7% 37.5            2.5% 24.7%

Finance Cost 42.5            4.2% 47.0            3.1%  (9.7%)

PBT before exceptional items 9.3              1.0% (48.3)            (3.2%) 119.3%

Exceptional items (974.9)          (97.1%) -              0.0% NM

Profit Before Tax (PBT) (965.6)          (96.2%) (48.3)            (3.2%) NM

Taxation (303.1)          (30.2%) (16.0)            (1.1%) NM

Profit After Tax (PAT) (662.5)          (66.0%) (32.3)            (2.1%) NM

Other Comprehensive Income (net) 2.9              0.3% 3.0              0.2%  (5.6%)

Total Comprehensive Income (659.6)          (65.7%) (29.3)            (1.9%) NM



11

Condensed Statement Of Operations
(Consolidated)

₹ In Millions FY21
%age of 

Total Income
FY20

%age of 

Total Income
Growth (%)

Income from Operations         2,694.9 99.0%         5,381.5 98.2%  (49.9%)

Other Operating Income              26.0 1.0%              99.9 1.8%  (74.0%)

Total Income         2,720.9 100.0%         5,481.4 100.0%  (50.4%)

Operating Expenditure         2,559.8 94.1%         4,228.0 77.1%  (39.5%)

EBITDA 161.1           5.9% 1,253.4        22.9%  (87.1%)

Depreciation            906.6 33.3%         1,312.7 23.9%  (30.9%)

Amortisation              85.6 3.1%           (271.1)  (4.9%)  (131.6%)

EBIT (831.1)           (30.5%) 211.8           3.9%  (492.4%)

Other Income            190.9 7.0%            133.9 2.4% 42.5%

Finance Cost            189.1 7.0%            194.9 3.5%  (3.0%)

PBT before exceptional items (829.3)           (30.5%) 150.8           2.8%  (650.0%)

Exceptional items           (716.6)  (26.3%)                  -   0.0% 0.0%

Profit Before Tax (PBT) (1,545.9)        (56.8%) 150.8           2.8%  (1125.3%)

Taxation           (440.9)  (16.2%)              43.7 0.8% NM

Profit After Tax (PAT) (1,105.0)        (40.6%) 107.1           2.0%  (1131.9%)

Other Comprehensive Income (net)                0.7 0.0%                0.8 0.0% NM

Total Comprehensive Income (1,104.3)        (40.6%) 107.9           2.0%  (1123.9%)
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Business Review



13

• Middle East Expansion:

• Re-entry in UAE on March 28, 2021 through Brand Licensing Agreement with ‘Dolphin

Recording Studio LLC’

• Launched in Doha as MirchiOne 89.6FM on March 21, 2021

• Launched in Bahrain as Mirchi 104.2FM on May 9, 2021

• USA Expansion:

Company’s US subsidiary, Viz. Entertainment Network, LLC entered into Time Brokerage

arrangement with a US based broadcaster to broadcast radio programmes and content, in the

Bay Area - USA. The station is expected to be operational within a month.

• Mirchi Play has 25 online stations in the landing page of Gaana app; Launched new

station: Mirchi Campus

• Mirchi continues to have the largest social media footprint amongst private FM

players

• Mirchi’s YouTube Network crossed 12mn subscribers during the quarter.

Key Operating Highlights
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Strategy : Three Pivots

Programming

Radio

All content

Platform

Revenue

FM

FCT

All 

platforms

Solutions
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MIRCHI DIGITAL
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Online Radio

• Melodies/ Bollywood/ Retro/ Indies/ 
Unplugged/90s/ Club/ English HitsGenre Based

• Toota Dil/ DriveTheme Based

• Tamil/ Telugu/ Punjabi/ Kannada/ 
BengaliRegional

• Mumbai/ DelhiCity Centric

Mirchi now streams 25 online radio stations; 
New Channel Launched : Mirchi Campus –
a product made by the Students, For the 
Students 
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Celeb Jocks on Online Radio

Total SM 

Followers:

3,15,000+

Total SM 

Followers:

3,50,000+

Total SM 

Followers:

5,60,000+

Total SM 

Followers:

20,00,000+

Shruti

Sayema

Sana

Rochie
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MULTIMEDIA SOLUTIONS
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Launch of XIOMI 10PRo mobile

Launch of XIOMI 10PRo mobile: Promoted all RJ’s on digital platform, special unboxing of the phone 

with Sales Director of MI Sunil Baby along with RJ Navid.
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Mirchi – Women’s Day Anthem – Modicare

Mirchi used its strength of RJs and social media presence 

to talk about women who broke all stereotypes and turn 

their dream into reality across 11 cities
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ORIGINAL CONTENT
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Kalyanam : Conditions Apply 3

• 3rd season of KCA went LIVE on Mirchi 
Tamil YouTube page and saw 2.7M 
consolidated views across the 6 episodes 
and teasers/trailers. 

• 13 PR articles across Tamil and English 
websites, continuous amplification on 
social media by brand pages and jocks 
was ensured.
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Impact Properties
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Mirchi Music Awards - Hindi

• 13th edition of this prestigious awards brought together the best of the decade with its ‘Dus Saal 
Bemisaal’ twist

• This year had mix a of hit performances from last ten editions along with some new performances. 
The best of music industry over last ten years was acknowledged under 13 different award 
categories. The show was telecasted on Colors, Colors HD & Voot on 28th March 21.
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Mirchi Music Awards - Marathi

Honoring the best of Music in Marathi industry from the past Decade 
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Mirchi Music Awards -South

Mirchi Music Awards South – Best of the Decade happened in Chennai witnessed by big names including 

Kamal Hasan, Chitra, Anirudh, Siva Kartikeyan were amongst the many celebs who were present for the 

awards in the South Music Industry
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Mirchi Music Awards -Bangla

Mirchi Music Awards Bangla is the Bengali segment 

of the annual Mirchi Music Awards, presented 

by Mirchi to honour both artistic and technical 

excellence of professionals in the Bengali language 

film music industry of India.

https://en.wikipedia.org/wiki/Bengali_language
https://en.wikipedia.org/wiki/Mirchi_Music_Awards
https://en.wikipedia.org/wiki/Radio_Mirchi
https://en.wikipedia.org/wiki/India
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Mirchi Top 20
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Mirchi Cover Star – Season 3

3rd edition of one of India’s leading digital talent hunts, Mirchi Cover Star witnessed an overwhelming 
response, despite the global pandemic. After a nail-biting finale, judges - Meet Bros, Kanika Kapoor, 
Neeti Mohan and Harshdeep Kaur gave Bollywood and the Indian audiences a new coveted artist –

Chirag Chopra
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MIRCHI International
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MIRCHI re-enters Middle East

Despite ongoing pandemic & travel restrictions, 

MIRCHI launched in UAE, Qatar & Bahrain
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UAE Launch

Mirchi relaunched in UAE on 28th March 21 as Mirchi 102.4 FM with four live shows

International Business 

Times

Middle East Online 

News

Arab News Network

Total 

Dubai
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Qatar Launch

Mirchi launched in Doha as MIRCHIONE 89.6 FM on 21st March 

Qatar Tribune

Advertising & Media insider -

Qatar

Gulf Daily News

The Daily 

Tribune
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Bahrain Launch

Mirchi re-entered in Manama as MIRCHI 104.2 FM on 9th May 21. 
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INVESTOR CONTACT

Entertainment Network is committed to improving its performance every fiscal and continuously
enhance shareholder value through successful implementation of its growth plans. The Company’s
investor relations mission is to maintain an ongoing awareness of its performance among
shareholders and financial community. This update covers the company’s financial performance
for Q4FY21

We thank you for your support and welcome your feedback and comments regarding this update
and other investor issues

For further information please contact:

N. Subramanian, ED & Group CFO, ENIL 

Mb: +91 98927 65555; Email: n.subramanian@timesgroup.com

Kailash Yevale, Adfactors PR

Tel: +91 (22) 67574444 ; Email: kailash.yevale@adfactorspr.com

mailto:n.subramanian@timesgroup.com
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Disclaimer

Certain statements in this release concerning our future growth prospects are forward-looking statements,

which involve a number of risks, and uncertainties that could cause actual results to differ materially from

those in such forward-looking statements. The risks and uncertainties relating to these statements include, but

are not limited to, risks and uncertainties regarding fluctuations in earnings, our ability to manage growth,

intense competition in our business segments, change in governmental policies, political instability, legal

restrictions on raising capital, and unauthorized use of our intellectual property and general economic

conditions affecting our industry. ENIL may, from time to time, make additional written and oral forward

looking statements, including our reports to shareholders. The Company does not undertake to update any

forward-looking statement that may be made from time to time by or on behalf of the company.
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THANK YOU


