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Disclaimer

Tz

Certain statements in this communication may be ‘forward looking statements’ within
the meaning of applicable laws and regulations. These forward-looking statements
involve a number of risks, uncertainties and other factors that could cause actual
results to differ materially from those suggested by the forward-looking statements.
Important developments that could affect the Company’s operations include changes
in the industry structure, significant changes in political and economic environment in
India and overseas, tax laws, import duties, litigation and labour relations.

All industry data has been collated from various industry sources and market
reports. The said data is believed to have a reasonable level of accuracy.

Greenply Industries Limited (GIL) will not be in any way responsible for any action
taken based on such statements and undertakes no obligation to publicly update
these forward-looking statements to reflect subsequent events or circumstances.
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Key results highlights- Consolidated ?‘

0 0
Rs/Crores Q1 FY23 /0 5_2(f$ge /0(5_20_2396
Revenue 453.5 73.9% 1.1%
Adj. Core EBITDA* 44.0 171.7% -7.3%
Adj. Core EBITDA % 9.7% 350 BPS -88 BPS
PAT 20.7 415.0% -28.4%
PAT % 4.6% 303 BPS -189 BPS
*Excluding non-cash ESOP cost Rs 3.9 croresin Q1 FY23
Rs/Crores Jun'22 Mar'22 Change

Gross Debt 389.0 291.9 97.1

Net Debt 349.4 219.3 130.1

Net D/E (Times) 0.62 0.41

(\é\:oyrsl;ing Capital 48 46 5

Other Major updates

% MDF Plant at Vadodara — Civil construction under full swing. First Phase of machinery despatches & installation
started.

% Achieved commercial operations of plywood plant at Sandila, Lucknow (U.P.)



FINANCIAL & OPERATING
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Consolidated P&L-Q1 FY23

Revenue-Rs. Crores

Gross Profit- Rs. Crores, Margin %
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Adj. Core EBITDA*- Rs. Crores, Margin %
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*Excluding non-cash ESOP cost (Rs 3.9 crores in Q1FY23 & Rs 3.0

crores in Q4 FY22 and Rs 3.0 crores in Q1 FY22)

55.3%
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PAT- Rs. Crores, Margin %
| 415.0% — 08.4%
- 0
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Revenue growth of 74% YoY, growth continued sequentially

Greenply



Consolidated Ratios %a’

Working Capital- Rs. Crores, days* Inventories- Rs. Crores, days* Receivables- Rs. Crores, days*
250.0 2367 70 300.0 rins 100 | | 250.0 100
178. 195.6 : 197.9
200.0 78\ 60 250.0 208.9 225.6 80 200.0 186.4 80
62 50 =73
8 200.0 150.3
150.0 46 40 53 60 150.0 59 60
100.0 30 150.0 9 44
. 40 .
20 100.0 100.0 0 40
50.0 10 50.0 20 50.0 20
0.0 0]
0.0 0 0.0 0
Jun-21 Mar-22 - Jun-22 Jun-21 Mar-22 Jun-22 Jun-21 Mar-22 Jun-22
Payables- Rs. Crores, days* Net Worth & Net Debt- Rs Crores, Net D/E times Capital Employed- Rs. Crores
561.8
250.0 164 100 | | 600.0 538.2 0 42 070 50.5% o 60/
203.5 5000  445.2 0.60 =21 950.8
200.0 181.2 80 0.50 1000.0 830 0
400.0 o 41 349 4 )
0.40 800.0 632.0
150.0 60 300.0 o 1 9
00,0 . 21 9 3 0.30 600.0
100.0 0.10 '
50.0 20 0.0 . 0.00 200.0
Jun-21 Mar-22 Jun-22 0.0
0.0 0] )
Jun-21 Mar-22 Jon-22 Net Worth  ms Net Debt Net D/E Jun-21 Mar-22 Jun-22

* Annualised for June



Consolidated Financial Metrics

Major expenses as % of sales Sales breakup- Rs. Crores
20.0% ) 500.0
o 17.1% 414.3 394.6
15.0% 12.4% 400.0
11.2% 300.0
10.0% ’ 213.3

200.0

5.0% 3.19 100.0 47.4 34.3 58.8

0.0% 0.0 — — I

Q1 FY22 Q4 FY22 Q1 FY23 Q1 FY22 Q4 FY22 Q1 FY23

Ad & Promotion  ® Staff Cost M Logistics Cost Standalone = GMEL

GMEL- Greenply Middle East Limited



Standalone P&L-Q1 FY23

Revenue- Rs. Crores
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Gross Profit- Rs. Crores, Margin %

Adj. Core EBITDA*- Rs. Crores, Margin %
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*Excluding non-cash ESOP cost (Rs 3.9 crores in Q1FY23 & Rs 3.0

crores in Q4 FY22 and Rs 3.0 crores in Q1 FY22)
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Revenue growth of 85% YoY

Gheenply



Standalone Ratios %ﬁ,

Working Capital- Rs. Crores, days* Inventories- Rs. Crores, days* Receivables- Rs. Crores, days*
140.0 130.0 50
5 ioa 2000 172.4 1752 897 15000 60
120.0 107.0 . 40 69 70 50 158.9 161.5 50
100.0 150.0 60 | 1150.0 1181 42
80.0 9 30 50 : 37 40
29 . 100.0 30
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10 10
20.0 10
0.0 0 0.0 0 0.0 0]
Jun-22 Mar-22 Jun-23 o292 Mar.22 23 Jun-22 Mar-22 Jun-23
Payables- Rs. Crores, days* Net Worth & Net Debt- Rs Crores Capital Employed-Rs. Crores
250.0 80 600.0 508.0 533.9 24.5%
74 221.0 —-—
206.7 70 || 5000  418.0 \
200.0 173.1 59 40 400.0 700.0 5517 587.7
300.0 600.0 :
150.0 50 472.0
200.0 500.0
00,0 48 40 100.0 23.2 /— 34.7 400.0
' 20 0.0 — = 300.0
50.0 18 -100.0 Jn-22 432 Mar-22 Jun-23 200.0
0.0 0 Net Worth B Net Debt 108:8
Jun-22 Mar-22 Jun-23 Jun-21 Mar-22 Jun-22 Jun-22 Mar-22 Jun-23
Net D/E -0.10 0.05 0.06

* Annualised for June
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Standalone Financial & Operating Metrics Q1 FY23 ggﬂ,’

Sales breakup- Volume-wise Sales breakup- Value-wise
120% 120%
100% 100%
- W E O@E " E .
60% 60%
40% 40% 71%
20% 62% 49% 47% 20% ° S0 59%
0% 0%
Q1 FY22 Q4 FY22 Q1 FY23 Q1 FY22 Q4 FY22 Q1 FY23
Manufacturing (Own) B Manufacturing Partners  ® Trading Manufacturing (Own) @ Manufacturing Partners  ® Trading
Major expenses as % of sales Operating Metrics Realisations (Rs./Sqm)
18.59 17.1 °
20.0% 8.5% 20.0 7 1 6.0 100.0% 3.1%
15.0% 1.3 15.0 93.0% [91.0%80-0% 300 | 1.6%
' 370 60.0% 242
10.9% 10.0 8.9 8.1 7.9 ° 250 235 238
10.0% 6.0 |1 69.0% 40.0%
4.59 7%  5.6% 99, 1% 5.0 20.0% 2%
5.0% ' i 3.69 e 150
0.0 0.0% 100
0.0% Q1 FY22 Q4 FY22 Q1 FY23 50
Q1 FY22 Q4 FY22 Q1 FY23 Production (msm) = Sales volume (msm) 0
Ad & Promotion ® Staff Cost M Logistics Cost = tilisation % Q1 FY22 Q4 FY22 Q1 FY23

Developing a healthy mix of manufacturing & trading portfolio yielding better ROEs




GMEL P&L-Q1 FY23
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Revenue- Rs. Crores
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Gross Profit- Rs. Crores, Margin %

EBITDA- Rs. Crores, Margin %
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Operating Metrics

18,000 16,787
16,000
14,000 13,204
12,000 9,864 9,863 I
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8,000 5,715 7,191

6,000

4,000 I I

2,000
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Production (CBM) ® Sales Volume CBM (external sales)

Supplying to Europe, India, Middle East and South-East Asia

Revenue growth of 72% QoQ

Greenply
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Historical Financials-Consolidated

Revenue-Rs Crores l | Adj. Core EBITDA*-Rs Crores, Margin % | ’ PAT-Rs Crores, Margin % ‘
1,562.8 180.0 155.6 162.3  16.0% | | 100.0 947 7.0%
1,412.2 1,420.4 160.0 144.0 80.0 79.75 6% . 6.0%
1,165.3 140.0 117.2 12.0% ' '° 69 " s.0%
120.0 12.4% 13.4% 60.0
100.0 10.1% 10.4% ' 4.0%
8.0%
80.0 40.0 3.0%
60.0
40.0 4.0% 20.0 2.0%
20.0 1.0%
0.0 0.0% 0.0 0.0%
FY19 FY20 FY21 FY22 FY19 FY20 FY21 FY22 FY19 FY20 FY21 FY22
Net Worth & Net Debt- Rs. Crores, Net D/E Net Operating Cash Flow- Rs. Crores
600.0 538.2 0.80
0.68 0.68 227.8
500.0 436.7 0.60
4000 3352 /77 0.41
300.0 257.2 0.40
229.4 210.3
200.0 0.15 97.8 91.6
637 0.20
100.0 ’ 57.8
0.0 O] 0.00
FY19 FY20 FY21 FY22
Net Worth = Net Debt Net Debt-Equity FY19 FY20 FY21 FY22
*Excluding non-cash ESOP cost Rs 0.5 crores in FY21 and Rs 12.1 crores in FY22
13

On a growth trajectory




Historical Financials-Consolidated

‘ Net Working Capital (Days) ‘ Inventory (Days)
78 56 53
53
46
FY19 FY20 FY21 FY22 FY19 FY20 FY21 FY22

Receivables (Days) Payables (Days)

92 60 60 64

79 51
61
44

FY19 FY20 FY21 FY22 FY19 FY20 FY21 FY22

Prudent Working Capital Management, at 46 days o




Consolidated Profit & Loss Statement Q1 FY23

( in Lakhs)
Statement of Consolidated Financial Results for the three Months ended 30 June 2022
. Corresponding
Three months P;Z‘g&gsezggze Three months ended Year ended
Sr. Particulars ended 30.06.2022 31.03.2022 30.06.?021 inthe 31.03.2022
No. previous year
. (Audited) . .
(Unaudited) {Refer Note 5} (Unaudited) (Audited)
1. (Income
a) Revenue from operations 45,353.90 44,855.34 26,077.20 1,56,280.38
b) Other income 155.82 311.22 208.56 990.20
Total Income 45,509.72 45,166.56 26,285.76 1,57,270.58
2. |Expenses
a) Cost of materials consumed 17,661.36 14,470.49 12,340.70 56,001.96
b) Purchase of stock-in-trade 12,094.82 13,119.43 4,749.64 39,635.49
¢) Changes in inventories of finished goods,
work-in-progress and stock-in-trade (1,954.26) (655.03) (2.313.91) (2.106.75)
d) Employee benefits expense 5,614.10 5,036.59 4,462.77 19,329.75
e) Finance costs 510.71 248.40 336.66 1,193.15
) Depreciation and amortisation expenses 762.53 673.20 613.40 2,584.60
g) Other expenses 7,928.40 8,431.22 5,517.02 28,393.76
Total Expenses 42,617.66 41,324.30 25,706.28 1,45,031.96
3 Profit before share of profit /(loss) of joint 2,802.06 3.842.26 579.48 12,238.62
venture and tax (1-2)
4. |Exceptional items - - - -
5. |Share of profit/(loss) of joint venture (57.49) 6.47 (20.63) 260.27
6. |Profit/(Loss) before tax(3+4+5) 2,834.57 3,848.73 558.85 12,498.89
7. |Taxexpense
a) Current tax 747.78 1,001.51 153.35 3,124.40
b) Deferred tax 13.52 (49.93) 2.92 (98.08)
Total tax expense 761.30 951.58 156.27 3,026.32
8. |Profit/(Loss) for the period (6-7) 2,073.27 2,897.15 402.58 9,472.57
Other Comprehensive Income / (Loss) for
9. |the period (103.92) (24.71) 143.19 (146.16)
10. Tot_al Comprehensive Income/(Loss) for the 1,960.35 2.872.44 545.77 0,326.41
period (8+9)
11. ::;ﬁ;“” equity share capital (Face value  1/- 1,228.17 1,226.27 1,226.27 1,226.27
12. |Other equity 52,590.23
13. |Earnings per equity share (of ¥ 1/- each)
a) Basic (%) 1.69* 2.36% 0.33* 7.72
b) Diluted (%) 1.68* 2.35% 0.33* 7.72
* Not annualised
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Standalone Profit & Loss Statement Q1 FY23

(X in Lakhs)
Statement of Standalone Financial Results for the three Months ended 30 June 2022
Corresponding
Three months  |Previous Three | Three months Year ended
Sr ended months ended  |ended 30.06.2021 31.03.2022
Nc; Particulars 30.06.2022 31.03.2022 in the previous o
' year
. (Audited) . .
(Unaudited) {Refer Note 4} (Unaudited) (Audited)
1. {Income
a) Revenue from operations 39,460.06 41,427.73 21,334.33 1,37,688.81
b) Other income 256.15 433.14 268.42 1,317.13
Total Income 39,716.21 41,860.87 21,602.75 1,39,005.94
2. |Expenses
a) Cost of materials consumed 13,877.05 13,416.71 10,136.63 49,489.28
b) Purchase of stock-in-trade 12,053.33 12,171.50 4,669.22 37,173.90
c) Cha.nges in inventories of_flnlshed goods, (783.89) 137.61 (2.672.56) (2:301.21)
work-in-progress and stock-in-trade
d) Employee benefits expense 4,864.14 4524.26 3,949.71 17,260.02
e) Finance costs 127.95 135.32 168.59 578.03
f) Depreciation and amortisation expenses 502.51 489.15 438.75 1,860.72
g) Other expenses 6,131.60 7,173.61 4,330.64 23,027.95
Total Expenses 36,772.69 38,048.16 21,020.98 1,27,088.69
3. |Profit/(Loss) before exceptional items and 2.04352 381271 58177 11,917.25
tax (1-2)
4. |Exceptional items - - - -
5. |Profit/(Loss) before tax (3+4) 2,943.52 3,812.71 581.77 11,917.25
6. |Taxexpense
a) Current tax 747.78 1,001.51 153.35 3,124.40
b) Deferred tax 9.84 (40.47) 4.36 (88.48)
Total tax expense 757.62 961.04 157.71 3,035.92
7. |Profit/(Loss) for the period (5-6) 2,185.90 2,851.67 424.06 8,881.33
Other ?omprehenswe Income/(Loss) for 0.75 23.44 (1.50) 30.01
8. |the period
9. Tot_al Comprehensive Income/(Loss) for the 2.186.65 287511 19256 8,911.34
period (7+8)
10. |Paid-up equity share capital (Face value X 1/- 1,228.17 1,226.27 1,226.27 1,226.27
each)
11. |Other equity 49,578.55
12. [Earnings per equity share (of X 1/- each)
a) Basic (%) 1.78* 2.33* 0.35* 7.24
b) Diluted (%) 1.77* 2.32* 0.35* 7.24
* Not annualised
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INDUSTRY OVERVIEW




Indian wood panel industry }? :

Overview Indian Plywood Industry C ditv to brand
Market Size ~ Rs. 39,000 Crores - N\ ommodiry 10 bran
Local & A
Pan India

N | : Product Centric —
I . I
lo) ised ! -
| <
L

- -~

P
—_—————

Players .
Crores \

-
1)-Better Price
25% 2)-Customer
5 1)-Higher Price

~ Organised ) engagement .-
: Rs. 5,000 el 1)-Low Price 2)-Better Margin 3)-Higher CLV L
rores . 3)-High /’/
Board 75% g)'tow Margin Differentiation e
~ Rs. 2,500 Differentiation e
Crores
Generic plywood Plywood+ Beyond Plywood
Rising demand for plywood in wood panel industry making the sector more organised and lucrative
Source: Imarc Not just a commodity and a brand....plywood is much more than that
Shift from Unorganized to Organised (Ehollenges Category Transition
+ Consumers making more informed choices ‘:’ Price hike in raw material specially fuel prices %+ Fast conversion happening towards brands .
** Improved raw material security **  Transportation, logistics and supply chain *¢ Regional Consolidating and expanding Geographies
+* Expansion in mid segment . T NE BITET] *¢ Cross category Expansion and new entrants

*

S

Cost management- receivables days
Production loss in case of further lockdown

** Regulatory changes-GST, E-way bill
** Preference for branded products
*  Growing OEM segment

X3

S

With regulatory changes and shift in consumer buying behaviour,

18

Industry moving towards organized and branded players




Indian MDF industry overview

Indian MDF Industry Size (in CBM mn p.a.)

6.0

5.0

4.0

3.0

2.0 14 14 17
1o oz 97

FY17 FY18 FY19 FY20 FY21 FY22 FY23 FY24 FY25 FY26
E E E E E

Beginning of a new era for MDF

Source: Industry estimates

Wood Panel Consumption Scenario

20%

Huge growth
potential

81%

India Global
B MDF Other wood panel products

Huge gap in consumption Scenario vis-a-vis global benchmarks

providing significant growth opportunities.

Source: Industry estimates

X/
L X4
X/
L X4
X/
L X4

Products Categories

DS

High Density Fibreboard (HDF)
High Density High Moisture Resistance (HDHMR)
Exterior

* Fire resistance (FR) Grade
* Interior
Boiled Water Resistant (BWR)

DS

X3

A5

Key applications of MDF Board Products

Shoe heel Toys Cabinets Roofing Gift Boxex
boards

Electronic Theatre set S d p Blackboards
circuit construction oundproofing /painting
boards easels.

Increasing acceptance for non furniture products

Growing development across the globe is likely to drive the industry growth.

Greenply
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Greenply at a glance

One of the largest
Interior
infrastructure
brands in India

Rated AA-
Long term Debt
Rated A1 +
Short Term Facilities
(CARE & India
Ratings)

35+
Years of experience
in delivering quality
plywood products

2300+
Dealer Distribution

Network

Listed in NSE &
BSE-Rs. 2200+
crores
Market Cap

«

1100+
Cities, Towns &

Villages Serviced

®

Greenply

Wood based products -
Plywood and allied, E-O0
Face Veneer, MDF
(upcoming)
Share in organised

India’s first Zero
Emission plywood

plywood market in

India
Best Green
Manufacturing
Great Place Company
to Work 2022
Three times in a row
(2020, 2021 & 2022) India’s Most Trusted
Brand
2022

21

A Growing & resilient organization



Manufacturing Excellence

Plywood & allied (Own Capacity Plywood & allied (Domestic Capacity

Manufacturing ) Location (Mn SgM pa)

Partner) Location (Mn SgM pa)

Bareilly, Uttar Pradesh ~10.00
Kriparampur, West Bengal 11.00

Hapur, Uttar Pradesh (Upcoming)* 7.50
Tizit, Nagaland 8.10 *Expected COD by Q3 FY23
Bamanbore, Guiarat 15.80 Face Veneer Peeling Location Capacity

(CBM / pa)

Sandila, Lucknow (U.P) 13.50 Gabon, West Africa 96,000
Total plywood & Allied 48.40 Upcoming MDF Capacity

Existing Capacity Manufacturing Location (CBM pa)

Vadodara, Gujarat 2,40,000
Expected COD by Q4 FY23

Sandila, U.P.

Prudent investing to drive business forward



Distribution network

Presence in Cities

913

536 559 198
184

196 715

FY19 FY20 FY21

B Rural & Semi Urban Urban

No. of Dealers

2300
1811 1884
1269
1293 1329
FY19 FY20 FY21

B Rural & Semi Urban Urban

1147

241

FY22

2357

1429

FY22

Growing Focus on Rural & Semi Urban Markets

([
Our Pan India Presence
° ¢ .
o = -
m = p
o = = () e ®
° kel ®4 >
- ° E -
sy e o 00 =
— o @
) [ e
o® °e
® % =i
° = ® ° o 55 Branch
= Offices
: %. Existing Manufacturing Units
® ® Upcoming
= ¢ Manufacturing Units
[

% 19 Hubs & Godowns

23
Far reaching footprints strengthening our position as a leading infrastructure brand



Upcoming project

MDF Project Details |

Product Medium Density Fiber Board (MDF)-
Exterior, Interior, HDHMR, BWR

Sub- categories of Thin & thick, pre-lam and other value-
Products added

Location Vadodara Distt., Gujarat, India
Capacity 800 CBM / day

Capex Rs 555 Crore

Revenue Potential Rs 600 - 650 Crore p.a.

Expected Commercial Q4 -FY2023

Production

First Phase of machinery
despatches & installation
started.

Civil construction under full
swing.

- 'h— S
| 54 ——

- W

Project Status Update

Project well on track



Ownership & Stakeholder Value Creation

Shareholding Pattern- 30" June 2022

10.90%
Promoter &

Promoter Group
= Flls

o ® Insurance Companies
33.17% 52.29%

Mutual Funds

Non-Institutions

0.24% 3.40%

A balanced non promoter stake fostering future optimism

Top 10 Non-Promoter holding-30* June 2022

®

Greenply

Shareholding

Top 10 Non- Promoters

%

Mirae Asset Mutual Fund 7.8
HDFC Mutual Fund 7.7
Tata Mutual Fund 4.9
L&T Mutual Fund 4.5
PGIM Mutual Fund 2.9
Kotak Mutual Fund 2.1
SBI Mutual Fund 1.7
IDFC Mutual Fund 1.4
Canara Robeco Mutual Fund 1.2
India Insight Value Fund 0.4

A diversified holding structure aiming at value creation for shareholders
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Branding & Marketing Initiatives-IPL Amplification g:i

38.7 Mn reach in May 2022

PN Greenply Plywood @ PN Greenply Plywocd @

May 1B 9 {n (S}
#MarcusStoins finishas the match with an epic bold #ContestAlert Ancther match day calls for another
cut and 2 runs left to score! e/‘- Lucknow Supet chance 1o win official #L5G merchandise! Like.

Giants heads to the play offs now thanks... Soe mar share and answer both the queshions ca.. See mo

Aarwaskhega

Cowenpty tedustrios L2 have recently ventorsd ins

THE VICTORY IS OURS TO CLAIM!

AN
1L SRR

{ MDF

Gratified all the winners with
Lucknow Super Giants (LSG) official jersey.

Better engagement & connect with dealers
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Branding & Marketing Initiatives-Various Events

; PLYWOOD KE
Green Platinum PEECHE

with 2x Fire
resistance, 2x

waterproof
and 2x money

back
guarantee.

IndiaWood Exhibition,
Bengaluru

45K Organic
reach

digitally




Branding & Marketing Initiatives- Campaigns & Initiatives

BEWAMI
WAMI o

CHOOSE MOIAS FIRFT
ZERD EMISSN] PLYWDOD

Virtual launch of |
new Green :
Samriddhi program |

4 GREEN

VITRAL LN EnEnT

" 002854 1050+ contractors
attended

WHY SHOULD YOU OPT FOR ZERO
EMISSION PLYWOOD?

Plywood used in furniture emits formaldehyde.
Being one of the trusted and leading plywood bra...

FURNITURE SAFE
TOH FAMILY SAFE

CHOOSE INDIAS EIRSY
ZERO EMISSION LYV

S Mo Share: § W

Drive consideration and conversion by using EO value
proposition 78



Awards & Recognition- 2022

Certified

APR 20-MAR 2022

Thas 1s 1o certafy that GREENPLY INDUSTRIES LIMITED has
successfully completed the assessment conducted by
Great Place 1o Work® Insttute, lndia, and is certified as 2 great workplace.

Thus cermficate 3s valid feom April 2021 1o Macch 2022,

Promongs hartharya
uiw! Exesative Ollices
Gawal My T Warks lustiiule, Ssatla

NATIO|
FEATHER
AWAMEDS

i
"}4} ene "’.'\'\Q‘

THizas) e

EY

130 Ape, 2227
1000w v bewrrasomad Mgt

.
_ MANUFACTURING AWARDS
BEST GREEN MANUFACTURING COMPANY-

o s

Greenply Industries Limited

2nd Edition
GREENPLY INDUSTRIES

as one of the Most Trusted Brands of India 2022

Great Place to Work- 2022

Best Green Manufacturing
Company- 2022

India’s Most trusted Brand- 2022
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Strategic Outlook ;

Introducing Employee
innovative & futuristic engagement
products

Focus on ESG

Automation
&
digitization

Expanding
Rural manufacturing
V-l base at

penetration N .
-@- diversified
mE -

Strategic Outlook A locations

Adopting a multi-pronged approach to leverage the emerging opportunity in the new normal.



Chairman Message ;

Commenting on the performance for Q1 FY 23, Mr. Rajesh Mittal, Chairman & Managing Director,
Greenply Industries Ltd. said,

“Our performance during the quarter validated our efforts on sustainable and growing business
operations. However, the challenging macro environment of geo-political issues and rising input
costs continued to put pressure on margins. On expansions front, we are pleased to share that we
have achieved commercial operations of plywood plant at Sandila, Lucknow (U.P.). At our MDF
unit at Vadodara, machinery installation has started, and construction is going as planned.

Demand is projected to be positively impacted by strong traction in real estate mostly in tier Il and
tier 11l cities with consumers spending more than ever for bigger homes with better amenities”.
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For further information, please contact:

Gautam Jain — AVP, Strategy & Investor Relations

D-1401 & 1402, Lotus Corporate Park, Jai Coach Signal, Ram Mandir
Road, Goregaon (East), Mumbai- 400063

Tel: +91 33 3051 5000 / +91 9987899747

Email : gautam.jain@greenply.com

Registered Office:
Makum Road, P.O. Tinsukia,
Assam - 786 125

Corporate Office:
“Madgul Lounge”, 5th & 6th Floor
23 Chetla Central Road

Kolkata - 700 027, India

Phone: (033)-3051-5000

Fax: (033)-3051-5010

Email: investors@greenply.com
Website: www.greenply.com
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