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Disclaimer

This presentation may contain certain forward looking statements concerning Timex’s future
business prospects and business profitability, which are subject to a number of risks and
uncertainties and the actual results could materially differ from those in such forward looking
statements.

The risks and uncertainties relating to these statements include, but are not limited to, risks
and uncertainties regarding fluctuations in earnings, our ability to implement strategy and
manage growth, competition (both domestic and international), market demand for products,
successful operation of our sales channels, price of our raw materials, economic growth in India
and the target countries for exports, ability to attract and retain highly skilled professionals,
time and cost over runs, our ability to manage our operations, government policies and actions
with respect to investments, fiscal deficits, regulations, etc., inflation, foreign exchange rates,
interest and other fiscal costs generally prevailing in the economy.

Past performance may not be indicative of future performance. We do not undertake to
publicly update our forward-looking statements to reflect subsequent events or circumstances.
Timex will not be responsible in any way for any action taken based on such statements.

This presentation is not intended, and does not, constitute or form part of any offer, invitation
or the solicitation of an offer to purchase, otherwise acquire, subscribe for, sell or otherwise
dispose of, any securities in Timex or any of it’s group companies or any other invitation or
inducement to engage in investment activities, neither shall this presentation nor the fact of it’s
distribution form the basis of, or be relied on in connection with, any contract or investment
decision. The numbers & the contents in this presentation are purely indicative and subject to
change.
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• E-Commerce channel continued to lead the growth on account of attractive consumer events.

• Offline retailers across channels also reported improvement in sales and footfalls with the approach of Diwali. 

• Good recovery was recorded in most markets across the country, with Tier 2/3 performing better than metro cities.

• New product introductions were accepted well.

• Supply chain challenges continued with high lead times, material shortages, rising commodities prices and logistical constraints.

IMPROVEMENT IN PERFORMANCE DRIVEN BY POSITIVE CONSUMER SENTIMENT DURING THE FESTIVE SEASON

Business Update
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Announcement: TGIL gets Gc & Guess Manufacturing and Distribution Rights

= BusinessToday.ln Q 

Timex Group gets manufacturing, 
distribution rights for Guess & Gc watches 

The deal is a significant win for Timex given Guess and 

Gc market share, reach and brand recognition in the 

fash ion watch segment, Timex Group India said. 

mJBRAND EQUlTY.com 
From The EcoDomie 1\ms 

Timex gets manufacturing, 
distribution rights for Guess & Gc 
branded watches in India 
This partnership will allow Timex Group India to expand its business through the 

distribution of style·driven product assortments to its Jashion·focused customer 

base .... 

PTI • january 12. 2022. 16:20 1ST 

TIMEXGROUP 
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In the media: Timex x Judith Leiber Collab

A Shining Moment of Fashion, Function and Fine Art

Timex and Judith Leiber come together to introduce two 
limited-edition watch designs, the T80 digital and Q analog. 

From jewel-encrusted surfaces to its all-polished
stainless construction, this Timex is guaranteed to
captivate, even when no one's curious about the time -
the mark of a truly stunning watch.

With more than 900 Swarovski® crystals
hand-applied across the case, dial and bracelet, this
vibrant and colorful collaboration brings sparkle from
the runway to the wrist.

With the bold, artful and fashion-forward touch of Judith Leiber, 
the styles will be limited to 200 units each.
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In the media: Timex x Judith Leiber Collab

Great reviews from the press and outstanding support from socialites like Kris Jenner, Khloe Kardashian, Nicky Hilton and Dee Hilfiger

TIMEXG ROU P 

Time-x w~~ w~ to 
copttolue not only on 
Leiber's resurgence in 
popularity but also 
growing mterest m 
luxury watches for 
women 

'' ••. theflm,red ed1tion T1m~ 
X Jud1fh L~ber Q r~~nex ond 
TmJt>x x Ju<frch lt1bet TBO 
offer o ~rkfnu ond 
ploy{utlyloudrllor,..,r noN 
thelt own 

AII.OGTQ 

WATCH 

T1us is such o fabulous 
collob between Judith 
Leiber ond Timex 1 am 
so eJwted about thtsl 

'' Jud1th Leiber Ices Out 
Iconic Timex Watches 
In Rambow Sworovski 
Crystals 

HYPEBEAST 

' Timex Otmbs 
Into $1 OCXh watch 
market With Judith 
Leiber license 

\\\f ·~ 

Judtth Leiber Couture 
stgns liCenSing dcol 
with Timex watches 

UNITED 
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In the media: Hustle with Helix Campaign with Asim Riaz

TIMEXGROU P 

Aslm Rlaz On The Menswear 
Trend He can't Get Enouth Of 
And More Of His Style Tips 

... 

fl " ~~ 

F! r1l)1az: c;a::e-d •. rth I ['"\/ 5•, ·lsre· a:>o_: who ""'I~ 
r""Z.!! ::aS""'t<="" nsp rcbons are ;:nd tna- Fasrrcn acc!!s~c ·re-s 

hE cbesn't .ea.e r~rre WilJ..ou~ 

r .. • \r.o~~ 4 .. t ... o ! . P.,. __ ... . '! io ,. ... s 31 

8-nf~-... )'O~'Q ..-;.w+ • "l• t ••,o• :~ --r-~ ~~ ·of. .·It ' t- 1• 

c~- y p:r: o• 8 :;~ lh:.; 11 '"o. "ld fa- e -e.- 1-e "'!! :u-. c;: r..,;;; &.:: • ..... 
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In the media: United Colors of Benetton Timewear

G R.\Z IA >= 

This Christmas, Gift Time With Benetton 
Timewear 
By Team Grazla I December 13, 202~ 17:43 1ST 

The bells have started ro jingle, there is a chill in the breeze and festivity in our minds; it is finally that 
time of the year when the feeling of joy. wormth and oelebralions till Olll' hearts. 

Aot WP ~rPp into I">t'>rPmbPr, thP dork i ~~; tic-king ro finrl thP pPrff'<"f gill for nnr lovNi onPs ~mPthing 

thou2hlful lhat they will cher ish for a lona. time. 

Whllt lwttPr e-ift t h illn a wa tr h to dmw 'IOmPOnP th itt )'Oil tm l)• vi'I IHP t hP m. Watf"hP!i h.11.1P Rlw<tys top pt>rl 
ll uo ,,) , .. .. ._. ,.r ,., ,, ., .,1., .. 1".,1 , , :1'1~·· '"·' .,,..,., ,. 11""" '"' .,., , .. , .. , .;._ •• .._ . . , , .. 1 . , . ,. , .. ,.,,,: , .. 1, .. 1 oot" l lo •• ,..,, .. ._.,. .. , " ' ' ' " ~, . .... , 

TIMEXGR O U P 

FILMFARE.COM A Sign In 

UYWOOO HOlLYWOOD 

Spread Holiday cheer with Benetton 
TimeWear 

A- A• 
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New Launches: Timex Fria Women’s Collection

Crescent moon studded dial

Asymmetric jewelry 

design

Crystal studded 

semi-bangle

Square Crystals  on case at lugs

Jewel tone colour combinations

New Launches: Timex Fria Women’s Collection
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New Launches: Timex Automatics

44mm
Case | 22mm strap

Stainless
Steel Body

Exhibition
Case Back

Italian
Leather Strap

Sapphire Nano
Coated Domed Crystal

21 Jewel
Automatic

40 Hour
Power Reserve

Skeletal Design
Dial

Built in India

New Launches: Timex Automatic
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New Launches: Helix MetalFIT 2.0 Smartwatch
New Launches: Helix MetalFIT 2.0 Smartwatch



Financial Performance

Q3 FY2021-22



Improvement in revenue over last year

• Revenue has grown by 23% during the quarter compared to corresponding period last year. During the nine-months ended 31st December 

2021 revenue has grown by 104%  over corresponding period last year.

• EBIDTA is at negative Rs. 379 lacs during the quarter as compared to Rs. 538 lacs during corresponding period last year. EBIDTA for nine-

months ended 31st December 2021 is at Rs. 513 lacs as compared to negative Rs. 753 lacs during corresponding period last year.

• Profit before tax is at negative Rs. 510 lacs during the quarter as compared to Rs. 400 lacs during last quarter. Profit before tax during the 

nine-months is at Rs. 97 lacs as compared to negative Rs. 1199 lacs last year. 

15

TGIL Financial Performance Q3 FY2021-22
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TGIL Annual Financial Performance: EBIDTA %
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TGIL Annual Financial Performance: PBT
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TGIL Shareholding Pattern

31-Dec-18 31-Mar-19 30-Jun-19 30-Sep-19 31-Dec-19 31-Mar-20 30-Jun-20 30-Sep-20 31-Dec-20 31-Mar-21 30-Jun-21 30-Sep-21 31-Dec-21

Promoters 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93% 74.93%

Institutional 
Investors 0.03% 0.03% 0.03% 0.03% 0.04% 0.03% 0.03% 0.03% 0.03% 0.06% 0.03% 0.03% 0.03%

Public & other 
shareholding 25.04% 25.04% 25.04% 25.04% 25.03% 25.04% 25.04% 25.04% 25.04% 25.01% 25.04% 25.04% 25.04%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total no. of 
shareholders 46,463 46,077 45,470 45,220 44,905 44,988 45,245 45,051 44,447 44,104 43,447 43,472 46,244 
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42,000

43,000

44,000

45,000

46,000

47,000
Number of shareholders
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Note: The market capitalization is based on BSE closing prices at the end of the period

6 year CAGR: 16%
Timex Share Price vs BSE Small Cap
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ABOUT US 



Timex Group is America’s Oldest Watchmaker, Established in 1854 in Connecticut, USA

Designs, manufactures and distributes products to consumers around the world

11+
GLOBAL BRANDS

2.7B
WATCHES SOLD

120
DISTRIBUTORS

167
YEARS OF EXPERIENCE

3,000
GLOBAL EMPLOYEES

25
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Legacy 

Craftsmanship 

Design 

Fairness 
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We Learned the Rules, 
then We Broke Them 
....., ~ robe ,.ltctv-.1.· en wltll a GIU"'- Established "' I8S4 
;os U. Wdtertlury Clod< Compilr1y ""'turned a 300-~-old 
mustry ~- down. 'he stamped our gears oo.r. o( metal. 
.nstad o( a1Mn9 them from \OOOCI. We made~ .... more 

<oc:ante ~ lils:w tNn"""' befcn! In fact. ewn 
Oetr01fs ..r.omal.ers were ~red by our iiSSI!r"1bly Lnes 

,..hen the ....,tomobit! bocame a Uwlg 

TIMEX GRO U P 

II~-· • • , ....... 

Fr·om the !locket to the Wrist 
By 1901 our 10\CM!ITM!f\ts ~ "'yo.~ pod<et and CDSt JUst one dolw 
(S35 n today s dolan~ Wt! ~the I"''O*'s watd'l!la·.er 
They ~ the ~ns run on une and helped settJe the Wild 

Vvest """"" tmepot!Ca'S turned from fragdeOJr!OSitle todlnble 
~ arroes........, M.lr• Twalfl brcx4lt two. 

The mow to IN! wrost ~st took a !e lll!J""U'UY and tMl metal 

bars Yri!lded to - sdn o( our smallest mode. 

Takes a Licking. 
Keeps on Ticking 
By the 1960s. eu< watches ""'"'so 
10l'Xpen51W. handsome and durlble.IMtfY 
lh~d watdl sold an "'-a was a T mu. Our 
televiSed tartur• tests. proved our~ 

supenon')', o( our Tmex -~. st10 a fiJIIOf ll! 
ac...er a hal6<ent\.ly 

Made for Badass Women 
"the frst hal' of u. 20th Untur)· a Tmex b~ a 
symbol o( an n<Wpondont WOO'Mif\ In a ,_ s watdh world. 

- lbera:ed themll'i<et we.~> ll>ou<J<llfu desogns and sma 
rnowmen:s that ddr,.t sacr~a our~ d .. ablit) 

The women wno wen L....,_ and U. !)<IOOntJOOS of 

wcmtn watchmal<:ers who a011'-<! thonl. made Tmet U. 

11'1051 popular wa~dh "' - world 
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Precision Quartz 
Timekeeping 
As the ....wid ""'end tht Sj*:•J19e. our wound br.m 
spnngs wot,. r~PaClld by COUtltrng U..vt>ra'c>ns of a 
q.artz ay>tll TheM I"'V eloctrrc ~meant you 
""""" h.Jd to wind yru watch -'Jail\ ond oo.r dosqlor• 
well! no lonrJ• bool\d to IN II\>~ and ''""or • 
mechonral tnowmcrL The 0 T11111JC sorres rwsNped 

wa•cna fa 1 nrw !)W*aloeon. 

TIMEX G ROU P 

The World's Most Popular Watch 
t; cne """'eb.!r) -.nos our,.... The r._ e.,~~ "'our Hurt. 

Ilea..~"' "".,. ..,pllo<y thtt,.,...," -deJiSjnquD!y becarne 
tbq.rtous wi!ll r..- Sn:•l'J77. ..,.·w ..-men l!wn 100 milbcn. if 
yru-hadaTrne<,t._~armce.,~~ tho 
irt'""""" d tt. EMy ~·s mnmolost beluty ant._, oaoss .-ty _,-.._,Oday 

Lefs Get Digital 
Thoro MrPI"'r!y - • <me- w!lo thought d"J :.. would 
be rur end 1Mlll tnry dido t CXU>t on was ct. sprr 1 ol a 
watcn mahr who d d"""'Jed tt-.-~and~~~ 
•m•deep'!W•d~ 

In ' 984 we -.ceo tt-.......ncrs rnt ._u ... ':ell
today~ '-'Y ~ mish lne n the'"""""· All'lleles 
.,.,.,aa-ro-ra.bltTmerlrorYI*\thtyO!t"" 

-"""""""- .. 1!1oGPS-..~on t!w-
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Smart Before it was Cool 
We ntroducod ct. forst c:cmr od "smort" wald>y...r· 
bolotol'J10$1 people ewn ""ned a mobole pnono. The 
Tomr< Oat.llllkiSone of wry fewWT1st watd>esofflc .. lty 
cnriOd lor spac<t flogt'( by NASA. t used a di~ ¥to 
toed dorm.illon ITem ~ comP<Jt• sann ;rid buOt tne 

foundotxln !or lDdio{s a>moc!od srni<IWOtchos. 

TIMEX G ROUP 

You Asked, We Listened 
Wt lfQ proud cJ our reputatiOn IS the -It's 
w•td>,...~.or. our lflni:IVa:IOilS n des..,.. st.rt"' lh wtlat 

you .,. ao. ng toc Ou mossoon has always been to riSOQtld 
at a ora you""' ~"d.&. ;o-.s uorr.a:x: 
~ :.noer 5250. 

. .,~·~ .. " 

Designed in MiJan 
Our "'"'" basod dft191l directot GoO<!JIO G.. osour 
bo<J9tst fill\ n ~nows what makes T\rM1 t.O be<IEJ 

!hot>~ o15e. Ewry T '"'"" mrts with 1 CMel-J 
_.,""' legiiCy ..-d. pasSIQn to bl.izle 

l'clnoard In 209.--Go0<90 to~ • WillCh th.oi 
bmgs to 11e owrythong r,.. s~ tor _., oct1er 
wotds. to a-the most.,-.,. •. T .,.. Net elade. He 

_.., "'rth tl:e S1 Aulotnabc. 

Watchmaking Back 
in the USA 
..o.rst e our •O<Y fnt """"'~ dOCk$.167 yen arJO. our 
Ameran ~tl" co8ectoon liyerS Ame'an l'l!JI"'IIY 
.-d cn'ts~Nr~Shc>"' thE .. _. preasoon ID a&to I truly 
-..ng :>mepeee ;n,. Ameran-n>a<le ,..., IS dtQp forged 

.,IJS..soureed stanlnS S1HI by .u~o parts ,_.;.c:-~tWS. n 
~.no.. Comocllcut HeadQuarters w~ha ~l!y 
s,.,.. mO¥EJnent V.'I'\M surtod as..., ompossoble iCkll IS now a 
Timex watch made n Amer c.a 



Joint venture between Timex Group and Jayna Times Industries Ltd.1988-1990

1990-2000

Since 1994

Joint Venture with Titan Company. JV ended in 2000.

Public Limited Company listed on Bombay Stock Exchange.

Subsidiary of Timex Group Luxury Watches B.V.Since 2000

Timex Group India Limited (TGIL) is a group company of Tanager Group B.V. (formerly known 

as Timex Group B.V.)

Having entered India in 1988, Timex Group India today has one of the most powerful 

portfolios of brands in the watch industry. With technological innovation and cutting-edge 

design, we recognize the tremendous opportunity to leverage the reach and appeal of each 

brand’s individual identity, personality, and customer base. 

Locations

Noida [Headquarters], New Delhi [Registered Office]

Baddi, Himachal Pradesh [Factory]

Regional Sales Offices – Noida, Mumbai, Kolkata, Bangalore, Chennai
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About TGIL



Experience: 22+ years
Qualification: B. Sc. (Computer Science) - University of Alabama 
& a Juris doctorate from Washington & Lee University 

David Thomas Payne | Chairman

Experience: 30+ years
Qualification: B.A., Post Graduate Diploma in Marketing 
Management from the Centre of Management & Development

Sharmila Sahai | Managing Director

Experience: 30+ years
Qualification: Masters in Personal Management & 
Industrial Relations from TISS & IR & B. Sc. from IIT

Pradeep Mukerjee | Independent Director 

Experience: 30+ years 
Qualification: Chartered Accountant and Cost 
Accountant

Gagan Singh | Independent Director

Experience: 35+ years
Qualification: PGDBM from XLRI & Science Graduate 

Bijou Kurien | Independent Director

Experience: 25+ years
Qualification: Mechanical Engineer, Masters in Business Administration

Sylvain Tatu | Non-Executive Director

31

TGIL Board of Directors



One of the strongest portfolios in the watch industry across consumer segments

Brand Portfolio

32

TIMEX N AUTICA 

HELIX 

TIMEX G RO U P 

FUR LA 

UNITW COLORS 
OFBENETTON 

VERSACE TE D BAKER MISSONJ 
V\'/,1 C HE. ~ 

.......... 
GLJ ESS --......... 

odidas 



A strong network of sales touchpoints that enable TGIL to reach consumers across the country

33

Powerful Distribution Network

MULTI 
BRAND 

TATA 

CLiO I LUXURY 

TIMEX GR OUP 

LARGE 
FORMAT 

amazon -............., 

DEFENCE 
CANTEEN 

Flipkart 

TIMEX WORLD 
SHOWROOM 

Myntra NWIA-
FASHION 

LUXURY 
RETAIL 

AJIO 



Lugano, Switzerland
Watchmaking

Baddi, India
Manufacturing

Besancon, France
Movement Production

Pforzheim, Germany
Research and Development

Cebu, Philippines 
Manufacturing

Middlebury, USA
HQ & Watchmaking
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Supply Chain: We are a True Global Watchmaker with the Owned Capabilities



Land Area: 10,000 sq. meters; Built up area: 3,278 sq. 
meters.

Assembly of watches from piece parts to complete watch. 
Currently handling over 50 types of watch – movements.

Assembly capacity of 10 k watches per day. 

Includes assembly of digital, Analogue, Ana-Digi, Indiglo®. 
We have also assembled Smart-bands in the Baddi factory.

Assembly operation starts with assembling of fit-up i.e., by 
mounting dial and hands on the movement.

Online and Offline Assembly capability to accommodate 
both high & low volume movements.

A state of the art SA 8000: 2014 and 

OHSAS: 18001:2018 certified watch assembly unit 

in Baddi, Himachal Pradesh, India

35

Baddi Plant: Superior Watchmaking & Supply Chain



TGIL After Sales Service

Over 200 locations supported by a Customer Care Call Centre service

36

Authorized 
Service Workshops 

TIMEXGROU P 

Lead Authorized 
Service Centres 

Authorized 
Service Centres 
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TIMEXGROUP 


