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Dear Sir(s),

Reg: Presentation to be made at Analyst / Institutional Investor meet

Further to our letter dated 08.11.2018 regarding Schedule of Analyst/ Institutional Investor
Meetings and pursuant to Regulation 30(6) of the Securities and Exchange Board of India
(Listing Obligations and Disclosure Requirements) Regulations, 2015, we are enclosing a copy
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For Dollar Industries Limited
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Bac kground

Po rtfo Lo

Established in 1972 asa small family-run
body-wearcompany having more than
4 decadesofexperience

Overthe years, through its pre mium
range of clothing, focuson productcos
and quality, Dollar evolved into one of
India’s b e st kno wn life style innerwear
brand

Dollaris now an intema tio nally-
recognised Indian knitwe arand
innerwearbrand

It is India’s first innerwe ar Company with
a fully backwarnd inte grated

manufac turing unit, equipped with
state of the art mac hinery

Dollarenjoysa pan-lndia presence with
915+ distibutors and 95,000+ MBOs

Dollarhasa presence in 20 c o untrie s
acrossthe globe

Promoterand promotergroup
Company supported by compe tent
professionals having vastexperence in
body-wearsector

Dollarhasan extensive product portfolio formen, women and kids in
class, classformassand masssegment which include:

Thermal
weat

Casual
wear

Iounge
wear

Ihnerwear

Pre se ntthrough Pepe Force Go We ar, Missy, Lehar
Jeanshnerwear Ultra Thermals, Champion, RKG
Fashion PvtItd, a Bigboss Comfort
Joint Ve nture Commando
Companyand Force
NXT

Ac hie veme nts

Dollarwasbestowed with ‘One StarExport House’ certification by DGFT,
DepartmentofCommerce, Ministry of Commerce and Ind ustry,
Govemment of India in the year2010.



Dollarbrand offerings

* Segment: Class

* Products:
Vests, briefs, trunksand T
shirts

* Thrgetaudience: Men (20-
40 yearmofage)

* Aspirespeople with high
and comfortable
disposable income

« UUSPs: htemational
quality, globalfashionable

products
* Tagline: lhnerfashion

« Team headed by —
Mr. Gaumv Gupta, Vice
Pre side nt
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Segment: Class formass

Pm duc ts: Vests, briefs and
trunks

Targetaudience: Men
(30-60 yeamofage)

Targetsurban population with a
considerable mcome & value
formoney products

USPs:

Affordable, fashionable, comfo
table and sporty

Tagline : Fit Hai Bo as

Bam headed by — Mr. Vinod
KumarGupta and Mr Binay
KumarGupte, Managmng

Direc torsand Mr. Krishan Kumar
Gupta , Whole Iime Director

Segment: Clags formass

Produects: Camizgole s, pantie s,
leggingsand lounge-wear

Thrgetaudience: Women
and gids (18-45 yearsofage)
Mainly targetsaverage
income trend followe s
USPs: Comlortable fits and

produe t varie ty (size s and

colom), qgualty pwductinan
affordable price

Thglne: Canmy on Missy

Tam headed by —
Mr. Ankit Gupta, Vice
President
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Dollarbrand offerings

* Begment: Clhssformass

* Products: Vneckwith tro use s, long

shott camisoles

* Targetaudience: Men, women and
kids

* Consderabk income gmwup and
value formoney

*+ USPs: Ultra -light, comfortahle , stylish,
winter-wear

*» Thgline: Hot HaiBoss

* Team headed by — Mr. Vinod Kumar
Gupta and Mr Bnay KumarGupta,
Managing Diectorsand Mr. Kishan
KumarGupta and Mr Bapang
KumarGupta, Whole Thme Diectors

* Segment: Classformass

* Pmwducts: Eshits, bermudas and
to use 1s

* Thrgetaudience: Kds

* Valie formoney

« [JBPs: Affordable, sporty and

prmarily c atersto sububan and

raralc usto mers

* Team headed by —
Mr. Gaumv Gupta, Vice
Pre side nt

*Ourproductsare within the prnce range of INR5O to INR 650
*Productsavaiable atorganised and re tail MBO. HoweverFarce NXThasan e xc lusive distrbution c hannel

InvestorPrese ntation @2 2019

Ha

Segment: Classformass

Prod uc ta: Teshirts (ound neck and
collared), vesta(innerwearand
spots

vests), bdefs, boxers, bermudas, cap

s and trac k-pants
Thrgetaudience: Men
Targetsthose who are trend

folowersand yeta generatonof

growing economy

USPs: Affordable, comfortable and

catersto the mass matket

Ram headed by — Mr. Vinod Kumar
Gupta and Mr. Bnay Kumar

Gupta, Managing Diectors and Mr
Kshan KumarGupta , Whole Time

Director



DollarIndustrie s Limite d Inve stoy Pre sentation Q2 2019 5

Do llar' s asset-lightne ss

Perrentage ofsales from outsoure ng

70%
ofsales

98
28
80
generated 70 70
from
o utso urc ing
Captive | . . | . .

produc tion 2013-14  2014-15  2015-16  2016-17  2017-18

mcreased from
0% ofsales 2012-
13 to 30%
in 2017-18
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Dollar s distib ution ne two rk

* Dollarhasdeveloped
a 10 bust distrib ution 3yearsgeographicalsalesbreakup in %

network across India
and also exportsits
productsto 19

c ountrie s

46.70% 44.36% 27.06% 25.04%

* Dollarproductsenjoy =2015-16

superorvisibility ac ro ss
ruraland metro India
* Dollarsrelationships

with wholesalers and
retallersenhanced North East

m 2015-16

N 2016-17 N 2016-17

m2017-18 ™2017-18

logisticalefficiency
and revenue

accretion

. ri nturing in
Dollaris vicizf turmg mto =2015-16 ™ 2015-16
new retailformats m2016-17 W 2016-17
(IFSs, e-commerce 2017-18 m2017-18

portalsand EBOs)

West South
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Financial Hig hlights forQuarterended 30th Sep, 2018 (gs. in Lakhs)

Quarterended Halfyearended

Particulars 30-09-2018 30-06-2018 30-09-2017 30-09-2018 30-09-2017

(Unaudited) | (Unaudited) | (Unaudite d) | (Unaudited) | (Unaudite d)
Revenue from operations 24,278.02 24,365.02 19,559.96 48,643.04 43,067.10
Otherincome 24.68 16.04 96.65 40.72 108.93
Totalincome 24,302.70 24,381.06 19,656.61 48,683.76 43,176.03
Expenses:
Costofmaterials c onsumed 10,932.31 14,101.92 10,393.41 25,034.23 22,602.06
Changesininventories (1,393.08) (4,056.54) (1,369.61) (5,449.62) (2,518.39)
Sub-contractexpenses 5,750.71 5,104.26 3,293.59 10,854.97 8,067.18

15,289.94 15,149.64 12,317.39 30,439.58 28,150.85

Gross Margin 9,012.76 9,231.42 7,339.22 18,244.18 15,025.18
Employee bene fits e xpe nse 845.33 746.86 644.41 1,592.19 1,169.56
Otherexpenses 4,523.84 5,642.44 3,690.28 10,166.28 8,259.15
EBIIDA 3,643.59 2,842.12 3,004.53 6,485.71 5,596.47
Fnance costs 351.02 344.48 460.20 695.50 919.74
Depreciation and amo rtizatio n e xpe nse 273.37 259.41 296.44 532.78 590.30
Profitbefore tax 3,019.20 2,238.23 2,247.89 5,257.43 4,086.43
Thx expenses
(1) Current tax 1,118.64 817.46 775.77 1,936.10 1,414.23
(2) Deferred tax (562.37) 40.21 (15.43) (12.16) (66.61)
Totaltax expenses 1,066.27 857.67 760.34 1,923.94 1,347.62
Profitbefore othercompre hensive ncome 1,952.93 1,380.56 1,487.55 3,333.49 2,738.81
Othercomprehensive income (netoftax) 47.55 (0.74) (0.64) 46.81 (1.28)
Profitaftertax 2,000.48 1,379.82 1,486.91 3,380.30 2,737.53




Fnancialperformance
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Revenue (' Lakhs) EBITDA (' Lakhs)
3643.59
24302.7 24381.06
3004.53
19656.61 284212
Q22019 Q12019 Q22018 Q22019 Q1 2019 Q22018
EBITDA Margin % PBT %
14.99% 15.29% 12.42% 11.44%
11.66% 9.18%
Q22019 Q12019 Q2 2018 Q22019 Q12019 Q22018
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Revenue break-up for H1 2019

Brand

44 % 8 % 2% 0.5% 6%

DollarBigboss Do llar Missy Do lla r Ultra Champion Kids Force Go Wear

3%  36.5 %

Force NXT Regular

Productsegment

8754 O 20,

Men’sinnerwear innerwearand Themalwear
casualwear




Thank you

ShashiAgarwal
(SeniorVice President —Corporate
Strategy & Inve stors Relation)
shashiagarwal@dollarglobalin
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