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Disclaimer

This investor presentation has been prepared by Kaya Limited (“Kaya”) and does not constitute a prospectus or placement
memorandum or an offer to acquire any securities. This presentation or any other documentation or information (or any part
thereof) delivered or supplied should not be deemed to constitute an offer.

No representation or warranty, express or implied is made as to, and no reliance should be placed on, the fairness, accuracy,
completeness or correctness of such information or opinions contained herein. The information contained in this presentation
is only current as of its date. Certain statements made in this presentation may not be based on historical information or facts
and may be “forward looking statements”, including those relating to the general business plans and strategy of Kaya, its
future financial condition and growth prospects, future developments in its industry. These forward-looking statements
involve a number of risks, uncertainties and other factors that could cause actual results, opportunities and growth potential
to differ materially from those suggested by the forward-looking statements. These risks and uncertainties include, but are
not limited to risks with respect to its skin care business.

Kaya may alter, modify or otherwise change in any manner the content of this presentation, without obligation to notify any
person of such revision or changes. This presentation cannot be copied and disseminated in any manner.

No person is authorized to give any information or to make any representation not contained in and not consistent with this
presentation and, if given or made, such information or representation must not be relied upon as having been authorized by
or on behalf of Kaya.
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Key Highlights




Kaya Group Performance - Q4 & YTD Mar
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Net Revenue : FY 19, Consolidated Net Revenue increased by 5% over LY
PBIT : FY 19, Consolidated PBIT @ —ve 3% of NR as against —ve 6% of NR of LY. Higher by 49% over LY
PAT : FY 19 Consolidated PAT @ —ve 4% of NR as against —ve 5% of NR of LY. Improved by 25% over LY
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Kaya India Performance - Q4 & YTD Mar
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Net Revenue : FY 19, Standalone Net Revenue increased by 4% over LY
PBIT : FY 19, Consolidated PBIT @ —ve 6% of NR as against —ve 10% of NR of LY. Higher by 38% over LY k o
PAT : FY 19 Consolidated PAT @ —ve 2% of NR as against —ve 7% of NR of LY. Improved by 69% over LY aya
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Kaya India — Highlights
Q4 FY 19

e Net Revenue for Q4 FY19 at INR 51.7 crs, grew by 2% over LY

e EBIDTA is INR 0.5 crs (1% of NR), compared to EBIDTA of INR 0.1 crs
(0% of NR) in Q4 FY18, improvement of Rs 0.4 crs

e PAT after Exceptional at INR (1.3) crs (-2% NR), compared to PAT of INR
(4.3) crs (-9% NR) in Q4 FY18, improvement of INR 3.1 crs

FY 19
e Net Revenue for FY19 at INR 209.8 crs, grew by 4% over LY

e EBIDTA is INR 2.9 crs (1% of NR), compared to EBIDTA of INR (6.7) crs
(-3% of NR) in FY19, improvement of Rs 9.6 crs

e PAT after Exceptional at INR (4.2) crs (-2% NR), compared to PAT of INR
(13.5) crs (-7% NR) in FY19, improvement of INR 9.3 crs

Key Initiatives :

* Growths seen in key focus categories : Both Hair care (23%) and
Products (20%).

* Ecommerce grew by 17% in Q4, MT/GT business grew by 56%

* New retail identity roll-out continued with launch of flagship clinic at
Indiranagar (Bangalore) and Malviya Nagar (Jaipur).



Kaya India

Kaya India Q4 FY19 collection grew by 6% over Q4 LY

Clinic Customer Count growth is 4% over LY and Avg ticket size
declined by 0.4% over LY

Kaya India Q4 FY19 revenue grew by 2% over Q4 LY

e Service revenue declined by 3% over Q4 LY

Product revenue grew by 20% over Q4 LY

E Commerce revenue grew by 17% over Q4 LY

GT/MT revenue grew by 56% over Q4 LY
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New Product Launches and
Awards

kaya



New Products Launched

Licorice luminous Peel-off Mask Charcoal & Tea Tree Mattifying Peel-off Mask

away dead skin cells and helps lift off
microparticles of dust and dirt that have
gathered over time. The Licorice extract is
potent with powerful antioxidants that help
protect the skin from environmental
stressors. It is also a natural skin brightening
agent that leaves the skin looking luminous
and revitalized

ka a L dka a ‘
Ea?{l?;?s ¥ A gentle peel off mask that helps slough LE' na%{l?‘gl?s AN

A gentle peel off mask that helps in
cleaning out pores and slough away
dead cells. Charcoal helps remove oil,
dirt & other micro partials giving you
brighter, flawless complexion. Tree tea
oil acts as an effective antiseptic and
helpsin & fight acne and gives a
mattifying effect to skin

Skin Type- All Skin Types
Launch Month- Mar’19

Skin Type- Normal to Oily
Launch Month- Mar’19

kaya
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Anti-Pollution face wash with Bamboo charcoal

kaya

Enriched with activated bamboo charcoal which
has excellent absorption properties, this gentle
face wash is extremely effective in drawing out

/ : pollutants and dirt from your skin. It helps in
cleansing pores off bacteria, toxins and
microparticles. Skin feels clean, detoxed and fresh

Skin type-For Normal to oily skin types
Launch Month-Feb’19

Protect your skin
from the rising levels
of pollution

with Kaya's
Anti pollution cleanser

kaya
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Awards & Accolades received in Q4

™ A ™

!ﬁ@ya !&@ya

Kaya Clinic wins 'India's Retail Champions 2019'

Award under the 'Beauty & Wellness’ category ! Kaya Purifying Spot Corrector wins best
at Retailers Association of India Awards 7 Anti-Acne Treatment at the
: (0 Nykaa Beauty Awards 2019
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Renovated Clinic — INDIRANAGAR, Bangalore




Relocated Clinic - MALVIYA NAGAR, Jaipur
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Our Presence - India

Indian States

158 Product Retail Outlets
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SKIN CLINIC

e Collection grew by 17% over Q4 LY
e Net Revenue for Q4 FY19 at INR 52.6 crs, grew by 13% over LY
e EBIDTA at remains same as in LY @ INR (0.7) crs (-1% NR)

e PAT after exceptional items at INR (11.7) crs (-22% NR), compared to PAT
of INR (4.1) crs (-9% NR) in Q4 FY19

Highlights of the Quarter:

* New Ildentity Clinics
6t clinic under the New Identity was opened in The Walk JBR, Dubai. This clinic has the
advantage of the premium location where it is located and is expected to be driven by its
‘unique experience’ & ‘futuristic infrastructure’.

*  Voice of Customer
Feedback tool launched in the clinics to improve the connect with the customer and
understand their association with the brand Kaya

*  Kaya Skin Recharge for Tourists
A new promotion mainly to cater to the tourists through custom packages tuned for their

short stay. kayaTM

clinic



UAE

Siri

S

KSA

tSudan
)98-0)9’

Thuwai
>

Jeddal
63>

Red Sea

)
Taif
sl

Khassb
5,
Abu Musa
s Ras g#aghaimah
2 a ]

Al
sianll 8=\ Dbba Al

Al HImra
$Fujairan
gg ol
Khor Fakkan
vlSs s>
F
@ -
Kalba
LIS
o
Sohar
)!aoolg\‘,
Saham
P )
Al Knaby
aptsly
| ~5
- AzZun Bahr
ArRass 1
<

ol
wasipall ‘Al Kharj
=
g

Saudi Arabia

Afif
boac

1 A
R
wadi
ad-Dawasir
A Batan  Bishah sl 355
Oroug Bani
Maradh
Wildlife
hamis Sanctuary
baio
o0
arha

—

Oman

Barka  ArRumays
Sy Vs sl

|
i Taww
e shd
akhi
I
5}
sk
Samail

L]
7 Musca b g
bsus

Al-Bustan
Rusayl
Jol
FosjAlsham Al Amarat
Pl oo e
Fanja
s
|
Bidbid
b Al Hajar
Lol
m
Salar
Pl

kaya

SKIN CLINIC

R

\ A
m Clinics

Countries

kaya

clinic



Financial Highlights : Kaya Group

Particulars (INR crs) Q4 FY19 QA4FY18
Collection 118.6 106.9
Net Revenue 104.3 97.4
EBIDTA (0.2) (0.0)
Operating Margin (8.2) (7.2)
Other Income (0.3) 0.2
PAT before Exception (5.5) (8.3)
Exceptional Items/Consol Adj 7.4 -
PAT (12.9) (8.3)

LN
L

Collection SSG 7%
3% at constant currency

Net Revenue SSG 7%
2% at constant currency

EBIDTA margin at —ve 0.2% of NR
against —ve 4.3% of NR LY

EBIDTA margin at —ve 8% of NR
against —ve 11% of NR LY

PAT Margin at —ve 5% of NR, as
against —ve 12% of NR LY

kaya



Financial Highlights : India

Particulars (INR crs)

Q4 FY19 Q4 FY18

Collection

Net Revenue
EBIDTA
Operating Margin
Other Income

PAT before Exception
Exceptional Items/Consol Adj

PAT

62.3
51.7
0.5
(3.9)
0.6

(0.3)
1.0
(1.3)

58.6
50.7
0.1
(4.1)
0.7
(4.3)

(4.3)

Lo
L

Collection SSG at 6%

Net Revenue SSG at 1%

EBIDTA margin improved to 1% of
NR against -7% of NR LY

Operating margin at —ve 8% of NR
as LY at —ve 15% of NR

Q4 FY 19, Exceptional Items
includes Settlement fees towards
a legal matter - Rs 0.95 crs

PAT Margin at —ve 2% of NR, as
against —ve 9% of NR LY
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Financial Highlights : Middle East

Particulars (INR crs) Q4 FY19 QA4FY18
c ﬁ Collection SSG 9%
Collection 56.3 48.2 0.1% at constant currency
Net Revenue 52.6 46.7 Net Revenue SSG 12%
3% at constant currency
EBIDTA (0.7) (0.1)
EBIDTA margin constant @ -ve
Operating Margin (4.2) (3.1) 1% of NR
Operating margin at —ve 8% of
Other Income (1 O) (28) NR?:saagaignsta—se 7?% ofeNR inOLY
PAT before Exception (5.2) (3.9) Q4 FY 19, Exceptional Items to
impairment of goodwill &
Exceptional Items/ConsoI Adj 6.4 _ closure of Kuwait JV -Rs6 crs
PAT at — ve 22% of NR, as
PAT (11.7) (39) against —ve 9% of NR in LY

kaya
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Financial Highlights : FY19

Kaya India Kaya Middle East Kaya Group
Particulars (Rs in Crs)
FY19 FY18 Gr% FY19 FY18 Gr% FY19 FY18 Gr%

Collection 2446 2321 5% 217.0 2131 2% 461.6 4452 4%
Net Revenue 209.8 201.2 4% 2111 199.2 6% 4209 4004 5%
EBIDTA 2.9 (6.7) 144% 12.3 6.2 98% 15.2 (0.5) 3149%
% to NR 1% -3% 6% 3% 4% 0%
Operating Margin (12.3) (19.8) 38% (0.2) (5.0) 95% (12.6) (24.8) 49%
% to NR -6% -10% 0% -3% -3% -6%
Business PAT (3.2) (13.5) 76% (4.0) (6.7) 41% (7.2) (20.2) 64%
% to NR -2% -7% -2% -3% -2% -5%
Minority Share - - - 04 1.4 -72% 04 1.4 -72%
E .

xceptional 1.0 - 76 - 8.6 -
Items/Consol adj
PAT post Exception (4.2) (13.5) 69% (12.0) (8.1) -48% (16.2) (21.5) 25%

% to NR

-2%

-7%

-6% -4%

-4% -5%

Collection SSG 2%
-1% at constant currency

Net Revenue SSG 3%
-1% at constant currency

EBIDTA margin @ 4% of NR in
FY 19. Improvement of
Rs.15.7 crs over LY

PBIT in FY 19 improved by Rs.12.2
crsover LY

PAT at — ve 4% of NR, as
against —ve 5% of NR in LY
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Corporate Overview



About Kaya

Kaya offers a comprehensive
range of skin and hair care
solutions through a range of
specialized Kaya Clinics across
India and Middle East.

Premium Skin and Hair Care services and products brand

= Incorporated in 2003, Kaya is a pioneer in speciality skin & hair care with a Unique
Business Model; a blend of Medical + Retail + Hospitality.

= Advanced solutions through state-of-the-art clinics and a range of retail products across
distinct skin and hair care range

Kaya also has a wide spectrum of Dermatologist backed, USFDA Safe Technology
60+ products that range from
Skin, Hair and Body care, for
both men and women.

= All services and products designed and formulated by in-house dermatologists at
Kaya’s R&D.

= Over 150 experienced dermatologists. Every clinic has an in house qualified and
certified dermatologist who consult & offer personalized solutions.

Operations

= 97 clinics spread across India in various geographies. Over 500 retail outlets in major
department stores.

= E-commerce presence through own website as well as channel partners.

= Kaya is the largest international chain of skincare clinics in the Middle East (UAE,
Kingdom of Saudi Arabia, Oman and Kuwait).

A New Age Business — Creating the market

kaya
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Our Core Service Categories
in Skin Care

De-Pigmentation Solutions

Aqua Therapy, Laser services,
Microdermabrasion, Intense Pro Peels,
etc.

Anti-Ageing

Dermal Fillers, Wrinkles Reduction with
BOTOX®, Natural Skin Rejuvenation with PRP,
Youth Renew Marvel with Thermage, Skin

Tightening, Chemical Peels, etc. Acne & Scar Treatment

Chemical Peels, Acne-Scar Free+ with
Dermaroller, Laser Scar Reduction
services, Acne Free with Aqua Therapy,

. . etc.
Laser Hair Reduction

US-FDA approved advance laser technology
for Permanent hair reduction. Nd-YAG,
Soprano Laser.

Beauty Solutions

Beauty facials, hydration, purification,
rejuvenation therapies.

Range of solutions across categories like Anti-ageing,
Pigmentation, Laser Hair Reduction, Acne & Scars

22 kgya
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Entered the Hair Care category in 2016-18 SOI ut i ons | n H d i r Ca re

Consultation + Hair analysis
using a diagnostic tool

In-Clinic treatment plan

Hair care products + Diet +
Supplements to boost hair health

A well-rounded approach to treating Hair
Loss

kaya-
TARGETED ROOT
REGEN SYSTEM

ENERGIZED ROOT. HEALTHY SCALP

+

kaya-
HAIR HEALTH
BOOST SYSTEM

HEALTHY INSIDE. LUSTROUS OUTSIDE.

KAYA'S [ kaya
ROOT REGEN SYSTEM N HAIRRESTORE
B cocr musouun soumons
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Our wide spectrum of Retail Products

ne car
__ageless acne care

Researched and Developed by Kaya’s in-house, expert Dermatologists

kaya



Thank You



