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Safe Harbor Jagran

This presentation and the accompanying slides (the “Presentation”), which have been prepared by Jagran Prakashan Limited (the
“Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to purchase
or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding commitment what so
ever. No offering of securities of the Company will be made except by means of a statutory offering document containing detailed
information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy,
completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not
contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission from, this
Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects
that are individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance
and are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties
include, but are not limited to, the performance of the Indian economy and of the economies of various international markets, the
performance of the industry in India and world-wide, competition, the company’s ability to successfully implement its strategy, the
Company’s future levels of growth and expansion, technological implementation, changes and advancements, changes in revenue, income or
cash flows, the Company’s market preferences and its exposure to market risks, as well as other risks. The Company’s actual results, levels of
activity, performance or achievements could differ materially and adversely from results expressed in or implied by this Presentation. The
Company assumes no obligation to update any forward-looking information contained in this Presentation. Any forward-looking statements
and projections made by third parties included in this Presentation are not adopted by the Company and the Company is not responsible for
such third party statements and projections
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Management Commentary

Comment from Group CFO

“India’s economic growth slipped to a three-year low of sub 6% , underscoring the disruptions caused by
uncertainty related to the GST rollout amid slowdown in manufacturing activities. We need to start ignoring
the short term pains which , | agree , are unbearable but curable and once these are cured , GST has
potential to take us to an unprecedented path of growth.

Since the passing of the Amendment Bill of GST in August 2016 and the Demonetisation in November
2016, it was clear that the economy will go in a tailspin for a short term period. We utilised the period to
reward the Shareholders with a Buy-back in the interim of Rs. 302 crores.

However, considering that these events are already in the rear view mirror, we expect the underlying
economic growth momentum to reassert itself, leading to a re-acceleration in growth in the next 12-18
months. We will continue to invest in our businesses to maintain our Leadership Position and Market Share
as we expect the economy to bounce back to growth trajectory of pre-demonetisation era sooner than later.
Our liquidity position will help us in evaluating all options, organic and in-organic growth strategies for
the Group.

Jagran Group has created a strong platform with Leadership position in Print Business, Best Assets in Radio
Business and also Superior Investment in the Digital Business to capitalize on this re-acceleration of growth

in the Economy”

...RK Agarwal

Jagran



All businesses showing Strong Profitability Jagran

Highest growth in Digital Advertising Revenue
v' H1FY18 : 25% Print Digital

v' H1FY18 : 50% Print + Radio Digital

Best Performing Radio Business
v Consistent Double Digit Revenue Growth

v Highest & Consistent EBITDA Margin above 30%

. Consistent Performance in Print Business

v Increasing Average Advertisement Revenue Trend

v Operating Profit Margins :
| = Dainik Jagran H1FY18 : Above 30%

= QOther Publications : Consistently improving




Consistent Performance in the Print Business...
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Jagran

Print Advertisement Revenue : Average Quarterly Revenue Growth of 6% for 30 months

Average ~350 Crs

»

362
338

Average ~330 Crs Average ~347Crs
357 248 369
337 336
321 322 320
Q1FY16 Q2FY16 Q3FY16 Q4FY16 Q1FY17 Q2FY17 Q3FY17 Q4FY17

Q1FY18 Q2FY18

Average for FY16 -17 and FY18 are adversely impacted by Demonetization and GST rollout



2

...w1th increasing Average Quarterly Operating Revenue Jagran

Dainik Jagran
H1FY18 vs. H1FY17
Average ~364 Crs Average ~382 Crs Average ~383 Crs e ;
Naidunia |
356 357 387 360 384 374 400 374 396 372 : ) :
. 7.7% @
QIFY16 ~ Q2FY16  Q3FY16  Q4FY16  QIFY17  Q2FY17  Q3FY17  Q4FY17  QIFY18  Q2FY18 o |
i Mid-Day
Other Publications ’ E
: 4, 7% i
Average ~81 Crs Average ~86 Crs Average ~88 Crs ST '
90
28 78 86 30 84 82 84 83 86 _

Dainik Jagran

1.4%

Q1FY16 Q2FY16 Q3FY16 Q4FY16 Q1FY17 Q2FY17 Q3FY17 Q4FY17 Q1FY18 Q2FY18 TTTrTrmrmrmrmrmrmrmmrmrmemimme s '
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MBL - Double Digit Revenue Growth... Jagran
...Consistently maintained EBITDA Margins at 32% in H1FY18
Q1FY18 Q2FY18 H1FY18
70 76 146
| I69 I I132 I
Q1FY17 Q1FY18 Q2FY17 Q2FY18 H1FY17 H1FY18

...................................................................................................................
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MBL — Key Highlights Jagran

Over 15 Years of Experience in the Radio Industry with presence in 12 out New Launches
of top 15 cities of Indian Population Radio City Super Singer Junior Radio City Super Singer 9
India’s first singing talent hunt for budding Radio City Super Singer season 9 got
. . o o young talent on radio. In its first year the grander this year with the contest
u M d rket Sha rein Benga I uru & M um ba' at 25 A) & 14%’ activity received a very good response in reaching across all 39 markets. This
. . . . 39 markets, with total participation of season witnessed a participation of
respectively in terms of listenership Ehpene approx 6 lakhs
Radio City's exclusive tie-up with Radio City Reigns the awards
Apple Music season 2017
= Equal revenue growth from 28 Legacy Stations and 11
. In an exclusive collaboration with Apple Radio City won Gold, Silver and Bronze at
NeW Stat|0ns Music, Radio City Becomes the First Indian the ACEF CSR and Marketing awards 2017.
Radio Network to Offer Curated Playlists This year Radio City won 44 awards
on Apple Music nationally and internationally till now

Radio City Cine Awards Tamil

Radio City Cine Awards 2017 Tamil to glorify highfliers in Kollywood. Radio City Cine Awards
Tamil2017, over 8 days witnessed stupendous success in Tamil Nadu. With over
~7 mn votes from listeners

Radio City partnered with LMRC (Lucknow Metro Rail
Corporation)

= Right Strategy of Market Positioning gave stupendous
. . . . Radio City partnered with LMRC to offer specialized content across all Lucknow Metro
grOWth |n'5p|te of the current macro-economic scenario stations. The metro was inaugurated by the Home Minister Sri. Rajnath Singh and the Chief

Minister of U.P Yogi Aditya Nath
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Digital Business showing Highest Industry Growth Jagran

Digital Revenues of Print Business
H1FY18 vs. H1FY17

Average 5 Crs Average 7 Crs Average 8 Crs
: : : : o
6 7 6 / . Print Digital
5 5 , !
‘ | 25% |
QlFY16 ~ Q2FY16  Q3FY16  Q4FY16  QIFY17  Q2FY17  Q3FY1l7  Q4FY17  QIFY18  Q2FY18 S !
Digital Revenues of Print + Radio Business
Average 6 Crs Average 9 Crs Average 11 Crs T !
13 i Print + Radio
11 11 ! . !
8 | Digital |
7 ! ! : :
6 6 . . 50% .
QIFY16  Q2FY16  Q3FY16  Q4FY16  QIFY17  Q2FY17  Q3FYl7  Q4FYl7  QIFyl8  Q2fFyl8
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Print Digital — Investing to Build leadership

Our Digital Media Portfolio

* For the quarter ended Sept 2017
growth in Digital Topline

v' 33.9% Growth at
Rs. 8.5 Crs
* Page views:
v’ 282.87 mn in Sept 2017
v' Growth of 51%
* Unique mn users on mobile:
v’ 33.10 mn
v' Growth of 109%

New Launches

* Successfully launched HerZindagi.com
for female audiences above 30 years

Source: Comscore Mobile September 2017

o

Jagran

Indian website in
overall Healthcare

Industry
Education portal
“Jagranjosh.com”
#1 on Mobile with 5.1
mn unique mn unique users
visitors
33.10 #1
Fastest
Growing
Network
in India
24.8 #2

Mn + Facebook Hindi website in

. ] News /
Fans, First Silver Information
newspaper to Category

cross milestone
Best Brand Partnership —
Silver — Jagran.com Jagoo Re
Campaign



Radio Digital - New Age Initiatives leading to ~2X Growth Jagran

12

@ 46 Radio stations in 8 languages & 400+ playlists have generated a listenership of 33 Million

G sote Ton ) X
s RadioCity.ir . Travel desks can
3‘24 M n LI kes AT A JAGRAN INITIATIVE — - N\ > 7 be profit centres

PHOTOSv CORPORATE INVESTORS

39 CITIES | 12 STATES

TUNIVERSAL TUNE
o 2.77 Lac Followers _

THE BEST OF
RADIO CITY'S

ENTERTAINMENT,
Y RADIOCITY.IN
O 0.44 Lac Followers

on. s now alse availabie online. :
(st innen S iorivtamise des sy & 3 Geetmala i Chhaon Mein
NG for? Tune in today!

& B Joke Studio - Kishore Kaka

& 3 Fundo Duniya Fultoo Facts with R) Nikki

VIDEOS

hindi.radiocity.in

www.radiocity.in

Applications
Launched:

FM BOLE TOH

Radio G/'g/ |

1.94 Lac Installs

Source: Purple Strem


http://www.radiocity.in/
http://www.hindi.radiocity.in/

Long Term == " f 27| [ Al BR
Strategy ‘ | —

el
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We are Numero Uno Because ... jagran

JPL Hindi Publications™*
readers

Dainik Jagran is India’s #1

Daily”

Ahead of peers both in terms of
Readership & Circulation

Digital is 'astest Growing
Our Leadership We do not chase Network in India
position is built on Business Strategy is growth through
Long Term Sustainable Stable and Consistent Aggressive Marketing Radiocity ranked 1 in Mumbai,
Relationships Gimmicks Bengaluru and Delhi under ““T'op
of Mind” brand recall with

52.5 mn listenership in 23 Cities

*Dainik Jagran and Nai Dunia (incl. N
AIRS 2012 Q4, AZ Research , AB




Growth with Gains in Non Print Business Jagran

Jagran Prakashan Peer Jagran Prakashan Peer

Radio + Digital Radio + Digital

Revenue : Revenue :

Revenue = 1 3 % - 8 %

FY13 FY17 FY13 FY17

v We have higher proportion of revenue

coming from the High Growth New

EBITDA Generation Business

v" This de-risks our Business Model

FY13 FY17 FY13 FY17
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Mid-day Financial Performance
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MBL Financial Performance
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373.5
126.1
33.8%
81.8
2.1
2.5%
6.3
-4.6
-73.3%
27.8
0.3

114.0
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Consolidated Profitability Statement Jagran

Revenues 566.5 554.8 2% 591.3 -4% 1,157.9 1,119.3 3%
Advertisement Revenue * 421.5 412.0 2% 439.2 -4% 860.7 826.7 4%
Circulation Revenue 106.3 105.9 0% 108.6 -2% 214.9 212.9 1%
Others 38.7 37.0 5% 43.5 -11% 82.2 79.7 3%

Raw Material 165.2 161.2 169.8 335.0 330.5

Manpower Cost 99.9 92.9 99.2 199.1 182.7

Other Operating Expenses 162.8 147.6 161.1 323.9 297.1

Operating Profit 138.6 153.1 -9% 161.3 -14% 299.9 308.9 -3%

Operating Profit Margin 24.5% 27.6% 27.3% 25.9% 27.6%

Other Income” 12.5 11.2 12.0 246 20.5

Depreciation / Amortization 34.0 30.8 32.8 66.8 60.9

Interest 7.4 7.8 7.2 14.6 18.0

Profit Before Tax 109.8 125.7 -13% 133.3 -18% 243.1 250.5 -3%

Tax 37.5 39.6 44.6 82.1 80.3

Extraordinary items 0.0 0.0 0.0 0.0 0.0

Profit After Tax 72.2 86.1 -16% 88.7 -19% 160.9 170.2 -5%

Share of Profits / (Losses) of Associates 0.0 0.0 0.0 0.0 0.0

Minority Interest -2.6 -0.7 -2.2 -4.8 -1.0

Profit After Minority Interest 69.6 85.4 -18% 86.6 -20% 156.2 169.1 -8%

PAT Margin after Minority Interest 12.3% 15.4% 14.6% 13.5% 15.1%

Other comprehensive income, net of income tax -0.5 -0.6 -0.6 -1.1 -0.5

Total comprehensive income for the period 69.2 84.7 -18% 85.9 -20% 155.1 168.7 -8%

ANet of Exchange Fluctuation Gain / Loss
20 * Represents advertisement revenue from print, radio and digital
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Consolidated Balance Sheet

Non-Current Assets

Property, plant and equipment incl. CWIP
Goodwill

Other intangible assets

Investments in subsidiaries and associates
Investment Property

Financial Assets

i. Investments

ii. Other financial assets incl. Loans
Deferred tax assets (net)

Non Current Tax Assets

Other non-current assets

Current assets

Inventories

Financial assets

i. Investments

ii. Trade receivables

iii. Cash and cash equivalents

iv. Bank balances other than (iii) above
Other financial assets incl. Loans

Current tax assets (net)

Other current assets incl. Assets classified as held for sale

Total assets

1,895.2
633.0
337.7
553.8

5.8
6.2

267.2
31.2
23.6
16.5
20.2

1,306.7
91.3

180.8
628.9
152.0
163.0
32.5

58.2

3,201.9

2,154.2
656.1
337.7
574.0

5.8

499.6
29.3
26.9

2.6
22.1
1,084.3
93.5

29.3
515.8
166.7
182.4

354

12.9

48.4

3,238.6

Equity and Liabilities

Equity share capital

Equity attributable to owners of the Company

Non-controlling interest
Non-current liabilities
Financial liabilities
i. Borrowings
ii Employee benefit obligations
Deferred tax liabilities (net)
Current liabilities
Financial liabilities

i. Borrowings

ii. Trade payables

iii. Other financial liabilities
Other current liabilities
Employee benefit obligations

Total equity and liabilities

2,136.4
62.3
1,833.0
241.1

285.7

50.1
211
214.5

779.8

1411
160.1
292.5
180.8
5.2

3,201.9

Jagran

2,391.2
65.4
2,089.5
236.3

264.3

50.2
17.0
197.1

583.1

83.2
146.7
287.6

60.6

5.0

3,238.6



Return Ratios _]ag ran

Return of Equity Return of Capital Employed

21.8% 30.1%

18.9% 26.8%

Standalone

FY17 Sept’18 (TTM) FY17 Sept’18 (TTM)

15.7% 22.3%

14.5% 20.8%

Consolidated

FY17 Sept’18 (TTM) FY17 Sept’18 (TTM)
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Shareholders’ Return Jagl'an
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[ pAT Dividend Paid
350.8 349.3

BUY BACK
=  On5™January 2017,

308.0

254.7

proposed a buyback of
1,55,00,000 Equity
Shares

137.4 = |InQ1FY18, completed

111.8 110.0

the buyback at a price
of Rs. 195 per equity
share aggregating to Rs.
302.25 Cr

FY11 FY12 FY13 FY14 FY15 FY16 FY17

The Company declared an Dividend of Rs. 3.0/- per share (150% of the FV) for year Ended 31t March 2017 (Approved in AGM)




Reaching a New Scale
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Jagran

THE JAGRAN YOU KNOW

Largest Print player

Heritage

Respect and credibility

THE JAGRAN WE HAVE BUILT

Building sustainable
and robust businesses in
each vertical

Multi media
Conglomerate

Profitable Country-wide Presence

Value Maximizing Aggressive

B> 9iddh Oiddh v e O




Introduction

Group Introduction
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Jagran Today Jagran
( ‘ ~Rs.5400 Cr RAG RAG MEIN ~Rs.
Jagran S04 L mpm B Rs.2100 Cr
=
Print Digital Radio

Jagran Prakashan Limited holds

70.98%

of Music Broadcast Limited
(RadioCity)

26 ‘
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Mult:1 Media Conglomerate — Width, Depth and Heritage Jagran

Two #1* Print
india’s La rgest* mn Dal.lles., Dalnlkjagran
_ o Readers (Hindi) and Inquilab
read daily- Dainik
(Urdu)
Jagran 9 Print
Publications
and 1 O Digital Media
. Magazine Portals
5 Business
Verticals Jagranjosh.com is
Trusted by milli
rusted by millions #1 portal
for over 7 400"‘ Editions / 39 .
decades Sub Editions Radio
Presence
across 13 state
inti 12 stat i
37 Printing Language states Print
Facilities : Presence
Operations

*|RS 2012 Q4
Other Source: Internal Data, Comscore: Mobile March 2017
INext renamed as Dainik Jagran iNext
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il . THE INGQUILAD o &%
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Brand Strength — Stability, Consistency and Trust Jagran
PRINT BUSINESS DIGITAL BUSINESS RADIO BUSINESS
jagran.com _ v
aﬁa; m JAGRAN £ 1 JAGRAN INITIATIVE

BisS

arégfaar

28

-

Premium Women's Magazine

mid-day

&
UrrEt e

mid-day f'\_] 0S h

£ %A JAGRAN INITIATIVE
- . BOI m BOI
% Junction

Jagran
New Media

Ine ttlive




(Geographical Reach — From Jammu to Tamil Nadu Jagran

. Enhancing Pan I
! India Presence

Bikaner
[ ]

upr 28, SERASRE SN, " Print Presence : o
Ahmedabad "
S 13 State I I

Surat @

Mum:ﬁ;“ Ahmecnagar " . .|
e ® g | Radio Presence :
o agur Hygerabad . I
. v | | 39 Cities and
2 Sales Alliances

[ ]
Bangalore P ri nt I ; I n
© ® Chennai - I
]
Coimbatore @ I I ]
° R a d i 0 - D E O S D S O S § S § S O e § . l I
adurai
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Jagran Prakashan Ltd. Strategic Growth Advisors Pvt. Ltd.
CIN: L22219U0P1975PLC004147 CIN: U74140MH2010PTC204285

Mr. Amit Jaiswal Ms. Payal Dave

amitjaiswal@jagran.com Contact: +91 9819916314, Email: payal.dave@sgapl.net

Ms. Payal Sheth
Contact: +91 9820452239, Email: payal.sheth@sgapl.net

www.]plcorp.in www.sgapl.net
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