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INTRODUCTION JOURNEY SO FAR BUSINESS UPDATE
FINANCIAL 

PERFORMANCE





Established in 1996, Mahindra Holidays is today a leading player in 

the leisure hospitality industry in India. Our brand assures customers 

of great quality and memorable family experiences
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Off Peak
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28+ years of age

Married; 1-2 children (Age 3-15 years)

SEC A+ & A

Appreciates quality family time

Takes regular vacation

Seeking variety

Plans in advance
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GRAND WINNER



•

•

•

•

•

•













































12





14



15

The family can experience ‘ONLY AT’ Club Mahindra

Club_Mahindra_70_sec_Eng .mov




• Distribution reach in Tier 2 & 3 towns 

• International markets of Middle East are becoming significant contributors. (UAE, 

Oman, Kuwait, Qatar etc.)

• Emphasis on pull based approach for prospecting
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• Leverage analytics for creating a ‘Member referral propensity model

• ‘Heart to Heart’ scale up, strengthening offline engagement

• Significant increase in Pre-selected segments targeting through alliances



19



Goa

Kerala

Sikkim

Uttarakhand

Tamil Nadu

Himachal Pradesh

Gujarat

Rajasthan

Madhya Pradesh

Maharashtra

Karnataka

Pondicherry

Existing

New
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* Before exceptional item 26
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(All figures in Rs. Lakhs)



(All figures in Rs. Lakhs)





(All figures in Rs. Lakhs)



(All figures in Rs. Lakhs)



Particulars Rs/ Lacs



Registered Office: Mahindra Towers, 2nd Floor, 

17/18 Patullos Road, Chennai – 600 002. 

t: +91 44 3988 1000 f: +91 44 3027 7778

CIN: L55101TN1996PLC036595

http://www.clubmahindra.com/

