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Consolidated Financial Results



Cautionary Statements

Certain statements in this presentation may be forward-looking statements.

Such forward looking statements are subject to risks and uncertainties like regulatory
changes, local political and economic developments, technological risks and many other
factors that could cause our actual results to differ materially from those contained in the
relevant forward-looking statements.

HT Media Group will not, in any way, be responsible for any action taken based on such
statements and undertakes no obligation to publicly update these forward-looking
statements to reflect subsequent events or circumstances.
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Chairperson’s Message

Commenting on the results and performance, Mrs. Shobhana Bhartia, Chairperson and
Editorial Director, HT Media said:

“Advertising revenue growth continues to be a challenge in our core Print business, with this
quarter witnessing high level of uncertainty across industries on account of GST
implementation. Our radio business continues to do well. New radio stations are generating
revenue and the entire radio business witnessed an increase in operating profits. While
advertising revenue in print has been soft, operating profits continue to grow steadily on the
back of strong cost management and aided by favourable currency and commodity rates.

GST is expected to stabilize soon which should lead to better macroeconomic environment and

result in higher advertising spends. With growth coming back to core business, we hope to
deliver better results to our shareholders.”
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CONSOLIDATED PERFORMANCE
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Highlights of the Quarter

Delivered growth in profits with margin expansion on the back of, cost
restructuring, cost optimization initiatives and favourable forex and commodity
rates scenario

Yield improvement strategy bearing fruit in both Hindi and English
newspapers

Radio business continues robust growth and increase in profit margins

Lower losses in the Digital segment

Strong balance sheet position with healthy cash flows

=ilHT



Financial Summary

(Rs Cr) Q2’17 Q2’18 Change %
Operating Revenue 602 561 (42) -7%
Operating EBITDA 50 105 54 107%
Op EBITDA margin (%) 8% 19%

PAT 31 66 35 114%
PAT margin (%) 5% 11% |

EPS (Rs per Share) 1.33 2.85 1.52 114%
Net Cash* 918 1,205 287 31%

*As at 30t Sep
Delivered growth in operating profits, margin expansion and superior investor returns amid
revenue softness
=IIHT



Key Drivers

Ad spend growth led by Auto, Banking &
Finance, Entertainment, Luxury, and E-
commerce sectors

Radio continued on high revenue growth
trajectory

Commodity and exchange rates continue
to be favourable

Reduction in raw material consumption
on account of optimized pagination

Restructuring benefits apparent in all
cost items

Muted ad spend in Government,
Education, Health & Fitness, FMCG and
Travel sectors

RERA impact in Real Estate

Cover price realisation impacted due to
competitive pressure

Fundamentals intact but revenue growth impacted by depressed economic environment and

competitive pressure
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BUSINESS UNIT PERFORMANCE
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o Print

FINANCIAL PERFORMANCE

(Rs Cr) Q2’17 Q2’18 Change %
Revenue 526 495 (31) -6%
EBIT 47 105 58 124%
EBIT margin (%) 9% 21%

REVENUE BREAKUP

(Rs Cr)

Advertisement Revenue Circulation Revenue
430 395
76 69
]
Q2’17 Q2’18 Q2’17 Q2’18

Delivered growth in operational profitability on account of efficient cost management

=ilHT
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@ Print — English hindustantimes | {111

(Rs Cr)

Advertisement Revenue Circulation Revenue
260

238

22 19
O
Q2’17 Q2’18 Q2’17 Q2’18

REVENUE DRIVERS

+ Strengthened our “West offering” through launch of Pune edition
+ Improvement in yield across sectors
- Ad volumes impacted across market on account of RERA and GST

- Muted ad spend in Government, Education, Retail and Real Estate

- Circulation revenue impacted by rationalisation of unproductive copies and shift of copies

from line to subscription

=ilHT
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http://www.hindustantimes.com/
http://www.livemint.com/

@ Print — English hindustantimes | iiiii

KEY BUSINESS PRIORITIES — HINDUSTAN TIMES

. Maintain copy leadership

‘ Target higher wallet share in key markets
. Continue to offer superior product offerings
‘ Customized customer centric solutions

. Stature building through large brand initiatives and salience

KEY BUSINESS PRIORITIES — MINT

‘Target higher yield due to niche product segmentation

‘ Weekend proposition through Lounge to be adequately monetized

=ilHT
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http://www.hindustantimes.com/
http://www.livemint.com/

@ Print — Hindi f&sazam=

FINANCIAL PERFORMANCE

(Rs Cr) Q2’17 Q2’18 Change %
Operating Revenue 230 211 (19) -8%
Operating EBITDA 50 45 (5) -10%
(Cc))/f)erating EBITDA margin 9% 9%

PAT 55 41 (14) -25%
PAT margin (%) 21% 18% |

EPS (Rs per Share) 7.5 5.6 (1.9) -25%
Net Cash* 700 868 168 24%

*As of 30t Sep
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http://www.livehindustan.com/

@ Print — Hindi f&sazam=

(Rs Cr)

Advertisement Revenue Circulation Revenue
170

157

54 50
Q2’17 Q2’18 Q2’17 Q2’18

REVENUE DRIVERS

+ Improvement in yield

+ Strong performance in Automobile segment along with expanding foothold in
growing categories like e-commerce and luxury

+ Continued investment in copies
- Decline in advertisement volume across sectors

- Lower cover price realisation due to competitive market scenario
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http://www.livehindustan.com/

@ Print — Hindi f&sazam=

KEY BUSINESS PRIORITIES

=ilHT

Better monetization of copies through higher yield

Product excellence to drive differentiation and build loyalty and adoption

Persistent investment into copies in core markets

Continue focus on cost management
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http://www.livehindustan.com/

(Rs Cr) Q2’17 Q2’18 Change %

Revenue 36 43 7 18%
EBITDA 7 12 5 68%
EBITDA margin (%) 19% 27%

EBIT (0) 3 3

EBIT margin (%) -1% 6% |

PERFORMANCE DRIVERS

+ Revenue growth in core stations
+ New stations continue to perform adding to top line in a profitable manner

+ Synergies in costs bringing in margin expansion

=ilHT
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Q2'17 Q2'18
m Revenue (Rs Cr)

PERFORMANCE DRIVERS

+ While overall decline in revenue, digital content business continues to grow
+ Page views showing good traction versus last year across digital properties
- Shine Revenues have been soft

- Restructuring in mobile and HT Campus business also impacted revenue performance
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http://www.hindustantimes.com/
http://www.livehindustan.com/
http://www.livemint.com/
http://www.desimartini.com/
https://www.shine.com/

=ilHT

UPDATE ON CORPORATE ACTIONS
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Business Restructuring

DEMERGER OF HTDVL

Other Group
Hindustan properties in Hindustan
Times Digital digital Times Digital
Streams Ltd innovation Ventures Ltd
business

= Business has different set of risk, competition and challenges
= Attract right set of investors, employees and strategic Partners

= Better focus with separate management

IESPL DEMERGER INTO HMVL

» Transfer of B2C division of Bridge School of Management which is into Higher Education
business from HT Media to HMVL
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OUTLOOK
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OUTLOOK

With impact of GST receding and better market sentiments, advertising spends should

pick up. Better growth expectations, therefore, in second half of the financial year .

NEAR TERM PRIORITIES

Market Position e Improve leadership position in core markets

e Better monetization of copies; yield led revenue growth

ARl A1 e Maintain cost focus to improve profitability

Radio * Drive profitable growth of newly launched radio stations

Digital e Focus on profitable growth for digital segment

Others e Continue Strong cash flow generation
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Q&A

Dial-in number for Q&A : +91 22 3960 0894
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HT Media Ltd
(CIN: L22121DL2002PLC117874)

Hindustan Times House,
2nd Floor, 18-20, Kasturba Gandhi Marg
New Delhi — 110001, India

Anna Abraham

Amit Madaan =Ilm

Sankalp Raghuvanshi

[><] IR@hindustantimes.com (9 +91 11 6656 1605

Saket Somani II
Ankul Adlakha ‘
~< htmedia@churchgatepartners.com o +91 22 6169 5988 arter
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The HT Story — Enriching and Empowering India

2015
oz M i Radio license
hindustantimes 5 new editions jrihiilg 2010 eauisiton in
inaugurated by launched with Business newspaper STUDY h q 3
Mahatma Gandhi localization focus launched along with mate® phase 3 spectrum
livemint.com and foraylnto auction
1960 hindustantimes.com education
wicRal 2005 business;
Literary magazine HT Mumbai fEegea=
launched launched HMVL IPO

1964
Children’s
magazine
1936 launched
Gt.‘.)
Hindi daily
launched

2006
5\
m
R . Management
2004 Entry into Radio S : scﬁool
HT Media business  ghines Gesimarunil launched
Ltd listed Job and social

networking portals
launched

Our evolution is marked by building lasting and trustworthy businesses in print, radio, digital
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and education sectors
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Strong Brand Portfolio across Segments
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Pan-India content distribution footprint across traditional and new age channels
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https://www.shine.com/
http://www.htcampus.com/
http://www.desimartini.com/
http://www.livehindustan.com/
http://www.livehindustan.com/nandan/
http://www.livehindustan.com/kadambini/1.html
http://www.hindustantimes.com/brunch/
http://www.htgifa.hindustantimes.com/
http://htsummit.hindustantimes.com/
http://samagam.livehindustan.com/
http://events.livemint.com/project/luxury-conference/
http://kalaghoda.hindustantimes.com/
http://htmoststylish.com/
http://www.livemint.com/
http://epaper.livemint.com/epaper/viewer.aspx
http://emtech.livemint.com/
http://www.hindustantimes.com/real-estate/
http://www.hindustantimes.com/education/
http://www.hindustantimes.com/

Consolidated P&L — HT Media Ltd

Rs Crs (Except for EPS) Q217 Q218 Growth (%)
Operating Revenue 602 561 -6.9%
Raw Materials & change in inventory 178 161 -9.4%
Employee Cost 153 122 -20.2%
Other expenses 221 173 -21.7%
Operating EBITDA 50 105 107.1%
Margin (%) 8.4% 18.6% 10.3%
Other Incomne 78 44 -44.2%
EBITDA 128 148 15.3%
Margin (%) 18.9% 24.5% 5.6%
Net Profit after Tax (PAT) 31 66 114.1%
Margin (%) 4.5% 11.0% 6.4%
Basic EPS (Rs.) 1.33 2.85 114.1%
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(Rs Cr)

Consolidated Balance sheet — HT Media Ltd

Particulars

As at 30.09.2017

ASSETS
Non- current assets

Property, plant and equipment 578
Capital work in progress 38
Investment property 357
Goodwill on Consolidation 34
Other Intangible assets 440
Intangible assets under development 1
Investment in joint ventures (equity) (3)
Financial assets 2,066
Other non-current assets 29
Deferred Tax Assets (Net) 9
Income Tax Assets 90
Total non-current assets 3,637
Current assets

Inventories 160
Financial assets 962
Other current assets 97
Total current assets 1,219
Total assets 4,856
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(Rs Cr)
Particulars As at 30.09.2017
EQUITY AND LIABILITIES
Equity
Equity share capital 46
Other equity 2,283
Total equity 2,329
Non-controlling Interest 319
Liabilities
Non-current liabilities
Financial liabilities 11
Deferred tax liabilities (Net) 54
Other non-current liabilities 15
Provisions 2
Total non-current liabilities 82
Current liabilities
Financial liabilities 1,684
Other current liabilities 386
Provisions 34
Income tax liability 22
Total current liabilities 2,125
Total equity and liabilities 4,856
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