
 































 
A listed subsidiary of Network18 

 
EARNINGS RELEASE: Q4 2015-16 
 

Q4 FY16 consolidated operating revenues up by 6.6%, YoY at Rs.671.3crore 

Q4 FY16 consolidated operating PBDIT up by 20.3% YoY at Rs 99.4crore 

FY16 consolidated operating revenues up by10.8%, at Rs.2,569.0crore 

 
Mumbai, April 20, 2016 – TV18 Broadcast Limited today announced its results for the 
quarter/year ended 31st March, 2016. Highlights of the audited financial results as compared to 
the previous year are: 
 
Particulars (In Rs. Crores) Q4 

FY16 
Q3 

FY16 
Q4 

FY15 
% 

Change 
w.r.t Q4 

FY15 

FY16 FY15 % 
Change 

w.r.t 
FY15 

              

Income from operations   671.3     692.4     629.7  6.6% 2,569.0  2,318.4  10.8% 

        

Operating PBDIT
# 99.4    103.9       82.6  20.3%    252.5     252.5  0.0% 

        

Profit/(Loss) Before Tax - 
before exceptional and prior 
period items 

    84.3       92.3  92.4 -8.8%    198.6     216.0  -8.0% 

 
#
FY16 includes operating loss of Rs.92 crore on account of new ETV news channels, launch of Colors 
Infinity and VOOT (an exclusive digital video OTT launched by Viacom18 in March 2016) and also a 
one-time expense of Rs.10 crore for rebranding ETV regional entertainment channels as Colors. 

 
Highlights of Operations 
 
� Operating revenues on a consolidated basis stood at Rs. 671.3crore in Q4 FY16, up by 

6.6% YoY, from Rs. 629.7crore in Q4 FY15. 

� Q4 FY16 consolidated operating PBDIT stood at Rs. 99.4crore, up by 20.3% YoY, from Rs. 

82.6 crore in Q4 FY15. 

� Q4 FY16 Profit Before Tax (before exceptional items and prior period items) on a 

consolidated basis stood at Rs. 84.3 crore compared toRs. 92.4crore in Q4 FY15 

� FY16 operating revenues on a consolidated basis stood at Rs. 2,569.0crore, up by 

10.8%YoY, from Rs.2,318.4crore 

� FY16 operating PBDIT on a consolidated basis stood at Rs. 252.5crore, same as last year. 



 

 

� FY16 Profit Before Tax (before exceptional items and prior period items) on a consolidated 

basis stood at Rs. 198.6crore against

� FY15 profitability vis-à-vis FY16 was significantly influenced by advertisement income on 
account of the General Elections and the Union Budget.

� The financials of Prism TV Private Limited (Prism) have been consolidated as 

Venture effective 1 August 2015 as Prism ceased to be a subsidiary 

Joint Venture of the Company
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FY16 Profit Before Tax (before exceptional items and prior period items) on a consolidated 

crore againstRs. 216.0crore in FY15. 

vis FY16 was significantly influenced by advertisement income on 
account of the General Elections and the Union Budget. 

The financials of Prism TV Private Limited (Prism) have been consolidated as 

1 August 2015 as Prism ceased to be a subsidiary 

Joint Venture of the Company from the aforesaid date.  
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FY16 Profit Before Tax (before exceptional items and prior period items) on a consolidated 

vis FY16 was significantly influenced by advertisement income on 

The financials of Prism TV Private Limited (Prism) have been consolidated as a Joint 

1 August 2015 as Prism ceased to be a subsidiary and continues as a 



 

 

Reported Consolidated Financial Performance for the Quarter 

Particulars (In Rs. Crores)

1. Income from Operations 

  (a) Income from operations 

  Total income from Operations (net)

2. Expenses 

  (a) Programming cost 

  (b) Employee benefits expense 

  (c) Marketing, distribution and promotional 
expense 

  (d) Depreciation and amortisation expense

  (e) Other expenses 

  Total Expenses 

3. Profit from operations before other 
income, finance costs and exceptional 
items (1-2) 

4. Other Income 

5. Profit from ordinary activities before 
finance costs and exceptional items 
(3+4) 

6. Finance Costs 

7. Profit from ordinary activities after 
finance costs but before exceptional 
items (5-6) 

8. Exceptional  Items- Income /(Expense) 

9. Profit / (Loss) from ordinary activities 
before tax (7+8) 
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TV18 Broadcast Limited 

Reported Consolidated Financial Performance for the Quarter 

Ended 31stMarch, 2016 

Rs. Crores) 
Quarter ended 

31 Mar'16 31 Dec'15 31 Mar'15

      

        671.3          692.4          629.7 

Operations (net)         671.3          692.4          629.7 

    

        161.7          214.4          203.3 

        138.4          114.3          101.9 

(c) Marketing, distribution and promotional         129.4          112.9          113.5 

(d) Depreciation and amortisation expense           15.0            12.7              8.0 

        142.4         146.9         128.

        586.9         601.2         555.1

Profit from operations before other 
income, finance costs and exceptional 

          84.4           91.2           74.6

          10.8            11.9            28.7 

Profit from ordinary activities before 
finance costs and exceptional items 

          95.2         103.1         103.3

          10.9            10.8            10.9 

Profit from ordinary activities after 
finance costs but before exceptional 

          84.3           92.3           92.

Income /(Expense)                -                 -            (6.2)

Profit / (Loss) from ordinary activities           84.3           92.3           86.2
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Reported Consolidated Financial Performance for the Quarter and Year 

Year ended 

31 Mar'15 31 Mar'16 31 Mar'15 

    

629.7       2,569.0       2,318.4  

629.7       2,569.0       2,318.4  

      

203.3          776.5          757.5  

101.9          484.0          399.1  

113.5          505.2          449.8  

8.0            50.5            40.0  

128.4         550.8         459.5  

555.1      2,367.0      2,105.9  

74.6         202.0         212.5  

28.7            43.8            51.3  

103.3         245.8         263.8 

10.9            47.2            47.8  

92.4         198.6         216.0  

(6.2)               -        (233.3) 

86.2         198.6        (17.3) 



 

 

Business Highlights  

� Business News – CNBC-

� CNBC TV18 continued to be the No.1 English Business News channel with 50%
share amongst affluent viewer
quarter. 

CNBC-TV18 reinvented its programming bouquet with new shows and formats to meet 
the needs of the changing viewer preferences and brought on board the biggest 
fundamental guests and technical analysts for a daily analysis of stock movements. 
 
This financial year ended 
watched channel during the biggest policy event of the year, the Union Budget 2016. 
During Budget Week, CNBC
Business News channel viewers as pe
 

� CNBC Awaaz continued to be the No.1 Hindi Business News channel with more than 56 
million4 viewers tuning in to the channel and garnering 63%
Speaking Market (Urban + Rural).

 
CNBC Awaaz outranked the competition during the m
week, garnered 81%6market share amongst core business news viewers in HSM Urban.  

� CNBC Bajar continued to engage with its audience, reaching out to more than 6.5 million 
viewers7 during the quarter. 

 
1) (Source: BARC| India/ India Urban| NCCS A 22+ male| 1st Jan
2) (Source: BARC|India| All NCCS 4+| 1st Jan
3) (Source :BARC| 1Mn+| NCCS AB 22+ male|29th Feb’16, 24hrs
4) (Source  BARC|India| All NCCS 4+| 1st Jan
5) (Source: BARC|HSM| NCCS AB 22+ male 1st Jan
6) (Source: BARC| HSM Urban| NCCS AB 22+ male| Wk 9’16, weekdays, 0800
7) (Source :BARC|India| All NCCS 4+| 1st Jan

� General News - CNN-IBN and 

� CNN-IBN continued to be a dominant 
viewers1 

It was the #1 General English News channel on Budget Day with a 35%
This was on the back of a slew of special programming including the award winning 
show ‘Axe The Tax’, ‘If I were FM’ whi
Yatra’ an on ground reality check of promises made in the past Budget, ‘Budget on 
Campus’ that asked what the students expected from the Budget, ‘Kickstarting India’ a 
show that looked at what people worki
other specials. 

� IBN7 continued to engage with its audience reaching out to 202 million viewers
the quarter Q4 2016 saw 
through various exposes.

1)  (Source: BARC, Cumulative Cov [Mns], NCCS 4+, 01st Jan
2) (Source: BARC, NCCS All 15+, 29th Feb'16, 24 Hrs, All India)
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-TV18, CNBC Awaaz, CNBC Bajar and CNBC

CNBC TV18 continued to be the No.1 English Business News channel with 50%
share amongst affluent viewers and reached out to more than 33 million viewers

vented its programming bouquet with new shows and formats to meet 
the needs of the changing viewer preferences and brought on board the biggest 
fundamental guests and technical analysts for a daily analysis of stock movements. 

This financial year ended on a high note with BARC declaring CNBC
watched channel during the biggest policy event of the year, the Union Budget 2016. 
During Budget Week, CNBC-TV18 garnered a record 72%3 viewership amongst English 
Business News channel viewers as per BARC 

CNBC Awaaz continued to be the No.1 Hindi Business News channel with more than 56 
viewers tuning in to the channel and garnering 63%5 market share in Hindi 

Speaking Market (Urban + Rural). 

CNBC Awaaz outranked the competition during the market hours in the Union Budget 
market share amongst core business news viewers in HSM Urban.  

CNBC Bajar continued to engage with its audience, reaching out to more than 6.5 million 
during the quarter.  

India Urban| NCCS A 22+ male| 1st Jan-31st Mar’16, 24hrs
BARC|India| All NCCS 4+| 1st Jan-31st Mar’16, 24hrs) 
BARC| 1Mn+| NCCS AB 22+ male|29th Feb’16, 24hrs) 

(Source  BARC|India| All NCCS 4+| 1st Jan-31st Mar’16, 24hrs  
M| NCCS AB 22+ male 1st Jan-31st Mar’16, 24hrs) 

Source: BARC| HSM Urban| NCCS AB 22+ male| Wk 9’16, weekdays, 0800-1600hrs
BARC|India| All NCCS 4+| 1st Jan-31st Mar’16, 24hrs) 

IBN and IBN7  

IBN continued to be a dominant player, reaching out to more than 33 million 

the #1 General English News channel on Budget Day with a 35%
This was on the back of a slew of special programming including the award winning 
show ‘Axe The Tax’, ‘If I were FM’ which highlighted expectations of the people, ‘Budget 
Yatra’ an on ground reality check of promises made in the past Budget, ‘Budget on 
Campus’ that asked what the students expected from the Budget, ‘Kickstarting India’ a 
show that looked at what people working in startups wanted from the Budget, among 

to engage with its audience reaching out to 202 million viewers
Q4 2016 saw IBN7 bringing to the fore its strength in investigative journalism 

xposes. 

(Source: BARC, Cumulative Cov [Mns], NCCS 4+, 01st Jan-31st Mar'16, 24 Hrs, All Days, All India)
(Source: BARC, NCCS All 15+, 29th Feb'16, 24 Hrs, All India) 
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TV18, CNBC Awaaz, CNBC Bajar and CNBC-TV18 Prime HD 

CNBC TV18 continued to be the No.1 English Business News channel with 50%1 market 
reached out to more than 33 million viewers2 in the 

vented its programming bouquet with new shows and formats to meet 
the needs of the changing viewer preferences and brought on board the biggest 
fundamental guests and technical analysts for a daily analysis of stock movements.  

with BARC declaring CNBC-TV18 as the most 
watched channel during the biggest policy event of the year, the Union Budget 2016. 

viewership amongst English 

CNBC Awaaz continued to be the No.1 Hindi Business News channel with more than 56 
market share in Hindi 

arket hours in the Union Budget 
market share amongst core business news viewers in HSM Urban.   

CNBC Bajar continued to engage with its audience, reaching out to more than 6.5 million 

31st Mar’16, 24hrs) 

1600hrs) 

player, reaching out to more than 33 million 

the #1 General English News channel on Budget Day with a 35%2market share. 
This was on the back of a slew of special programming including the award winning 

ch highlighted expectations of the people, ‘Budget 
Yatra’ an on ground reality check of promises made in the past Budget, ‘Budget on 
Campus’ that asked what the students expected from the Budget, ‘Kickstarting India’ a 

ng in startups wanted from the Budget, among 

to engage with its audience reaching out to 202 million viewers3 during 
IBN7 bringing to the fore its strength in investigative journalism 

6, 24 Hrs, All Days, All India) 



 

 

3) (Source: BARC, Cumulative Cov [Mns], NCCS 4+, 01st Jan

� Regional News – ETV News and IBN Lokmat 

� ETV News (Panorama Television Private Limited)

� All the bouquet of the ten news channels of ETV Network continued to 
maintain top ranks in the quarter

� ETV Bihar/Jharkhand, 
in their respective markets, 

� IBN Lokmat 

� IBN-Lokmat reached out to 38 million
market share. IBN
Budget speech. 

1) (Source: BARC; NCCS: All, 15+

2) (Source: BARC, NCCS 4+, 01st Jan
3) (Source: BARC, NCCS 4+, 01st Jan
4) (Source: BARC, Impressions [000s], Males 15+, 29th Feb 2016, 11:00 to 13:00, Mah/Goa

 

� General Entertainment– 

� Colors was strong #2 in the genre during the quarter (only 0.15% below #1 in market 
share)1 .The channel was leader in fiction and had 3 shows in top 10 fiction shows in the 
genre2. The channel also had 5 out of top 6 non

� MTV was #1 in Youth genre with a viewership share of 26%
monthly average of 17 million visits and over 70 million page views during the quarter. 

� Comedy Central was #1 in the English Entertainment genre with 21% market share
VH1 was #2 in the genre with 19% market share

� Nick continued to lead the Kids genre with a viewership share of 22%
for Health’ marathon was held in Delhi and Mumbai where Nickelodeon toonsMotuPatlu, 
Doggy, Chotu& Dora engaged with kids.

� Viacom18 Motion Pictures released 2 films during the quarte
release ‘Poshter Girl’ which was received well at the Box Office  

� VOOT, Viacom18’s exclusive digital video destination
launched in Mar’16. Keeping with the ethos of our programming strategy to cater 
viewers across geographies and demographics, VOOT has been designed to have 
content from our own network and exclusive content around our reality shows. It will also 
boast of having the largest repository of kids’ content in India and the largest number
original shows, at launch, for any Indian OTT service

 

1) (Source: BARC, TG: 4+ , All NCCS, Market: HSM; Time Period: All days, 0200
13, 2016) 
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(Source: BARC, Cumulative Cov [Mns], NCCS 4+, 01st Jan-31st Mar'16, All Days, 24 hrs, 

ETV News and IBN Lokmat  

ETV News (Panorama Television Private Limited) 

All the bouquet of the ten news channels of ETV Network continued to 
maintain top ranks in the quarter. 

ETV Bihar/Jharkhand, and ETV Rajasthan continued to be dominant players 
in their respective markets, occupying #1position1 

Lokmat reached out to 38 million2 viewers during the quarter with a 24%
market share. IBN-Lokmat was the No. 1 Marathi News
Budget speech.  

BARC; NCCS: All, 15+;Market Share of channels in their respective markets

(Source: BARC, NCCS 4+, 01st Jan-31st Mar'16, All Days, 24 hrs, Mah/Goa).  
(Source: BARC, NCCS 4+, 01st Jan-31st Mar'16, All Days, 24 hrs, Mah/Goa).  
Source: BARC, Impressions [000s], Males 15+, 29th Feb 2016, 11:00 to 13:00, Mah/Goa

 Viacom18 

Colors was strong #2 in the genre during the quarter (only 0.15% below #1 in market 
.The channel was leader in fiction and had 3 shows in top 10 fiction shows in the 

. The channel also had 5 out of top 6 non-fiction shows in the Hindi GE genre

MTV was #1 in Youth genre with a viewership share of 26%4. Mtvindia.com attracted a 
monthly average of 17 million visits and over 70 million page views during the quarter. 

Comedy Central was #1 in the English Entertainment genre with 21% market share
VH1 was #2 in the genre with 19% market share6 

ed to lead the Kids genre with a viewership share of 22%
for Health’ marathon was held in Delhi and Mumbai where Nickelodeon toonsMotuPatlu, 
Doggy, Chotu& Dora engaged with kids. 

Viacom18 Motion Pictures released 2 films during the quarter: ‘Airlift’ and a Marathi 
release ‘Poshter Girl’ which was received well at the Box Office   

VOOT, Viacom18’s exclusive digital video destination i.e. Over The Top (OTT)
16. Keeping with the ethos of our programming strategy to cater 

viewers across geographies and demographics, VOOT has been designed to have 
content from our own network and exclusive content around our reality shows. It will also 
boast of having the largest repository of kids’ content in India and the largest number
original shows, at launch, for any Indian OTT service 

BARC, TG: 4+ , All NCCS, Market: HSM; Time Period: All days, 0200-2559 hrs, Weeks 01, 2016 to 
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ll Days, 24 hrs, HSM) 

All the bouquet of the ten news channels of ETV Network continued to 

ETV Rajasthan continued to be dominant players 

viewers during the quarter with a 24%3 

Lokmat was the No. 1 Marathi News4 channel during the 

Market Share of channels in their respective markets) 

Source: BARC, Impressions [000s], Males 15+, 29th Feb 2016, 11:00 to 13:00, Mah/Goa) 

Colors was strong #2 in the genre during the quarter (only 0.15% below #1 in market 
.The channel was leader in fiction and had 3 shows in top 10 fiction shows in the 

fiction shows in the Hindi GE genre3 

. Mtvindia.com attracted a 
monthly average of 17 million visits and over 70 million page views during the quarter.  

Comedy Central was #1 in the English Entertainment genre with 21% market share5. 

ed to lead the Kids genre with a viewership share of 22%7. ‘Max Bupa- Walk 
for Health’ marathon was held in Delhi and Mumbai where Nickelodeon toonsMotuPatlu, 

r: ‘Airlift’ and a Marathi 

i.e. Over The Top (OTT), was 
16. Keeping with the ethos of our programming strategy to cater to 

viewers across geographies and demographics, VOOT has been designed to have 
content from our own network and exclusive content around our reality shows. It will also 
boast of having the largest repository of kids’ content in India and the largest number of 

2559 hrs, Weeks 01, 2016 to 



 

 

2) (Source: BARC, TG: 4+ , All NCCS, Market: HSM; Time Period: All days, 0200
13, 2016) 

3) (Source: BARC, TG: 4+ , All NCCS, Market: HSM; Time Period: All days, 0200
13, 2016) 

4) (Source: BARC, TG: 15-21 , NCCS ALL,  Market: All India; Time Period: All days, 0200
2016 to 13, 2016; Out of Youth focused channels: MTV, Channel V, Bindass, Zing and Zoom 

5) (Source : BARC, TG: 15-40, NCCS AB,  Market: 6 Mega Cities; Time Period: All days, 0200
Weeks 01, 2016 to 13, 2016

6) (Source: BARC, TG: 15-40, NCCS AB,  Market: 6 
Weeks 01, 2016 to 13, 2016

7) (Source: BARC: 4-14, All India, NCCS ABC (0700
 

� Regional Entertainment 

� Colors Kannada continued to be strong #1 
the quarter. The channel is a leader in both fiction and non

� Colors Marathi continued to be strong #2 channel in the Marathi GE genre with 33% 
market share2. The channel reduced the market share gap with
Oct’15 to 15% in Mar’16

1)  (Source : BARC, TG: 4+, All NCCS, Market: Karnataka; Time Period: All days, 0200
2016 to 13, 2016) 

2) (Source: BARC, TG: 4+, All NCCS, Market: Maharashtra/ Goa; Time Period: All days, 
Weeks 01, 2016 to 13, 2016

� Infotainment – History TV18

� History TV18 ended Q4 FY16 on a high, dominating the factual entertainment genre with 
maximum viewership of 
2987 GTVTs1.   

A mix of regular programming and exciting new content like ‘OMG! YehMera India’ 
premiered in March’16 bringing in a fresh burst 
the top show in its slot in its launch week
entertainment channel leading in 6 metros

1) (Source: BARC, Week 13, 6 Megacities, NCCS AB 15 +, All India, All Days, Avg Weekly GTVTs
2) (Source: BARC, Week 10, Thursday, 8
3) (Source:BARC, Week 10, 6 Mega Cities, All Days, NCCS AB 15+
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BARC, TG: 4+ , All NCCS, Market: HSM; Time Period: All days, 0200-2559 hrs,

BARC, TG: 4+ , All NCCS, Market: HSM; Time Period: All days, 0200-2559 hrs, Weeks 01, 2016 to 

21 , NCCS ALL,  Market: All India; Time Period: All days, 0200
3, 2016; Out of Youth focused channels: MTV, Channel V, Bindass, Zing and Zoom 

40, NCCS AB,  Market: 6 Mega Cities; Time Period: All days, 0200
Weeks 01, 2016 to 13, 2016) 

40, NCCS AB,  Market: 6 Mega Cities; Time Period: All days, 0200
Weeks 01, 2016 to 13, 2016) 

14, All India, NCCS ABC (0700-2200hrs), Weeks 01, 2016 to 13, 2016

Regional Entertainment - Prism TV Private Limited 

Colors Kannada continued to be strong #1 player in Karnataka with 35% market share
the quarter. The channel is a leader in both fiction and non-fiction 

Colors Marathi continued to be strong #2 channel in the Marathi GE genre with 33% 
. The channel reduced the market share gap with #1 channel from 27% in 

Oct’15 to 15% in Mar’16 

BARC, TG: 4+, All NCCS, Market: Karnataka; Time Period: All days, 0200

BARC, TG: 4+, All NCCS, Market: Maharashtra/ Goa; Time Period: All days, 
Weeks 01, 2016 to 13, 2016) 

History TV18 

History TV18 ended Q4 FY16 on a high, dominating the factual entertainment genre with 
maximum viewership of  4106 GTVTs, ahead of Discovery at 3762 GTVTs and NGC at 

of regular programming and exciting new content like ‘OMG! YehMera India’ 
’16 bringing in a fresh burst of local content on the channel. This 

the top show in its slot in its launch week2, making History TV18 the #1 factual 
ent channel leading in 6 metros3. 

BARC, Week 13, 6 Megacities, NCCS AB 15 +, All India, All Days, Avg Weekly GTVTs
BARC, Week 10, Thursday, 8-8:30pm, All India, NCCS AB 15+) 

BARC, Week 10, 6 Mega Cities, All Days, NCCS AB 15+) 
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2559 hrs, Weeks 01, 2016 to 

2559 hrs, Weeks 01, 2016 to 

21 , NCCS ALL,  Market: All India; Time Period: All days, 0200-2559 hrs; Weeks 01, 
3, 2016; Out of Youth focused channels: MTV, Channel V, Bindass, Zing and Zoom ) 

40, NCCS AB,  Market: 6 Mega Cities; Time Period: All days, 0200-2559 hrs, 

Mega Cities; Time Period: All days, 0200-2559 hrs, 

2200hrs), Weeks 01, 2016 to 13, 2016) 

player in Karnataka with 35% market share1in 
 

Colors Marathi continued to be strong #2 channel in the Marathi GE genre with 33% 
#1 channel from 27% in 

BARC, TG: 4+, All NCCS, Market: Karnataka; Time Period: All days, 0200-2559 hrs, Weeks 01, 

BARC, TG: 4+, All NCCS, Market: Maharashtra/ Goa; Time Period: All days, 0200-2559 hrs, 

History TV18 ended Q4 FY16 on a high, dominating the factual entertainment genre with 
4106 GTVTs, ahead of Discovery at 3762 GTVTs and NGC at 

of regular programming and exciting new content like ‘OMG! YehMera India’ 
of local content on the channel. This was 
, making History TV18 the #1 factual 

BARC, Week 13, 6 Megacities, NCCS AB 15 +, All India, All Days, Avg Weekly GTVTs) 



 

 

 
INVESTOR COMMUNICATION:

 
TV18’s ongoing investor communication and the quarterly investor updates are designed to regularly 
provide detailed information to investors. Each update covers information pertaining to the 
period under review. If you would like to get a sequential and continued perspective on the company 
this report should be read along with the updates sent out earlier. The previous updates can be 
accessed on request from the contact persons menti
www.network18online.com. This update covers the company’s financial performance for Q
 
 
For further information on business and operations, please contact:
Deepak Gupta,  

TV18 Broadcast Limited 
E-mail: Deepak.gupta3@network18online.com
 
Further information on the company is available on its website 
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INVESTOR COMMUNICATION: 

18’s ongoing investor communication and the quarterly investor updates are designed to regularly 
provide detailed information to investors. Each update covers information pertaining to the 
period under review. If you would like to get a sequential and continued perspective on the company 
this report should be read along with the updates sent out earlier. The previous updates can be 
accessed on request from the contact persons mentioned below, or from the company’s website 
www.network18online.com. This update covers the company’s financial performance for Q

For further information on business and operations, please contact: 

Deepak.gupta3@network18online.com 

Further information on the company is available on its website www.network18online.com
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18’s ongoing investor communication and the quarterly investor updates are designed to regularly 
provide detailed information to investors. Each update covers information pertaining to the reporting 
period under review. If you would like to get a sequential and continued perspective on the company 
this report should be read along with the updates sent out earlier. The previous updates can be 

oned below, or from the company’s website 
www.network18online.com. This update covers the company’s financial performance for Q4 FY16. 

www.network18online.com 
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