


RESULTS PRESENTATION 

QUARTER & YEAR ENDED MARCH 31, 2016 

 



• The particulars of this presentation contain statements related but not limited to revenues, financial results 
and supplemental financial information which has been compiled by the management, not to be construed as 
being provided under any legal or regulatory requirement and are not intended to invite any investment in 
the Company. The information contained in this presentation has not been subjected to review by any 
auditors or by the Board of Directors of the Company. Commentary in the presentation describes the 
reporting quarter performance versus the same quarter of the corresponding previous year, unless specified 
otherwise. The figures for the previous periods in this presentation have been regrouped/ reclassified, 
wherever necessary. Company assumes no responsibility and does not provide any warranty to the accuracy 
or comprehensiveness of the information contained in this presentation.  

 

• This presentation is not intended to be a “prospectus” (as defined under the Companies Act, 2013 and the 
relevant provisions of rule, the Companies (Prospectus and Allotment of Securities) Rules, 2014). This is for 
information purposes only and does not constitute or form part of, and should not be considered as any offer 
for sale or subscription of or solicitation or invitation of any offer to buy or subscription for securities in any 
jurisdiction. No part of this presentation and the information contained herein should form the basis of, or be 
relied upon, in connection with any investment decision or any contract or commitment to purchase or 
subscribe for any securities.   

 

• Statements in this presentation describing the Company’s objectives, projections, estimates, expectations or 
predictions may constitute forward looking statements. Such statements are based on the current 
expectations and certain assumptions of the Company's management, and are, therefore, subject to risks and 
uncertainties. Actual results may differ materially from those expressed or implied. The Company neither 
intends, nor assumes any obligation to amend, modify, revise or update these forward looking statements, on 
the basis of any subsequent developments which differ from those anticipated. 
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Long Term credit rating upgraded to AA from AA- by CARE  

CONSOLIDATED PROFIT & LOSS HIGHLIGHTS  
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FY MARCH 16 

QUARTER MARCH 16 



CONSOLIDATED BALANCE SHEET HIGHLIGHTS  
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CREDIT RATINGS 

• Long term rating is AA 

• Short term rating is A1+ 



CONSOLIDATED RESULTS 
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INR Crore (except EPS) Q4 FY16 Q4 FY15 Change FY16 FY15 Change 

Net Revenue 1,541 1,440 7% 5,702 5,428  5% 

Net Sales 1,511 1,400 8% 5,595 5,333  5% 

EBITDA 176 120 46% 545 522 4% 

       EBITDA margin 11.4% 8.4% 9.6% 9.6% 

EBIT 132 78 68% 380 360 6% 

       EBIT margin 8.6% 5.5% 6.7% 6.6% 

Exceptional items - 4 (35) - 

Net Profit 56 21 162% 92 113 -18% 

       Profit margin 3.6% 1.5% 1.6% 2.1% 

EPS before 
exceptional items 

9.2 2.9 214% 20.7 18.4 13% 



 
Q4FY15 
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                            Rs 111 cr                      Rs 56 cr 
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                            Rs 262 cr                      Rs 23 cr 
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BRANDED  TEXTILES 
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 Suiting fabric sales up by 3% (5% volume growth)  

 
 Strong growth in Shirting fabric sales across B2C channel (39% volume growth)  

 
 EBITDA margins improved y-y led by better realizations in Shirting fabric and lower 

raw material prices 
 

 
 

BRANDED TEXTILES 
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INR Crore Q4 FY16 Q4 FY15 Change        FY16       FY15 Change 

Net Sales 726 677 7% 2,665 2,545 5% 

EBITDA 167 128 31% 508 447 14% 

   EBITDA margin 23.0% 18.9% 19.1% 17.5% 



BRANDED  APPAREL 
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 Increase in sales led by growth across all the brands   

 

 

 

 EBITDA improved y-y despite investments in retail network expansion,  especially MTM 
and Raymond RTW  

Brands  PA  RPA  CP Parx MTM 
Growth%  y-y 12% 18% 5% 19% 31% 

BRANDED APPAREL 
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INR Crore Q4 FY16 Q4 FY15 Change   FY16   FY15 Change 

Net Sales 330 288 15% 1,194 1,011 18% 

EBITDA 7 1 371% (7) 12 NA% 

   EBITDA margin 2.1% 0.5% -0.6% 1.2% 



RETAIL 
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 During the quarter, we have 
• added 18 new stores and closed 11 stores  
• completed 10 stores renovation and 13 stores are under renovation  

 
 Blended same store sales growth across formats was 1% y-o-y 
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GARMENTING 
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 Sales growth driven by higher volumes 

 

 EBITDA improved y-y led by higher capacity utilisation  
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GARMENTING 

INR Crore Q4 FY16 Q4 FY15 Change     FY16     FY15 Change 

Net Sales 174 120 45% 594 533 11% 

EBITDA 19 6 196% 49 52 -5% 

   EBITDA margin 10.7% 5.2% 8.3% 9.7% 



HIGH VALUE  
COTTON SHIRTING 
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 Increase in sales driven by higher volumes  
 

 EBITDA lower y-o-y due to product mix and higher manufacturing costs  
 

 Trial run commenced for 5mn mtr capacity expansion 
 

HIGH VALUE COTTON SHIRTING 

The results shown above are for 100% operations and include minority interest   
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INR Crore Q4 FY16 Q4 FY15 Change   FY16    FY15 Change 

Net Sales 118 99 20% 467 393 19% 

EBITDA 8 12 -33% 40 47 -16% 

   EBITDA margin 6.5% 11.7% 8.5% 12.0% 
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DENIM 
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 Sales de grew marginally (volumes down 6% due to slowdown in exports)  
 

 EBITDA margins declined marginally y-y  
 

 Trial run commenced for 8m mtrs capacity expansion 

The results shown above are of the Indian and Foreign operations of the Joint Venture. Raymond’s share is 50% thereof. 

DENIM [Joint Venture] 

22 

INR Crore Q4 FY16 Q4 FY15 Change   FY16   FY15 Change 

Net Sales 232 240 -4% 913 963 -5% 

EBITDA 22 24 -8% 98 95 3% 

   EBITDA margin 9.5% 10.0% 10.7% 9.9% 
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ENGINEERING 
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AUTO COMPONENTS TOOLS & HARDWARE 



 

 Sales impacted due to slow down in industrial activities in key markets especially Latin 
America and currency devaluation of African countries 

 

 EBITDA improved y-y due to lower raw material prices and operational efficiencies 

TOOLS & HARDWARE 

The results shown above are for 100% operations and include minority interest   
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INR Crore Q4 FY16 Q4 FY15 Change    FY16   FY15 Change 

Net Sales 86 108 -20% 372 421 -12% 

EBITDA 4 0 1163% 19 21  -7% 

   EBITDA margin 5.2% 0.3% 5.2% 4.9% 



 

 

 Performance not comparable due to forging operations disposed off in Q3FY16   

 

 On like for like basis,  

 sales are higher by 40% y-y led by new customers in PV segment 

 EBITDA improved y-y due to higher volumes  

 

 

AUTO COMPONENTS 

The results shown above are for 100% operations and include minority interest   
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INR Crore Q4 FY16 Q4 FY15 Change    FY16   FY15 Change 

Net Sales 40 50 -20% 180 234 -23% 

EBITDA 0 (9) 106% 4 7  -42% 

   EBITDA margin 1.2% -17.4% 2.2% 2.9% 
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 Expand presence in product categories for key brands  

 Continue to invest in brand building, expansion and modernisation of retail network 

 Create a digitally immersed company through “Omni-channel strategy” 

 Design a unified and digitally enabled Customer loyalty program  

 Focus on ROCE improvement  

• Re-engineer manufacturing and supply chain to drive cost efficiencies  

• Enhance store performance and profitability 

• Higher working capital efficiencies 

 Concerns – Subdued consumer sentiment and challenging global market conditions   

 

WAY FORWARD 
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THANK YOU 

http://www.raymond.in/

